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OTTO of ROSE dOR 







For the Perfumer Who Seeks to Employ the Full Rich Fragrance of the 
Rose There Is Only 


OTTO OF ROSE d’OR 


distilled exclusively from selected blooms of the superb red roses of Kazanlik 


and then only when they are grown in certain favored districts of Bulgaria 
where the cultivation rests on the accumulated experience of centuries, 


The selection and distillation methods of Botu Pappazoglou & Co. are equally 
the results of long experience and OTTO OF ROSE d’OR for many years has 
set a standard for purity and richness of odor value which others have found 


| 
It is only from these red roses, Rosa Damascena, that the finest Otto is obtained | 
it difficult, if not impossible, to equal. 


BOTU PAPPAZOGLOU & CO. - - Kazanlik 
UNGERER & CO., Sole Agents - - New York 





CHUIT-NAEF, Geneva 


Basical Odorant Principles 


| 
of the utmost purity and standardized quality for use | 
in the preparation of all scented products. 


Quasi-Natural Perfume Bases 


possessing interesting possibilities for the creation of 
new odors and the improvement of present ones. 








UNGERER & CO. NewYork 
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“Bush” Ottos 


For high-class Perfumery. 
Face Creams, Powders and 
other Toilet Preparations. 
Samples and suggestions on 


application. 


Terpeneless 
Essential Oils 


Lemon. Limes. Orange 


Oleo Resins 


Ginger, Capsicum 








W. J. BUSH & CO., Ine. 


370 SEVENTH AVE. NEW YORK, N. Y. 
also 
54 W. Lake St., Chicago, Ill. 70 Kilby St., Boston, Mass. 
394 St. Paul St. W., Montreal, Canada 
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We call your attention to the 
following of our Specialties: 


MUSK 


Tonkin and Sawko in pods or grains. 


Our long established connections in Shanghai being closer than purely com- 
mercial interests, enable us not only to offer prices which will compare favorably 
with those quoted to you by firms directly from Shanghai, but more particularly 
to guarantee you a reliable, choice quality. For Musk, more than any other article 
Civet, perhaps excepted, quality alone should be considered. In fact, the price 
is of little value without the Musk in your hands for approval, which is always 
the case with us. Many are the ways of adulteration, often so scientifically made, 
that an expert alone can detect same. We give you full guaranty for what you 
buy from us, pods or grains. Our importations, which are by far the largest of 
any firm here or abroad, demonstrate fully the appreciation of our customers and 


the truth of our statement. 


CIVET. Every word we say about Musk, we can only repeat for Civet, with 
the addition, that our G. L. special quality, stands without a rival. The strength 
and superiority, due to the purity and selection, are so acknowledged that the 
trade is willing to pay the high price necessary to obtain pure Civet, having about 
double the value of the market price of so-called prime Civet. You can only test 
Civet in tincture, no other test is reliable. Note the strength, but more particu- 
larly, the Musk-like character of the scent of a tincture made with our Special 
Civet, and you will never use any other. We can well say the majority of the 
American perfumers are now using our Special Civet. Unfortunately, the supply 
is comparatively limited. 


A Few Other of Our Many Specialties 


Geranium Bourbon and Algerian (only limited quantities). Lavender flowers 
(32-42% Ester) now distilled for us. Rosewood femelle (Bois de Rose), direct 
importations. 


ORRIS CONCRETE and liquid, our distillation. The liquid has fully 
the strength (and more) of the concréte, the wax (myristic acid) having been elimi- 
nated. 


YLANG-YLANG, Manila. We are sole agents for the Julio Witte Brand, 
well known for its superior quality. The production of Ylang-Ylang in Manila 
has much decreased, the quantities shipped to us of the Julio Witte oil are not as 
large as we would like to receive. 


From the Bourbon Islands our resident agent ships us large quantities of 
excellent oil Ylang-Ylang. We have found that by careful fractionation we 
produce an oil of very high character. 


We further call your attention to our oil of Sandalwood, our distillation, 
Vetivert Bourbon and East Indian. Indol c, p. (original seal of the maker), 
Iso-Eugenol, Chlorophyll soluble in oil and alcohol, Otto of Roses, Batzourofi 
& Cie, Neroli, “La Sabrane” and last but not least 


La Sabrane Flower Essences, Concretes and Pomades. 


GEORGE LUEDERS & CO. 


427 Washington Street New York 
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L. GIVAUDAN & CO. 


-Works at Geneva, Switzerland, and General offices: 36 Rue Ampere 
Lyons, France , (18c) Paris 




















General view of our factory at Vernier near Geneva, Switzerland 


We call special attention to 


Cinnamie Alcohol, erystallizable, 100% 


one of the chief constituents of Gum Styrax, from which we extract it. It has a very soft and 
tenacious odor and is an excellent fixative. 


Essence of Styrax 


extracted from the Gum, contains all the Ethers and Alcohols of the Styrax, is readily soluble 
in alcohol, colorless, much easier to manipulate than the Gum, and is also a desirable fixative. 
One pound of this Essence is equivalent to fifty pounds of Gum Styrax. We have a special 
quality for Soapmakers. 


GEORGE LUEDERS & CO. 
Sole Agents for U: S., Canada, Cuba and Mexico 
New York Chicago San Francisco Montreal 


oN: Agents for Australasia—Carrying Stocks: 


___ Alfred Lawrénce & Co., Ltd.,.527 Collins Street, Melbourne, Victoria; 162 Clarence Street, Sydney, N. S. W. 
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BOSTON Swe NEW ORLEANS 
CHICAGO . PHILADELPHIA 
COLUMBUS, 0. SAN FRANCISCO 
KANSAS CITY MONTREAL 


FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, NEW YORK CITY 


MULT) 


Your attention is specially requested to our new 
SOLID FLOWER CONCRETES 
Jasmine, Rose and Orange 


These are the purest natural odors, unaided and unfixed through blending. 
Not made with a view to price, but to give the highest degree of satisfaction. 


TEED 


Our 


NATURAL LAVENDER OILS 


are from the heart of the producing section, distilled in the most important, 
modern factory and are the finest produced on French soil. Stocks are in 
hand to meet requirements for all grades from the Barreme containing not 
less than 50% Natural Ester down to the U. S. P. Oils of 32-33% Natural 
Ester. 


New arrival of Oil of 


FRENCH NEROLI PETALE, EXTRA 


is of unusual good quality. If you have had difficulty getting good Neroli, 
ask for a sample from this new stock. 


On account of the much higher duty which will be imposed on Synthetic 
Flower Oils, we respectfully urge users of Schimmel & Co.’s standard 
Synthetics to lay in as large a stock as possible. We can make prompt 
deliveries at the lowest prices in years. 


Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.:;%:,) Germany 


a 
= 
— 
— 
— 
— 
— 
— 
— 
—s 


TE RTE EEE EE EPPO OOO EEE 


GRAS AND COMPANY: Cannes, France 
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BENZYL BENZOATE 


Water white odorless conforming to 
all requirements of the A. M. A. Ask 
us or liberal testing samples. 


FLORAL OILS 


Natural and synthetic. Absolutely 
free from alcohol—intense and lasting. 
We have created unusual floral odors 
which have been “right.” Consult us 
for your requirements. 


We Also Offer 


Diphenyl Oxide 
Musk Ambrette 100% 
Indol 


YW AGNUS.MABEE & REYNARD INC. ! nN 


Perfumer’s and Soapmakers Materials iG 
257 Pearl Street : 
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‘as delicate as 


a bride’s bouquet” 


JASMINE 


The Dainty Fragrance 


of Lasting Strength 


Our chemists solved one of YOUR prob- 
lems when they created our broad line of 
Jasmine perfume oils, 


We can suit YOUR requirements. 


Do you want to push your product to a 
trade which will appreciate and pay for 
the finest quality it is possible to make? 
Then let us send you a sample of Jasmine 
F’. O., at $240.00 a pound. 


Do you want a good oil at the lowest pos- 
sible price? Then we will be glad to 
send you a sample of Jasmine B 21, at 
$12.00 a pound. 


And we have 11 other varieties—all of 


them low in price and high in quality. 


Write us on your letterhead, stating your 
requirements, and we will be pleased to 
place the service of our chemists and 


laboratories at your disposal. 


Let our chemists solve 
your problems 


Zzectunine CHEMissS 


™“ 
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Largest CINCINNATI! JA 


Manufacturers of 
Di-Ethy!l Phthalate 
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4 Containers of refinement 
in keeping 
ith your product 


EAUTY, originality and exclusiveness char- 
acterize our package suggestions to a trade 
rightfully insistent upon the superlative in each 


and every detail. 


Years of endeavor in artful package making en- 
able us to sub- 
mit a record of 
accomplishment 
which will 
justify any con- 
tainer commit- 
ments, however 


intricate. 


Let our appeal 
for your favor, 
therefore, be 
measured by 
the notable 
products with 
which our con- 
tainers are 


identified. 


pE FRANCE 
TALC 


Metal Package Corporation” NY: 


Executive Offices -509 Fifth Ave. Wew York Cits— 
Plants -New York Gity, Baltimore, Brooklyn. 
Chicago Office, Gity Hall Square Pe PULLS 
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OUR FACTORY AT MILLVILLE, NEW JERSEY 


PERFUMERS’ 
BOTTLES 
OF 
| SUPERIOR | 

2 QUALITY re 
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T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U.S. A. 
NEW YORK OFFICE 
165 Broadway 
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A Prosperous 1923 to All 


VYaVawWYaVYTAY 


Pessimism is the Bugaboo of Business 


Just how successful we are going to make the 


Sos 


year depends to the utmost extent on the manu- 
facturer himself. The opportunity is before us. 

are we working strenuously enough to obtain the 
maximum of returns? A great many manufac- 
turers allow pessimism to paralyze the real value 
of their possibilities. Ordinarily with us the last 
two months of the year are poor business months, 


so taking this into consideration, we went after 


i ee 


business all the harder. Results: a record big 
business beyond parallel, for which we thank our 
many thousands of customers throughout the 
world. Let us start the New Year right, with a 
mutual feeling of good fellowship and a desire to 
co-operate to mutual advantage. 


Supposing that a manufacturer’s line has 


EE a a FF J 


become more or less dormant. don’t stand still 


waiting for some unforeseen miracle to revive it. 











PERFUMER —SYNFLEUR INSERT No. 





THE AMERICAN 150B. 





Get in touch with us and see if we can diagnose 


your case. Co-operation is one of the mainsprings 
of our business. 

Start the year optimistically. Everywhere 
manufacturers are figuring on new propositions. 
The numerous inquiries daily received, prove this 
beyond doubt. Synfleur materials are successfully 
employed in many proprietary odors and brands of 
which millions of packages are marketed annually 
throughout the world. Synfleur materials spell 
satisfaction. A trial order will prove it. Quality 
is Synfleur’s one salesman and Quality alone has 
brought our goods into international prominence. 
It is really worth investigating. 

Most industries in the U. S. A. are expecting 
and arranging for a very prosperous year. Why 
not make the toilet preparations and perfumery line 
generally the leading one in accordance with the 


scope of possibilities. 


Weare fully prepared to take care of a largely 


increased output of our clients and new customers. 


Our facilities are beyond exhaustion. 
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Are you making arrangements to make 1923 
your record breaking year? The finances of the 
country are sound—the consumption of toilet prep- 
arations—figures divulge is increasing at an enor- 
mous ratio. Hence, let us all take advantage of 
the opportunity to the maximum. It requires 
effort—the other fellow is working—he is investi- 
gating how he can increase his business. It is the 
man who tries, who reaches the goal of success. 
An inquiry to the Synfleur Scientific Laboratories, 
Inc. may perhaps give you a ray of light on some 
new subject—on some new product you have been 
thinking about. Remember no man can master 
every line—it would be unreasonable to expect it. 
Submit your problem to us and see if we can 
decipher it. We have helped some of the most 
prominent manufacturers throughout the world. 
Can we help you? A letter to us will quickly 


decide it. 
Yours for business, 


Synfleur Scientific Laboratories, Inc. 
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A better product cannot be made. 


wrote us:--- 


THE AMERICAN 
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COPYRIGHT, 1923, BY M. UPSHUR 


Synfleur Quality 


150D. 


VON ISAKOVICS 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 





Syringeol-Synfleur 
Che Lilac of Distinction 


All the sweetness of the blossom---perfectly natural. 
Imparts the most delightful flowery effects of fresh 


Lilac blossoms, with all their charm. 


Equally suitable for the richest and best perfumes, 
as well as for all toilet waters, vegetals and sachets. 
Invaluable for scenting cold creams---fatty or non- 
greasy. Produces most delightful effects in all Toilet 


Preparations. 


There are Lilac products galore. We have many 


others, at all prices. But Syringeol-Synfleur is the fav- 


Buy a pound and you will quickly realize why. 
Pounds $18.00 Ounces $1.35 


orite. 


As one of the oldest perfumers 


‘“‘We have used more Syringeol than any other 
material and think it grand.” 


You will think so too after a trial. 


always leads. 








Synfleur Scientific Laboratories, Inc. 


Merely usual Synfleur Quality. It 


Founded iss0, by Alois von Isakovics 
i. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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NE manufacturer of toilet powders may 
depend on the maker of his containers 
for nothing more than the faithful carrying 
out of his own design. For another, the con- 
tainer manufacturer furnishes the decorative 
scheme as well as the boxes, and he should 
know what is both effective and practical 
in decoration. 


















Weareat your service, to carry out your ideas, 
to consult with you, or to originate designs. 


American Can Company 
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LARGEST EASTERN 


The Research Laboratory of a reat 


alcohol manufacturer will assist you 
in finding a better alcohol for your 


private purposes. 


Alcohol is the largest ingre- 
dient of even the finest per- 
fumes. The alcohol you use 
should be as_ individually 
yours as any secret formula 
you may use in your prepa- 


rations. 


As the largest eastern inde- 
pendent manufacturers of 
alcohol, our research labora- 
tory has helped solve the 
“alcohol problem” of hun- 
dreds of important manufac- 


turers. 


All this experience is gladly 
placed at your disposal in 
finding the best alcohol for 
you— viz: the one that will 
give you the finest obtain- 


able results. 


With quality of such tremen- 
dous import in your busi- 
ness, why not write us briefly 
as to the possibility of bet- 
tering your alcohol ingre- 
dient? Our suggestions are 


free. 


David Berg Industrial Alcohol Company 


Philadelphia, Pa. 
New York: 527 Hudson Street 


LOH 


Branches in Fifteen Principal Cities 
Telephone Watkins 8430 


STERED 


QCLA 


“ALCOHOL 


INDEPENDENT MANUFACTURERS 
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Your Package Stands Out 


Wherever they are displayed—on the dealers’ shelves, in the show 
window or on the dressing table—Wirz tubes stand out from all others. 
The matchless designs, the sharp stamping, the clear lettering and the 
brilliant coloring of Wirz tubes convey with unmistakable emphasis the 
superiority of products contained in them. It is literally true that Wirz 


Gubes Make Sales. 


Our plug sprinkler tops in a wide assortment of distinctive and 


popular designs meet every need of the perfumer at a most attractive price. 


A trial will convince you. 


A. H. WIRZ, INC, CHESTER, PA. 


Established 1836 Incorporated 1914 


NEW YORK OFFICE CHICAGO BRANCH OFFICE 


30 East 42nd Street Cooper & Shuesler 


8 South Dearborn Street 
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IRENIA 


The products derived from Cyclo-Citral have ac- 
quired during recent years, considerable importance 
in modern perfumery. It is sufficient to mention 
Ionone and Methyl Tonone in order to emphasize the 
importance of this series of compounds, the presence 
of which is generally considered indispensable in the 


majority of fine perfume compositions. 


The use of these substances, though extensive, is 
not so general as the inherent interest of this class 
of compounds should warrant. This is because the 
derivatives of cyclo-citral already known (Tonone, 
Mythl Ionone) have so distinctly a violet character 
that they can scarcely be used in any quantity ex- 
cept in violet perfumes 

In order for the violet. note not to predominate in 
a compound of the cyclo-citral series, a derivative 
must be prepared having a very high boiling point. 


Such a product should be a fixative of the finest 
sort, applicable generally to compositions of widely 
different characters, and imparting to them only the 
remarkable finesse possessed by the substances of this 


group. 


Our first investigations along this line have already 
enabled us to perfect the preparation of two new ma- 
terials: 


METHYL IONATE (boiling point 140° at 12 mm. 
vacuum) having a characteristic odor recalling that 
of mignonette (Réséda). 


METHYL IRIDATE (boiling point 155° at 12 mm. 
vacuum) having a very agreeable fruity perfume sug- 
gesting Irone. 


The flattering reception accorded these new products 
when they were submitted to our clients has en- 
couraged us to continue our research in this field, 
and we have succeeded in producing two other new 
substances, the botling points of which are 180° at 12 mm. 
TUCuUuIN: 

IRENIA ALPHA 

IRENIA BETA 


This achievement has richly repaid our efforts, for 
these new perfume bases, besides having an exquisite 
odor and great delicacy, are remarkable fixatives, 
owing to their high boiling point. 


[It is well known that odorous substances boiling at 
a sufficiently high temperature have great tenacity. 
To emphasize this point it is sufficient to mention our 
\LDEHYDE Cu (boiling point about 175°), the odor 
of which is so powerful that it can scarcely be masked. 


IRENIA ALPHA has a very flowery note, while 
IRENIA BETA possesses an equally valuable fra- 


grance of a wood or root character. 


The perfect stability and great odor-power of these 
substances, as well as their property of producing a 
delicate flowery total effect in bouquets, make them 
basic materials of the. very greatest interest for the 
perfumer. 


DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfiumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 


Telephone—Beekman 1514 
Cable Address—“Incense” 
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We want to draw your attention to the following points: 


1° Our goods are guaranteed pure. 
2° The quality, odor and strength are always the same 


Essential Oil of Bitter Almonds Essential Oil of Lavender 


Natural, S. P. A. Flowers U. Ss. P. 
Essential Oil of Bitter Almonds a Oil of Lavender for 
Natural, U.S. P. oaps : az 
Essential Oil of Sweet Almonds Essential Oil of Neroli Bigarade 
U.S. P Petales pure 
E ‘atial Oil of Geranium Algiers Essential Oil of Neroli Bigarade 
‘vas extra 
: E tial Oil 2 int 
—— Oil of Geranium Bour- "Seema = s eppermin' 
on 


Essential Oil of Red Thyme Algiers 


Essential Oil of Lavender Spike Essential Oil of Vetivert Bourbon 


“ “ Lavender Alpa Essential Oil of Vetivert Java 
** Lavender Mont Essential Oil of Ylang Ylang 
Blane Manila 
CONCRETES 


Represent the full odor-value of the flowers from which they 
are extracted and are of the highest possible concentration. 


Rose de Mai Jasmin Orris 
ABSOLUTES 


Are identical with the Concretes but are the pure aromatic 
principle of the flower, undiluted by any foreign body and have 
greater strength, their ready solubility offering to the perfumer a 
satisfactory and quick method for arriving at results. 


Jasmin Mousse de Chene Orange Rose de Mai 
FIXODORS 


The fixodors represent in all their intensity the natural odors of 
the perfume bases from which they are extracted and are of 
highest possible concentration attainable. They are readily soluble 


in alcohol. EXTRAFLORS 


Their foundations were laid by an acknowledged French expert 
and are offered to the American perfumers as meritorious bases 
affording him an opportunity to build the superstructure in ac- 
cordance with ideas dictated by his individual requirements. 


ODOROLS 


Are identical in odor with Extraflors but manipulated to meet 
the requirements of manufacturers of toilet powders, creams and 


= SURFLEURS 


They are scientifically compounded perfumes of artificial origin 
distilled in ie grenease of the flower bearing its name, thus enrich- 
ing the finished unit with a naturalness in aroma exceeded only 
by the flower itself. 


crasse J. MERO & BOYVEAU rrance 





DELPHI PRODUCTS, Inc. 
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SY NTHETICS 


Manufactured by 


ALBERT VERLEY, 


Isle Saint Denis (Seine) France 


“A. V. RENOWN” 


Acetates—Alcohols—Aldehydes 100% Pure— 
Phenylacetates — Propionates — Salicylates— 


Valerianates 
Acide Myristic, Purified | Methyl Acetophenone, 
Oil Cinnamon Ceylon Water White 
Citronellol Ordinaire y acl ‘ 
Cyclo Citral (Lily Base) i senee of 
Geraniol : le ldehvd 
Geranio! Palma Rosa Methylnonylaceta dehyde 
Heliotrope Extra 100% 


Heptine Methyl Carbon- Muguet Aldehyde 


ate Neanth Octyl 
Ionone Alpha-Beta nae Caety 


: Primaire) 
Irenia Alpha 
Irenia Beta Nerol Pure 
Iridate Methyl Rhodinol Extra A. V. 


SYNTHETIC FLOWER OILS 


They are a combination of the absolute natural 
Grasse Essences with high class Aromatical Chemicals. 
They have been carefully studied and are the results 
of the thorough tests made by Albert Verley’s labora- 
tories, being successfully employed in perfumery, 
chiefly on account of the mutual actions observed 
between chemicals and natural essences in perfume 
compositions. 


PERFUMES FOR TOILET SOAPS 
Especially prepared to resist alkali reaction. 
ARTIFICIAL FRUIT ESSENCES 
Extraconcentrated 
The artificial fruit essences are obtained through the 
highest grade of concentration and are to be diluted 
in best alcohol in the proportion of 50 te 100 grammes 

per liter. 





ERSTE TYROLER LATSCHENOL-BRENNEREI 
BRUDER UNTERWEGER 
Thal-Assling (Tirol) 

Oil Pine Pumilio U. S. P. 

Oil Savin, Genuine U. S. P. 

Oil Juniper Twice Rectified, U. S. P. 

Oil Albietis Alba (Pine Needle, genuine) 
“Air Fresh Alp,” Pine Bouquet. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 
Telephone—Beekman 1514 
Cable Address—“Incense” 
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The jazz of war is passing. The days of 
the beautiful have returned. 


Smartness of appearance, good taste and 
quality have played a big part in the holiday 
trade of last year. The appearance of the 
package means more than ever before. 
With factory in full operation we are able 
to make prompt delivery. 


Three designs—two for toilet waters and 
one for perfumery are presented. They are 
unusual in type and design and bear the 
marks of character. They are not expen- 
sive. 

The flower design bottle with the lattice 
work, is a smart toilet-water bottle es- 
pecially desirable for new packages. It has 
a flower-crowned stopper and holds three 
and one-half ounces. It is No. 285-34. 


MAIN OFFICE 
BALTIMORE,MD. 











The center bottle is a high-class glass 
straight line bottle of simple design and 
yet one of unquestionable merit. Favor- 
ing the imported bottle, it is of clear cut 
and polished glass and unusually beautiful. 
In one-ounce size it is known as bottle No. 


301-1. 


Of frosted cut and polished glass the tower 
bottle on the right is an unusual toilet- 
water bottle. It will not topple over easily 
and has an atractiveness that grows on one. 
This is the three-ounce size No. 299-3, 


These three. bottles have smartness, are in 
good taste and are quality bottles. An ar- 
tist is kept constantly at work by us crea- 
ting new designs for stock and_ special 
brands. This is why these and our other 
bottles have distinction and character. 


NEW YORK OFFICE 
290 BROADWAY 


CARR-LOWREY GLASS CO, >is 
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In Paris: the Center of Things 


|‘ the heart of Paris where the pulse of France beats 
at its liveliest . . . whence femininity is guided in its 
fashions ; where aromati products are given their cachet 
; are oul European ofhces and laboratories. Here, at 28 
Rue St. Lazare, within a stone’s throw of the Opera and the 
Rue de la Paix, birthplace of styles, fashions, and fancies, is out 
point of contact with our European sources of supply. Here, 
in the very center of things, we observe and note everything that 
affects and interests the American perfume industry, from oils 
to the dernier cri in knotting gold cord around a package of 


perfumery. 


Before a product is shipped to mame “Morana’”’ on a product be 
the United States, it is compared in comes a guaranty ol quality. 
our Paris laboratories with the Into our European offices flows 
exacting standards that we have an unbroken stream of new products 
established for it standards products that represent en 
developed ror products that must tirely original conceptions 
meet the requirements of that most others that are improvements upon 
discriminating and most critical of existing products. All of these are 
users of aromatx products: the tested for quality and availability, 
Parisian perfumer Unless a prod the two bases upon which rests our 
uct meets our standards in every selection of a product, be its source 
respect . unless it passes every what it may; for, all things being 
test to which it is put for quality equal, service, not name, is what the 
and for applicability it is user is most interested in. (It is 


rejyec ted. As a consequence the interesting to note, by: the way, the 
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number of aromatic products of ex 
eptional quality that are pr duced 
by manufacturers whose names, 
familiar enough to European per 
fumers, are entirely unknown on 
this side of the water Fre 
quently 1 manufacturer in_ this 
class makes but a very limited line 
of products. But, be it due to con 
what he makes is made superlatively 
well [herefore his products de 
mand—and receive—the same care 
ful consideration that is given the 
products of world-famous houses 
Our European offices are con 
cerned largely, but by no means ex 
clustvely, with the raw materials 
that are used by the perfumer and 
soapmaker. Hand in hand with 
this interest goes an equally strong 
interest in the multitude of produc ts, 
such as bottles, boxes, labels, et 
that, in a sense, are as much raw 
materials to the perftumer as are his 


essential oils and aromatic chemi 


cals [Through our association with 
the leading .French and Bohemian 
designers and manufacturers of 
supply glass containers of exquisite 
glassware we are in a position to 
design and faultless make 

glassware that is pre-eminently 
adapted to express the quality and 
character of its contents. Through 
our intimate contact with the lead- 
ing Parisian ateliers we are enabled 
to be of service to perfumers de 
sirous of being put in touch with 


the leading French designers. 


Lastly, to our friends who go 
abroad our Paris offices are at their 
disposal as a headquarters and as 
a source of information and help. 
The American to whom “heureux 
de vous voir’ is merely a collection 
of strange sounds in a strange land 
will detect in the “glad to see you” 
of our Paris associates a note as re- 
miniscent of Home as turkey and 


cranberry sauce, 


Morana Incorporated 


C jeneral Offices 
European Offices: 


Western Offices 
19S. LaSalle St., Chicago .; DF 


118 East 27th St., New York City 
28 Rue St. Lazare, Paris 


Works : 
Sot ems » Elizabeth, New Jersey 
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Reggio-Calabria, Italy 
Bergamot 
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enabled to supply 
less the design of the bottle implies that glassware that, by virtue of its expres- 
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1 
note, as it can and should, a very influ siveness, contributes 


n unusually strong 
selling appeal lo perfumes of the highest 
our association with the leading French quality. 
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How Much is it Costing You 


to Store 


beans 


\ anilla 


threatened 


HEN you buy 
youl 
by the following potential losses: (1) 


purchase is 


| | | 

oss in weight through evaporation; 
(2) loss in flavor by fermentation; 
(3) loss through And 


there is always the possibility of loss 


spoilage. 
through market fluctuations. hese 
factors, all of which are beyond the 
buyer's control, make. the storing of 
Vanilla beans a hazardous proposi 
tion Furthermore, they make it 
practically impossible to calculate in 
advance, with any degree of exact 
the cost of Vanilla Extract. 


ness, 


It is possible to eliminate all of 
the foregoing hazards know 
in advance to a dot what your Va- 
nilla Extract will cost. True Vanilla 
OX is an absolutely pure and con 


Vanilla 


A pound repre 


and to 


centrated extract of beans, 
of tenfold strength. 
sents a pound of Vanilla beans with 
all of the guesswork removed. The 
price is constant; there ‘is no loss du: 
ing the process of manufacture; the 
completed requires neither 
aging nor filtering When you buy 
True Vanilla 10X you can fhgure 
the cost of your Vanilla Extract 
right then and there. Can you do 


that when using Vanilla beans? 


produc t 


Morana 


Vanilla 


Beans? 


I rue \ anilla 


gallons of grain 


1OxX 


One gallon of 
diluted with 3!%4 
spirits and 5!/4y gallons of water ar d 
sweetened to taste pi rduces an ex 
tract that meets the requirements of 
Tinct. Vanilla U. S. P. in 
respect. The lead number, ash pel 


Vanillin Vanilla 


resins, and alcohol percentage will. be 


every 


centage, content, 


in exact conformity with the regula 


tions covering Vanilla Extract. 


Furthermore, the extract will not 
require aging as True Vanilla 10X 
is already aged when you buy it. 
Filtering is superfluous as the extract 
Vanilla 10X _ being 
the menstruum 
filtering , 


is < lear, | rue 
entirely soluble in 
described. Elimination of 
does away with the loss that usually 
occurs through lack of sufficient filter 
ing apparatus. This loss commonly 


averages J) per cent. 


to enable you to verify 


make for 


shall be glad to 


In order 


the claims that we True 


Vanilla 1OX, we 
send you a liberal 
cost. [ry it out 


sample without 


according to oul 


directions and see for yourself how 


you can lower your cost of making 


Vanilla Extract 
quality 


without sacrificing 


Incorporated 


General Offices: 118 East 27th St., New York City 
28 Rue St. Lazare, Paris 


European Offices: 


W orks: 
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Resins: The Answer to 
an Interesting Question 


HEN Columbu 


on end his hearers 


promised to 

stand an egg 
smiled politely, but incredulously. 
When they saw the feat performed 
they were disappointed, for instead 
of the expected marvel they beheld a 


neat exhibition of common sense. 


[he lasting quality of French per 
fumes and toilet waters has been the 
source of much spec ulation, of many 
answe! 1s a simple 


theories. Che 
one, however: two words sum it up: 


resin fixalives. 


stopper from a bottle 
Note how sticky 


stickiness 


Remove the 
of French perfume. 
Chat 


of the resin fixative 


it ts denotes the 


presence 


} 
when made ot 


Resin 
Mor ina 


tinctures, 
Resins 


] 
ne ed De 


in the proportion ol 
used but very spar 


eS 1 long way 


From 4 to 8 ounce pel gallon are 


perfumes lwo ounces 


sufficient® for 
per gallon suffice for toilet waters, a 


} 
larger percentage tending to produc e 


Lé 


cloudiness 


[he increase in the cost of the 
completed product when a resin fixa 
tive is used is trifling. [he increase 
in lasting quality, however, Is sub 
| his can I e 


strated by comparing a perfume made 


stantial readily demon 


with ordinary fixatives with one in 
which a resin tincture has been added 


to the other fixatives 


Morana Resins include the follow 
Peru, Oak 


Moss, Styrax, Olibanum, and Labda 


> ! 
ing: Benzoin, olu, 


We will gladly send samples, 


harge, for 


num. 
without « comparative tests 
of the lasting qualities of compositions 
made with and without resin tincture 


hxatives. 
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Christo Christoff 
Kazanlik, Bulgaria 
Otto of Rose 


ff’s Otto Christoff’s Otto .of Rose is sold 
1 ] ] 1 
been note nly in sealed original coppers con 
lity of ing either 4, 8, or 16 ounces 
; . 4 
s year s crop is never repacked in this country 
; : 
ew standard mple ind interesting prices 


Ri Se lil be sent pr mptly n request 


Th. Muhlethaler Co., Ltd. 


Nyon, Suisse 


Ambrettol Musk Ketone 100% 
Musk Xylol 100% Oleo Musk 


Samples and prices Will be sent 


promptly on requesl. 


Exc lusn ( 
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General Offices: 118 East 27th es New York City 
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THE AMERICAN PERFUMER 








; 
Société Chimique 
des Usines du Rhone 


Home Office 
PARIS 


Factories 
St. Fons and Roussillon, 
France. 
La Plaine, Switzerland. 








HE use of our products by the lead- 
ing manufacturers of perfumes, of 
soaps and of toilet preparations who 
have set the standard throughout the 
world for high class products is proof 
of their superior quality and depend- 


able uniform purity. 


To the intrinsic merit of our prod- 
ucts is added consistent and dependable 
service and a sincere desire to meet the 


individual needs of our customers. 


RHODIA CHEMICAL COMPANY 
65 Fulton Street, New York, N. Y. 
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NAARDEN CHEMICAL 
WORKS, LTD. 


Synthetic Aromatic Chemicals 
and Essential Oil Derivatives 





Latest Specialty 


LILY OF THE VALLEY 


Unsurpassed in the True Character of the Natural Flower: Rich, 
Soft and Powerful 


Manufacturers of Heliotropine (Recrystallized), AUBEPINE, GER- 
ANIOL (Extra Fine), IONARDON, 100%, IONARDON Alpha 


Naarden Chemical Works, Ltd. 


NAARDEN, HOLLAND 


Sole Representative in the United States 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 








Specialties: 


FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 


Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 


GRASSE, FRANCE 


Sole Representative in the United States and Canada 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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M. L. Barrett & Co., Manufacturers, Importers, Merchants, Chicago 


a NNOUNCING recent 


| arrivals of various Es- 
-<$ sential Oils — shipments 
' opportunely timed to 
enable us to benefit by 

the new tariff—clearing 
liberal lots duty free. 


Bois de Rose 
Geranium Bourbon 
Vetivert Bourbon 
Ylang Ylang Bourbon 


Confident of our position with regard 
to these Oils, we invite your inquiries. 


M. L. Barrett & Co., [mporters 


ESSENTIAL OILS —_— SYNTHETICS - a BOUQUETS 


233 West Lake Street Chicago, III. 
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Collapsible Tube Talks 


No. 4 The Importance of Taste in 
Overcoming Competition. 


OMPETITION is governed by taste as 
well as price. 








The container for your product—whether 
it be a large tube or a small sampling tube— 
should show conclusively the superiority of 
your product. 


A collapsible tube, no matter how simple, or 
how large or small, if it is well made, distinc- 
tive in design, and beautifully lithographed, 
commands attention. 


Bond tubes may be had in any standard size 
ranging down to the small but important 
sampling tubes; and special sizes will be made 
to order. In all of them the same high stand- 
ard of workmanship, the same distinctiveness 
in design and the same beauty is to be found. 





Regardless of size, Bond tubes are always 
in good taste—They are made to create sales 
for your product. 


Made of pure block tin. 








Bond Manufacturing Corporation 


WILMINGTON 3 28 DELAWARE 
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GRAIN ALCOHOL 


PURE . 190 PROOF . U.S.P. QUALITY . DENATURED IN ALL FORMULAE 


MP, 
yet? co AN in. gy 


_INDUSTRIAL ALCOHOL PLANT No. 19 
CINCINNATI, OHIO 


SALES OFFICES — BRANCH WAREHOUSES 


229 RACE STREET, 7 ee ee 
71 WEST STREET, K, Y 
541 SENECA STREET, BUFFALO, nN. 
622 SECOND AVENUE, PITTSBURGH, PE 
180 NORTH MARKET STREET, CHICAGO, ILLINOIS 
1 SOUTH GRAND AVENUE, ST. LOUIS, MISSOURI 
SCRANTON ROAD & GIRARD AVE., CLEVELAND, OHIO 
DELAWARE AVE., & GREEN ST., PHILADELPHIA, PENNA 
KREKEL-GOETZ SALES & SUPPLY CO., GRAND RAPIDS, MICH 
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Manufacturers of Concretes Solid, Concrete Absolutes Liquid, Absolutes from the 
Pomades of the following Flowers, New Crops: 
g P 


ROSE ORANGE JASMIN SYRIA CASSIE LAVENDER 
CARNATION VICTORIA VIOLET VIOLET LEAVES 
BROOM RESEDA MIMOSA AMBRETTE 


Absolutes from the Pomades: 
TUBEREUSE JONQUILLE NARCISSE 
Essential Oils Absolutes of SAGE SCLAREE, NEROLI 


Samples and prices on application 


CLAIR de LABDANUM, Colorless and entirely soluble 


(12 times stronger than the gum ) 


MOREL ®@ Co. 


OPOPONAX M Co (from the true gum) IRALINE (Methylionone Base) 


AMBRINETTE M Co (a synthetic Ambrette seeds oil) CYTISIA (new 
fashion Lily Base) 


OEILLANTINE (New Fashion Carn:tion Base ) 
Castoreine (a synthetic oil of Castoreum) 

Jasmin Blanc (Jasmin Base without Benzyl Acetate ) 
Neptunia (a synthetic Ambre Gris) 


Civette M Co (a soluble Civette 6 times stronger than the natural) without 
fat or impurities. 


Samples on application 
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Really Distinctive Vanity Cases 


Latest Refill Device. Compact 
Easily Inserted or Removed. 
No Loose Parts. 


This big plant of the Bridgeport Metal Goods 
Manufacturing Co. is completely equipped to 
f tal oods of all descripti 


0 
made send blue print or sa 


g 
Special designs. All finishes. 
i be di 


quotation. 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 








Perfumers’ Raw Materials, 
Essential Oils, Chemicals 


Natural and artificial Flower Products 


HEINE & Co. 
NEW YORK 


52-54 Cliff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA “‘ise GRASSE 


U.S.A. Germany Germany France 


TELEPHONE: CABLE-ADDRESS: 
BEEKMAN 1535 HEIKO NEW YORK 





From Heine & Co., Leipzig, Germany) 


the cultivation, we have 
Director of the Berlin B 
r many years, carried out experiments in 
zation, and whose valuable counsel has been 


1 great help to us. Last autumn we completed 


most part, has alway n highly developed. modern hothouse, with connecting dwelling house 
flowers produced b } Saxon growers used for the head gardener and his assistants, thus making 
1 sent almost - pe ble cultivation under constant control, day an 
ly to Vienna. Since market, owing t night, by our own responsible personnel. In thi 
unfortunate economic situation. has ceased to be hothouse, during the winter, seedlings are groy 
we hav ecured for our wn use the and given an early start, ready to be set out in th 

yf several large rose plantations lying in spring, 
inity of our works at Groba. Each of these 


j 


ae Although the damp and cool summer of year 
contains several hundred thousand rose _ bushes, : . last yea 


which yield a harvest twice a year. , reigns age eters plone flowers, and al 
though or own plantations were still young, w 
At the same time, we resol to extend consid- obtained a harvest which exceeded expectations 
| jasmine, violet reaching in the case of roses, for example, up to 

been carried on three tons a day. 
ntal purposes. 
proximity to the We have succeeded, furthermore, in establishing 
purcl al navel ; the @ Maser the culture of tuberoses in a sunny valley in southen 
The plucking of the b is per Germany, unusually well situated for the purpose, Ex 
the most part, by member f the de- traction, carried out on the spot, has produced such 
ilies of our own workmen, who are glad. favorable results that we are already able to offer 
rices and food shortage in small amounts of absolutes 
earn a little extra money a 
The work of our scientific laboratories has pro 
is from spring to summer gressed notably during recent years. Decades of 
1 roses and experience and intimate knowledge of our special 


oe 
blooming 


branch of chemical science have enabled us to de 
ntings velop a number of new synthetic perfume materials, 
h have been tested and tried out exhaustively 

in our establishment. Messrs. Heine & Co. of New 
tion of these two flowers on a rge_ scale. 1 York are now in a position to introduce these pro 


11¢ 


were so 


ng the varieties to be lanted, < i : ducts to the perfumers of America 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


92-54 CLIFF STREET 
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HEIKO-LILAC “A” 


Most modern base for Lilac compositions 


Novelty 


Full stock on hand. All orders can be filled promptly 


Heiko-Maia 
HEIKO-BOUVARDIA HEIKO-LILY 
HEIKO-CYCLAMEN HEIKO-AZALIA 


Heiko Honeysuckle Heiko Rose 


Sweet and Lasting Synthetic Oil Rose 


Heiko Iridoron Heiko Jasminette 


Latest Artificial Violet Best colorless Jasmine 


Heiko Rose Moderne Heiko Pink 


Elegant base of the Parisian Type The Standard 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





o tat 


4 


Cares 


oe Tac 


. LEIPZIG 
LEIPZIG 
GROEBA/SRIESA A.D.ELBE 


FACTORIES OF 


O 
O 
0% 
Li 
. 
Li) 
c 





THE AMERICAN PERFUMER 


—Beautiful 
—Neat 
—Individual 


These are the factors that make 
Goertz metal vanity cases pro- 
duce ready sales and bring repeat 
orders. 


Let us cooperate with you in 
making your package beautiful, 
neat and individual. 


AUGUST GOERTZ & CO., Inc. 


—=== BETTER METAL VANITY CASES = 


276 Morris Avenue Newark, N. J. 
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Win. Buedingen & Son. 


NEwyrorK ROCHESTER cnuicaco 
1500 Clinton Ave,N-Main Office 189 W MadisonSt 


30 East 42nd St. 
LOS ANGELES 
315 West 6th Street 
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_ SWINDELL BROS. 


BALTIMORE, MD. 
NEW YORK OFFICE, 200 FIFTH AVENUE 


Manufacturers and Designers of . 


High Grade Perfumery Bottles 











No. 213 Bottle 6 dr.; No. 107 Stopper. 
Bottle cut and frosted. 


We strive to uphold in 
our products the high 
standard exacted by this 
discriminating industry. 





Write us about any style of bottle. 
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ENCOURAGEMENT 


HE placing of floral essences on the 
free list in the Fordney-McCumber 
Tariff Bill has permitted important re- 
ductions in the prices of HUGUES Aine 


FLORESSENCES AND 
HYPERESSENCES 


This latest development supplement- 
ing better crop conditions in Grasse and 
the traditional policy of HUGUES Aine 
of offering their products at the lowest 
prices consistent with the maintenance 
of their exceptionally high standard of 

quality make these essences available to the American per- 
fumer at unusually favorable terms. 

Nothing could be of greater advantage to the standing 
and reputation of American-made perfumes than the in- 
creased employment of HUGUES Aine Floressences and 
Hyperessences in their composition and present quotations 
offer every encouragement to the perfumer who is desirous 
of making the best possible perfumes. 


UNGERER & CO. HUGUES AINE 
NEW YORK GRASSE 
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If you are interested in a high grade product under your 
own brand, our enlarged facilities are at your disposal. 
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FRENCH COSMETIC MFG. CO. 


INCORPORATED 
85 Crescent Avenue New Rochelle, N. Y. 


Established 1915 
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Roure-Bertrand Fils 


Grasse (A. M.) France 
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We wish to call your attention to our complete line of 
Natural Floral Essences— 


SOLID 
ABSOLUTE 


and COLORLESS ABSOLUTE 
We especially recommend our— 


ROSE, JASMIN and ORANGE products 
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Also call particular attention to our 
CONCRETE ORRIS FLORENTINE 
OIL NEROLI BIGARADE PETALE EXTRA 
Oll. GERANIUM AFRICAN 
OIL. GERANIUM de GRASSE 
OIL, LAVENDER FLEUR 


ROURE-BERTRAND FILS 


(INCORPORATED) 


New York 


18 Cedar Street 
CD SSE RBS | 
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Societe Anonyme des 
Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


Offering two new products 


Fleur d’Oranger Invar. 


Remarkable for its refreshing odor 
and delicacy. Will not discolor and 
is wholly soluble in alcohol. 


Narcissine 


Of great delicacy and lasting pow- 
er, recalling the true odor of the 
natural Narcissus flower. 


Samples and Quotations on Request 


JUSTIN DUPONT, INc. 


18 Cedar Street New York 
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“GO SAFE” 
MAILING BOXES 


PATENTED 


The Most Efficient Mailer on the Market 


Mail Your Samples 
Mail Your Advertising 
Mail Your Orders 


In a Mailer that combines Neatness, 
Durability and Economy 
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Attractive Designs 
and Color Combinations 


make our Set Boxes Unusual 


LEE es 18 os Bees 
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Write us today 


Young Brothers Displayologists 


(REG. U. S. PAT. OFFICB) 


Bush Terminal Sales Building Cath Floce) | Providence, R. I. 





SIERRA TALC 
YN 


It costs N 
no more— ~* 


to use Sierra Talc 


For 5 years we have been turning out 
car after car of Sierra Talc of a uniform 
high quality. 


We are still selling Sierra Talc to the 
most exacting group of toilet goods manufacturers 
in the United States— why? Because they realize 
our ability to supply them with a talc which is 
superior to any domestic and equal to any foreign 


brand. 


These manufacturers have a standard 
to maintain — their product must be perfect at all 
times. They know they must choose a talc for 
their processes which is — 


— practically free from lime content 

— pure white in color 

— free from specks, dirt, dust, stringers and ravelings 
— has a satisfactory slip 

— and never varies in fineness year in and year out. 





That is why they choose the Sierra brand. 


That is why we say in the long run it 
costs no more to use Sierra Tale in your manufac- 
turing processes. In fact, toilet goods manufacturers 
actually save money when they insist on Sierra 
Cloud or Sierra Snow. 











Our large output means prompt deliv- 
ery on all orders whether filled from the mill or by 
our distributors. 


Write us for a sample and prove our claim 


. SIERRA TALC COMPANY 
\ a 


‘ EQUITABLE BANK BUILDING 
Aue = LOS ANGELES, CALIF. 


! Ve 





You are paying the price 
whether you use it or not !— 


Yes, we mean just that. Even if you are nof using our Sierra Cloud and Sierra 
Snow brand you are paying for it in time lost — 


Sierra Talc comes to you ready to enter your manufacturing processes — no 
gyrating or bolting is necessary; therefore no time is lost. 


You are paying for Sierra Talc in cumbersome handling — 


Sierra Talc comes to you in clean |00-lb. sacks—gives you ease in handling 


makes it a one man job. 


You are paying for Sierra Tale when you sacrifice quality - 


Your product must maintain a high standard and therefore you can’t afford 
to use an inferior grade of talc in it. Sierra Talc is a high quality product. 


Both of the brands of Sierra Talc are the best we know how to produce. 


We earnestly believe it is of the finest grade and highest quality of any talc 
used today in the manufacture of toilet goods. 


SIERRA CLOUD 


Our Sierra Cloud brand is obtained from the very finest 
dust made in the grinding process. This dust is caught 
in special dust collectors, and is the finest and fluffiest air- 
floated product we know of. An extra fine product for 
finer uses which passes through No. 25 silk bolting cloth. 


It is used in the manufacture of especially fine, high- 
grade toilet and face powder. 


SIERRA SNOW — 


Our Sierra Snow is milled much finer than the regular 
commercial grades of No. 200 mesh talc. 


It is as light and fluffy as ordinary flour, so that it can be 
readily mixed with other powders when necessary. This 
property gives it a marked advantage over talcs which 
are heavy and dense in consistency, and therefore difficult 
to mix. 


Write us for a sample and prove our claim. 


We can give you prompt shipment on all orders. 


In order to facilitate 


shipments we are maintaining distribution houses in the following cities — 


Boston 


New York 


SIERRA TALC COMPANY i 


Philadelphia 


St. Louis 
Equitable Bank Building 


Angeles, California 


Detroit Chicago 
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SOCIETE DES PRODUITS DE SYNTHESE 
“SOPROS” 


Siége Social Z - SS Offices and Works 


19 Rue Cambon TSS Mantes-sur-Seine (S & O) 


Paris, France France 


MANUFACTURERS OF 


SYNTHETIC AND AROMATIC CHEMICALS 


TILLEUL 


HYDROXYCITRONELLAL C. P. 100% 
To fully appreciate this product as a Lily, Lilac or Bouquet Base, 
absolute purity is essential. We guarantee our product 100% 
Hydroxycitronellal. 


ORANGER FLEURS 


The true and refreshing odor, together with its great tenacity, 
makes the use of this base invaluable in all Orange Blossom odors. 


Guaranteed not to discolor any preparation. 


Above are but two leaders from the complete line of Synthetic 
and Aromatic Chemicals of our own manufacture, furnished in 
original sealed packages. Our quality and prices will interest you. 


Samples and prices will be cheerfully furnished by our sole American 
Agents. 


E. M. LANING CO. 


Incorporated 


273 Water Street New York 
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FLOWER OILS, BOUQUETS and NOVELTIES 


) 


ELKO Series No. 20 


In this series, we offer a line of Popular Floral and Bouquet Bases, true 
to their individual types, and containing all necessary fixatives, thus insuring 
Extract ind Toilet Waters of lasting fragrance. 


Floriol lickey Mylis 
Arbutus ’ Lylotus 
Oriental 50 
Oriental 22 
Violet Fleur 
Orange Fleur 


Rose La I rance 


Chypre Hyacinth 
Carnation Honeysuckle 
Heliotrope Lilac Blossom 
Locust Blossom 


Lily of the Valley 


Clover Blossom 
Crabapple Blossom 
Full information as to the economical use of these products cheerfully 


furnished 


Per Pound, $20.00 


Our PERFUME BASES have helped As CONSULTING CHEMISTS, we 
many manufacturers to produce new offer expert advice and practical work- 
and successful lines. We specialize in ing Formulae for Toilet Preparations 
the creation of Individual and Catchy of any kind. Problems solved. Proe- 
Odors esses perfected Fees moderate 


Trial Ounce, $1.35 


COLORS 
Certified 


FRUIT FLAVORS 


Irue and Artificial Technical 


PERFUMES and TOILET WATERS in BULK 


(For Manufacturers only) 


E. M. LANING CO. 


Incorporated 


Consulting—CHEMISTS—Manufacturing 
273 WATER ST., NEW YORK 


Cable Address: 
“EMLANING,”’ New York 


E M. LANING, B.Sc., Pres 
ROBT. C. PURSELL, P. D., Vice-Pres. 
WM. H. BARLOW, Grad. Chem., Treas. 


rs B SF } oy 


res Ar EY. 
He 


: 
i 


Mihi 


: 


| 


MAW STUDIOS ‘ 





SRSs ese eseSeeei cE. Ae aaa ses TAS AeA ee eee eae ae:.:«................... 


) 


n 
: 
: 
: 
: 
= 
3 
wa 
: 
: 
5 


UA SI 


5 a 
ae: 


IAT = 


THE AMERICAN PERFUMER 


FR 
@ 
H. EUZIERE & CO. 


GRASSE, FRANCE 


{bsolute Flower Oils, Liquid and Solid Concretes, 
Pommades, Essential Oils and Resinoids. 


Introducing Our Latest Creation 


Essodor 


FLEUR de PAVOT 


A Novelty Base, possess Flowery Fragrance, Tenacity and Originality 
of Odor, found only in “E : oie s,’ which are produced by our exclusive 
process, which eliminates the inert and non odorous materials, thereby insuring 


the MAXIMUM strength from th WINIMUM aS 


Sample of Finished Extract prepared from E- 
full information as to its economical cost will b fut 


lmerican ly gents 


FE. M. LANING CO. 


i ; Incorporated s . 
273 Water St. New York 


OIL LILAC VEGETAL 


True to French Type, economical in its use because of its intense -trength, 
ly ounce to the gallon of 50 alcohol sufficient for Toilet Water or Vegetal 


Per pound—$12.00 Trial ounce—85c. 


o a aaa van 


\ high elas duet for Fr h type Hair Donic oun to 
Spirits 


Per pound—$5.00 Trial ounce—50c. 


OIL CORYLOPSIS S. 


product ot unusual strer h. and flowery iroma for Taleums ind | iquid Sham 


poe sunce ft ilo hampo L to 6 ounces to 100 pounds Taleum 


Per pound—$7. 50 Trial ounce—60c. 


E. M. LANING CO. 


Ineor porated 


273 Water St. New York 
- le ‘EMLANING,” New York 
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(IMPORTED) 
Brilliant and Stainless 
FOR 
PERFUMES, TOILET WATERS, HAIR TONICS, Ete. 


Use only 14 oz. to 1 gallon. 


Freely soluble in alcohol—or water. 
Packed in Gallons, Pints and 2 oz. Bottles 


MAO-CONCENTRATES 


FOR TOILET PREPARATIONS 


Our Mao-Concentrates meet the demand for highly con- 
centrated flowery odors, and contain all necessary fixatives, 
ensuring their permanent fragrance. Over 40 different odors. 


©. A. BROWN CO, Inc. 


240 PEARL STREET, NEW YORK,NY. 
XO. 
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ANY ROUND PAPER BOX 


a We have special facilities for man- 
by tS TRE eae para es ae th ufacturing round Face Powder 
SAE opt AL, SMM OAL and Rouge boxes 
PUM ioo «37d Rouge boxes, 


ie, 


NS eae Ay a Se Let us estimate on your next 
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All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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TRY THIS: 


LILAC 654 


“Fresh as the spring morn” 


‘Essbro’ Series Flower Oils are built up on natural 
bases by a special process newly discovered by us. They 
are without a rival both as regards faithful rendering 


and lasting purity of odors. 


SAMPLE ON REQUEST. 
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Pierre Lemoine ©» Inc. 
New York 


NEw STANDARDS 


~“MERVEILLE” Products Ib. $10.50 


OZ. 75 

A line especially adopted for Barber Supply Houses 
“FLEURIE” Products |b. $24.00 
OZ. 1.75 


Particularly produced for high grade Toilet preparations 


a. Products |b. $48.00 
OZ. 3.25 


For exquisite Perfumes and other odoriferous Products 





Special Offer: 


MUSK ART. XYLENE 
TERPENYL ACETATE 
FRENCH LAVENDER ASPIC 
4’, Esters 
OIL MANDARIN 
OIL CARDAMOM 


Samples submitted upon request 
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CAVALLIER FRERES | | GROLEA and SORDES 


Founded in 1784 SURESENES (Seine) FRANCE 
GRASSE (Alpes-Mmes) FRANCE 


HIGH GRADE NATURAL SUPREME QUALITY 
FLOWER PRODUCTS SYNTHETIC CHEMICALS 
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ABSOLUTES 
CONCRETES 
LIQUIDES ACETATES 


POMADES ALCOHOLS 
CONCRETES of POMADES ALDEHYDES 


Floral Waters KETONES 
ESSENTIAL OILS— Terpeneless 


and Sesqui-Terpeneless Artificial Musks and Violets 


Specialists of : 
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BOBIN FRERES 


Founded in 1816 


FLACONS de LUXE ET D’ART 


Exclusive Manufacturer of Exclusive Perfume Bottles 


So 
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GEORGES FAURE LOUIS WERTH 
MARSEILLE, FRANCE 13, Rue Simon-Dereure 
Distiller of High Grade Barreme PARIS, FRANCE 


LAVENDER OILS 2 i 
24 to 549, ESTER Matieres Premieres pour Parfumerie 














PIERRE LEMOINE C*,, Inc. 


SOLE SELLING AGENTS FOR 
UNITED STATES, CANADA and MEXICO 





General Offices : European Offices: 
294 Pearl Street, New York 13, Rue Simon-Dereure, Paris 
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If You Could 
Follow Your Tubes! 


F you could, you'd pick up a 
lot of reasons why your tubes 
should match your product. If 


f stay right with 


your factory and stay 


them until the consumer took his 
last squeeze, you’d see for vourself 
why leading manufacturers specify 
SHEFFIELD TVUGES 
Made from the highest grade tin 
obtainable. Built, designed and 
decorated by men who know how 


to fashion tubes that wil! match the 


product. 


lf you could follow your tubes, we'd 
have your telegram saying “Send 
Samples.” Prices of course would 
accompany the samples. Write us 
and we'll show you who's who in 


lubedom. 


Chicago Factory No. 2 
3132-3134 South Canal Street 
Chicago, Illinois 


Telephone: Boulevard 1960 


New England 
Collapsible Tube Co. 


New London, Conn. 
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JULIAN W. LYON & CO. 


INCORPORATED 


NEW YORK 


= 
ft ee 
Th 


PIAL 
TORT is 


ITN} 


Nd 
K.) 
if 


wo 
fS 
A 
uh 


l 
i 


f 
= a 
SoD 


Le 
per 
MrT 


ye 


PTT 

calli: 
re ||II 

: OLENA 


Mer 


es 
ire 


ie 
m4 


ea 


i 
it 
PA 
oS 
lb rhe ; 


fi 
! 


oe 

fl 
uti 
i 


J 


The growth of our business has necessi- 
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tated the opening of a New England office. 
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headquarters at 173 Milk St.. Boston, as our 


special representative. 
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MAIN OFFICE 


35 FULTON ST., NEW YORK, N. Y. 


Phone: Beekman 3040-3041-0657 Cable: Julvon, New York 
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WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN BUSLEE & WOLFE Inc. C. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 
CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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JULIAN W. LYON & CO. 


INCORPORATED 


Oates Sale 35 FULTON STREET ae 


“Julyon” New York Beekman 3040-3041-0657 


NEW YORK 
EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 


SOCIETE ANONYME DES ANCIENS ETABLISSEMENTS 
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MAISON FONDEE EN 1820 
Matiéres Premieres pour la Parfumerie 
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PRODUCERS OF HIGHEST QUALITY 


CONCRETES — LIQUID ABSOLUTES—NOVA ABSOLUTES — 
POMADES—ABSOLUTES COLORLESS—RESINOATES 
ESSENTIAL OILS—FLORAL WATERS 
CONCRETE ORRIS FLORENTINE 
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SAMPLES AND PRICES WILL BE SENT ON REQUEST 
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COMPLETE STOCKS NOW CARRIED IN NEW YORK 
AND AT BRANCH OFFICES 
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WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 


NEUMANN-BUSLEE & WOLFE Inc. C. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 
CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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POLAK & SCHWARZ 


ZAANDAM, HOLLAND 


Established 1889 Cable address ‘‘Essence”’ 
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Zaandam and Hilversum (Holland) Bois Colombes (France) 
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Phenylacetic aldehyde 
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Phenylethy! alcohol 


No better products to 
be had on the market. 


STOCK CARRIED IN NEW YORK AND CHICAGO 
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Exclusive Selling Agents for United States and Canada 


JULIAN W. LYON & CO. 


INCORPORATED 


35 Fulton Street New York 


WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN BUSLEE & WOLFE Inc. Cc. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 

CHICAGO, ILL. 689 Drexe! Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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JULIAN W. LYON & CO. 


INCORPORATED 


iti] 
“si 
7 


D 
+ a) 


WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 


NEUMANN-BUSLEE & WOLFE Inc. Cc. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 
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CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 


LA ZAGARA 


REGGIO, CALABRIA, ITALY 
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PRODUCERS OF HIGHEST QUALITY 


OIL BERGAMOT OIL MANDARIN 
OIL LEMON U.S.P. OIL ORANGE U.S.P. 


COMPLETE STOCK CARRIED IN NEW YORK AND AT 
BRANCH OFFICES 
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SOCIEDAD ANONIMA MONEGAL 
BARCELONA, SPAIN 
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STOCK NOW CARRIED IN NEW YORK 


OIL LAVENDER ASPIC 
OIL ROSEMARY PURE 
OIL THYME WHITE U.S.P. 
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Charm 


A 
CHARLES(W SPARHAWK 
Cure ee] 


, WE SUPPLY FORMULA 
SHOWING USE IN FINISHED PRODUCT 


Ppirituality 
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MUSK KETON, 


c. p. 100% 


ILLIA 


MUSK AMBRETTE, e. p. 100%, 
CHEMICAL WORKS ROERMOND 


AMERICAN OFFICE 3254 CHIFF ST. 
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Permit us to direct your attention 
to a product of unusual merit and 


desirability called 


CARNATOL 


a delightful essence of carnation. 


Y 
i 
j 
4 
: 
4 


This has proven deservedly popu 
lar because by its use extremely 
pleasing effects are obtained in 
ae\ 

Please note that CARNATOI 
possesses both spicy and flowery 


characteristics. 





Send in your 
trial order. $38.00 
per Ib. Y ou'll be 
well satisfied with 
this. 
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i 12 7 Aerinigen 
F lr tee Place 
Mew / Yorke 


MAREY & CO. 
21 Rue Lafavette, Paris 


have appointed us as their repre 
sentatives and we now offer thei 


exceptionally choice line 


PRODUCTS OF NATURAI 
EXTRACTION TERPENELESS 
& SESQUITERPENELESS 
OILS and SYNTHETIC CHEMI- 
ICALS. These high quality prod 
ucts merit your careful consideration 


Details will be gladly given on re quest. 


Petitgrain D. I. 
Essence de Labdanum 
Iso Kugenol 


Aleool Rose 


Hf im Oriarone Alpha Beta 
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@O09HS 99999990088 


. Y . " — 
BERNARD-DUMAS & CIE 
CREYSEE ( Dordogne) ESTABLISHED 1479 PARIS 
FRANCE — ' FRANCE 
: FILTER PAPER 
ROUND WHITE EXTRA STRONG—HARD AND SOFT 
Sizes (inches) 13, 15, 18, 20, 24, 26, 28, 30 
Rapid Filter Paper for Perfumes, Toilet Waters, Flavoring Extracts, 
Pharmaceutical Preparations and Fluid Extracts. 


Samples submitted on request. 


USINES CHIMIQUES DE BOURG JUNILLON, 


Valence -sur- Rhone 


Synthetic Perfume Raw Material:—Cyclamol, Neroli, Jasmone, Lilas, Violette Blanche, 
Ciprice, Moussol, Musc Xylene, Ketone, Ambrette, etc 


STOCK OF THE ABOVE IN NEW YORK 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 154 W. Lake St., Chicago 


2@ @OOOOSOHHOOLOOH 


SUNN 


DESCOLLONGES FRERES 
LYONS FRANCE PARIS 


RAW MATERIALS 
PERFUMERY AND SOAPMAKING 


PssEnTIAL OILS — AROMATIC CHEMICALS 


Serre 
2@ 66 O600660E 


EXCLUSIVE SELLING AGENTS FOR UNITED STATES AND CANADA 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE NEW YORK 
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TOMBAREL FRERES 
GRASSE 


NATURAL FLOWER ESSENCE 
CASSIE SUPREME 


One step further than Absolute 
Just what you are looking for 


QO © OOS Oeeoe® 


NEW CROP NOW READY 


\v 


@ 


a 
o 


The crop is short. Do not wait—place your order now. Our SUPREME 
products go further than Absolutes. As they are CLEANER and free 
from USELESS AND OFFENSIVE BODIES, greater quantities of 
Synthetics can be used than with Absolutes. SUPREME QUALITY, 
therefore, costs less than Absolutes. 


lt 


lis 


SUPREME is what the name implies, and stands for the highest quality. 


NATURE DOES NOT GROW STANDARDIZED FLOWERS. 


OUR NATURAL FLOWER ESSENCES ARE 
NOT STANDARDIZED 


American Agents 


Orbis Products Trading Co., Inc. 
215 Pearl Street, New York, N. Y. 
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»* Lortiumes 
there 1s no Differen Ce 


between Everclear Cologne Spirits and Spe- 
cially Denatured, ‘Tax Free Formulae 39, 39A, 
9B, 39C and 40, made from “aid Co- 
logne Spirits. That is because the denaturing 
chemicals are just as pure as Everclear Co- 
logne Spirits—and for perfumes there is no 


difference. 


> . il ce bs 
Te ee hk ‘relear r »~8 “ite ‘ 
atlas cl “— Perfumers use Everclear Cologne Spirits (de- 


natured) successfully because it is an abso- 

New York ie 7 

191 Washington St lute ly rhe utral and odorless spirit entirely free 
Philadelphia from aldehydes. 

112 North Front St 
Baltimore And 
655 West Pratt St 
Everclear Cologne Spi Boston 

denatured) insures a 15-47-49 Washington St., ard for purity—a standard that is unfailingly 
intainted fragrance f North 


not only that, every barrel of it, every 


The unequaled purity 


drum of it, conforms to this une qualled stand- 


maintained by exacting chemical tests both 
each and every bott Buffalo ; 


of your perfumes (Sales Office. 491 Wash- in the distillation of Everclear Cologne Spir- 


ington St.. New York! its and in the synthesis of the denaturants. 


Cleveland 


1430-1438 W. Ninth St 


Chicago 
1006-1012 S. State St Kverclear Cologne Spirits (denatured) will 


Every bottle of your perfumes made with 


St. Louis bring to its user a fragrance untainted—a 
213 Market St 
Detroit 
1941-1963 W. Fort St 
Kansas City 
26th St. & Southwest 
Blvd. Spirits denatured) costs no more than the 


frayvrance that is exactly as it should be. 


{nd dont forget that Everclear Cologne 


Minneapolis-St. Paul 
304 Pioneer Bldg., 
St. Paul 


ordinary denatured Spirits on the market 


Indianapolis 


eee The American Distilling Co. 


Eastern Office Western Offices 
We shall be pleased to as- astern Offices estern Offic 
191 Washington Street 1006 S. State Street 


sist you in preparing and 
: New York Chicago 


filing all papers necessary 
with the Internal Revenue Distilleries—Pekin, IU. 
Department to obtain per- 

mit to use Specially De- 

natured Alcohol. 
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Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
Long Island City, N. Y. 


ORIGINATORS 


O! 
LEAK PROOF 
SPRINKLERS 


t 


o 
Unirorm QUALITY 
Beavtirul DESIGN 
Excetiine WORKMANSHIP 


Si PERIOR DECORATING 


Atlantic Manufacturing Co. 
46-56 Nassau Street 
Newark, N. J. 


WESTERN REPRESENTATIVE 
I. D. Fapen 
186 N. La Satie St., Cuicaco, It 


PuHone DEARBORN 2736 
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HEN Mother Nature wishes to attract atten- 

tion to her children, the flowers or the wooded 
glen, she does it through the subtle arrangement of 
colors. 


Alderman-Fairchild Containers are so impeccable in their artistry 
that favorable attention is given to the product within. The 
appearance of the containers stays in the memory. Many of 
America’s leading powder and perfume manufacturers have in- 
creased their sales through the medium of Alderman-Fairchild 
Containers. 


To co-operate with you would be an esteemed privilege. 


ALDERMAN-FAIRCHILD COMPANY 


Container Craftsmen 


ROCHESTER, NEW YORK 





T has taken us almost a lifetime to make 

our alcohol the cry stal clear, the absolutely 
pure, the perfectly odorless spirit- -the un- 
surpassed solvent for delicate perfumes— 
that it is today. 


We have been aided by careful study of 
the most successful French processes, by the 


use of selected, ripened corn only, by the use 
of the most modern equipment obtainable 
and by the skill of chemists who have de- 
voted many years to the capture of the elus- 
ive spirit of the grain. 


For those who wish to save the tax with 
specially denatured formula 39B or 39C, we 
add the required amount of diethyl phthalate, 
specially refined under our own process. 


Write for a Free Gallon Sample. 


Lawrencesurc, |np.,U.S.A. 














BRANCHES: 


NEw York, N. Y. CINCINNATI, OHIO 
PHILADELPHIA, Pa. GRAND Raptips, MIcH. 


MILWAUKEE, WIs. ATLANTA, GA 
St. Lovuts, Mo OnwAHA, NEB 





Los ANGELEs, CAL. LOUISVILLE, Ky. 


HAMMOND, IND. MINNEAPOLIS, MINN, 


PITTSBURGH, Pa. Boston, MAss. 
BUFFALO, N. Y Cuicaco, IL. 


Fos 


SS LAWRENCEBURG, IND.,U.S.A. 
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Pierre Dhumez et Cie 
PARFUMS PREMIERS 


VALLAURIS A.-M. 


Jasmin Absolute 


FRANCE 


Orris Butter 
Orris Absolute (Tentold) 


Pierre Dhumez et Cie, 
nized the world over as the manu- 
facturers of the finest natural 
flower products, are situated at 
Vallauris (A.-M.), the heart of the 
flower growing industry of France. 
Although founded in 1845, the 
laboratories of Pierre Dhumez et 
Cie are equipped in the most mod- 


recog- 


Orris Resinoid 


ern style for the production of the 
highest class parfums premiers, 
especially Orris Liquid, Orris Con- 
crete, Jasmin, Tuberose, Mousse 
de Chene and French Otto of Rose. 
The artistic temperament of the 
floral connoisseur is manifest and 
Pierre Dhumez himself is the very 
embodiment of that spirit. 


We call especial attention to our 


Lilac F 


Rose C 


Of great delicacy, possessing the true odors of the Lilac and Rose 


respectively and of great lasting power. 


FOX @CLARKECO., 


Samples and prices on request. 


INC. 


116-120 W. 32nd St., 119-123 W. 31st St. 


NEW YORK 
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Flat or Beaded Edge Any 
Style Hinge. With or With. 


out Mirror 


0 
Ke SON — 
A, a ae e as VA 
I oom Hinged Cover with Mirror 
l 1% in. in Any Finish 


Lay Sees 7 
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With or Without Lock Catch Any 


Finish Desired With Mirror ( ) | R bo XES 


are guar- 
anteed to retain 
their color. 
They may be 
d in gilt or goldplate polished, velvet, 
silver, enameled or in any finish desired. 
\l] lacquers used are odorless. Velvet 
Finish will not Scratch or ‘Tarnish. 
Watch case, riveted, reversible or invis 
ible hinges supplied as desired. 
Invisible or Watch Case All engravings shown are same size as 


Hinge Cover. Cannot Catch boxes. 
i Purse or Pocket. 5Su- - s 
“a ic Ordinary Style I Ip Sticks and Eye-brow Tubes. 
perio ary Sty \ 

Boxes with Projecting 


n Write regarding any special 
inges 


or stock design and prices. 
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“9 years,and stillonthejob’ - 


Read what the Chas. H. Phillips 


Chemical Co. says about th 


WORLD LABELER 


operation eleven of 
parts, whereby we do all née Labeling 
ts of our laboratory. thé machines 


y usé have been runni 
Lil _on the job. This te 
rechanical device and const 


proud of, | tich gives us satisfaction 


The ‘is so well satisfied with 
would *no,cther make were additiog ie necessary 
the 


n, output, and 
fficiency,a 


We rem 


Can we 

help you 

with YOUR 
labeling problems: 


Economic Machinery Co. 
Hobbs Square 
WORCESTER MASS. 
ei", 
EMULSION 


pHosPHAaTes | 
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Trade Mark 


NADAL, DESPARMET & CIE. 


NANTERRE (SEINE), FRANCE 


OIL OF LAVENDER 


Contents of Ester have been until now the main factor in the classification and valu- 
ation of Lavenders. 

It, however, is not a sufficient criterion. 

\s for “good Vintage” the influence of altitude and, moreover, of the SOIL, gives a 
more or less refined “BOUQUET.” 

\ high percentage of Ester when counteracted by a “racy odor” cannot give a good 


1] 


Our organization in the best centres of production in the Alps, where Mr. Nadal him- 
self has been going every crop season allows us to collect the finest oils, at the lowest 
prices, 


We offer three qualities, which positively show the thoroughly pleasing characteris- 


tics of OIL OF LAVENDER: 


LAVANDE RICHE—45 ‘50% Nat. Ester 


This Essence possesses a rare finesse anda bouquet of incomparable beauty which 
makes it very desirable for Perfumery and ideal for Lavender Toilet Water. 


LAVANDE FLEURS—35/40% Nat. Ester 


This quality is really wonderful in rich odor value and theretore strongly recommended 
for fine toilet Soaps 


LAVANDE FORTE—26/32°, Nat. Ester 


Recommended tor Soap Industry. This quality reaped at the borders, where Laven- 
der and Aspic grow together, contains a large proportion of Essence of the Hybrid, 
known under the name of Lavandin, and is not U.S. P. It gives extremely good re- 


sults in the Soap Industry. 


SAMPLES AND PRICES FURNISHED ON REQUEST 


Sole American and Canadian Agents 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
Clarence Morgan & Co., 355 Ontario Street Douglas W. Stewart, 2205 Walnut Street 
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HORTUS- NEROLIUM 


Cooperatives of the Perfumery Flower Growers 
PEGOMAS VALLAURIS GOLFE JUAN 
FRANCE 


Why you should buy 
HORTUS & NEROLIUM FLOWER PRODUCTS: 


LOWEST PRICES: 


No overhead. 


No transportation expenses, factories being located right 
in the fields. 


Concentration of production in large up to date plants, 
reducing manufacturing expenses. 
No capital to remunerate. 


Being Flower Growers they take no profit over the market 
price of the flowers. 


Direct Sale to Customers. 


HIGHEST GRADE: 


Products prepared with FRESH CUT FLOWERS, not 
fermented by storage or transportation. 

Compounding or adulteration strictly forbidden by their 
charter. 


DISTRIBUTION FOR UNITED STATES AND CANADA: 


BELGIAN TRADING COMPANY, Inc. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE PHILADELPHIA OFFICE 
Clarence Morgan & Co., Douglas W. Stewart 
355 W. Ontario St. 2205 Walnut St. 


i — SaaS DELGIAN TRADING COMPANY RESCH 


— La 
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ARTISTIC PERFUME VIALS 
A New Medium to 
Sell More Perfumes 
- cpanel ee striy - 


ited ( 


BELGIAN TRADING COMPANY, Inc. | 


44 Whitehall St., New York City 


ice—Douglas W. Stewart, 2205 
arence Morgan & Co 355 


HYDROXY CITRONELLAL—100% 
GERANIOL 
CITRONELLOL 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN, U. S. A 


Established in 1869 
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PACIAL CREAM 


SIN YOU LOVE 
TO TOUCH 


Folding boxes and display container made by Robert Gair Company 
for the Woodbury preparations 


Does your package reflect the 
superiority of your product? 


Many leading makers of toilet preparations 
are using Gair cartons and labels 


ECAUSE they appreciate the impor- 

tance of the package in carrying the 
quality story to the consumer, manufac- 
turers in this industry have long turned to 
Robert Gair Company for expert advice 
and assistance. 

Many of America’s best known toilet 
preparations have benefited by Gair fold- 
ing boxes, labels and wrappers. The makers 
of the Woodbury products, recognized as 
among the leaders in their field, are one of 
the many famous concerns using packages 
made by us. 


Packages that stand out from the rest 


A Gair package is something more than a 
container — it is your representative. It 
meets the consumer face to face, and de- 
livers to him your message of quality. 

No matter how striking the design of 
your package may be, it depends for ulti- 
mate success on vivid, uniform reproduc- 
tion. Engraving, plate-making, color print- 


ing—all present problems of their own, 
problems which only the most expert 
technical knowledge can solve. 

Robert Gair Company can take your 
present design and give it the utmost dis- 
tinction by accurate, colorful reproduction. 
Or, if your product is a new one, we can 
design for you a carton, label or wrapper 
which you will be proud to use— one which 
will do your product full justice. 


Years of knowledge and experience, the 
skilled services of a whole staff of experts, 
unrivalled mechanical facilities for rapid 
large scale production, make Robert Gair 
Company the logical source of supply not 
only for cartons, wrappers and display con- 
tainers, but for a//the essentials of modern 
package merchandisihg: Folding boxes, 
Labels, Lithography, Corrugated and Solid 
fibre shipping cases. 

Send a postal today for your copy of 
the new Gair booklet, “Testing the Mer- 
chandising Value of a Package.” 


ROBERT GAIR COMPANY 


350 Madison Avenue, New York 


CHICAGO 


PHILADELPHIA 


BOSTON BUFFALO 
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CHEMIGALS 


ISCO SILVER TALC 


Adhesiveness —A Paramount Requirement in 
a Good Talc for all Kinds of 
Toilet Preparations 


CERTAIN amount of adhesiveness is needed in all toilet 
A powders. In face powders, adhesiveness is very important, 
so much so that it is usually accentuated by the addition of 
stearate of zinc or stearate of magnesia or zinc oxide or a com- 
bination of two of them. 

In other toilet powders a lesser degree of adhesiveness is 
demanded. A very satisfactory degree of this necessary quality 
may be had, simply by the use of the proper tale, ground to an 
impalpable dust and air floated. 


To develop this quality fully, however, the tale must be fine 
enough to pass through a six hundred mesh sieve, that is, a sieve 
in which the wires or threads are placed six hundred to the 
inch. Through modern grinding and sieving methods this almost 
unbelievable fineness is attainable. Isco Silver Tale is made in 
this way; and as a result it possesses the quality of adhesiveness 
to an unusual degree. 





Stocks at 
New York Boston Baltimore New Orleans 
Philadelphia Chicago Cleveland San Francisco Los Angeles 


INNIS, SCE(OEN &CO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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(TRADE MARK) 


CAPESVISCOSE 


Sins specimens illustrated show 


| i \ the effects that may be had by 
i Fata using Capes-Viscose either to har- 
y monize with your present scheme or 
to create new and attractive combi- 


nations. 


Capes-Viscose may be had in any 
color, transparent or opaque. They 
are moist hoods of hydrated cellulose. 
Applied to the bottle they dry quickly 
forming a tough, non absorbent film 
which holds the cork or stopper 
firmly in place, absolutely preventing 


leakage or evaporation. 


Send us one of your containers for 
a trial capping. 





(Names of products illustrated 
furnished on application.) 


ae eee lu: 


Sole Selling cAgents for 
CAPES-VISCOSE — “The Ideal Capping Material” 


ANTOINE CHIRIS CO. 


147-153 Waverly Place, New York 
4 American Works: Delawanna, N. J. 


Canadian Office: 489 St. Paul Street, West, MONTREAL 
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From the perfumer’s standpoint the Rose stands supreme. 
It is a sweetener and very often the high light in a perfume 
formula. 


One has only to go over the long list of successful perfumes 
to be assured of its value and while its special characteristics 
may not predominate, it is there and a keen nose can easily 
detect its presence. 


We often think of the Rose in company with other 
flowers and compare it to that person whose arrival at a 
gathering instantly changes the whole atmosphere of the 
party to one of good cheer and smiles. 


If you don’t think that the Rose has a personality add it 
to your formula and then try it without. The absence of it 
is very noticeable. 

CHIRIS ROSE CONCRETE, LIQUID ABSOLUTE 
ROSE AND LIQUID CONCRETE ROSE are not repre- 
sentatives, but are actually the Rose itself. Compare them 
in any way you wish. 


The Same Since 1768 


CMI is 


Antoine Chiris Company 


147-153 Waverly Place, New York 
American Works—Delawanna, N. J 


Canadian Office: 
489 St. Paul St., West 
MONTREAL 
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The Puff that Adds 
Beauty to the Package 


HE feeling which permeates the 

entire Cosin organization that 
each powder puff and purl edge 
compact puff produced must add to 
the high reputation achieved by 
this company since tt was founded, is 
in a large measure responsible for the 


present superiority of our products. 


“Gp, : << 
“<1U77, Til Tayi AVY 
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The Cosin Co. 7 


Office and Salesroom: Factory: 


200 Fifth Ave., New York Newark, N. J. 
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f “AKLAR” SUPER LIPSTICK 7 Retail 
New: HAND DECORATED ac 


Illustrations are »> ~ J Send fer 


actual size Samples Today 


\ superfine polished metal case fitted with a lipstick of finest quality. Hand deco- 


rated in fifty attractive floral designs. Special designs executed to your order. 


An appealing novelty at a popular price 
The same high quality that marks all products from the AKLAR laboratories.—plus 
the beauty of hand decoration in colors. 


1 complete line of Rouge and Face Powder ( ompacts, 

Lipsticks, Eyebrow Pencils, Nail Beautifiers, ete. 
Appreciating the cooperation of those good friends whose patronage has necessi- 
tated the enlargement of our laboratories, we are pleased to announce that. with 


greatly increased facilities, we can now cover your wants promptly. 


ADOLPH KLAR 


Manuracturer ns Importer 


5 East 19th Street New York City 
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No. 224 Frosted Stopper 
For use with 8 oz. Toilet Water, No. 509 


SUPERIOR 


QUALITY 
BOTTLES 


for 


PERFUMERS 


ges~ Our new catalogue is now ready. If 


2 — = , . ° . 
5 os. Toilet Water you have not received one, kindly 


No. 509 
Stopper No. 296 Frosted 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 
MILLVILLE, N. J. 


NEW YORK PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 


advise us. 
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THE 
CAUTIOUS 


BUYER 
9 








CAUTIOUS buver knows he UR high standards of manu- 
never gets something for facturing include the mate- 
nothing—that paper covers any- rials—workmanship and service 
thing and that it is folly to buy you require. 
Fine Paper Boxes on a doubtful 


basis. Supervised by capable persons of 


He specifies his materials de- over <0 years experience you are 


mands skilled workmanship and assured of the Best Boxes Money 
expects a consistent price. Can Buy— 


Satisfaction Guaranteed 


FERDINAND BUEDINGEN COMPANY 


INCORPORATED 


ROCHESTER °- NEW YORK 


NEW YORK OFFICE CHICAGO OFFICE 
152 West 42nd St. 38 So. Dearborn St. 
W. JOHN BUEDINGEN KATHRYN L. ROSE 
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WISE BUYERS WILL BE THERE T 


First National 


Perfumery, Toilet Articles and Soap 


Exposition 


to be Held in New York City 


CONVENTION WEEK 
\i THI 
SEVENTY -FIRST ARMORY 


Park Avenue and 34th Street 


April 9 to 14. Inclusive. 1923 


NATIONAL ENPOSITION COMPANY, Ine. 
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PROGRESSIVE EXHIBITORS WILL BE THERE TO SELL 


— 


In the heart of the exclusive shopping 
district. Five minutes walk from Conven- 
tion Headquarters at the Biltmore Hotel 


SEVENTY-FIRST ARMORY 


Business with 
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Containers that 


help make Sales 


One of the first problems of the leading manu- 
facturers, on developing a new toilet preparation, 
is to secure an attractive, distinctively designed 
container for the assured success of the new de- 
velopment. 


From experience, it is impressed upon them 
that they must provide a container of distinction, 
which will appeal to the jobber, dealer and con- 
sumer and, thereby, “Make Sales” all along the 
line. 


However, to produce an artistically litho- 
graphed container, is a task only for the most 
experienced. We have specialized for the last 
twenty years in designing and furnishing most of 
the marked successes with our “Sales Producing 
Containers.” 





You'll find it well worth while to let us demon- 
strate what we can do for you in developing a 
container that will actually “Help Make Sales,” 
and leave an everlasting impression. 


PASSAIC METAL WARE CO. 
“CONTAINERS THAT HELP MAKE SALES” 
PASSAIC NEW JERSEY 
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Synthetic Aromatic Chemicals 
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Made under the personal supervision and after processes of 
PROF. A. KAUFMANN, formerly Professor of Organic 
Chemistry, University of Geneva. 


Exclusive Representatives 


J. E. DOCKENDORFF & CO., INc. 


20 Broad St., New York 
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fulfil every requirement 
of the most progressive 
and artistic producers of 
high grade perfumes, soaps 
and toilet preparations. 


Exclusive Representatives 
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Porfume Bott Kc 5 


C 


HE perfume and toilet water 
bottles illustrated on this page 
are indicative of our ability to 


give you bottles that will really help in 
the merchandising of your goods. 


We have an entire factory devoted 
exclusively to the manufacture of high 
grade artistic, hand blown bottles for 
the perfume trade. Machine made 
bottles, of course, can be supplied on 
large runs where desired. 


Ground glass and peg stoppers are 
also a specialty of ours. Bottles and 
stoppers frosted or plain, as specified. 


Ilinvis Glass Company 


General Office 


ALTON, ILLINOIS 
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UNGERER PROTECTION 


HE new Tariff Act has profoundly affected the various classes 
of odorant materials used by the manufacturers of perfumes, 
cosmetics and soaps. Some of these materials have been placed on 


the free list while others bear almost prohibitive duties. 


The Ungerer policy looks always to the interest of the customer. 
On products which are now free of duty we have endeavored to give 
our customers the full benefit of the lower prices thus made possible. 
On the more numerous items which will suffer from higher duties we 
are protecting our customers against advances and supplying them 


at the old prices so far as our present stocks permit. 


UNGERER & CO. NEW YORK 


OIL ALMONDS, 


ae 


SWEET, TRUE mo ey aN 


“Staff Allen’s”’ ras ep 


R the production of Oil Almonds, Sweet, True, Stafford Allen & Sons select 
the finest Italian and North African almonds, carefully dried to avoid moulding 
during shipment. 


The Kernels are carefully cleaned to remove adhering dirt, then ground and pressed 
in scrupulously clean hydraulic presses, the expressed oil being carefully filtered. 


The exceptional quality of Oil Almonds “‘StaffAllen’s’’ is due to two factors; 
fastidious choice of almonds and the cold pressing process in which no heat is applied, 
thus sacrificing the vield to produce the finest possible oil. 


STAFFORD ALLEN & SONS London 
UNGERER & COMPANY New York 
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1923 SURVEY OF PERFUMERY AND 
TOILET GOODS INDUSTRIES 


The Symposium of the Perfumery and Toilet 
Articles Industries which we are printing in this 
issue is a most intensive and comprehensive study 
of the complexities involved in the present and 
future conduct of the establishments of the mem- 
bers of the old time Manufacturing Perfumers’ 
Association (to which name some of the older 
members still cling), now the American Manufac- 
turers of Toilet Articles. The Symposium repre- 
sents responses from more than a majority of the 
association, for those who preferred not to be 
quoted by name are covered in the deductions 
which we may reasonably draw from the various 
opinions: 

l. There is a unanimity in the expectation of 
much better business in 1923 than in 1922; a few 
look for only a normal increase, but the majority 
are more sanguine and some are enlarging their 
facilities. 

2. All 


cellent. 


report good collections; some say ex- 

3. What is needed to give additional impetus 
to the wheels of our industries? Here are some of 
the outstanding points as given in responses and it 
is quite superfluous, perhaps, to tell our clientele 
that we are heartily in accord with their efforts to 
improve conditions: 

a. If the leading manufacturers would get to- 
gether freely and frankly, in closer contact per- 
haps, and discuss methods of increasing sales, much 
could be done for good and evils could be elimi- 
nated. Just sensible cooperation. Other trades 
do it. 

b. The most serious menace of the American 
manufacturer is the misbranding of foreign per- 
fumes. While there may be no visible evidence 
of the fact that the perfumes are mixed or manu- 
factured or bottled here they get the advantage of 
their foreign prestige. One member of the Asso- 
ciation declares that this is a matter for the Federal 
Trade Commission. 

ce. A large number of the members urge for 
improvement in quality of products. This senti- 





478 


ment of striving for supremacy is extremely strong 
in many responses. 

d. ‘The tariff appears in very few answers. 
Those who mention it at all, less than ten, ask 
for a higher duty on finished foreign products. 

e. All concede the general improvement in 
quality of American made toilet articles, but it 
is left to one astute observer in the ranks to sug- 
gest steps be taken to procure “a better apprecia- 
tion on the part of American women of the real 
improvement in American-made perfumes and 
toilet articles.” That means steps must be taken 
by the association to end the potency of the for- 
eign name. How shall it be done? Will the mem- 
bers take the subject seriously and act? The of- 
ficers are always ready to respond to any demands. 

f. Modification of the Volstead Act with par- 
ticular reference to legitimate industries, includ- 
ing our own, is recommended. There have been 
many innocent victims of red tape and much un- 
necessary money loss has resulted. 

g. A hopeful sign: A veteran in the association 
in urging manufacturers of toilet requisites to 
consider the fact that the women of America, the 
ultimate consumers of perfumery and allied prod- 
ucts, are becoming more discriminating. Very 
readily do they distinguish the superior product. 
That is a strong hope! 

4. We asked for suggestions as to how we 
might advance the interests of our industries. We 


were told by many that they could not suggest 


anything additional, except in relation to empha- 
sizing our general policies, while some of the com- 
ments were too complimentary to repeat without 
a sacrifice of modesty that would be impossible. 

Taken in its whole scope, the Symposium of 
1923 is the best we have had. It surveys faith, fear 
and future plans, with a vast amount of con- 
structive suggestion from many sources. It should 
crystallize some trends of progress. 


EXPOSITION TO HELP THE 1923 BOOM 


Just as we are going to press arrangements have been 
completed for holding the First National Perfumery, Toilet 
Articles and Soap Exposition in this city in the conven- 
tion week of the American Manufacturers of Toilet Articles. 
Particulars will be found on page 491 and in our advertis- 
ing department, but briefly it may be said here that both 
events will happen in the second week of April. 

Our elder statesmen in the old Manufacturing Perfum- 
ers’ Association will recall that the subject originally was 
broached at the annual meeting in 1908, but the spirit of 
conservatism which then permeated the organization (and 
which later caused important changes to be made in its 
official personnel), upon the idea and 
since to resurrect it have failed until now. 


frowned attempts 

The management is thoroughly competent and expert; 
the allied industries offer great possibilities for working 
up not only trade, but public interest and the newspapers 
will have to turn from the abusive side to the bright fea- 
tures of perfumery and cosmetics. The project deserves 
every ounce possible of aid and encouragement. That it 
will be a big success and profitable in many ways to the 
cause is a perfectly safe prediction in the circumstances. 
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REAL OXYGEN OF LIFE IN BUSINESS, 
AFFECTING EVERY FIRM FOR 
SUCCESS OR FAILURE 


(From a Confession by a Trade Expert.) 


Ivory soap advertising is one of the best examples 
we know of to illustrate the principle that nothing 
is too well known to be advertised. Ivory Soap is 
probably the best-known product of its kind in 
America. It is used by millions of people every day, 
Yet the Procter & Gamble Company will tell you 
not only that advertising has been one of the largest 
factors in bringing about this situation, but that if 
Ivory soap advertising were stopped today, Ivory 
soap sales would very soon begin to decrease—not 
because Ivory soap would change, not because the 
salesmen would make any less effort, but because 
people would forget about Ivory, other soaps would 
begin to take its place in their minds; younger people, 
who never heard of Ivory, would grow up and begin 
to buy soaps. which they had heard of. 

The experience of the greatest advertisers in the 
country teaches us every day that there is never a 
time when an advertiser can afford to stop adver- 
tising, 


GYPSUM DECREE NO CAUSE TO WORRY 

Daily and trade papers have given large quantities of 
space to the recent decree by consent issued by Federal 
District Judge Knox in the case of the Gypsum Industries 
Association, prosecuted for alleged violation of the Sher- 
man Anti-Trust Act. It has been heralded as a complete 
new code for governing trade associations, although it js 
only the uncontested judgment of a lower court, which in 
ordinary procedure could be appealed and reviewed by 
higher courts. 

The Gypsum people consented to the decree because they 
had violated the very fundamental of the Sherman Act 
They had “agreed” among themselves to fix prices and 
to do various other objectionable things, including the ap- 
portionment of territory in which to do business exclusively. 
\ny level-headed 


business man of reasonable length of 


experience would know that this was unlawful. On these 


been constructed. This “code” 


is not of enough interest at present to print. 


two points a “code” has 

All of the associations in which our readers are inter- 
ested, so far as they affect our industries, have long been 
operated upon lines of mutual and general benefit that in 
no way have offered an opportunity for suspicion of any 
unlawful practices. So there is no reason for saying more 
at this time than is herewith printed concerning the Gyp- 
sum 


“code. : 


WOULDN’T JANUARY 0 LOOK FUNNY? 


New York State Chamber of Commerce 
has defied superstition by voting in favor of having Janu- 
ary 0 made a legal date, as part of the plan to give us 13 
months every year, instead of the well known 12. This 
change in the calendar has been advocated for many years, 
but has received comparatively little attention. Briefly it 
is planned to split the year into 13 months of 28 days 
each, or four weeks exactly, but this leaves the 365th day 
1 lone orphan and it is proposed to call it January 0 and 
make it an international holiday for one atid ali, every 
where in the world. The new month, not yet named, is 
to be inserted between June and July, or somewhere else 
in the summer schedule. 


Dignified old 
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LEGITIMATE ALCOHOL OUTLOOK DUBIOUS 

We fear our readers who are interested in industrial al- 
cohol will find little comfort in the survey of the federal 
outlook for real reform as. given by our Washington cor- 
respondent, after three full years of Volsteadism and the 
Eighteenth Amendment. 

It is conceeded that no legislation is needed to divorce 
industrial alcohol from the police end of dry law enforce- 
ment, but there seems to be a lack of courage on the 
of the officials to grasp the problem, apparently lest the in- 
stallation of a system fair to manufacturers might be 
considered an “attack” on minor officials who have har- 
assed the trade with red tape and other hardships for three 
long years. 

There is apparently no expectation that anybody wi!l 
do anything either administratively, or in Congress, for at 
least one more year, possibly longer. 

The Prohibition Unit has issued a survey of three years 
of prohibition, containing about 1,500 words, devoted to the 
benefits derived from prohibition and to the work of enforc- 
ing the law. But nothing is said about carrying out the 
law’s mandate to foster the legitimate use of alcohol in the 
industries, arts and sciences. It shows vividly where the 
Unit's thoughts are centered. 


1923°S LEGISLATIVE SESSIONS 
The hangover of the 67th Congress is grinding and the 
68th Congress will be in legal existence after March 4, 
although it may not convene until next December. No- 


body knows now whether there will be an extra session. 

No fewer than 42 State legislatures are now in session, 
or soon will be. It is estimated that no less than 75,000 
separate pieces of proposed legislation will be considered. 
How many will affect our industries is purely a matter 
of speculation. Our associations have excellent facilities 
for watching the dark clouds in legislation. But we need 
more than that. The members must keep their eyes open 
also and help in the work of killing bad bills. 

It is the duty, as well as the privilege, of business men 
and women, as well as all other citizens, to keep in touch 
with legislators, especially those for whom they have a 
chance to vote and let them know what is wanted. 


THE PERFUMES OF TUTANKHAMEN 

January 4 was “a broiling day in the Valley of the 
Kings,” Luxor, Egypt, one reads casually in the New York 
Times. The information is conveyed by wire and wireless 
over something like a quarter of the earth’s circumference. 
It is preliminary to the description of an incident of pass- 
ing interest. 

Bearers brought from King Tutankhamen’s tomb, re- 
cently opened, five vases of alabaster, intricately carved and 
filled with perfumed oil, which they carried slowly among 
a group of tourists composed in part of American ladies, 
allowing each a moment’s inhalation of the precious odor. 

More than thirty-three centuries have passed since Tu- 
tankhamen and his perfumes were placed in the tomb, The 
vases, we are told, are gems of exquisite workmanship. 
But what may be said of the skill that fixed the scent 
which clings to them, fresh and fragrant, after more than 
three thousand years? And what must be thought of the 
wonders that our modern perfume chemists have wrought 
tollowing in the footsteps of their ancient prototypes and 
amplifying and improving upon their discoveries in the 


—_—_—_—————E>~_~ ~~ _E~~___ 


OPPORTUNITY, BUSY LITTLE PERSON, 
HAS NO TIME FOR KNOCKING 


The crepe hanger who said that Opportunity knocks 
but once at every man’s door, probably never adver- 
tised and must have spent most of his time hiding 
behind his collar before going into bankruptcy. As 
a matter of fact, Opportunity doesn’t knock at any 
man’s door even once. She is a busy little person, 
always willing to meet you half way, but never will- 
ing to waste her time knocking. She is just around 
the corner everywhere every day in the year waiting 
for you to go and get her. So says the Western 
Druggist, whose editor has heard from her by radio 
telephone and who recognized her voice through pre- 
vious acquaintance. 

















mystic realm of Nature’s gift of sweet odors to humanity? 


Chere seems to be no limit to the alchemy of scents 


GOOD NEWS ABOUT OUR INDUSTRIES 

\fter the long wave of attacks on cosmetics there has 
come a bright new period of pleasant publicity for per- 
fumery in the daily papers. King Tutankhamen’s 
predilection for sweet scents years ago and the Mentor 
magazine’s bright article on “The Romance and History of 
Perfume” have helped to fill large spaces in important 
journals with information favorable to our industry. 

Nor is that all. In a recent Sunday cable page the New 
York Herald had several foreign specials in which there 
were safe and sane, but very entertaining bits of news 
for persons interested in the collaterals of the legitimate 
toilet goods industries. One told of the troubles of two 
\merican flappers, seeking green wigs in Berlin and who 
balked at vanity cases, as well as at wool underwear when 
the Bolsheviks kept them out of Russia for refusing to 
wear it. 


REFORMING THE BANKRUPTCY LAW 


New York Merchants’ Association, National Association 
of Credit Men and other powerful organizations are going 
ahead vigorously with their plans seeking reforms in the 
bankruptcy law, making it more stringent and giving better 
protection to creditors. A bill is now pending in Congress 
to carry out this purpose and those of our readers who 


are interested in the subject should give it their hearty sup- 
port, but frankly we see slight chance of putting it through 
the 67th Congress before March 4, Still the missionary 
work now being done will help with the legislators who 
may hold over and be members of the 68th Congress. 


BIG CAMPAIGN TO END FIRE WASTE 


The United States Chamber of Commerce has become 
actively interested in the national campaign against fire 
waste. At a recent meeting in the headquarters of the 
Chamber in Washington, attended by representatives of 
national organizations interested in fire prevention work, 
Julius H. Barnes, president of the National Chamber, 
pledged the support of the organization in the movement. 
The National Chamber will work in the campaign through 
its fourteen hundred member organizations. The confer- 
ence voted to appoint a general committee to co-operate 
with the National Chamber in the conduct of a national 
fire prevention program. 
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AN APPEAL FOR THE SCIENTIFIC 


By Dr. E. G. THOMSSEN 


[he idea is more prevalent among manufacturers of toilet 
articles and cosmetics, than probably in any other. industry, 


that practice outshadows science to such an extent that the 


latter finds very little opportunity in this field. In very 
few branches of manufacture does one find so tew scien- 


tifically trained men. It is really an unfortunate condition 


that so large an industry should be dependent upon dark 
secret-formula men, a highly trained nose or other rule of 
thumb methods rather than upon exact scientilic data. Thi 
facility with which many of the raw materials entering into 
such manufacture are adulterated in itself shows the neces- 


sity of chemical control. In the analytical laboratory alone, 


where any quantity of raw material is purchased a trained 


chemist can earn his salary many times over. In addition to 


+ 


this very practical saving the improvement of manufacturing 
processes he may install through chemical knowledge will 
lead to other economies and betterment of the products. To 
drive home the question of science in manutacture, a com 
parison of the workings of the trained man as against thi 
man who depends upon his practice may not be out of 


order It is not the writer's intention to discredit informa 


tion gathered by practice nor to set up the scientist as the 


ideal Che intention is rather to show how the reverting 


to chemical or physical tests will far surpass any other 


methods as far as results obtained are concerned. These 


results do not necessarily imply making a good article 


cheaply. 


fo the ordinary man without scientific training various 


powders, such as zinc oxide, talc, or starch, appear very 


much the same. He knows they are sold at different prices, 


are used im face powders, are of different weight, feel and 
color. In fact, he is dependent upon his knowled 


IQ¢ 


properties of these substances through what he has learned 


by appearance, touch what 


somebody else has told him regarding the purity and merit 


taste, odor and most generally 


of these, for example, for use in face powders. He uses 


them because his formula says so There is more of the 
imitative and less of the creative his utilizing these for 


the desired result. The man who has been trained in theory 


If he 


properties, he makes use of the 


as well as practice takes a very different viewpoint 


does not already know. the 
information which has been discovered and recorded by his 


compatriots, dead or alive. 


Thus he distinguishes these 


powders as very different substances. For example; 
beyond the ordinary white powder of zinc oxide and 
is a combination of the metal zinc with the gas 
he knows it has medicinal value because of its as- 
tringency ; he sees the possibilities of lead oxides or other 
adulterants creeping in; he knows it is a stable combination 
and the chemical and physical properties which go therewith. 
He uses his imagination and visualizes what will happen when 
it is added to talc, magnesia, or zinc stearate to make a fin- 
ished face powder. He works over in his mind whether it is 
really adaptable for this purpose or whether it is used on 
someone’s say so. In the same manner he knows all about 
talc and starch.. He is trained more toward the creative 
than the imitative. He uses his products more intelligently. 
This rather crude illustration is‘even more apparent when 
we deal with the more complex substances such as the essen- 
tial oils, synthetic. perfume materials and flower oils. It is a 
lamentable and, well known fact.that here adulteration is ofter 
practiced. This is ta.a large degree due to the consumer 
rather than the producer. The buyer often puts a premium 
on price and some producers please him by adulteration to 
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meet his cost. A trained man knows what adulterants to 
look for and how to distinguish them and can judge whether 
price or quality should be the consideration 

laste and smell are more far reaching than chemical or 
physical tests in the detection of some impurities For ex- 
ample the fishy flavor of storage butter is very evident to 
the taste vet the problem of determining the substance cays- 
ing this has puzzled and thwarted the chemist for years 
Nevertheless he has discovered a method of over , 
\n impurity not subject to determination by the most ae- 
curate chemical analysis may spoil an otherwise beautiful 
flower oil. This does not, however, deter the chemist irom 
seeking the causes which produce that impurity, even though 
he cannot place his hands upon the impurity itself 
is with the analysis of oils. Merely because the nose 
sensitive than the analytical balance or burette is no reason 
why science should be cast aside in its favor. What is good 
to the nose today may have disappeared in a few months, due 
o skilful blending to fool the nose. 

rehand might have forecast 


ming it 


Chus it 
is more 


Chemical analysis be- 
this very result 

Che greater fostering of science in our industry is bound 
produce a favorable result. One of the hopetul signs is 
the inauguration of a course in cosmetics from the scientific 
standpoint in one of our metropolitan universities, Another 
is the faint agitation for standardization of various perfume 
oils. This has not met with a very enthusiastic receptior 
and all sorts of opposition is heard regarding its 


shil 
possiDil- 


ity It is, however, a step in the right direction and 


hound to come. No one really has anything to fear 

standardization who is making pure goods and many shi 

nd that their products would even surpass in value the 
requisitions any fair minded committee may institute. Not 
only this, but the moment manufacturers realize their goods 
are being examined by a trained expert, the result will be 
1 decided improvement in their quality. It will also give 
those who manufacture articles of better value 
lished standards 
their wares. 


than estab- 
an opportunity to prove the true merit of 
Standards usually represent average quality 
and only those having commodities below the average should 
oppose any such forward movement unsurmountable as it 
may seem. 

It is then the purpose of this article to appeal for more 
of the scientific in manufacturing methods; the fostering of 
ideas based upon scientific viewpoints, seeking to improve the 
standard of raw materials entering into our products anda 
more general employment of the trained man as against the 
dark secret formula man in this industry 


Labels in German for Eastern Switzerland 


Toilet articles. intended for submission. to the public im 
eastern Switzerland, grid having any printed matter at all 
relating to their use or advantages, should have that matter 
in the German language, or they will find rio favor with the 


general consumer, says Vice-Consul Marc T. Greene, St 
Gall. 
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QUR 1923 SURVEY OF PERFUMERY AND TOILET GOODS 
INDUSTRIES REVEALS GREAT PROGRESS AND 
EXTREMELY BRIGHT CONDITIONS 


Greater Number of Members of Association Have Given Their Views Than Ever Before and Nearly All Important 
Firms Are Represented, Many Giving Valuable Suggestions and All in Most Optimistic Mood— 
Some Ideas Are Aggressive in Working Out the Future 


It has been our custom for some years to eall into con- 
auitation with us at the Yuletide of every New Year the 
members of the old Manufacturing Perfumers’ Association, 
now the American Manufacturers of Toilet Articles. The 
resulting Symposiums have always been beneficial, but no 
previous one has covered the field in all its aspects like 
this one. It is to be regretted that again, as formerly, 
«me members of the association have preferred to have 
their views printed anonymously. Their wishes of course 
we have had to respect, but their opinions and suggestions 
are embodied in the review in the Editorial Pages. No 
opinion that came to us has been ignored. 

Gilbert Colgate, who needs no introduction to our 
readers, leads off with a masterful survey of conditions 
generally in the perfumery and toilet goods industries, with 
pertinent comments. He is followed by other leaders in 
the industries and every word practically of what goes 
after in this Symposium is worth reading and should be 
helpful and beneficial to all concerned. Mr. Colgate has 
the floor: 


Industry on Strong Foundation and Outlook Bright 
“lh ‘oleate President of Ce le le « 0 md Presi 
dont of the American Manufacturers Toilet Articles 
I consider that we may look forward with confidence to the 
year 1923 being a better business year than 1922. Ou 
sociation enters the new year better equipped and mort 
nthusiastic than ever to work for the welfare of our indus 
1 Most business houss ‘ ik ple, are distinguished by 
the energy which animate a body representing 
the American Manufacturers of Perfumery, Soap and Toilet 
1 a position to exert a continuing bene 
cent influence on an industry which lends itself so vitally 
well being, hygiene and comfort of all individuals 
t | 


large 


; é - 
The general recovery of the business depression in 19 


ol 


and 1922 due to the inflation caused by the war has been on 
the whole conservatively handled. Merchandise and _ stocks 
lave been liquidated, and present inventories are now sound 


nd proper as to prices, and this condition among manufac 


turers of our industry gives us all a strong foundation 


the recent holiday business has been good. Merchants 
have bought freely this last Fall. The consumer purchased 
well and stocks now held by the wholesaler and retailer are 
moderate. This means a quick and rapid resuming of busi- 
ness after the New Year. 

& General employment of labor has increased steadily for 
i past few months. This in itself is a sure indication of 
the trend of the times. Reports that I have received from 
te retail trade throughout the country are cheerful and 
optimistic. There seems to be a more wholesome and better 
leeling. The domestic problems confronting us as a nation 
ae ones that affect us all, and should be solved by counsel 
and thought and in not too hasty a manner. Dissatishied 
or'selfish elements should not effect class legislation so 
that the minority dictates to the majority. 5 

oreign markets have been somewhat unstable and _ will 
continue to be until the German reparations question be- 


comes more adjusted and the currency question with foreign 
countries bears important influence in seeking additional 
business in the world’s markets However, the United 
States Department of Commerce records show good progress 
made in winning back some important fields badly disrupted 
the last few years. The business situation on the whole is 
favorable to our industry and the new tariff as applied to 

ee 
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11 . 1 
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tus business gives considerable faith in the prospects ahe 


for 1923 


1923 to Set New Record in Sales of Toilet Goods 


Staton Dirseilen the Northam Iarr 
J lent of the Limeri 


We confidently expect 


the best ar r history. We have never started 


a new year with bright prospects. Stocks of our mer 
chandise on the dealers’ shelves are low and goods bought 
vill be used for immediate consumption. With the excey 


tion of a few retailers who took “fliers” in German goods 
ind ther unbranded me rchandis¢ and who ire obliged 
therefore to curtail their purchases of nationally advertised 

ods, the trade as a whole is buying liberally and 

aturing advertised goods as never before 

Collections are excellent, labor 1s plentiful ind 
material is of a higher quality than for many years past 

; ; 


We ¢ xpect \‘ 


eoods business 


23 to set a new record of sales nu the toilet 


“Quality” Important on Great Rising Waves of Demand 
dwt ‘¢ [ Ml i I’? ‘ ! ) H rrte t Hubl rd 


d Second | 'tce-President ) EO ies 


Toile ! ficles t has en quite patent t 

th the beginning of tl ar 1922, in January, 
xact, the buying public was “abroad” 
» say, the ultimate consumer in th i ; of t 
f our products—i, Perfumes, Toilet Waters. Cosm« 
and like products—was always ready to purchas« | 
these products as had becom 
toilet 


This condition gradually improved until the year 1922 


actual necessities 


ulminated in December with immensely increased sales 

f toiletries. Our view of increased business was so strong 
that we would not permit our stock of raw materials 
owetred beyond a two months’ supply at least. 

‘hat the year 1923 will prove to be one of the greatest 
in all time seems meritably to come to those of our manu- 
tacturers who know how to properly manage their con 
cerns, 

We cannot expect any concern, foreign or domestic, 
survive the test if it thinks that the American public is 
indifferent to quality products and offers plain junk instead 
of quality. The American public is now a very discrimi- 
nating one, and while it is led astray from time to time by 
lurid and untrue advertising, it comes back to guality lines. 

True it is, that attractive looking packages create sales, 
but if those packages do not contain quality products there 
ire few repeat sales. So, in order to create a new high 
record in the volume of sales of American made perfumes 
and toilet preparations, let each manufacturer look first 
to the quality of each of his products, and when he has 
done this..his then highly sensed imagination will indicate 
to him containers of.a proper and attractive character to 
comport. with each item 

The manufacturer who is well satisfied with his products 
and the containers thereof is standing still and the sales of 
his proditcts will be ‘reflected by his state of mind. 

Our viéw is'that he who is perfectly well satisfied with 
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himself, his products and his method of doing business, 
will gradually find himself being pushed to the side lines. 

We think you can be of inc Ps ible value to all of us 
engaged in the manufacture of perfumes and toilet prepara- 
tions by driving home the of improving the gualit 

our products 

Through the 
if such coincided with your 
mate competition in sales 
quality of products 


necessity 


valued magazine you could, 
encourage not only legiti- 
more keen competition in 


medium of your 
Views, 


but a 


Preparing for a Greater Volume of Business 


( | ciffer, President of Ri Hudnut, New Yor 
Our 1923 feeling of Con- 


ditions, except for the 


chard 


concern faces with a contidence 


foreign situation, seem to us more 


favorable ago. Our collections have been good 


than a year 


and we art for an increased 
volume of 


Replying to 


anticipating and preparing 


business in 1923. 

needed to 
Ameri 
answer 
supply 


most 
sales of 
our 
and 


your inquiry as to what is 
establish a new high record in volume of 
can Made Perfumes and Toilet Preparations, 
i correctly interpret consumers’ demand 
more attractive and higher quality of products 

We feel your journal can best serve our industry by 
encouraging in your columns domestic production of raw 
material, both chemical and floral and by continually empha- 
sizing the need of domestic manufacturers giving service 
and value to both dealer and consumer. 


For Closer Co-operation of Manufacturers 


V. Vivaudou, Inc., R. H. President, 
York. We look for a substantial increase in the 
business during 1923 

Collections are good. 

To establish a new high record in the volume of sales of 
American-made perfumes and toilet preparations, in my 
opinion closer co-operation, perhaps we might say closer 
contact between the manufacturers, would go a great way 
towards increasing the volume of our sales. 

| believe that if the leading manufacturers would get to- 
gether and discuss frankly, methods which would tend to 
increase sales, a great deal could be accomplished, and 
many of the evils which now exist could be eliminated. 

I believe that your medium could be very useful in bring- 
ing manufacturers together according to my ideas, as ex- 
pressed in the above paragraphs. 


is, to 


New 


volume ot 


Aronson, 


Outlook Brighter Than for Several Years 


Lazell Perfumer (O. J. Cathcart), Newburgh, N. Y. The 
outlook is much brighter than it has been for the past sev- 
eral years. We are looking forward to the biggest year in 
our history. 


Better Appreciation of American Women Desirable 


. P. Babcock Company (H. Henry President 
ao General Manager), New York. So far as we can see, 
the indications for an increase in the volume o 
1923 are exceptionally bright. Collections have been, 
whole, fair—in most parts of the country, good. 

In our opinion what is most needed to establish a new high 
record in the sales of American-made Perfumes and toilet 
preparations, is a better appreciation on the part of the 
American woman of the real-:improvement in American-made 
articles at this time. The foreign mark stiil wields a very 
potent influence. Real progress in appreciation of American- 
made perfumes has undoubtedly been made and will con- 
tinue to be made from now on. 


Bertram, 


f business for 
on the 


Finds Present Soap Trade Outlook Encouraging 


William L. Schultz, President of the Lightfoot Schultz 
Co., Hoboken, and Member of Executive Board of the 
American Manufacturers of Toilet Articles: The present 


outlook is encouraging and we look for a decidedly in- 
creased business, providing raw materials do not advance, 
compelling the retailer to increase his selling price to the 
consumer. If the retail price must be increased it will 


undoubtedly decrease the public’s purchases. 
are fair. As we are interested only in soaps w 
quality offered by the American mz mnufacturers should be 
improved in perfume value so that the made here 
will equal those coming from France. F 


Col lections 
e think the 


goods 


Demand for Toilet Requisites Grows Fast in Volum 


A. Al 
City, N. } 
even exceeding our 
United States, from our 
aml we are expecting these large 
1922 to continue during 1923. 

We find collections unusually good, 
Fall of 1922 and at the present time 
1921, and this same time last year. 

It is our opinion that a record volume of sales of Ameri- 
can made perfumes and toilet preparations can be made 
in 1923 easily by improving the quality of the product 
improving the container and the finish of the product, better 
service to the trade and intensive national advertising, 


antine & Co., Inc, (F. J. Atkinson), Long Islang 


The last six months of 1922 showed a volume 
Reports from al 


expectations 1 over the 


most encouraging 
monthly iner 


customers, are 


eases of 


bette r during the 
than in the Fall 9 


Suggests Creating a Greater Consuming Demand 


Peet Bros. Mfg. Co., N. Dalton, Vice-President, Kan. 
Kansas: We expect a 
of business in 1923. 
credits are still worthy of careful attention. 

To establish a high record in volume of sales of perfume 


and toilet preparations, more consuming demand must be 
created. 


sas City, substantial increase jp 


volume Collections are very good, but 


Collections Better Than for a Number of Years 
Daggett & Ramsdell, New York, N. Y.: Our expecta- 
1923 is it will show a very satisfactory growth in 
sales volume compared to 1922, which was for us entirely 


gratifying. 
Collections for the last twelve months and at the present 
time have been better than for a number of years. 


Perfume Outlook Bright; Soap Situation Not So Good 

Allen B. Wrisley Co. (Geo. A Second Vice. 
President), Chicago, Ill.: We are generally very optimistic 
on the business outlook for 1923, especially in our perfume 


tions for 


Briggs, 


department. We have new packages that ought to stimu- 
late our business considerably. 

In our soap department conditions at present are most 
uncomfortable, as the raw material market, tallow, grease, 
etc., are very high at the moment and this increase in cost 
has not been passed to the retailer generally. 

We feel that when all the manufacturers make the neces- 
sary increases for protection it will slow up the soap busi- 
ness somewhat, which in turn should affect the raw material 
market, bringing prices down to normal. Next to food, 
soap is the most necessary thing in life, whether or no. 


Timely Ideas on Increasing Toilet Goods Trade 


Mrs. Edna Albert, President, Cincinnah, 
It is our belief that business on standard and estab- 
lished toilet goods should show a substantial increase in 
1923, fundamentally, because of improved credit conditions, 
and the improved financial condition in the drug trade wil 
naturally mean the maintaining of better stocks of estab- 
lished items. 

There has been a decided improvement in collections in 
our business during the last three months. 

To establish a new high record in the volume of sales 
of American-made perfumes, it seems to us that more 
advertising and publicity should be used to educate women 
out of the unfounded predilection for imported perfumes. 

To establish a higher standard of the sale of America 
made toilet preparations for this year, we believe there 5 
no better formula than the fundamental one of making the 
best possible products, putting them into artistic and ser 
iceable packages, giving the trade the best possible servic 
on them, and putting behind them the best and strongest 
possible advertising. 

In line with this belief, we are adding greatly to the 
cost of our principal product this year by an improv 


Odo-ro-no Co., 
Ohio: 
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in the package, which will improve its service and con- 
yenience to the user. We are improving and increasing the 
st of our packing to increase the jobber’s convenience in 
iandling and reshipping. 

We can think of no way at the moment in which you 
can better co-operate with manufacturers like ourselves. 
Tae AMERICAN PerFuMER & EssentTIAL Or Review is 
read and used by our chemists and purchasing agent, as well 
as by the writer. 

Optimism Strong in Middle West and Southwest 
Meyer Brothers Drug Company (by E. F. Helbig), St. 
Louis, Missouri: Middle West and 
Southwest seem very favorable for a decided improvement 


Conditions in the 


in the volume of business for 1923. 

We are very optimistic as the year has started with a 
big volume of orders and we are shipping more merchandise 
daily now than at any time during 1922. 

Stocks are low in the retail stores, unemployment has 
decreased, and increased consumption along all lines may 
be confidently looked for on account of the increase in 
purchasing power of the people generally. 

We feel that 1923 will be a very good year, as good as 
could be expected in view of the disturbed conditions in 
Europe, which will affect our exports adversely, especially 
agricultural products. 


Perfumers Hiding Light So Far as Soaps Are in It 


J. Eavenson & Sons, Inc. (E. W. Bartram, Sales Man- 
ager Toilet Soap Department), Camden, N. J.: We look 
for at least a 50 per cent increase over 1922 toilet soap 
Our per- 


sales. This figure to us is very conservative. 
centage of increase over 1921 was higher than that. 

On the whole, collections seem to be very good, with the 
exception of the smaller druggists, who have a tendency 
to be slow in pay. We are not having any losses in ac- 
counts so far. 

We feel that the American Toilet Goods Manufacturer is 
hiding his light under the bushel as far as soaps are con- 
cerned, Through the medium of soap, perfumers univer- 
sally sell the public their odor, and it can be done in a very 
effective way, as it would be brought to the user’s atten- 
tion a number of different times in the day. We also want 
to impress upon the perfumers that it is essential that a 
greater percentage of perfume be incorporated in their soaps 
than is now being done by the average perfumer. This is 
proven to us by the imported lines. 

Expects 1923 to be Greatest Selling Year 

C.H. Stuart & Co., Newark, N. Y., by Paul D. Newton, 
General Manager: Our experience in 1922 would indicate 
that business is on the up grade, as we continued to increase 
our business month after month and as the year progressed 
the increases became larger and it is our opinion that 1923 
will be the biggest selling year that we have ever had. 

Our collections have been satisfactory and appear 
to be getting better. 

Right here we want to express our appreciation of the 
splendid journal which you edit. It is a source of inspira- 
tion and encouragement. We know of no finer trade jour- 
nal in the world. 

For Higher Tariff; Ban on Misleading French Labels 

Willis H. Lowe Co.,. Manufacturing Perfumers, 
We consider the outlook for 1923 
Promising than that of 1921 and 1922, but do not expect 
normal conditions, 
imcrease in volume. 

Our salesmen cover the entire United States and all 
teport stocks low, but no inclination to place orders beyond 
Present requirements. 

You ask what is most needed to establish a new high 
record in the volume of sales of American-made perfumes 
and toilet preparations. 

Uur answer would be, increased tariff on foreign made 
toilet articles, also stringent laws against selling American- 


very 


> 
Boston 


business much more 


although we do expect a_ substantial 


misleading 
one of many 


French names, or 
This is only 


made good under fictitious 
labeling, such as the 
on the market 
[Enclosure: Jardin, Paris, 
Toilet Goods Co., Inc., 
Harrison Ave., Boston, 


enclosed. 


Boston, Trading as American 
Manufacturers and Importers, 40 
Mass., U. S. A.] 

Collections Good and Good Business is Looked For 
H. K,. Welch, Treasurer of the J. B. Williams Co 


tonbury, Conn. 


, Glas~ 
While we look for good business this year 
we do not see any reason why there should be any abnormal 
\s to what 
high record in the volume of 
don’t ive an 


increase. Collections with us are fairly good. 


is needed to establish a new 
sales, we think we 
answer. 


would say that we 
We wish we had. 


Higher Tariff Suggested on Finished Goods 
Herbert Roystone, Inc.. New York City: 
increase in volume of business in 1923 is looked for. Col- 
What is needed? Higher tariff on fin- 
ished goods, or stamped “Made in U. S. A.,” when goods 


Substantial 
lections are good. 


are finished here. 


Stop Imitating Foreign Goods; U. S. Goods the Best 

French Cosmetic Manufacturing Co., Inc. (F. A. 
Schwannecke), New Rochelle, N. Y.: Taking only into 
sideration the cosmetic branch of the allied industries, 
would say that we look for a substantial increase during 
1923, particularly on the compact end of the cosmetic 
business. 


There are two reasons for this: The use of compacts 
is becoming more popular and is to a certain extent taking 
the place of the loose face powders. 

On the other hand, there are more manufacturers of cos- 
metics appearing on the horizon every day. This, of course, 
produces a large supply. It is a known fact that when a 
supply of any particular item is produced the demand will 
increase. 

As far as the French Cosmetic Co. is concerned, we more 
than doubled our business in 1922 over 1921 and expect 
the same results for 1923. In regard to collections, would 
say, that during the latter part of 1922 we found them very 
good and more steady than the early part of the year. 

What is mostly needed to establish a new record in the 
volume of sales of American-made perfumes and _ toilet 
preparations, is to produce good real merchandise and not 
try to imitate the foreign line. In other words, we have 
quite a number of manufacturers who produce an inferior 
grade of merchandise and try to get a long price. This 
kind of merchandise tends to destructive instead of con- 
structive business. 

As to how THE AMERICAN PeRFUMER & EsseNnTIAL OIL 
REVIEW can better cooperate with the manufacturers, would 
say, that we have no criticism to make along these lines as 
we feel your service so far has been the best and cannot be 
improved upon. 

Head of New York Allies Is in Optimistic Class 

F. J. M. Miles, of Cheramy, Inc., of the 
Vew York Perfumery, Soap and Allied Industries Assocta- 
tion: We 


business for 1923. 


and President 


look for substantial increase in the volume of 
Collections are good. I believe you are 


ever alive to the situations that are helpful to the perfumers 
and allied trades and have nothing to suggest. I am looks 
ing forward to your January issue with much interest. 
Trade Grows, But French Irresponsibles Are a Menace 
Oakley & Co., New York, by Joseph H. Calisher We 
business for the year 1922 on December 31 


1921. I think that 


conditions will be very much improved in 1923, and there 


closed our 


with a very satisfactory increase over 


ought to be a larger volume of business. 


Our collections have been very satisfactory, and if we 
do not get more business in 1923 than we have had in 1922, 
it will not be due to the legitimate competition among 
American manufacturers, but to the influx of French per- 
fumes and face powders into the American market. This 
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the most serious proposition that the American manu- 


facturer will have to contend with 


French firms with no reputation in Paris have tlooded 


this market with perfumes in an effort to establish a 
trade on the same, and after months of unsuccessful ex 
perience in marketing a foreign perfume for which there is 
no demand, in order to realize on the stocks that have been 
imported they offer these goods to our customers at most 
ridiculous prices. I have found innumerable cases of this 
kind among our customers, and there is no question or 
doubt that to a very great extent propositions of this kind 
work to the detriment of the American manufacturer 
My last trip of five weeks throughout the large cities 
of the West was the most satisfactory that I have had in 
\s previously stated, I found the class ot 


era years. 


ide with which we do our largest business—namely, the 
department store—ready and eager to buy foreign goods 

the character as mentioned at a price. The new tariff 
may obviate this in 1923, at least it is to be hoped so 


Good Steady Slow Increase; “Service” a Big Need 


nos ( (C. D. Dunlap, Assistant Secretary), New 
Con We do not look for any unusual increase ot 
ng 1923 \ good steady slow 


ink will be the best proot that we are 





mcreas¢ we 
headed for a 


business and not to an inflated con 
ditiot Collections are good 


more normal return of 


What is needed?” is a rather hard question to answer 


we would say that the principal trouble with a lot of 





\merican manufacturers at the present time is a lack of 
thei inderstanding of the vord “service” and a lack of 
consideration for their customers nished product lf 
every business house in the country takes pride in the qual 
t f their customers’ finished product through the use of 
wn raw materials, our own idea is that domesti 
ng will increase and the foreign source will not get as 
mucl f the business as they have up to this time 


Good Business Expected in Perfumery Products 





fchna ! ( sfai ‘ ndon a 1 Vi 4 , ori 
We expect good business during the present year. Colle: 
ns are normal, by which we mean the dry goods and 
ying trades are remitting promptly, and the druggists 

are paying as usual 
Regarding what is most needed 4 n Rolls 
vce cars, we puzzled our brains t minutes over 
t question, and finally—to paraphrase the countryman 
i the came we decided there ain't no such answet 
Anyway, we'll bite; what is Your publication is quit 


ue and very welcome as it is 


Urges Propaganda to Kill Foreign Superiority Idea 


where Co., Henry KE. Chambers, Treasurer, New 
Orlea uisiana We look for not only a substantial 
increase in our business the coming year, but a very sub 
stantial ie Collections are quite good now and seem to 
be improving right along 


lo our mind, nothing would help to establish a new high 


record in the volume of American-made perfumes and toilet 








| ons than a systematic propaganda to get it out of 
the average mind that fore perfumes and toilet articles 
are better in quality because generally priced higher \ 
propaganda to like effect in Latin-American markets would 
boast our business also 


Product Should Measure Fully Up to the Advertising 
Joncelli Laboratories, 11 Indianapolis, Ind. (Crown 
Chemical Co., H. J. Burgess, Advertismg Manager) We 


re using our advertising plans for 1923 upon the presump- 





substantially increased. 
In fact, indications point to this from every standpoint. 
Our collections have been better within the last six months 
than they have been for some years past 

We will not go on record as stating what we think 
should be done to better the sales of American made cos- 
metics, but we do believe that if American manufacturers 
as a whole would give as much thought to the merits of 
a product as they do to containers, they would soon estab 
lish an air of confidence on American made goods. In 


tion that business is going to be 





some cases, advertising is many times better than ¢4 

o rn . - — < ie 
product itself. This, of course, is a boomerang and doe 
not tend to increase the popularity of any product 


For Peace, Reasonable Taxes and Volstead Modification 


John Blocki « Son, Chicago, Illinois We look for 
substantial increase in the volume of business in 19% 
Collections are 


good. 


“What is most needed?” Pp 





reasonable taxation and moditication of the Volstead act 
Higher Quality Keynote to Optimistic Trade Plans 


Trece Laboratories (A. iE. Mullen, 


Assist meet 


General 
Vanager), New York City The tremendous increase 
the demand for products of our manufacture leads ys 


haliava + ‘j ] 7 
lieve that our associates also manufacturing for the | 


eT- 
tumery trade will ride high on the tidal wave of velieill 
prosperity. On the closing day of 1922 we had contracts 
on tile for orders to be delivered that would have taken 
six months to deliver at our old rate of production at that 
time; and those who have visited our plant have marveled 
at our equipment for quantity production : 
One of our first steps this year was the placing of orders 
tor additional machinery and equipment so as to take car 
of the constantly increasing number of new accounts coming 
to us as well as to insure prompt deliveries of our ene 
tract orders 
As concrete evidence of our optimism for 1923 we ar 
pleased to advise that by February 15 we will have plans 
formulated and equipment installed that will increase oy 
production volume 50 per cent over last year 


Chere is certainly no originality in expressing the opit 
ion that our only means of increasing the volume of sales 
of American made perfumes and toilet articles is to 


stantly strive to increase the quality of our products 


con- 


The American woman of today is surely not looking for 

cheap rouge or perfume [The hest is not one lit tor 
] whit 

good, and it Is our conviction, borne out by our experienc 


tat the greatest demand will always exist for those products 


tf superior quality 


The impression held by some of the general public that 


the best rouge is made abroad is surely a fallacy, as the 
writer has personally seen rouge that was made abroad that 
was absolutely of a quality inferior to any produced in 
ountry 

The Trece Laboratories, spending huge sums in experi- 


mental work tor the purpose of perfecting the processes 
rouge manufacture to the highest degree, feel 


not price, is_ the 


that quality 
guiding motive that will influence pur 
chasing all down the line from the perfumer to the cot 
sumer; and that this policy maintained by the manufacturers 
for the perfumery trade will be of great import in putting 


2 


over a splendid yolume of business for all in 1923 


Holiday Buying to Stimulate the Renewal of Stocks 


C. IW. Jennings, President of the Jennings Manufacturing 
Co. and the Jennings Co., Perfumers, Grand Rapids, Mich 
We look for and no doubt will have a substantial increase 
in the volume of our business for 1923. It is our observa- 

ion that the stocks of perfumery were very much depleted 
in the late holiday buying. Money seems quite plentiful in 
the smaller size towns and collections are quite satisfactory 
in the Middle West. On the whole, our business for 1922 
has proved to be satistactory 

Toilet Goods Outlook Decidedly Encouraging 

E,W. Hovt & Co. (A. D. Sargent), Lowell, Mass. The 
outlook for business during 1923, viewed from present con- 
ditions as observed by us, is exceedingly encouraging Evi- 
dently the holiday business depleted stocks in the hands of 
the retailers and the wholesalers find their reserve stock im 
need of prompt replenishment. ; 

The volume of business placed with us during the first 
two weeks of the new year is most marked and considerably 
in excess of the same period a year ago. However, we are 
not unduly elated or optimistic. What the future has . 
store for us is a problem. Business men in New England 
are looking forward hopefully to the next six months. The 
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continued unsettlement in Europe, the shortage of labor, and 
the attitude of the wage workers in renewed demand for in 
crease in their pay, cannot, in the opinion of business men 
in this section, but have a tendency for manufacturers to 
move cautiously, but with the hope that merchants and con- 
sumers may continue to buy merchandise at the higher 
prices which, in all probability in the near future, will be 
forced upon us. 

If in our province to extend a word of advice to manu 
facturers of toilet requisites, we would call attention to the 
fact that the women of America, the ultimate consumers of 
perfumery and allied products, are becoming more discrimi 
nating. Very readily do they distinguish the superior prod- 
uct. Manufacturers do well not to lose sight of this most 
important fact and it should tend to increase their ambition 


and efforts to make the toilet requisites made in America the 
he n the world 


Tremendous Strides in Use of Cosmetics to Keep Up 
Willard Ohliger, President and General Manager of 
Ca. Detroit, Vich We are starting 


1923 in a very optimistic frame of mind 


lerick Stearns & 
( f course 
are disquieting features abroad, and we still have 
\nd, in weighing the possibili 
ies of the future, all of these things must be taken into 
consideration At the same time, we have been constantly 
getting on a more solid foundation, and every day are get- 
ting farther away from unnatural conditions brought about 
by the war 


unsolved problems at home 


While the cost of living compared with in 
somes among all classes may still, here and there, not be 


1 2 


the best ratio, as a whole we start 1923 on a more san 


s than we have been for some time 


the toilet article field it has been demonstrated tha 


wonderful increase in the use of cosmetics has not becn 


because of the tremendous increase in earning 


because of that fac 


of the people or, t it was 
i f the country found that making themselves m«: 
attractive is a duty they owe to themselves and their frien 
Purchases in the latter part of 1922 very plainly indicat 
at, once having found the real value of the judicious 


if toiletries, women art way from ready to dis 

tinue \s a matter of fact, gns point not only 
mtinuation, but to « » of the tremendous 
I smetics in the I \ ars 


First Half.of January Shows Nice Increase 


Jaldwin Chicago. 


torward to é 1 f the best 
in some time in a business way 
fteen days of January have shown a very 
increase over the ones of 1922 If this can be used 
criterion for the year’s business there is no doubt but 
will exceed any other in business 


Collections have shown an 
months 


improvement in the last 
If they will continue to improve at the same 


in the next six months, we believe things will be back 


rn 


normal condition and everyone enjoying prosperity 


1923 Trade Is Starting Off Strong and Steady 
J. E. McBrady, J. 1 VcBrady & C / 
mes, Chicago, Ill 


ea very prospe rous one, 


; Soaps and 

| look forward to this year as oing 
Irom the first day of Janu 
ary, it indicates a very strong and steady growth 

Merchandise in almost every line seems to be going up 
price, and what makes me think that is a fact, is because 
the labor market is very strong. I notice almost ever) 
place, that there is a great deal of building construction 
going on and labor is scarce, 
to stay high. 

So long as the working man and mechanic can get good 
wages and make lots of money, there will be lots of money 
In circulation all over the country and that will mean 
good business for everybody who is deserving of it 


January Mail Orders Eclipsing the Record 

G. C. Weil, Klinker Manufacturing Co.. Toilet 
Cleveland, Ohio We consider it rather early to make any 
predictions regarding 1923. However, we have never had 
as many mail orders during the first two weeks in the month 


wages are high and are going 


Articles, 


of January as we have had this year, which seems to indi- 
cate not only that stocks are low but that the retailers are 
ready to buy goods 

Our salesmen start out January 15 ‘and, of course, a 
more intelligent estimate of conditions can be formed after 
they have been out a few weeks. We ourselves feel very 
optimistic and at the present time are employing as many 
people as we were during our busiest time last October and 
November and, what is more to the point, we are keeping 
them all busy. 

| want to repeat what I have written you many times 
before, that you are publishing a mighty good magazine 
and all of us derive a great deal of benefit and pleasure from 
it every month 


Sees Bright Outlook for American Toilet Goods 


(Bert O’l eary, Specialty De- 


Indiana, . Ind We think the outlook for 
is exceedingly good. We feel that the year will be a 
good one in the line of toilet preparations. We believe that 
with the increased duty on foreign perfumes, it will very 
materially increase the sale of the American made product 
Chere is no question in our minds but what the American 
manufacturers of perfumes and toilet preparations will 
produce, and are producing, perfumes of very high quality, 
equal to anything of foreign manufacture, and, in our opin- 
ion, all that is required to increase the sale of the American 
made product is to have the duty high enough on the foreign 
made products so as to prevent foreign products undersell- 
ng the American made goods 


Our credit department reports collections very 


] 
I 


good 

We appreciate the good work being done by THE Awmert- 
CAN PeRFUMER & ESSENTIAL Ort Review. We believe that 
vou have the right angle on how to assist the American man- 
ifacturers of perfume and toilet preparations so as to make 
American goods of this character the leaders. We value 
highly—would hate to miss a number. 


ur publication very 


Favors Co-operation and Urges Essential Oil Tests 


ilet Manufacturing ¢ (iH. T. Mason) 
} for substantial business increase 


hat collections will be better 


is needed most the c 
if manutacturet nd an establishment to analyze essen- 


tial oils. 


Will Push Business by Developing Many New Ideas 


j \ 


ldolph Kla Vew Yor City That 
considerable increase in our business durti 


> the tract that we expect to expend special 


developing new ideas and many interesting items of quick- 
selling possibilities. In fact, we have increased our facili- 
ties in anticipation of the response to new numbers, new 
containers and new plans for sales* promotion. The hand 
lecorated rouge and face powder vanities, lip sticks, ete 
have been warmly endorsed by the trade; and our art de- 
partment and special service department have both been 
considerably enlarged 

\s we sell only to high grade houses of good reputation, 
we have had no bad accounts or trouble with collections. 

What is most needed to establish a new high record in 
the volume of sales of American-made toilet preparations is 
the proper advertising of good merchandise. Dependable 
goods decently presented to the trade bring results, en- 
courage repeat orders and result in that basic satisfaction 
on both sides that is the fundamental of good business. 


Nothing Abnormal in Sight; Normalcy Returning 


Smith, Kline & French 


Company, Philadelphia \t the present moment we are 


C. Mahlon Kline, President of 


having a great rush of orders, probably the result of very 
conservative buying before the holidays. We do not an- 
ticipate anything abnormal during the year. We _ think 
business will show a slight gain over last year, but nothing 
unusual. We expect to see some commodities swing pretty 
badly out of line owing to the fact that because of heavy 
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stocks at the beginning of last year they were not produced 
or gathered in sufficient quantity, 

We expect during the year a gradual return to normal 
and we will all become accustomed to expecting to exist on 
a reasonably small profit and forget the dreams of sudden 
wealth that have been distorting our vision during recent 
years. 
in Business is Predicted 
We look for a 


Collections are good, 


Substantial Increase 
| ail Brothers, Philadelphia, Pa.: 
increase in business in 1923. 
with few exceptions. There is no room 
your co-operation with our industries. 


sub- 


stantial 
for betterment in 


Business Outlook in Toiletries Seems Phenomenal 
Toilet Goods Co. (A. New York 
From all present appearances the business outlook for this 


United Moshvim), 


year seems to be phenomenal. The trade in general is ex 
tremely optimistic and I base this assertion upon pure and 
simple facts. We have been receiving continual inquiries 
for new lines and new merchandise during the last two 
months, which in itself is a wonderfully encouraging sign. 

There is every reason to believe that the toilet goods 
manufacturers in general should double their past business 
during the coming year. 

Will Give Masses, as Well as Elite, a Chance to Buy 

Wills Brothers Co. Products Co., C. M, 
Vills), Cincinnati, Ohio: Prospects in our business look 
unusually this 
entirely direct to the home through our representatives and 
as everyone seems to be well employed at the present time 
and having plenty of money, it is making merchandising in 
our special way much easier as it is easier for our repre- 
sentatives to secure an order for our products by calling 
direct to the home, for there seems to be plenty of money 
at the present time. 

It is our intention to carry on a very large advertising 
campaign during the year on “Zanol” Quality First Prod- 
ucts, in which line is included our perfumes, toilet prepa- 
rations, etc. We had a substantially large increase in our 
business last year and we are hoping to increase it in the 
same proportion this year, and prospects in our line certainly 
look better this year than they did last year at the same 
time. 

The money that is being made today is being made by 
the masses with whom we are doing business and we 
believe that if the average perfume and toilet preparation 
manufacturers would put out their line to the masses in- 
stead of the small percentage of the elite in this country, 
that they would meet with much better success 


Would Push American Made Goods on Own Merits 


Laboratory (J. G. B. 
Naturally we do 


(American 


large for year, as our products are sold 


Beecham's Vewhard, Manager), 


Oscawana-on-Hudson, N.Y. look for- 


ward each year for a substantial increase in business, and 


from all indications of the first week’s business of the year, 
we feel that our expectations are going to be fulfilled, for 
this has been a banner first week 

Last year was unusually good for collections with us 
and we started this year with a clearer ledger than ever, 
although our volume of business last year was the largest 
we have ever enjoyed, 

“What is needed?” Co-operation of the manufacturers, 
and we know of no better way to co-operate than in join- 
ing the American Manufacturers of Toilet Articles and 
giving all support possible, even though small, by having 
all employees, whether demonstrators or not, talk up Ameri 
can made perfumes and toilet articles on their own merit, 
getting away from the fallacy of invariably comparing 
American made perfumes and toilet articles with an im 
ported one, which in the most of cases is the convincing 
acknowledgment, to the patron’s point of view at least, that 
\merican manufacturers use imported products as_ their 
standard, which is or should be far from right. 

Stop all use of foreign addresses on labels, packages, etc., 
unless the goods are really made, packed and ready for sale 
as we all know that from time to time we 
imported concretes, etc., even though we 


at said address, 
do use some 


THE AMERICAN PERFUMER 


should not advertise it. The slogan for 1923 and for aj 
time should be “Made in U. S. A.,” and proud of 
proud, in fact, we should brag about it. 

We can not see where you can co-operate any more than 
you have in the past. We have watched and noted with 
pleasure your wonderful strides for the betterment of al! 
concerned. We reiterate that THE AMERICAN PERFUMER & 
EsseNTIAL Ort Review is indispensable in our business. 
keeping us alert, with happenings of the day, saving ys 
money in purchasing, by your wonderfully large advertisers 
and making us broader in our views, by telling us what the 
other fellows’ views are, something we never have had 
excepting from your journal. 


Would Educate Public on Essential Oils Being Same 


Marinello (H, M. Chamberlain, Manager), La Crosse. 
Wis. 
in the 


We are looking forward to a substantial increase 
1923. During last year col- 
lections were not as good as we would like, as money seems 


volume of business in 


to have been rather scarce. However, this condition we 
helieve will be greatly improved this coming year. 


needed to 


In our opinion an essential factor establish 


a new record in the volume of American-made perfumes 
toilet truths 
\merican-made products. For instance, a large percentage 
of our people in America do not realize that the same oils 
are used in the compounding of American perfumes as in 
the compounding of imported perfumes, the general opinion 
being that foreign products are superior to American made 
products. 

We also believe that it behooves American manufacturers 
to guard against the passage of laws which would tend to 
prevent us from competing effectively with foreign manu- 
facturers, and appreciate the good work that has been done 
by the American Manufacturers of Toilet Articles in this 
respect. 


and waters is more publicity of regarding 


Tariff Will Help to Meet Foreign Competition 

Emil Tausig, President of the Empress Mfg. Co., Inc. 
New York City: We are pleased to state that 1922 was 
quite a successful year for us and our sales as compared 
with 1921, increased 18 per cent. 
_ The demand for toilet preparations is constantly increas- 
ing. This, we believe, is not only due to the growing use 
on the part of the ladies, but also to the improved quality 
of the toilet preparations which makes many of them equal 
to some of the imported. Of course, it will require a good 
deal of education to convince the American ladies that some 
of the American products are equal te the imported ones. 

We are looking forward to a larger volume of business 
in 1923 and are led to believe that the higher duties imposed 
by the new tariff will contribute to a great extent, to meet 
the foreign competition. 


Very Busy, with No Indications of a Let Up 


I. J. Noonan, of the T. Sons Co., 
Supplics, Boston, Mass. conditions 
and the outlook for this year we are pleased to state that 


Ar c. — ? 
Noonan & Barbers 


Regarding business 
there are no indications that this will let up .within the near 
future. 

for Business Pessimists 


Advocate Coué’s Treatment 


Garwood Company (Il’. H. Garlinger, President), Phila- 


delphia, Pa We are not harboring any delusions that the 


business situation is ideal for 1923, because we believe that 


the underlying conditions of the country are far 


being favorable, but we see an increasing awakening to 
conditions as they really are among the business and politi- 
a substantial effort on their part to bring 
This, of course, is 


believe augurs 


cal leaders and 
about a more desirable state of affairs. 
the “Silver lining to the cloud,” and we 
very well for future business. 

We are, therefore, looking ahead, expecting 1923 to 
prove a very good year for business and are laying ouf 
plans accordingly and shall expect to materially increase tie 
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yolume of our sales during this year. We see the evidences 
of a very prosperous year ahead and expect to do our best 
to take advantage of it. It will require, however, very 
earnest and constant effort upon the part of every business 
man to gain the desired goal in 1923. 

The psychology of Dr. Coué’s theory cannot be denied, 
and it might be wise for some who may be discouraged or 
pessimistic as to the outlook to put it in effect in their 
wn minds. We believe it will do them good. 

Outlook is for Best Volume of Business Ever 

Amole Soap Co. (H. J. Harshberger, Vice-President and 
General Manager), Tippecanoe City, Ohio: Our company 
is looking forward to 1923 to produce the best volume of 
business we have ever had. Orders are already coming 
very good and also many inquiries, which suggest consider- 
able activity throughout the trade. 

Month’s Orders Double Those of a Year Ago 

Elisabeth Arden (T. J. Lewis), New York: We feel 
that business in our line never was better. We are very 
enthusiastic with the present outlook. Our December orders 
more than doubled those received during the same month 
in 1921. 

Can See Nothing Ahead but Prosperity 
Remiller Co., Perfumers, New York: 
the business outlook for 1923 In our estimation, if the 


Regarding 


business of the year 1922 can be taken as a criterion, we 
cai see nothing ahead but prosperity. The mere fact that 
we have already been asked price advances on several of 
our important materials is a sign of good business, we 
peeve. 
Nice Volume of Business Expected with New Line 
Weichsel Laboratories (Rk. C. Dunlap), Dallas, Texas 
We have just started marketing our Joy-Synth line of toilet 
preparations and our advance sales indicate to us that we 
may expect a nice volume of business on this new line 
Demand Increasing for Better Quality of Products 
Vartha Matilda Harper (by J. P. Bushfield), Rochester, 
.Y.: Business for 1923 with us has opened up most sat- 
isfactorily, and we anticipate a large increase in the demand 
for our better and more expensive products. There has 
been quite a noticeable falling off in the demand for any 
tems in the cheaper lines, only a few of which we carry 
Business Getting “Better Day by Day, in Every Way” 
A Simonson, New York, N. Y. We have the 


lief that business conditions have been excellent during 


firm be- 


1922 and the prospects for the future are even better. That 
business has been good is best evidenced by banking con 
ditions. Of course there are individual concerns who have 
possibly not received their share of business, but this 1s 
probably more due to individual conditions than to busi- 
ness as a whole 

To paraphrase a saying of the day, we would remark 
that “Day by day, in every way, business is getting better 
and better.” 

Finds a Satisfactory Price Level Reached 

Koken Companies, Geo. D. Chisholm, First Vice-Presi- 
dent, St. Louis, Mo.: We are entering upon the year 1923 
with every confidence that it is to be the best year that we 
have ever experienced. Nineteen twenty-two was a banner 
year with us, but the indications are that 1923 is to be even 
greater. We find collections good, and a general sentiment 
that a price level has been reached upon which the trade is 
satished to do business. 

Increases Advertising Outlay 50 Per Cent in 1923 

Wildroot Company, H. R. Shehan, Secretary and General 
Manager, Buffalo, N. Y.: We are looking to 1923 to be 
the biggest year that we have ever had in our business. 
We feel that conditions through the country have greatly 


improved in the past twelve months. There were but one 
or two bright spots in January, 1922, whereas in January, 
1923, there are but one or two dark spots. 

We have so much confidence in 1923 that we are increas- 
ing our advertising appropriation fully 50 per cent and 
enter upon this year with every confidence of its being one 
grand year for us from a business standpoint. 


Favors Alcohol Reform and Foreign Competition 

/, R. Watkins Company (by R. H. Watkins), Winona, 
V/inn.: We are looking forward to additional increases in 
the volume of business for 1923 on the theory that “1922 will 
reward fighters.” Our Sales Promotion Department worked 
hard and consistently throughout the year in building up an 
increased demand for our products. Our products largely 
heing necessities of life are always in good demand despite 
the commercial conditions which operate adversely in other 
lines of business. 

Collections are smaller in size, but are’ very liquid. 

One of the things needed to establish a new record in the 
volume of sales for American made toilet preparations is a 
more businesslike attitude on the part of the Prohibition 
Department in encouraging and stimulating rather than re- 
tarding withdrawals of special formula alcohols. 

It is our opinion that the American toilet industry would 
develop faster if the bars were down and we had to compete 
harder with foreign made goods. When an industry is 
atforded unwarranted protection, it tends to stifle individual 
attainment which is so necessary in any organization or in- 
lustry 


Good Increase in Demand is Anticipated 
We look for a sub- 


Collections are fair. 


lbonita Co., Inc., Chicago, Illinois 
stantial increase of business in 1923. 
Good business conditions generally will do most to help 


establish a new high record in sales of American-made 
perfumes and toilet preparations 


BABSON IS OPTIMISTIC OF NEW YEAR 


Roger W. Babson, the noted statistical expert and trade 


analyst, in his “Outlook for 1923” declares that the aver- 


age of business for the new vear should be better than 
1922, He makes these observations 


“During the latter part of the winter business will be 
quieter; there should be some rally in the spring months, 
particularly in April and May, a quieting down during the 
summer and the usual improvement in the fall. Taking the 
year as a whole it should be better than the present year 
has been, but we do not look for any greater activity than 
has been witnessed during the last few months. The coming 
year will be one of continued readjustment. This in itself 
is Optimistic, for the sooner the readjustment in business is 
completed the sooner we can expect a period of good busi- 
ness. 

“The wave of business recovery is following the same path 
as in other similar periods. Just, as the depression started 
in the Northeast and moved west and south, so today the 
Northeastern and Atlantic Coast States have been the first 
to show improvement. The Central and Southern States 
are just beginning to improve 

“We look for a decline in the failure totals in the new 
year. At present a mopping up process is taking place 

“Employers will do well if they prevent further wage in- 
creases during the next year. There is little hope of ex- 
tensive reductions. Later in the year some decline in the 
cost of living may take place. This will help to ease the 
situation, which at present is extremely tense. 

“The following bills are likely to be passed during the next 
two years and most of them will probably be taken up in 
1923: Soldiers’ Bonus, Extension of Farm Credit, Sale of 
Muscle Shoals to Ford or its development by the Govern- 
ment, now regulations regarding labeling and branding of 
merchandise, particularly of foodstuffs. On the other hand, 
merchants need not fear any measures which will be seri- 
ously detrimental to business. While the Radical element in 
Congress is sufficiently strong to block any moves by the 
Conservatives, it is not strong enough to carry through any 
extreme measures of its own.” 





HOLIDAY GREETINGS FROM ALL OVER THE EARTH 


New Year’s greetings again this year were thoroughly 
permeated with good will and optimism. They came to us 
in great variety and from many nations. It is difficult to 
nd space to chronicle the names of all of our well wishers, 
but we will go as far as possible in doing so. 

France, Emile Schlienger, of Bertrand 
flashed this radiogram across the Atlantic’s air lanes 
“Heartiest Merry Christmas and prosper 
New Year regards.” 

Victor Vivaudou sent his compliments from Paris 
Vallauris, France: “Be cer- 
prosperous year.” 


From Grasse, 
Fre res, 
t wishes for 


Kindest 


ous 


From Pierre Dhumez & Co., 
tain of our hearty good wishes for a 


Francois Goby, of Tombarel Freres, Grasse, also sent a 
message of good cheer appropriate to the festal season 
Two other well-known Bruno Court and 
Henri Euziere & Co., also were heard from, while Gabriel 
Laffitte and Mme. G. Laffitte sent pleasant sentiments. 
Chemical Works Flora, Dubendorf, Switzerland, for 
warded timely holiday expressions of regard. M. Naef & 
Cie, of Genéve, also sent Swiss felicitations for 1923 
Shipkoff 


were re- 


Grasse houses, 


Bulgaria was ably represented by Theo. K 
Best wishes for a prosperous new year also 
ceived from the Maruzen Co., Ltd., Tokio, Japan. 
Roure-Bertand Fils, Inc., and Justin Dupont, Inc., 
in sending out seasonal cordial holiday greetings. 
Canada, of course, was heard from, as always 
Royal Crown Soaps, Limited, Winnipeg, and C. A. Mc- 
Larty, of Toronto, renewed the greetings they had sent 
many times previously. R. W. McLarty, of Toronto, also 
sent his good wishes. Likewise Rose & Laflame, Ltd., 
Montreal 
One of the most artistic souvenirs was from the E. M 
Laning Co., which pictured a “Lone Winter Evening” in 
he winter woodland with this sentiment: “The coming of 
the holiday season reminds us that we do not live alone. 
Without friends like you our business life would be dark.” 


joined 


The 


George Luede rs, president of George Lueders & Co.. the 
dean of the essential oil business in this city, sent us greet 
ings and best wishes for the new year. 

Hearty holiday sentiments were voiced in a note from 
F. E. Watermeyer, president of Fritzsche Brothers, Inc., 
Others in this house also thought of us, including Julius 
Koehler and Arthur W. McKey, Boston representative. 

One of the happiest humorous greetings was that of 
Charles H. Alker, of the Orbis Products Trading Co. He 
contrasted “Twenty Years Ago” with “Today” and finally 
wound up: “These are the days of Suffragetting, Profiteer- 
ing and Prohibition, and if you think Life is worth living, I 
wish you A Happy New Year.” 

C. R. Seydlitz, president of Delphi Products, Inc., in ex- 
tending the hope for a New Year with “blessings without 
end” presented a view of a snowy “Night Before Christmas.” 

Sincere good wishes came from F. W. Heine and C, A. 
Heine, of the Compagnie Duval; Julian W. Lyon, of J. W. 
Lyon & Co., Inc.; A. H. Wirz, of A. H. Wirz, Inc., of 
Chester, Pa., and the Millville Bottle Works, Millville, N. J. 
Sheba’s perfumes were used as a Christmas 
text by A. L. Van Ameringen, of New York. Cooperation 
in making the New Year prosperous was urged in the 
greetings of the A. D. Smack Co. Cordial relations em- 
phasized the hope of Pierre Lemoine Cie, Inc 

Chicago’s optimistic feelings were seen in cards from 
Thomas J. Hickey, H. Bartold, A. G. Spilker, Mr. and Mrs. 
Charles A. Rindell, Royal Crown Co., Inc., Neumann-Buslee 
& Wolfe, Inc., and Mme. Ise’bell’s Toilet Mfg. Co. 

Among the fine cards received were those from M. Iser- 
mann, of Van Dyk & Co.; Minto L. Henderson, of the Hen- 
derson Lithographing Co.; Northam Warren, of the Nor- 
tham Warren Corporation; Globe Collapsible Tube Cor- 
poration, Hoboken; W. John Buedingen; J. N. Limbert & 


Queen of 


Co.; S. B. Kaiden, of Solar Laboratories; Charles A. Tome, 


of the Bond Manufacturing Corporation, Wilmington, Del. ; 
George E. Davis, of the F. W. Fitch Co., Des Moines, Iowa. 


Here was a doggy one, with pictures of the canines: 


“Here's to a ‘Dog-gone’ Big Xmas ‘rom th 


Dow 


(aang 


Happy cards were received from the C. E. Isit 


tion, Flushing, N. Y.; 


. Corpora- 
the Lorscheider-Schang ( 0., New 
York and Rochester; United Laboratories, New York: 
Monarch-Nusbaum Paper Box Co., Inc., Buffalo; Arthyr 
Stallman & Co., New York, and from Austin P. Henry 
representing the Rossville Co. at Buffalo, N. \ " 


Here are some of many New York friends why 
ered us: Technical Press, Knapp Engraving C 
Phillips, Inc.; Charles F. Hubbs & Co., Toile: 
ind the Seydel Chemical Co. 


remem- 
John A, 
/ equisites 


Some seasonal 


mor greetings: Lens Janssen Co., Mock 
& Blum, Klim, Linder & Bauer Lithographing Co., Hefter 
& Co., Dr. Samuel H. Baer and H. W. Eddy, of St. Louis: 
Peerless Tube Co., Bloomfield, N. J., by George H. Nied- 
linger and Francis J. Lynch; Harry C. Eells, of Federal 
Products Co., Frederick Christ, F. Stearns & ( Detroit 

Miss Mary head of the F. N. Burt Co, Ltd. 
Buffalo, sent “All good wishes for your happiness in the 
New Year,’ and others in the State’s western end were not 
less thoughtful. From Rochester we had cards from Mr 
and Mrs. William S. Addison, Mr. and Mrs. Adolph Martin 
Spiehler, Mr. and Mrs. Oscar Bernard Spiehler and H. C¢ 
(Goodwin. 


R. Cass, 


Some more worth while pleasant greetings were from 
Mr, and Mrs. A. F, Kammer, Mr. and Mrs. Nathan Myer 
Stanley, Mr. and Mrs. George Fitzallen Stanley, Mr and 
Mrs. C. H. Bourguet, Mr. and Mrs. William Gunther, Rob- 
ert R. Gerstner, Mr. and Mrs, Myer Hemson Stanley, Mr 
and Mrs. William Orem, Mr. and Mrs. Charles E. EF 
Whiteley, Mr. and Mrs. Augustus Henry Bergmann, Mr. 
and Mrs. Charles Augustus Bitner Zook, Dudley F. Lum. 
Mr. and Mrs, John Andrew Holmes, R. G. Callmeyer, Mr. 
and Mrs. L. A. Van Dyk, Mr. and Mrs. George L. Ringel. 
George Frank Lord, Charles W. Butterworth, Mr, and Mrs. 
Frank K. Woedworth and Mr. and Mrs. William L. 
Crouns¢ 


From Mr. and Mrs. A. K, Paul this, with a graphic art 
study of appropriate nature to the sentiment: “Old days 
have gone, but old associations, old friendships, rich mem- 
ories remain to welcome the New Year which greets us 
with buoyant promise, May it reward you with every 
stantial blessing.” 
after, 


scanning the stack of greetings, we find 
clever expressions of Yuletide feeling from Caswell A. 
Mayo, Mr. and Mrs. Francis N. Langlois, Mr. and Mrs. 
Frank L. Beggs, Julien J. Soubiran, Dr, Edgar G. Thomssen, 
Dr. and Mrs. Frederick A. Marsek, F. J. M. Miles, George 
Uhe, James Hunter Hall, S. N. Long, Albert J. Sterling, 
Doane Hage, Mr. and Mrs. Lyman M. Lamm, Mr. and Mrs 
B. J. Caruso, Dr. and Mrs. H. C. Podall, Henry B. Flar- 
sheim and associates. 


Soon 


Friendly letters were numerous, some being from C. W. 
Jennings, president of the Jennings Mfg. Co.; Dr. Mueller, 
of the Rhodia Chemical Co.; Williams Haynes; A. H. 
Horner, of C. B. Peters & Co., Inc.; M. W. Parsons and 
W. A. Stopford, of Parsons & Petit, and Dr. Edgar S. 
Jarney. 

Mention of the fine art calendars issued by the Owens 
Bottle Co. and the Foxon Co., Inc., was made last month. 
Of other 1923 calendars L. A. Van Dyk led the list with a 
large wall offering, in black and red, with the figures most 
conveniently arranged. More nice calendars were from the 
Raisbeck Electrotype Co., Chrystie Press, Brown-Green 
Co., the Jacob Stein Studio, Frank Z. Woods, Isaac Gold- 
man Co., Harris Warehouses, Inc., Manufacturers’ Trans- 
lation Bureau and the Kutztown Publishing Co. 


Compagnie Parento, Inc., put forth a useful universal 
desk calendar in block form with blanks for the year. 


\ vanilla ash tray, with good wishes, was sent by Gomez 
& Sloan, Inc., while George M. O’Neil, of the Tin Decor- 
ating Co., Baltimore, conveyed Tindeco’s Christmas greet 
ings on a handsomely lithographed tin for cigar ashes. 
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ZONE SYSTEM OF MERCHANDISING: AN EFFICIENT METHOD 
OF INTRODUCING A NEW PRODUCT OR MARKETING AN 
OLD PRODUCT IN NEW TERRITORY 


By LEROY FAIRMAN, Merchandising Advertising Expert, New York 
[SPECIALLY FOR Tut 


The manufacturer of a new product is naturally desirous idismaved b 
f placing it in t] le ot the largest wWssible number h t - wr | sehen j 
I pid ~ | nt ‘ u ClO ct ( 


eople in th | ible time at the least possible 


endeavor 
some means 


expense. In hi age! tO accomplish Cis happy result r other they get their goods on a few dealers’ shelves in 
he 1s likely to make ; mistakes The fact that these Rockland, Maine, Wheeling. West Virginia Tuscal 


same mistakes have been made by scores of other manufac \la., Tucson, Arizona and Petaluma, Cal.—and then 


turers does not deter him from going ahead and making themselves into 


them at his own expense Personal experience seems to be tion.” 


the only kind from which we ever learn anything t is impe 
lf he already has a well distributed old product on the by travel 


the average manu- intimacy witl | dealer 1 the scatteres 


ing 
ket. the first thing which occurs to 
acturer 1S to insert ts package a circular descriptive therefore the manufacturer is easily induced to undertake 


1 lie y + we } ' . ° 
f his new product This is a good thing t o, but 1 t national advertising campaign for the purpose of moving 


especially productive If his new goods are unique the goods ‘ vhere they are on sale, and “cre- 


wd meet a public need which has not been met adequately ating a demand” o alers elsewhere, so that 


sade’ : ] ‘ohal rk ou nsideral \ } 1 tl 
efore, his circular will probably work up considerabl will stock the good had the money that has been 


business; if they are competitive, if they are merely on wasted in thi could buy out Henry Ford! 
} } 11 hl : . 
more tooth paste or hair tonic, he will have considerable ; 
How Creatiy | ip ACTUALLY WorRKS 
3 


ificulty in tracing any tangible results 
; vational distribution, men and brethren, does not mean 


Here is a case in point The manufactur 
| | having your goods on le in aac hael ee ee 
known, long established and heavily sold toilet requisite ng your a f cattered cities throug 
i the ountry 
packed with it an expensively printed and very attractive country, 


ircular describing a new product, and expected the prestige 9 s having the 
ind h quality of the old goods to -eat i satisfactory — ing cent = t leans 
olume of business for the new t spare expense 4# more than 350 per cent 

put more money into that ‘cul: thi l iverage trade, specilically) in all considerable 
manufacturer spends per year for all hi vertising. It least the states of heaviest population from coa 


And mark this well: National distribution. even 


was almost a complete failure 
partial sense, e secured by “creating a demand” « 


} 


rth mentioning ) 
lealers who haven't stocked the goods. That is getting 


Many CIRCULARS ARE IGNORED OR DISCARDED 


t engeance, and it won't 


The answer seems to be that most people, when they open 


ackage of goods with the uses of which they are thor- le reasons why it won't work are plain enough. Sup- 
whly familiar, throw away unread any circulars they find pose, through national advertising, you convince Mrs. 
inside. If they do read, they don't respond which is lust Brown, Mrs lones ind Mrs. Robinson, all of Mankato, 
is hard on the man who pays the bills Minn., that they would like to try your new Moonshine 
There are three essential elements in the successful and Soap. They go to the drug store, as you entreated them 
rofitable introduction of a new piece of merchandise to do, and ask for it. Does the druggist apologize humbly 
irst, advertise it in the trade papers, so that the dealers for not having Moonshine ap in stock, promise to get it 
will know what it is, what it is for, and why they should for them at once, and dash off an order to his tobber? 
handle it. Second, merchandise it thoroughly in as much Not he! He would be all kinds of an unprintable ass if he 
territory as may be handled efficiently, Third, advertise it did. It gives him heart failure, now, whenever he counts 

well in the territory in which it is merchandised the different kinds of soap on his -shelves. 
wens Trade paper advertising is the only kind which a manu So the druggist, being human—and a good business man 
onth. facturer can profitably do in advance of the thorough dis- to boot—says, “No, ladies, I don’t carry Moonshine Soap; 
a tribution of his goods. Even if the circulation of the jour | have no call for it. But it is practically the same thing 
n the nals used is national and his distribution, actual or im as the celebrated and justly popular Starlight Soap, which 
yreen mediately contemplated, is but partial, trade paper space | have been selling to mv most critical and fastidious cus- 
x0ld- is comparatively so inexpensive that it is a “good buy.” tomers for 20 years. I can recommend it to you highly.” 
— Its use influences the trade in the territory in which his And the ladies take the Starlight Soap the druggist wraps 
iil immediate merchandising effort is to be expended, and at up for them, he takes their money, and everybody is happy 
- the same time familiarizes dealers everywhere with the nam« except you. All you have accomplished is to sell three 
omer and merits of the goods, thus preparing the ground for cakes of soap and perhaps make three lifelong customers 
ecor- tuture cultivation. for the competitor you are especially anxious to put a 

rreet- But when the manufacturer tackles the job of securing dent in. 


distribution and creating a public demand for his product, And hereafter, when Mrs, Brown, Mrs. Jones and Mrs. 


he must proceed with caution—if money is any object to Robinson see your advertising in the Perfect Ladies’ Gazette, 
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they will 


bu 


until 


alers w hose 


nd th sending the 


Metropolitan District; it is too big, too 


populati 


six months’ 
daily rate is lower than the Sunday rate. 
($10,000) will buy 


have 
whether his goods are right, and satisfy a public need. 
He will have found out whether his advertising is right, 
and can make necessary changes without spending a great 
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pass it by, or if they are beguiled into reading 


ur fervent appeal that they go to their druggist and ask 
r Moonshine Soap, they won't go. They tried, once, to 


y your soap, and couldn’t find it! 
Multiply this incident, which is in no wise exaggerated, 
1,000, by 10,000, by 100,000, and what’s the answer? Dis- 


ter. Unless you have an inexhaustible barrel of money, 


ruin 


solute 


Distribution, then, is the big problem, and real distribu- 


n calls for proper merchandising, which is another 


ighty proposition. The thing to remember is that you 


aren't really arriving anywhere with your face powder 


some thousands of women are standing in front of 


their mirrors and dabbing their precious noses with it. In- 


luating your goods into jobbers’ warehouses doesn’t get 


u anywhere Goods neatly ranged on the druggists’ 


shelves will never win you honorable mention in the ar- 


Bradsirect. The manufacturer who 


and 


his knee gleefully 


. J 
ives ot Dun 


because a smooth bunch 


ckles and slaps 


salesmen has sold the dealer a lot of goods that are going 


2 } 


tick on his shelves is laying up a heap of trouble for 


Points ON DIstTRIBUTION OF COMMUDITIES 


distribution of a commodity means t 


the goods, in reasonable quantity, in the hands ol 
and co-operation you have 


buy th® goods The 


] 
i 


confidence won, 


customers 1n to 


re you consider that thoroughly accurate definition, the 


ore difficult it sounds. But it can be done, and it pays. 


that a manufacturer in New 
He shies at the 
influence 


Let us Suppose, tor «¢ xample, 


rk City has a new product to market. 
slow to 
for exper 


advertising effort, too 


But right 


sales and expensive 


at hand he has a self-contained, 


ntal purposes 

sily covered, prosperous, thickly settled and not too ex 
nsive section—New England The jobbers can be cov 
red in a few days; the retailers in a few weeks, Let him 


possess his soul in patience, cease from worrying because he 
is negl e the benighted citizens of Alabama and Idaho 
let n tackle New England and clean it up 

The problem of interesting the dealer and securing his 
( eration is simple enough if the goods are what the 
should be and that individual is assured that enough ad 
vertising will be done to move them and keep them moving 
What, then, can be done in the way of advertising 

lor about $10,000 the manufacturer can insert a 100 line 
advertisement 50 times in the two leading Sunday news 
papers in Boston, and the one leading Sunday paper in 
Worcester, Springtield, Providence, Hartford, New Haven, 
Bridgeport and Portland. These newspapers reach a total 


pulation of 5,000,000 people. They cover the centers of 
m thickly, and spread 
New England 


advertisements will give the 


ut through practically every 
lage and town in 


Fifty 100 line manufacturer 


than 


advertising in the more 


Sunday papers, or 


week 


The same money 


year’s 


advertising on a twice a basis, as the 


him smaller space in the big Sunday 


pers and provide a sufficient appropriation to go out int 


the smaller towns. 


By the time his $10,000 is expended, the advertiser will 


learned a lot of things He will have found out 
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deal of money, And if his goods and prices are right, he 
will have sold goods enough to get his business on a solid 
foundation with the trade, and build up a steady, dependable 
demand on the part of the consumers. 

Very likely he will have actually made money; if not he 
will see the figures creeping surely up to the right side 
of the ledger, and be justified in doing mor« advertising 
territory. 


and branching out into new 


$10,000 Buys A Pace or Two One TIME On ty 

rhat's a good deal to accomplish with $10,000; yet, in 
the big national mediums, $10,000 will buy only a page or 
two one time. Why is it, then, that we see so many ney 
advertisers, whom we know to be wofully shy on distribu. 
tion, plunging on full page advertising in these costly pub- 
lications ? 

Ignorance is one reason; impatience is another; yanity 
The 


seems to 


is another. lure of the big magazines is 
Nothing keen de- 


light as to have a few of these great publications with their 


powerful, 


give the manufacturer such 
attractive art covers on his library table, to flick them care- 
lessly open before his guests and say, casually, “I s'pose 


you've seen our ads in the magazines?” <A mighty expen- 
man on the rocks. 


that | am not denying or seeking to 


sive vanity—it has sent many a good 
Understand, please, 
the advertising value of the national 
their they fill 


other advertising mediums or 


minimize magazines 
a place which cannot be 


method. 


They have uses ; 


illed by any Their 


rates, excessive as they may seem, are reasonable when 


the work they do is considered. When national distribu- 


tion is secured; when a business is thoroughly established 


and soundly financed, regular, persistent advertising in na- 


tional mediums becomes almost a_ necessity 


But local distribution calls for local advertising. Dealers 


at all interested in the national advertising of goods 


are not 
they do not carry in stock, or of goods which they have 


heen induced to stock but have no call for. But when they 


see the advertising of a commodity in their own local 
papers, they sit up and take notice. They know, from 
experience, what is going to happen 


The zone system, especially for the manufacturer with 


sane, conservative, businesslike 


product And 


at least a small zone 


limited capital, is the only 


method of introducing a new if he hasn't 


thor ughly 


A dvertis- 


and then 


got the money to cultivate 


and intensively, let him hustle around and get it 
ittle because you only have a little money, 
until 


i wasteful, inefficient, heartbreaking method which 


waiting you accumulate enough to advertise a 
more, is 
is never successful, 

\ll this 


established business who seeks to introduce a new membe 


applies equally to the manufacturer with an 


of his family of products. His work, however, will be 
easier, because his distributive machinery is established and 

: og 
organized and 


functioning, and his relations with the trade 


smoothly operating. 


Prospective Job for Gravedigger 
Doctor: “Well, how are you feeling this morning?” 
Patient: ‘Very much better, thank you, doctor. The 
only thing that troubles me is my breathing.” 
Doctor: “Um—yes, we must see if we can’t get some 
thing to stop that.”"—IIestern Druggist. 


Identified by Perfumery 


“She wears very strong perfume.” 
“She must be a colognial dame. 


Plus: 
Minus: 
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PERFUMERY, TOILET ARTICLES AND SOAP EXPOSITION 


First National Event of Kind to Be Held During Convention Week in New York City, April 9 to 14 Inclusive 


The first national Perfumery, Toilet Articles and Soap 


Exposition is to be held in New York City during the 


week of the annual convention of the American Manu- 
facturers of Toilet Articles, April 9 to 14 inclusive, at the 
Seventy-first Regiment Armory, Park avenue and 34th 
street, which 1s within easy walking distance of the Hotel 
Biltmore where the meeting of the association is to be 


held. 
The exposition is to be under the management of the Na- 
which Harry A 


is president ; and it is an interesting coincidence that it 


tional Exposition Co., Inc., of Cochrane 


was Mr. Cochrane who first suggested a definite plan for 
holding such an exposition in the perfumery and _ allied 
trades to the old Manufacturing Perfumers’ Association in 


=e : ae | : oie } . 
1908, Since then various proposals were advanced by dif 


until the months 


past few 


ferent interests; but it was not 
directors of the American 
Toilet Articles be 


the affair 


when the 
Manufacturers of 
came actively interested that 
nally took shape. 


It is planned to 


make the exhibit 
broad in its scope so that it will em- 
phasize the importance and dignity vf 
the perfumery and allied trades in all ot 
their branches. To this end there will 
be exhibits of finished products, such as 
perfumes, soaps and toilet preparations 
as well as exhibits of basic raw ma- 
terials used in their manufacture, ma- 
products, such 


boxes, pa- 


chinery, and auxiliary 


as bottles, containers, paper 


per, etc. In a word it is planned to 


make the exhibit not only representa- 


tive of the great American perfumery 


and allied industry, but also educa- 


tional. For this reason it has been Harry A 


+ 


decided not to segregate the exhibits PRESIDENT OI 


into classes but to diversify them 


It is especially planned that the attendance shall be worth- 


while in every respect. For this reason considerable study 
is being given to the subject of admissions While this 
problem has not been definitely settied as yet the manage 
probl j 


ment plans to issue certain buyers’ tickets; and it is planned 


to charge an admission fee of 50 cents to the general public 


Trade tickets will be issued in quantities at reduced prices 


Invitations wiil be extended throu 





to exhibitors 


h specialty 


partment stores, through drug stores and throug 


11 


and beauty shops and promotion work will be carried ou 


through women’s clubs so as to get the cream of the general 


public to attend the exposition. In addition special efforts 


will be made to secure the attendance of manufacturers, 


stort 


wholesalers and buyers for department and othe 


terested, from all parts of the country 


The management began taking reservations for space in 
the forthcoming exhibition on January 18. Among the first 


to sign contracts for space were Richard Hudnut, Inc 
Northam Warren Corporation, Harriet Hubbard Ayer, Inc.. 
\. P. Babeock ‘Co., Inc., Cheramy, Inc., Trece Laboratories, 
Florasynth Laboratories, THE PERFU MER 
ESSeNtIAr Om. Review, and several others in the immediate 
ncinity of New York City; and the management reports 
that reservations continue to be received from leading Ameri- 
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can perfume rs and manufacturers of 
numbers that the f 
clusion 


Harry A. Cochrane, 
Co., Inc., who is 


toilet articles in such 
eXposition 1s a toreg con 


SOTK 


success of the 


president of the 
sponsor tor the 


National Exposition 
exposition, has been en- 
gaged in exposition management since 1902 when he staged 
the first typewriter show. He was then in partnership with 
Frederick Payne, now manager of a company which operates 
numerous industrial shows held annually, such as the Chemi- 
‘al Show, the Merchandise Fair, In 1908 Mr. Cochrane 
purchased Mr. Payne’s interest in the National Business 
Show, which both had previously conducted, and ever since 
then has been organizing and managing numerous industrial 
and crafts expositions. Among them may be mentioned the 
National Business Efficiency Shows in New York and Chi- 
cago, the Chicago Motor Boat Show, the Gas Appliance Ex- 
position, the International Wearing Apparel, Styles and 
labric Expositions at New York and Chicago, the Station- 
ers’ National Exposition, the National Exhibition of the 
Motion Picture Industry, the National 
Hardware Exposition and the Southern 
States Exposition. The latter was held 
in Madison Square Garden, New York 
City, in 1917, and was sponsored by the 
Southern Commercial Congress and was 
properly rated as one of the most strik 
ing and most beautiful expositions of its 
kind ever held 











Mr. Cochrane is enthusiastic about 
the prospects of the forthcoming expo- 
sition. “Your industry,” he said, “with 
its universal appeal and its vital 


importance to the welfare, hygiene 
and comtort of all people lends it- 


self better to exposition purposes than 


any | have handled in my entire ex- 
perience as a show manager. Arrtisti- 
cally as well as industrially, it will 


be one of the most attractive and in- 
teresting expositions that can be held.” 

Associated with Mr. Cochrane in the 
management of the forthcoming expo- 
sition is Edward D. Seldon who has 
OCHRANE, been with him since the National Ex- 
CoMPANY position Co. was established. 

The broad scope of the proposed ex- 
position, it is felt, will have a most beneficial effect on 
the industry as a whole. In the first place, it is pointed 
out, the exposition will drive home in a most emphatic 
wav the fact that a diversified line of perfumes, soaps 
ind toilet preparations of a very high grade is made 

\merica by American manufacturers. Thus, a forward 
step will be ‘taken to again emphasize the importance of 
\merican-made perfumes and toilet articles to the American 
public and in this way to counteract the “magic” influence 

the word imported. It is highly probable that an almost 
indelible impression will be made on the public by the con 
certed effort of the American manufacturers to impress upon 
he public the superiority of American-made products 





held is to e 
special color 
in the 


Che armory where the xposition is to be 
tractively decorated in accordance with a 
heme nd special lighting effects will be h: 

It is planned to make the exposition hly artistic 
in everv sense of the word and the management hopes to 
carry this idea out in every way possible 





even 





While the initial plans of the exposition are well formu- 


lated, there are some details which have purposely been 
left onen so as to allow for modifications which mav be 
advisable to insure the complete success of the exposition. 

A meeting of the hoard of directors of the American 
Manufacturers of Toilet Articles will be held. Tanuarv 26 
vhen it is expected that the. association will officiallv 


endorse the exposition and collaborate with the management 
in making not only the exposition but also the convention 
the biggest ever held 


ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


NEW YORK DRUG TRADE SECTION DR. FRANKLIN HEADS CHEMICAL SOCIETY 


optimism was dominant at the thirty-third an- Dr. Edward C, Franklin, professor of organic chemistry 


d dinner of the Drug and Chemical Section, of Leland Stanford Junior University, has 
and Transportation, held in thx president of the American Chemical Society, 
The election resulted Dr. Edgar IF. Smith, of the University of Pen 
Dr. Franklin was born at Geary City, Kan., in 
graduated from the University of Kansas in 1888 
I Huiskin : I £y.0%. 43 had a varied and important career 
5 Lb AUISKINE, aries FLUISKING, TIC. ; Dr. Wilder D. Bancroft, of Cornell University, was 
William A. Hamann, of Roessler & Hasslacher elected a director of the society, and William Hoskins 


Secretary, William F. McConnell; Executive sulting chemist, of Chicago, was made a new director 
( 


Edward Plaut, of n & kink; Vice-Chaii 


i= 


Clement Spe iden, of Innis, Spe iden & Co., the society The following councilors-at-lare¢ for the 
Day, of C. S. Littell & Co., Edward Zink, of period from 1923 to 1925 also were elected: Roger Adams, 
& ( Carroll Dunham Smith, of Carroll Dunham University of Illinois; G. N. Lewis, University of Califoy. 
irmacal Company and .\. Bakst, of Bakst Bros nia; Dr. Ralph H. McKee, Columbia University, and Dr, 
he Drug and Chemical Section as a Director William McPherson, the Ohio State University 
w York Board of Trade and Transportation, Frank The Spring i the society will be held at Ney 
rr of Sharp & Dohm« laven, April 
was a steady increase in the essential oil industry 
year just passed, F. Ek. Watermeyer of Fritzsche 
chairman of the Committee on Essential Oils, 
his was due, he explained, to the fact that goods American Institute of Chemical Engineers, at its fifteenth 
offered from sources of production throughout innual meeting, held in December at Richmond, Va.. re- 


favorable prices Imports were conducted on elected Henry Howard, of Cleveland, Ohio, president 


Howard Again Heads Chemical Engineers 


larger scale because prices in many instances were reduced 1923, and the other officers were returned to 


to former normal levels which caused a tendency to stimu contest as follows l‘irst vice-president, A 


late buying throughout the United States second vice-president, H. K. Moore; third vice-presidet 


Irving McKesson reported for the Committee on Tares H. S. Miner; secretary, J. C. Olsen; treasurer, F. \\ 
xpects to have the revised edition of “Tares’ ready Frerichs: auditor, C. F. McKenna. Prof, Edward Bartow 
ication in the near future ff lowa, Prof. R. H. McKee of Columbia and J. V. N 
eport of Howell Foster, chairman of the Committe Dorr of New York City were elected to the council 

I ists, was taken up for the most part with three years 

hibition. The wholesalers have been compelled to recog 

nize th Sale ot win s and liquors mo medicinal use as an Officers Elected by Container Club 

mportant feature of then isiness. He regretted the can 

lati the permits of a large number of retail druggists Container Club, at 
because th could not tell cleverly forged and genuine New York, elected these officers: President, John L 
liquor prescriptions apart chard, of the Hummel & Downing Co.; vice-presidents, 

S. B. Penick, chairman of the Committee of Importers Sidney Frohman, of Hinde & Dauch Paper Co.; W, H 
of Drugs and Chemicals, reported that the tariff has at Richardson, of the Richardson Co.; C. A. Agar, of A 
fected very little the crude drug line Mfg. Corp., and W. S. Goodwillie, of Atlas Box Co 

J. L. Hopkins, J. L. Hopkins & Co., past chairman o George W. Gair, of the Robert Gair Company, New 
the section, who is , missed the annual meeting for the York, was among the members present 

first time in many é The headquarters of the Container Club is at 608 South 

Dearborn street, Chicago, Illinois 


its recent fourth annual meeting 


NEW YORK ALLIES WILL DINE 


\ regular monthly meeting of the Perfumery, Soap and + dhe Sal +h . 
1] aN ; , I e ‘ork Chapter the Salesmen’s Association ot 
Allied Industries of New York will be held at Murray's he New } rk hapter of t eee oF ee 
s te : ; : the American Chemical Industry began its series of weekly 
} ar str t ‘rid: I . - .* - , , 1 . 
Roman Garden, 228 West 42nd street, Friday, January 26, jectures at the College of the City of New York, on the eve- 


Salesmen Begin Lecture Course 


6:45 p. mM. sharp. An excellent table d’hote dinner will ning of January 5 when 46 students out of an enrollment ot 

: : - . aa al : : ens on 

be served during the course of which the entire new revue 53, heard the first lecture by Professor F. J Breithut on 
“How the Chemist Works Che lectures will continue un- 


til March 16 


now being put on at Murray's will be produced. This con 
sists of singing and dancing numbers that are said to be 
very good. : 

This style of meeting is in harmony with the new plan N. W. D. A. to Meet in Cleveland 
of the club, as it is recognized that the principal object of Cleveland, Ohio; has been selected as the place for hold- 
local organizations of this kind is to stimulate and maintain ing the forty-ninth annual meeting of the National Whole- 
pleasant personal relations among those affiliated with the sale Druggists’ Association. The dates have been fixed to 
different branches of the industry in New York and vicinity embrace Oct. 8, 9, 10 and 11, 1923 

Perfumery, Soap and Allied Industries of New York held 
a holiday get-together at the Knickerbocker Grill on the eve- The Kodfish and the Hen 
ning of December 28. Professional entertainment was pro- 
vided, after which Frank K. Woodworth, business manager ish | ! : ; 
of the American Manufacturers of Toilet Articles, spoke for But the Kodfish doesn’t cackle, to tell us what she’s done. 
ten minutes on standardization of perfumery raw materials. So we scorn the modest Kodfish, and the boastful Hen we 
Mr. Woodworth is a strong advocate of standardization, but prize Ae ce 
F. J. M. Miles, Louis Spencer Levy and R. B. Stoddard, as | Which only goes, my friends, to show It Pays To ADVERTISE 
well as William H. Green, who were called upon to speak From the Jersey Kiwaman. 
in the discussion, while admittiixg the advantages that might — 
accrue from standardization, pointed out that it is practically . : : 
physically impossible to ans any workable sanlentiodion Hairdressers Are Artists in France : 
for perfumery raw materials. Dr. I. V. Stanley Stanislaus France's Minister of Public Instruction has decided that 
also spoke. The meeting was attended by about 25 and an hairdressers are “artists” and may be decorated with Palms 
enjoyable time was had by all. of the Academy. 
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The Kodltish lays a million eggs, the helpful hen but one: 
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GENERAL WASHINGTON NEWS AND CONGRESS OUTLOOK 


Plans and Progress of Tariff Commission Outlined—Work of the Bureau of Raw Materials for Soaps—No New 


Revenue Legislation Just Now—Germans Fight Tariff Ban 


January 18 


Taritt ( 


\fter 


ommission is about ready t 


WasHINGTON, D. ( four months of 


preliminary work the 


t 


make its first announcement of hearings 


4] 


m applications fot 


changes in duties under the exible provisions ot the new 


Fordney-McCumber act 


made public, it is understood, will 


The first cases to be 


items in the chemical schedule of the tariff law 


paragraphs affected, however, will not include any of 


of vital interest to the perfumery and allied industries 
Out of approximately 100 applications which have been 
led for changes in duties about 20 relate to schedule No. 1 
hich applies to paints While no 

ncements have been made of the exact nature of these 
them relates to 
toilet preparations, or soaps, 


chemicals, oils and 


pf it is learned that none of 
materials used in perfumery, 
with the exception of one application for an increase in the 
duty on cottonseed oil lt is the understanding that the 
rst announcements relative to hearings will not include 
this cottonseed oil case or affect the 

oils in which the soap industry is interested. 
As yet the Bureau of Raw Materials for 

Vegetable Oils and Fats Industries has not 
ations for reductions in duties on. the 
interested 


othe r 4 vetable 
American 
led any appli- 
vegetable oils in 
This bureau in the near futu 

le an application for a reduction in the duty 
on linseed oil and later on will present similar applications 
rel t Considerable time is required to 


which it 1s 


expects to 


to other oils. 
new data in support of applications of this nature 

the commission is not disposed to order an investi 

y on a showing which may have been made 

he consideration of tariff legislation, but desires 
nformation showing the actual effect of the operation 

w tariff law Necessarily, some months must 

re this data is available. Up to the present tim 

1 gures on imports for the first month following 
the enactment of the tariff law in September have been 
made public 

While the number of applications of all kinds filed with 
the commission totals about 100, only about 60 of them are 
of a character to which serious consideration can be given 
by the commission. These are divided about equally be- 
tween requests for increases in duties and decreases. 

The commission is anxious to avoid giving the impre 
sion that it intends to devote itself principally to providing 
increases in rates as might be desired by the extreme pro- 
tectionists. Although Thomas O. Marvin, chairman of 
the commission, and William Burgess, the two Harding 
appointees, are avowed protectionists, they profess their 
desire to deal fairly with all questions raised with a \ 
to adjusting rates on a basis of the difference in costs of 
production here and abroad as provided in the flexible pro- 
visions of the tariff law. 

\mong the chemicals which may be included in the early 
cases to be set for hearing are oxalic acid and formic acid 


Plans of Bureau of Raw Soap Materials 


In applying for a reduction in the duty on linseed oil 
the Bureau of Raw Materials for American Vegetable 
Oils and Fats Industries will ask that a reduction of 50 
per cent be made, which is the maximum possible under the 
law. The new law imposes a duty of 3.3 cents per pound 

4 on linseed oil, which is a considerable increase over the 
duty of the Underwood act of ten cents per gallon of 
seven and one-half pounds. The present duty is equivalent 
to about twenty-five cents per gallon. The Payne-Aldrich 
law provided a duty of fifteen cents per gallon. 

The industries importing linseed oil feel that the duty 
constitutes an especially flagrant case and intend to seek 
tarly action toward a reduction. Elaborate data is being 
Prepared giving the effects of the tariff on prices and similar 
information, 


he Bureau of Raw Materials in connection with its 


tariff activities has presented a protest to the Departmen 
of Commerce and the State Department against the levy1 

of prohibitive tariff duties by the Cuban government aga 

\merican oleaginous materials. The bureau has 
gated the new customs proposals of the Cuban government 
uid found that prohibitive rates of duty were contemplated 
affecting the American vegetable oil concerns exporting 


~t 
soap, lard substitutes and retable oils to that country 


Investi- 


Congressional Curb on Tariff Board 

That Congress does not 
sion shall in its revision of duties prescribed by 
law is apparent. Such an inference may be drawn from 
the action ot Congress o1 


intend that the Tariff Commis- 


eo too far 


requests of the commission for 
appropriations adequate to carry out the new duties im- 
posed under the Tariff Act of 1922, The commission asked 
for an appropriation for the fiscal year 1924 of $1,000,000 


vhich it was stated was a minimum on which the wor 


could be done The Budget Bureau cut this down to $700, 
000 and the annual appropriation bill as reported from the 
louse Appropriations Committee and as pending before 
Congress provides for this sum. Besides this amount the 
commission asked for a supplemental appropriation for the 
balance of the current fiscal year. The House Appropria- 
tions Committee granted only $150,000 for this purpose 
although the Budget Bureau had recommended $250,000 
The deficiency bill appropriating $150,000 has been passed 
by both Houses and this money will soon be available. 
Members of the commission declare it is inadequate to meet 
ll the needs 
Statements made by 
ions Committee 


y members of the House Appropria- 
during the hearing made it plain that 
Congress intended to keep the appropriations down to the 
lowest possible amount in order that the commission should 
confine its attention chiefly to matters brought before it 
through formal applications, and that it should not start 
out on its own initiative in a general revision of the tariff 
law. It is no secret that if the commission attempts any- 
thing too extensive which is jealous of the 
prerogative of fixing duties, will take steps to clip its wings. 

Chairman Marvin in testimony before a subcommittee 
of the House Appropriations Committee described the work 
of the commission, emphasized especially the importance of 
the investigations proposed in connection with the chemical 
schedule. 

“Already a number of requests under the chemical sched- 
ule have been received,” said Mr. Marvin. “I think eighteen 
altogether, the largest number of all of the schedules. If 
we conduct investigations abroad into the costs of manu- 
factures of chemicals and dyestuffs in Germany and other 
competing countries, it is evident that a staff of eight men 
will not be sufficient. I think, perhaps, more than in any 
other schedule, Congress relied upon the experts of the 
Tariff Commission for suggestions and advice and recom- 
mendations in regard to the phraseology and classifications 
of the chemical schedule.” 


Branch Office Opened in New York 
The commission has opened a branch office in the New 
York Custom house in charge of Frederick L. Koch. While 
the New York office may be of some assistance to those 
desiring information, yet it is intended primarily for the 
convenience of the commission. Those desiring to file ap- 
plications or transact most matters of business with the 
commission must go to Washington. The purpose of the 
New York office is to facilitate investigations which must 
be made at New York, such as studies of imports, sales 
prices of imports, invoice prices, etc. By having this office 
it will be unnecessary to send representatives of the com- 

mission to New York as frequently as in the past. 


Essential Oil Expert Is Being Sought 


While the commission has employed a number of new ex- 
perts, the staff is not as yet complete. No selections have 
been made for the new offices of chief economist and chief 


Congress, 
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investigator. C. R. DeLong is in charge of the chemical 
division, having been transferred from the chemical division 
of the Bureau of Foreign and Domestic Commerce. Mem- 
bers of the commission have been making visits to univer- 
sities in a search for experts for the commodity divisions. 
An expert in essential oils to be attached to the chemical 
of those for whom a search is being made. 


section is one 


No Revenue or Tariff Bills This Session 


No important tariff legislation will be attempted at th 
present session of Congress. The House Ways and Means 
Committee has adopted a resolution declaring it to be the 
sense of the committee that no bills affecting the revenue 
shall be reported at this session except those of purely an 
emergency nature and of direct assistance to the Treasury 

idministration of the fiscal affairs of the government 


German Interests to Test Tariff Ban 


The provision of the new tariff law which prohibits 
the importation of merchandise without the consent ot 
American corporations which own patents or trade marks 
covering them is certain to be tested in the courts. It ts 
the understanding that a test case will be made by German 
which are planning to invite seizure of certain 


interests 
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chemical preparations used in photography in order to vb. 
tain a ruling from the courts. A precedent which is quoted 
is a case involving the Java Perfume Company. The Ger. 
man interests contend that the trade marks taken over by 
the Alien Property Custodian and sold to the Chemicaj 
foundation cannot be sold in such a way as to bar produet 
made under the grants and licenses in Germany mM com. 
ing into the United States. 

Legislation affecting the disposal of alien property 
under consideration by the House Committee on Interst:; 
and Foreign Commerce and by the Senate Committee oy 
Judiciary. Thomas W, Miller, Alien Property Custodian 
and other witnesses have been heard in connection with the 
administration bill which provides for the return to tr 
former owners of property valued at less than $10,000 and 
also provides for the return of $10,000 worth of property 
when the total value of a trust exceeds that amount : 

The situation affecting alien property has so many ramij- 
cations that it is regarded as doubtful if any legislation at 
all will be passed at the present session. The House com. 
mittee expects to report a bill and the measure may be 
passed by the House, but the subject is of such a contro. 
versial nature that the Congress leaders do not have much 
hope of its enactment into law. 


SIMPLIFYING THE VEXATIOUS AMERICAN VALUATION 


The difficult and vexing problem confronting importers of 
synthetic aromatic chemical products in the matter of cal- 
culating import duties under paragraph 28 of the Tariff 
Act of 1922 has been clarified to some extent through a 
recent Treasury decision which is designed to simplify the 
working out of American valuation and expedite the ma- 
chinery of the law as much as possible. 

According to an importer who has made a close study 
of the points involved, paragraph 28 provides plainly for two 
different groups of coal tar product: (A) Those which ar« 
similar competitive articles manufactured and produced in 
the United States; (B) those which are not similar com- 
petitive articles manufactured and produced in the United 
States. 

Group A includes all those articles which are of the same 
juality as those made in the United States and used for 
the same purpose. For example, benzoic acid B, P. or D. A. 
B. V.; saccharine B. P. or D. A. B. V. The B. P. benzoi 
acid contains a certain quality which makes it a little bit 
different than the domestic quality of the U. S. P. article 
and if this little difference enables the benzoic acid B. P 
to be used for an entirely different consumption than the 
U. S. P. can be used for, then this benzoic acid B. P. does 
not fall under this group, but this will have to be proved 
to the appraiser. 

Group A pays a duty of 60 per 
\merican selling price under the provisions of Title 1V, 
section 402 sub-division F, plus 7 cents a pound. The 60 
per cent is plainly according to this section 60 per cent 
of the American selling price fixed by the American manu- 
facturer and without any deductions whatsoever. If the 
price of benzoic acid, for example, is 70 cents, then the 
duty will be 42 cents plus 7 total of 49 cents 
per pound 

Group B includes all those products which are not manu 
factured here such as antipyrene. This group also includes 
all those articles which can be proved of a different quality 
than those made here and used for a different purpose than 
those similar products made here. All of the special prepa- 
tions which are newly invented abroad and have not heen 
made here up to this time are included in this group. 

sv reverting to Title IV, Section 402, Sub-section D, it 
is found that the United States value of imported mer 
shall be the price at which such or similar im- 
ported merchandise is freely offered for sale, packed ready 
for delivery in the principal market of the United States 
to all purchasers at the time of exportation of the imported 
merchandise in the usual wholesale quantities and in the 
ordinary course of trade with allowance made for duty, 
cost of transportation and insurance and other necessary 
expenses from the place of shipment to the place of de- 
livery, a commission not exceeding 6 per centum if any has 
been paid or contracted to be paid on goods obtained other- 
wise than by purchase or profits not to exceed 8 per cent 


cent ad valorem on the 


cents, or a 


chandis¢ 


and a reasonable allowance for general 
exceed 8 per cent on purchased goods, 

Under the above interpretation the duty on ( 
would be assessed on the selling price of the American 
manufacturer without deduction therefrom. We will say 
this product is selling for $2.10 a pound. The duty would 
be computed as follows: Divide 210 by 108; quotient 
1.944, which deducted from $2.10 leaves 16 cents for profit. 
Divide $1.94 by 108 leaving 14 cents for general expenses; 
deduct 14 cents and assume 3 cents for other expenses 
This leaves an amount of $1.77 from which the duty of 
7 cents a pound is deducted leaving $1.70. Divide $1.70 
by 160 leaving $1.06 as the dutiable value. Sixty per cent 
of $1.06 is 63.6 cents plus 7 cents per pound makes it a 
total of 70.6 cents duty. 

John Donnelly, Special Deputy Appraiser of the Port, 


t Np ses 


antipyrene 


who has been conducting a series of consultations wi 
I 


importers and manufacturers to co-operate with the ap- 
praisers in their work of classifying dyestuffs and synthetic 
products and is administering the dye sections of the tariff 
law, told a representative of THrt AMERICAN Perrumer & 
EssENTIAL Oi. Review that the approval of the Treasury 
Department has been procured so that in the t 
product which is imported under American valuation th 
illowances of 8 per cent for profits and 8 per cent for gen- 
eral expenses may be lumped to 16 per cent in order t 
expedite the workings of the law. The American valuation 
f the product, he explained, was dependent upon the price 
ruling in the United States on the date of exportation 
Specific information as to what rate of duty will be levied 
cannot be given out until the product offered for import, 
is an importation in fact, as prices in this country are cot 
stantly changing However, when the importation 
fact, the importer has the privilege of interviewing th 
appraisers and obtaining such information as is availabl 
at the time it is offered for entry. 

Problems having to do with dye and synthetic chemical 
importations are for the first time in the history of th 
country being submitted to consumers and importers 
elucidation before being definitely passed on. A committee 
of textile consuming interests was appointed by Mr. Don- 
nelly for the purpose of passing on the competitiveness 
dyes. This was because of the virtual impossibility 
securing a comprehensive statement from the manufac- 
turers as a great range of price is frequently quoted on the 
same product by different classes of makers. In explaining 
the difficulties of the situation, Mr, Donnelly used dyes as a! 
example in point, producing a list of 480 products compiled 
by the War Trade Board made here and not competitive 
There are 3,000 dye products made in Germany, he pointed 
out, and he said out of this number it is possible that 2,000 
may compete in some particular with a_ similar product 
made here. The synthetic. aromatic products are im an 
analogous position, only on a smaller scale. 
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CRUSADE FOR INDUSTRIAL ALCOHOL REFORM SLOWS UP 


Survey Shows Little Hope of Early Relief for Legitimate Manufacturers—No Legislation Needed to Divorce Honest 
Industry from Police Work, But Nothing Is Done 


WasHincton, D. C. 


the supervision of industrial alcohol for legitimate purposes 


January 18.—Ultimate separation of 


from the policing functions of the prohibition unit is ex- 
pected as a result of the movement which seems to be con- 
stantly gaining strength for the appointment of a deputy 
commissioner of internal revenue in charge of industrial 
ilcohol. There seems, however, no prospect that action 
along this line will be taken in the immediate future by 
Commissioner of Internal Revenue D. H. Blair, to whom 
during the last two months the proposal has been presented 
by the National Wholesale Druggists Association, the Na- 
tional Association of Retail Druggists, the National Drug 
Trade Conference and other organizations. 

Mr. Blair has made no statement which would indicate 
his views on the proposal. As the situation stands he is 
expected to take no action one way or the other for the 
present. It is the understanding that Prohibition Commis-~ 
sioner R. A. Haynes is opposed to the divorcement of the 
supervision of industrial alcohol from his jurisdiction. Mr. 
Haynes’s influence probably will be sufficient temporarily to 
prevent any such reorganization. With pressure from the 
trade organizations for some action which will make con- 
ditions less onerous to legitimate users of alcohol constantly 
increasing there is a widespread belief that eventually the 
movement will prove successful. 

There are no legislative difficulties in the way of carrying 
out the plan for the appointment of a deputy commissioner 
of internal revenue to take charge of industrial alcohol. The 
present organization for the enforcement of the prohibition 
law was built up by regulations issued by the Commissioner 
of Internal Revenue, who is the only official mentioned in 
the enforcement act. The office of Prohibition Commissionet 
was not authorized specifically by law, but was created by 
the Commissioner of Internal Revenue and such power as 
is vested in the Prohibition Commissioner is delegated to 
him by the Commissioner of Internal Revenue. So Com 
missioner Blair would have full authority to make a change 
in the system to the extent of separating the supervision of 
industrial alcohol entirely from the office of the Prohibition 
Commissioner, under whose authority is the present indus 
trial alcohol and chemical division of the prohibition unit. 

While Commissioner Blair would have authority to re 
organize the divisions under him, it is recognized that he 
would not take action of such a far-reaching nature without 
the approval of President Harding and Secretary of the 
Treasury Mellon. ‘Consequently, before any action may be 
expected the situation must develop to the point where the 
President and Secretary of the Treasury regard a separation 
f the functions of the prohibition unit as imperative. 

The situation is complicated in various ways. The fact 
that Commissioner Blair has had occasion to overrule actions 
Commissioner Haynes applying to users of industrial 
cohol, as was done.recently in the case of the bond regula- 
tions, has served to call attention within the Administration 
to the dissatisfaction existing with the present system. The 
very fact that his actions have been overruled, however, 
places Mr. Haynes in a position to complain to the Presi- 
dent that he has lacked complete support from the Commis- 
sioner of Internal Revenue. Just at present it is recognized 
that the Prohibition Commissioner is on trial and President 
Harding presumably will give him every opportunity to 
make good. If the enforcement situation does not prove 
more satisfactory it is regarded as certain that some sort 
f sweeping reorganization will take place. 


Harding’s Expert Suggests Dry Unit Changes 


It is possible that the reorganization may be delayed until 
the proposed legislation for a reorganization of government 
departments reaches Congress. The question of the admin- 
istration of the prohibition enforcement law has received 
consideration by Walter F. Brown, who is the personal rep- 


resentative of President Harding and the chairman of the 
Joint Congressional Commission which was appointed soon 
after the present Administration took office. Mr. Brown, 
who is not a member of Congress, has prepared an elaborate 
report including recommendations for a regrouping of gov- 
ernment agencies in such a way as to promote efficiency, but 
because of controversies existing among Cabinet members 
no real progress has been made as yet toward the enactment 
of legislation. The Congressional members of the commis- 
sion of which Mr. Brown is chairman have given some 
consideration to his report and the Administration hopes 
that legislation can be enacted at next winter's session of 
t 


s 
i 


Congress. There is no prospect of making any progress 


it the present session, which ends on March 4 


Mr. Brown in his report gives recognition to the fact that 
' 


three wholly different activities are embraced within the 
problem of prohibition enforcement. These are (1) en- 
forcement, (2) permissive, and (3) revenue 

Mr. Brown suggests the removing of the enforcement activ- 
ities from the Treasury Department and placing them in the 
hands of the Department of Justice. He recommends that 
the government acquire by purchase all spirits and wines 
ind dispense them through the Public Health Service which 
under the proposed plan would be transferred from the 
Treasury Department to a new department of Education and 
Welfare. He holds that no ethical objection can be urged 
against the government engaging in the medicinal and non- 
beverage traffic in alcohol for the purpose of preventing the 
traffic in beverage alcohol. Under this plan no revenue 
would be collected from the traffic but the legitimate profit 
arising would continue to pay the expense of prohibition 
enforcement 

Mr. Brown made recommendations along this line to the 
President notwithstanding the fact that Prohibition Commis- 
sioner Haynes presented for his consideration a proposal for 
the creation of an independent prohibition bureau separate 
from the Bureau of Internal Revenue. Under the Haynes 
plan, presumably, supervision of industrial alcohol would 
be even more closely identified with the policing functions 
than at present inasmuch as there would be no appeal from 
decisions of the Prohrbition Commissioner to the Commis- 
sioner of Internal Revenue. 

It seems entirely possible that Congress when it reaches 
the general reorganization bill affecting all government de- 
partments will deal to some extent with the situation 
Therefore the present agitation by the trade organizations 
is expected to have an important influence in connection with 
the determination of a permanent plan. 

Legitimate users of alcohol in putting forth their views 
take the position that it is not possible to find a man broad 
enough to deal with the administration of the separate func- 
ions under the different titles of the prohibition enforcement 
act That Congress intended that there should be a separa- 
tion is contended from the fact that a separate title of the 
act deals with the encouragement of the use of industrial 
alcohol for legitimate purposes. 

‘he Prohibition Unit, it is understood, is receiving fre- 
quent complaints from manufacturers throughout the coun- 
try of their inability to get prompt action in relatively small 
matters in connection with permits. There is now in prog- 
ress a checking up of manufacturers of industrial alcohol 
and in this work it is reported that the field investigators 
in many cases are carrying with them the entire file of cor- 
respondence relating to particular manufacturers. When 
these manufacturers make application at Washington for a 
permit action is held up because of the absence of necessary 
documents which are in the hands of the field investigators. 

The whole tendency of the Prohibition Unit. it is con- 
tended. is to concentrate on law violations and in so doing 
to tighten up on regulations applying to legitimate users. 

No legislation of importance in ‘connection with prohibi- 
tion is expected at the present session of Congress. One 
bill which is pending before the House Judiciary Committee 
is that of Representative Upshaw of Georgia providing that 
the purchaser as well as the seller of intoxicating liquor for 
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purposes shall be guilty of the same offense. It 

rstood that the .\nti-Saloon League has an amend- 
this bill to provide that witnesses who testify for 

svernment in these cases shall receive immunity. This 
| others amending the enforcement act are likely to 
next No action is 

various proposals tor 
violators of the pro- 
Internal Revenue to the 


sess1on of Congress. 
session on the 


Ss ution o 
osecut I 


> 
bureau 


Haynes Explains Appleby’s Broadcast 


Washington representative of the 


\mer- 

icles, has received a reply 

letter protesting against 

lief John D. Appleby ot 

cent of all denatured 

ty for the manufacture of 

) the manufacture of liquor. 

sunse to Mr. Haynes was published 

THE AMERICAN PERFUMER. In 

Haynes expresses the belief that Mr. Appleby 

d as to exa Mr. Haynes says it is 

the substantial portion of the approximately 

three million gallons of denatured alcohol released for the 
year ended June 30, 1922, was legitimately used. 
letter of Mr. Haynes to Mr. Crounse follows: 

“Permit me to acknowledge your letter of December 18, 

in which you call my attention to a recent reported 
nent of Division Chief John D, Appleby of New York, 
to the effect that 95 per cent of all denatured alcohol, released 
in New York City for the manufacture of toilet articles each 
month, is being diverted to the illegal manufacture of liquor. 
The same article, | also carried the statement that 
hundred thousand gallons of denatured alcohol are re- 
each month in New York City. 

‘The only authentic which we have in compiled 
form are those from the Annual Re] of the Commis- 
sioner of Internal Revenue for the fi year ended June 
30, 1922. In that report you will 
denatured alcohol released on for 
was 3,078,608 gallons in the entire States. 
three formulas are widely used in 
and have be¢ 
high grade perfumes and similar products. The department 
is aware of the fact that the leading toilet article manufac- 
turers of the United States, who formerly used large quan- 
pure alcohol are now using these various specially 
denatured formulas. For that reason it is obvious that th 
substantial portion of the approximately three million gallons 
withdrawn last year was legitimately used 

“We are all aware of the fact that there has been some 
diversion of these particular formulas and that some trou- 
ble has been experienced in New York City with permittees 
who have operated in an unlawful manner. The department 
believes, however, that the use of these formulas by the 
large manufacturers of toilet articles has had a most ben- 
eficial effect in the trade and further feels that their success 
is due in a large measure to the hearty co-operation which 
these trades have extended to the department in its efforts 
to handle the industrial alcohol problm 

“I believe that Mr. Appleby was misquoted as to the exact 
gures or might have expressed himself as to the operations 
of a very restricted class of permittees. I feel sure that he 
had no intention or thought of reflecting in any manner on 
the legitimate trade in toilet articles. I would be very glad 
if you would convey to the Association of American Manu- 
facturers of Toilet Articles the department’s views and 
assure them that the department regrets the erroneous im 
pressions that may be caused by the fragmentary statements 
appearing in the press to which you call attention.” 
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goods trades 


tities « f 


Only Bottled in Bond for Medicinal Use 


T. D. 3418, issued recently, provides that on and after 
April 1, 1923, only bottled in bond spirits may be with- 
drawn for medicinal use. The Treasury decision reads: 

“In the interest of public health, and to prevent the use of 
impure, harmful and poisonous liquors, the withdrawal, for 
medicinal purposes, from distillery warehouses, general 
bonded warehouses, special bonded warehouses, concentra- 
tion warehouses, or other warehouses in which untaxpaid 


against the unlawful diversion of such spirits while 


spirits are held, of only such spirits, not including 

as are bottled in bond will be permitted on and after 
1, 1923, and special permits may be given to the own 
spirits in customs bond and in free warehouses to bottle 
such spirits under the supervision of the Commissioner of 
Internal Revenue and upon the owners giving sufficient bond 


trans- 


il ohol, 
\pril 


rs of 


formation 
Industrial Alcohol Rumors Denied 


\ conference of officials of the Prohibition Unit this week 
was followed by newspaper reports that drastic curtailment 
of withdrawals of industrial alcohol had been decided upon, 

Dr. J. M. Doran, chief of the industrial 
chemical division of the Prohibition Unit, who was in at- 
tendance at the conference, denied, however, that any change 
in policy was contemplated or that there have been any im- 
portant revocations of permits. The newspaper reports 
were that the revocation of the permit of “one of the largest 
alcchol producing plants in the country” had been ordered, 

It was stated that New York agents recently made two 
sizable seizures of redistilled alcohol. This report. pre- 

umably was the basis for statements that the prohibition 
i going after offenders with renewed activity 


alcoh« l and 


officials were 


FALSE TEETH NOT TOILET ARTICLES 
The 


of the Supreme Court of New York State has so ruled. And 


False teeth are not “toilet articles.’ Term 


\ppellate 


false teeth are not “jewelry” or “scientific apparatus.’ 


The decision of the court in which classification of false 


teeth under any of these heads is denied was written by 
Justice Delehanty in reversing an order of the City Court 
in an action brought against an insurance company by one of 
its customers who, having taken out a policy protecting him 
in $2,000 against direct loss of personal effects, including 
toilet articles, jewelry and scientific apparatus, was robbed 
of his false teeth while traveling in Europe from Pr 
\Varsaw. These teeth were valued at $750 by the insured 
and he sought to recover that amount from the insurance 
company on the ground that it was the intention of the policy 
to insure him against the loss of any article used by him 
personally, That he used his false teeth personally the com- 
pany did not deny, and the trial Justice construed the policy 
to cover them within one of the categories named. But on 
the appeal Justice Delehanty says: 

“T am of the opinion, however, that construing the words 
in their ordinary and accepted meaning . . the words 
‘toilet articles’ cannot be construed to include false teeth any 
more than a false ear could be deemed a toilet artic 

“So, too. the words ‘scientific apparatus’ in the ordinary 
meaning of these words cannot be deemed to include false 
teeth, even though they might be deemed a product of scien- 
tific apparatus 

“Furthermore, the word ‘jewelry’ indicates gems or orna- 
ments used: for personal adornment, and in the ordinary and 
usual meaning the word cannot be construed as including 
false teeth any more than false hair or a false eye could be 
deemed to be jewelry, even though they might improve the 
appearance of the person.” 


igue to 


WOOD ALCOHOL BECOMES METHANOL 


National Wood Chemical Association, following the sug- 
gestion of the American Chemical Society, has taken steps 
to change the trade designation of wood alcohol to methanol. 
Methanol has been employed for some time by some large 
manufacturers, by the Forest Products Laboratory, the 
United States Tariff Commission and others. The Board 
of Governors of the National Wood Chemical Association 
has requested the railroad companies to make such changes 
as are necessary in tariffs and classifications to apply the 
same rates to crude or refined methanol as are now published 
for wood alcohol. 


American Toilet Articles in Australasia 


Chemist & Druggist and Pharmacist of Australasia, in 
describing the recent holiday trade, tells of offerings of Col- 
gate’s products and the Cutex specialties. 





THE LOST CHORD IN BERGAMOT OIL 


By J. D. Mendes, New York 
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and unsaturated fatty acids, the latter 
undesirable, as they are subject to the 
doreus oxidation products 
The terpenes by themselves, have a 
odor, reminding one 


is strong 


and about 6 per cent 
, chlorophyll 
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formation of malo- 


ixture of se substances 


being 


decidedly varnish 
turpentine, but not 
Che non-volatile fraction of the oil has a faint 
peppery odor which would not be unpleasant, were it not for 
the fact that it is ac | 
rancid fatty nature. 
There are many brands of terpeneless bergamot oil 
wailable, both imported and of domestic manufacture, 
from which a very careful selection should be made. Many 
so-called terpeneless bergamot oils are merely more or less 
concentrated oils from which the terpenes have been par- 
tially removed to a greater or less degree. Such partly 
concentrated oils usually contain not only the original 
green color (chlorophyll), proportionately concentrated, but 
retain the entire non-volatile fraction of the oil. Quasi- 
terpencless oils of this character may be tested for non 
volatile matter by placing a drop or two on smooth white 
paper, whereupon, ‘after the complete evaporation of the 
lerpenes and odorous constituents, a permanent 
stain remains. Terpeneless bergamot oils that are “water 
white” or nearly so, may be safely considered free from 
non-volatile matter as the fixed residue and chlorophyll are 
not easy to separate \ form of adulteration may exist 
in these colorless oils which is far more difficult to detect 
by chemical means; that is the adulteration with artificial 
linalyl acetate made from oil of bois de rose femelle or 
from Mexican linaloe oil. Here the perfumer must rely 
on his chief ergan of defense and depend on olfactory 
analysis, where chemistry fails. A completely terpeneless 
bergamot oil which is also free from non-volatile waxy 
matter, should be entirely soluble in two volumes of 70 per 
cent. alcohol. 

The extreme delicacy and sensitiveness to heat and 
chemicals of the bergamot odor bearers, render the prepara- 
tion of fine quality terpeneless bergamot, a matter of con- 
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air over 
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limited solubility of terpenes in alcohol 
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precipitation in the 
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these goods are placed 
cold during shipping in cold 


water 
quite 
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finished product, especially 


temperature, as for 


clouding and 
when 
instance, when 
in show windows or exposed te 
weather 

Now the question naturally 
stituting 
il has used 
average quality ber 


arises as to the cost of sub- 

bergamot ordinary bergamot 
before It requires three pounds of 
gamot oil to make one pound of ter- 
peneless bergamot, with 100 per cent. efficiency of process 
and no waste Adding the actual cost of 


processing and 
the manufacturers profit, it is obvious that a pound of the 
terpeneless can scarcely 


sell for less than the cost of four 
pounds of natural bergamot oil. Where bergamot is a 
major constituent and the finished product enters into 
a strongly competitive market, the manufacturer, after 
casual consideration, may decide that terpeneless bergamot 
is an expensive luxury, and continue as before. This seem- 
ing eccnomy is discredited on a more thorough examination 
of the facts. In ordinary bergamot oil a certain proportion 
of the chief aromatic constituent (linalyl acetate), is used 
up in counteracting the odor of the terpenes, and the minor 
odor notes, as mentioned above, are entirely blotted out. 
Thus the perfume value of one pound of terpeneless berga- 
mot is considerably in excess of the three pounds of 
bergamot oil from which it is made. The use of the ter- 
peneless bergamot entails no increased expense and is recom- 
mended unreservedly as a decided improvement wherever 
bergamot oil is used. 
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JANUARY REPORT ON GRASSE FLORAL PRODUCTS 


Own 





CORRESPONDENT ) 





GRASSE, January 5.—Following is the January report on 


flower products and essential oils in this region: 
Orange Flowers 


There has been no change in the market for these products 


since our December report. So far, the orange trees have 
not been injured by the cold, and if the temperature remains 
mild the harvest of next May will be normal. 

Opinions are various with regard to the suit instituted 
the co-operative 


by the house of Coty, of Paris, against 


association of orange flower growers. This suit, which was 
to have come before the Commercial Tribunal of Grasse in 
December, has been postponed until this month. 
\ccording to the contract between the 
latter 
price of 3 francs 50 centimes per kilo for orange blossoms, 
and guaranteed to furnish Coty with the quantities of Neroli 
and 


irm of Coty and 


the Co-operative, the was assured of a minimum 


business. M. Coty 
agreed to take from the Co-operative every year 400 kilos 
of Neroli and 400,000 liters of orange flower water, on the 


orange flowers needed for his 


than 3 fr 
Coty had the option 


should never be less 
50 per kilo of blossoms. However, M. 
of taking only 300 kilos of Neroli 300,000 liters of 
orange market price of the flowers 
were between 4 and 6 francs, 200 kilos of Neroli and 200,000 


basis of a price which 
and 
flower water if the 


liters of 


water if the price was between 6 and 8 francs, 
and a lesser quantity or none at all if the price were above 
8 frances. The distillation was to take place under the 


control of an agent of Coty. The market prices proposed 


by the Co-operative were based upon those current each 


year in the market place of Grasse, among the manufactur- 
ing perfumers of the town and its environs 

This contract was closed in 1921, 
and was to run 14 years, 

\t the present time, Coty, alleging that the Co-operative 
has brought about an excessively high price, and that this 
price is not justified, demands the cancellation of the con 
tract and a sum of 500,000 francs damages and interest. 


for the May distillation, 


Your readers will be kept informed of the course of 
this litigation. 
Sales in orange flowers products are practically normal, 


being small individually, but numerous. enough to make a 
considerable total. 
Roses 


Our predictions have been realized, consumers of 
products having reached the conclusion that it is impossible 
to expect as advantageous prices for next May’s harvest as 
have ruled for the products of last year, and having there- 
fore covered their needs for the coming year, and perhaps 
for the next year as well. 

During December, important sales have liquidated com- 
pletely all the material on the market, so that at present 
nothing remains on the open market. Stocks in storage are 


rose 


promised to regular customers of the manufacturing per 
fumers, and there will certainly be a shortage in rose 
products before the next harvest. A rise in prices is to be 


predicted with certainty. 


Jasmine 
Jasmine products have been in great demand recently. 
American and English perfumers have made large pur 


chases, and stocks remaining on the market are insignifi- 
cant. In these goods also a certain rise is foreseen, and 
buyers who provide for their needs now, although prices 
are higher, will be well-advised. 


Tuberose 


Although the demand for tuberose products has been less 
in volume than that for the last two flowers mentioned, it has 
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been sufficient to move considerable quantities of goods. 
Remaining stocks are not large enough to render any decline 


likely. 
Cassie 


The market shows a rising tendency. Stocks are scanty, 
as a result of a bad harvest 


Violets 


Parma violets, which have been almost unobtainable, wil] 
still sell at high prices this year. The amount of products 
manufactured will be small, for consumers do not willin 
pay the prices demanded for these goods, and caused by th 
expensiveness of the raw material. : 

Victoria violets will be extremely expensive as well, 








the flowers sell at high prices for use in bouquets at Nice 
and Cannes, making their use prohibitive in our industry, 
Geranium 

Oil of geranium of Grasse remains steady, ly small 
stocks remain. 

On the other hand, Bourbon oil has gone down. The 
first cutting of the crop in Reunion caused an actual col- 
lapse in the prices for material available in Europe, and 
quotations went down 35 francs per kilo. A further decline 


is expected, for recent prices have been prohibitive, and 
out of proportion to the actual value of the oil ympar 
son with that of Grasse and of Algeria 

Lower prices are to be expected for Algerian oil as 
well. Some of the colonists are proposing sales 4 or 
5 years at interesting prices, which will permit of stabilizing 





Ipari- 


the market in Algeria, and, by sympathy, in Reunior 
Rosemary and Thyme 
Prices are steady, sales are normal, and there is nothing 


of interest to record regarding these two oils 
Lavender 


Rather large sales have taken place during December. A 
slight stiffening of the market is expected, especially for 
oils testing 40 per cent esters, which are 

It becomes more and more evident that present quotations 
for lavender oil cannot sink to any extent, but are likely, on 
the contrary, to rise when business picks up 


becoming scat 


Summary 


\ considerable recovery in business has 
the last month. It is to be hoped that the new year will 
see activity in business, which is likely if commercial rela- 
tions are revived with the countries of eastern and central 
l“urope. 

Lower prices are not to be expected except perh 


orange flower products and in certain oils, sucl 


and mint, which have become objects of speculati 
Clove Oil from Clove Stems 
The Journal of Indian Industries and Labor, which is 


published in Calcutta, contains an article by S. T. Gadre, 
industrial chemist to the Government of the United 
Provinces, Cawnpore, giving the results of study of the 
yield of oil from clove stems. The bulk of the stem ma- 
terion! was formerly exported to Germany, where it was 
distilled. Gadre found that clove stem oil corroded a cop- 
per still, and had to use a tinned one. He found a yield 


of about 4.5 per cent. The oil is pale yellow, deepening 
by exposure to light and air, and turning brown when 


heated. It conforms to all the requirements of the B.P. 
and U.S.P. The total eugenol by Umney’s test was 93.09 
per cent, The free eugenol by the method of Verley and 
3olsing—said to give results within 0.5 per cent—was 69.86 
per cent. 


True Words Often Spoken in Jest 


There are only a few original. jokes and most 
in Congress.—Meyer Druggist. 


t them are 


lavoring Extract 
AS ak 


SSec 10o0TL 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Gordon M Day, 
Manufacturers’ 


president of the Flavoring Extract 


\ssociation, and Thomas J. Hickey, ex 


Circular No 
Much spac 


ecutive secretary and attorney, have issued 


Vey ] ] +} 


devoted chiefly to prohibition 


‘respondence with the Prohibition | 
lich ts printed elsewhere 
The t isas situation is serious Customers are re 


ported ibandoning the sale of flavoring extracts 


drastic State law as 
\rkansas Supreme Court. 


through fear prosecution under the 


interpreted This decision 


prohibiting the 


by the lower courts as | 


extracts containing alcohol, although they 


iliy in the and heavy tines 


statute 


grocers and other merchants selling 


continues 


Section 2 makes unlawful to manufacture or sell ‘any 
alcoholic, vinous, malt, spiritous or fermented liquors or 
any compound preparation thereof, commonly called 
tonics, bitters or medicated liquors. This statute rightly 
interpreted woul apply to flavoring becaust 
flavoring extracts are not ‘liquors,’ neither are they ‘tonics, 
bitters or medicated liquors.’ Of course, where flavoring 
extracts are sold under circumstances which would suggest 
that they are to be this would have the ef 
fect ot placing such flavoring extracts so sold in the category 
of ‘liquors.’ lavoring extracts sold in a legitimate 

strictly culinary purposes are not ‘liquors’ 
intent and meaning of the Arkansas 


“Notwitl 


hstanding this 
and fined 


extracts, 


used as beverages, 
way for 
within the true 
Prohibition Law 
many dealers are being prosecute 
or selling flavoring extracts, according to report 
We cannot get absolutely first-hand information as to the 
facts in these reported cases. It may be that these parties 
who have been fined are selling for beverage purposes. It 
xpect trouble. 
“From a common-sense, practical point of view, it seems 
that a merchant who in good faith sells flavoring ¢x 
linary, legitimate way for culinary purposes 
only, will never be prosecuted in Arkansas or in any other 
State for a violation of the prohibition laws. And if he is 
prosecuted by some fanatic officials, we do not believe an 
American jury can be found which will convict him. 
“We advise our members to be very careful in filling o1 
ders for shipments into Arkansas. If you have the slightest 
suspicion that an improper use of your goods is contemplated 
refuse to fll the order. Also advise your jobbers and whol 
salers to be more careful than ever before in handling your 
flavors in Arkansas ; 
“Mr. R. H. Bond is making preparations to have a bill 
introduced at the next session of the Arkansas Legislature, 
which convenes in January, to amend the law so as to spe 
cifically legalize the sale of flavoring extracts and drugs 
when sold in good faith for flavoring or medicinal purposes 
Our attorney 
bill for this purpose 


] 


so, they must 
to us 


racts 


Readers of the FLavortnc EXTrAct SECTION are advised 
that items of interest to them may be found in our Trade 
Notes pages. as well as in Patents and Trade Marks, and 
other departments of THE AMERICAN PERFUMER. 


is now at work preparing the proper form of 


PROHIBITION UNIT RULING ON SALES 
EXTRACTS AND LABELS 

Hickey has 
with the 


\ttorney made 


public the following 
Prohibition Unit at 


relation to the manufacture and sales of 


cor- 
respondence¢ Washington in 
Havoring extracts 
containing alcohol 

Mr. Hickty To Dr. Youne, 


PERMIT Division CHIEt 


l‘irst letter, October 31, 1922 


. The following 


and I 


you as to 


questions have 


would 


how 


come up 


request information and advice from 


advise our members thereon 

“1. Where a 
a jobber named Jones, and labels it Jones’ Vanilla Extra 
and the permittee’s name does not appear upon the labe 


can this procedure be carried out lawfully under the regula- 
tions of your Department? If so, is it 


permittee manufactures vanilla extract for 


~+ 
t, 
1 
i, 


necessary for the 
permittee to specify in his application for permit that he 
intends to manufacture goods for Jones & Company as 
above can the permittee go ahead and 
make Jones & Company in the manner 
above described, without specifying in his application that 

doing so or intends This is a matter of 
considerable importance because many permittees do not 
know in advance the names of all the jobbers who 
may be called upon to supply during the year under the 
jobber’s private labels and therefore the permittee cannot 
in advance mention the names of all such i 
application for permit. 

“2. Where a permittee makes vanilla extract for an ice 
cream manufacturer named Smith, may the permittee label 
such vanilla extract ‘Smith’s Special Vanilla’ and deliver 
same to Smith who uses it in flavoring his ice cream? If 
so, is it necessary that this procedure be indicated in the 
permittee’s application for permit? 

“3. Where a permittee has a permit which allows him to 
manufacture vanilla extract for further manufacturing 
purposes, may such permittee make and sell such vanilla 
extract in bulk to a firm who rebottles same and sells it to 
the grocery trade? The permit in this instance 
the ordinary notation that the permittee is 
make the vanilla extract for sale to bona 
manufacturing confectioners, etc 

“In all the above cases the 
manufacture vanilla extract 
alcohol for that purpose.” 


described ? Or, 
these 


goods for 


ne 18 to do so? 


Laey 


jobbers in his 


carries 
authorized to 
fide bakeries 

permittee has a permit to 
and the right to withdraw 


Second letter, November 6, 

“Assuming that a permit is granted to 
facturing Company to manufacture a 
containing ethers, esters, fruit 
40% alcohol to be sold to manufacturers such as confec- 
tionery, soda fountain trade, bottlers and to the Joh 
Vanufacturing Company and this product is called 
‘Flavor A,’ 

“(1) May the John Manufacturing Company make a 
syrup from the above ‘Flavor A’ using four ounces to the 
gallon, and sell the syrup without additional permit to the 
soda fountain trade ? 

“(2) May the John Manufacturing Company take the 
above mentioned concentrated ‘Flavor A’ and add to it 
coloring and fruit acid and sell it to the fountain trade 
under the name ‘Special Concentrated Favor’? This special 


192? 


the John Manu- 
concentrate favor 
extractives, oils, water and 
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pa d vol t ) sed b Tie wottlers to make a 
s the same manner tl riginal concentrated 
lav \" is us t wit t that no colori 

r iru iclds are added as e 3 ul pared | A 
ready contains the necessary fruit acid and coloring added 
\ e Jol Manutacturing Compa 

3) May the John Manufacturing Company, who has 
vermit to make the above mentioned concentrated [1 













November 25 22 \nswers t oth letters 

“Reference is made to vour letter f October 31, 1922 
relative to the manufacture and sale ot extracts 

In answer to paragraph 1, you are advised that flavo 
ng extracts such as vanilla, which is standard, should b 
listed on supplemental application and marked for sale for 
general distribution When marked in this manner and 





ipproved by this office, it is not necessary to furnish labels 
vhen the products are sold to different parties who rebotth 
he same and sell under their own label. If you have a 


preparation specially approved under a label of some manu 


distribution unless 





facturer it Cal 


such 





authority is given 


) 
to paragrapl ou are advised 


In answet that if a 
is approved for istribution and me 
t same for use in his own business 


desires the 
authority is not 


preparation 
manutacturer 
the preparatiol cal ln 


required 


sold and special 


advised that a flavor- 
is approved for furthe 


os 1,2 
In answet ragrapn Oo, Vou ar&t 
ng extract WI 


purposes onl 





manufacturing 
1 not be sold to other manufacturers or for 
general distribution If the formula of the preparation has 
been furnished and it meets the standards of this office for 
household purposes, the | limited to the us« 


permit will not be 
for manufacturing purposes only, but will be approved for 
be used for mantutac- 





general distribution, and it can then 


turing, sold to other manufacturers and sold to jobbers for 
distribution for household trade 

“In answer to your letter of November 6, 1922, relative 
to the manufacture of extracts, vou are advised as follows 


“In answer to 
manutacture a 
bottlers 


authority to 
manufacturers and 


paragraph 1, a firm having 
concentrate for sale to 
only can use such concentrate for the preparation 
of a syrup and sell the syrup to the soda fountain trad 
without having additional authority granted on the permit, 
it being understood that no additional alcohol is used in the 
preparation of said syrup. 

“In answer to paragraph 


( 
desires t add to a 


you are advised that if a firm 
concentrated label, the formula and 
and sell the same under a different label, the formula and 
label must be submitted and the preparation must be listed 
on Form 1404 Supplemental and specific approval given. 
“In answer to paragraph 3, you are advised that extracts 
approved for manufacturing purposes only usually do not 
meet the same requirements as are necessary for extracts 
approved for household use. If the preparation meets the 
standards of this office and authority is given for the sale of 
the same for general trade, the product may also be sold to 
manufacturers. If the supplemental application is limited 
to the the products for manufacturing only, the 
supplemental application must be submitted together with 
formule and labels under which the products are sold and 


sale of 


specific authority given for sale for general trade.” 
Canada Puzzled by Ice Cream’s Status 
The question whether ice cream is a necessary food 


baffled a sub-committee of the Dominion Cabinet recently, 
although it long has been recognized as a food in the United 
States The National Dairy Council contended that ice 
cream was a food, used by rich and poor, and hence en- 
titled to second class rating by express companies. The 
Railway Commission demurred, saying it’ was a luxury. 
Express company representatives called it a manufactured 
article. The sub-committee gave it up 
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SODA WATER FLAVORS MANUFACTURERS 


larry Whittle, of Philadelphia, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, toget ith 
the legislative committee of the National Associa 
Manufacturers of Soda Water Flavors, have kept theit 
tivities during the last month in looking out { 
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iatio 


recommen 





ued a special circular correspondence 


arding flavoring 








sewhere in this department 








PURE FOOD AND DRUG NOTES 


In this section will be found all matteis of interest con- 
tained in Feperat anv State official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, etc. 











—_——— 


FEDERAL 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
\mong the Notices of 
l Drugs Act, 


sent out recently by the 


under the ed 


10,850 inclu 


Judgment giver 
Nos. 10,651 to 


Bureau of Chemistry, Wa 


eral Food and 


I). C., the following is of interest to our readers 

10,784 Adulteration and misbranding of oran 

erry, strawberry, and lemon flavoring extracts 5 
17 Bottles of Orange Flavoring Extract, 11 Bott t Rasp- 
berry Flavoring Extract, 20 Bottles of Strawberry Flavor- 
ing Extract and 72 Bottles of Lemon [‘lavoring < tract 


Default decree of condemnation, forfeiture and destruction 


Yo claimant appeared \rticles seized were artificially 


their quality and 


colored, contained substances to lower 


strength and mere mislabeled, being imitations and quantity 


of contents not being marked plainly on the outside of the 
packages 
There were 27 olive oil convictions, a fine of $75 being 


imposed in one case, the others being condemned ; 
dk stroyed, forfeited, or sold 


nd ordered 


Confer on Standardizing Containers 


100 manufacturers, distributors and users of food 
ind ot attended the Washingtor 
starting January 16 to consider plans for standardizing the 
sizes and varieties of containers. William A, Durgin, Chief 
of the Division of Simplified Practice, Department of Com- 
pre sided secretary Hoover delivered an address and 
others also spoke in favor of simplification. 

Louis J. McDavitt, Colgate & Co., said that before ‘inal 
recommendation for simplification is considered the classif- 
cation committee of the railroad interests must be brought 
in because its late classification schedules are now based on 
existing containers. 


Food Standards Officially Adopted 


Standards and definitions for butter, 
cacao products, ginger ale and ginger ale flavor, cayenne 
pepper, oil of cassia, and breads, have been adopted by the 
Secretary of Agriculture upon the recommendation ot 
the Joint Committee of Definitions and Standards tor 
the guidance of the Federal officials in the enforcement of the 
Federal Food and Drugs Act. These standards become 
effective at once. 

The standards and definitions have been adopted by the 
Association of American Dairy, Food and Drug Officials 
and the Association of Official Agricultural Chemists and 
will be used generally by state officials in the enforcement 
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Pau, ScHULZE-BeERGE, Jt H. E. Stecne 
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& ( New York, Mr. 
Jr., is president and general manager 
In the & C 


he 


es which Paul Schulze- 
Berge, 


24 


an interesting 


of Heine between 


Mr. Steche 


advertisement 


pages 


and 25 of this issue, is written 


description of the development of the German house in the 
cultivation of flowers for the production of concretes, ete. 


Archibald Campbell, recently with the Sanitol Chemical 
Laboratory, St. Mo., 


Toronto branch of 


Louis, has been appointed superin 


tendent of the Richard Hudnut’s labora 
tory. Mr. Campbell reports that the demand for Hudnut 
and Sanitol products in Canada has resulted in business way 


beyond what was expected. 


M. Bush, head of Bush London, 


J. W. J & Co., Ltd., 
sailed for home on the Baltic January 20, well satisfied with 
his review of American conditions and with the business 
situation of the American Branch, W. J. Bush & Co., Inc., 
370 Seventh avenue, New York, of Mr. C. Blair 


Leighton is treasurer and general manager, 


which 


501 


White 


all 
pre] 
well-known Ricksecker 


produ 


ict 


wwners of the 


ity, where offices 


owners are MATING 
1 


\t 


tract 


gatherings t 


Association the members 


M. L 


the allied 


deli 
titl 


Mr. 


honoring Barrett who 


of 


gracetully the f 


e « 


dean industries 


Barrett’s identification with 


wen for a good while an 


feature th 
M. L 
more than 
It 
mi 
put 
the 


important 


ot Barrett 


LOUSE 


Is nati 


ally 


1 


claim, 
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name is above ck 
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learned that he undertook 
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1¢ 
Barrett 


extreme, we have 


broker in ( 
1873 and for 


twenty 


work as a 


cago in . 
BARRETT 
or ve 


ars Was 


New 


Later, in c 


Cl 
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identified with to do with es 


oils. 
the 


beans became 


sential with other lines, he 


Handling 


work and 


nnection 1- 


cr 


tinued sale of essential oils, ete vanilla 


an important item of his has since 
so continued. His 
of Taft & Tyler and 
Nephews, 


lowing that he dealt 


first sale was for the now extinct firm 


for P. Har- 


Fol- 


years he represented 


now 1iong 
the 


reminiscent 


mony’s also f existence 


beans on his own 


Mr 


Was p 


lh 


account. 
a tl 


Wh. 


Recently in mood Barrett recalled 


le 
l 


days when Bourbon vanilla ractically unkne 


when Tahitis were practically of no vah hen ffer 


t 
t 


i split Mexican was to subject one’s self 


te 
suspicion of having split the pods and extracted the 


very grave 


“seeds,” 
New 
at 

a 


as buyers called them; when a few cases ar 
York 


prices, as to quality and length, at 


riving in 


1 


attracted considerable attention sold it 


$32 
pound, 


Then there was the time when vanillin was nearly as 


yellow as yellow ochre, and was sold in quarter-ounce 


packages, for which he paid $28 per ounce. 


In chats with his friends he sometimes tells about how 
he 


since entered in business on his own account, he has 
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; : 
many people in different lines of business come and 


go; seen success and failure; changes in business; 


man) 


Chicago grow from a few thousand to about three million, 


and with all the work, and change, and growth, of joy 


and sorrow, that years bring with them. He recalls that 


when beginning business, his cheeks were rosy, his step 


elastic. His step so continues, but his cheeks are not quite 


so rosy, and above his temples a few gray hairs by clos« 


inspection may be noticed 
Mr. Barrett’s numerous friends, both in and out of trade, 
will join in the New Year wish of continued good health 


and a long and happy term of years to come for him 


\ general meeting of the salesmen and department heads 
Lueders & Co., New held at the 
company, 427 Washington January 8 


of George York, was 


offices of the street, 
to ll There 
meetings were presided over by Mr 
at the 


attendance and the 
Lueders. The 


Hotel Brevoort. 


were about a dozen in 
Ceorge 
sessions ended with a dinner 

R. W. McCargo, 


Knoxville, Tenn., recently completed his twenty-fifth year 


representative with headquarters in 


with the firm and he has been presented with a gold watch 


and gold and enameled pin that is given to all those asso 


ciated with the firm that complete their quarter century. 


were 
1923 


good one also, they have 


The men from the different parts of the country 
} 


enthused with the prospects of enlarged business in 


+} ae 
and, as the past year was a very 
1 reason to | 


S« ( 


Mr. and Mr 


three weeks’ trip to Bermuda 


e satisfied with developments 


rs. George Lueders sailed on January 13 for a 


The right to rebottle French perfumes for resale in vials, 


and the ht to use the face powder of a foreign manu 


facturer as a component part of compacts, 1s the subject of 


a petition for a writ of certiorari filed by Isaac Reiss, 


attorney for Prestonettes, Inc., in proceedings to try to take 
recent decision of the lower courts 


an appeal from the 
preventing the practice. 

An appeal to the United States Supreme Court does not 
f In a case of this kind it is 
that the f 


exist as a matter of right 


first necessary to show subject is one of gre 


a novel propositi f law of grea 
This is 


public interest and that 


rtance is raised brief apply 
a writ of cert sustains the 
hearing will be held i lue cour ) the points 


futile 


the appeal. Most appeals of this nature are 


Inc., has set forth ten propositions of law 

These 
a number of perplexing problems, 
of the Trade Mark Act and 
of the right to repack or rebottle the 
The Court is expected to give a 


writ January 23. If it 


court te propositions of law rais 


involving the purpos« 


also squarely raise the issu 
products of a foreign 
manufacturer for resale 
decision on the is granted, a hearing 
will follow in due course. 

Of course, Coty, the original plaintiff in the action, has 
filed Up to t 
time of the decision of the Circuit Court of Appeals in this 
total 


in vials and of powders in 


briefs opposing the granting of the writ. he 


case, it was estimated that the business done in the 
resale of foreign perfumery 


compacts averaged about $1,000,000 annually 


New York, 


over and 


\ visitor to the office of Ungerer & Co., 

gave “W. G.” a shock by knocking 
almost breaking a display bottle of Vertena, a remarkable 
solution of 


recently 


green color, which solution had been made in 
Ungerer & Co.’s office nearly thirty years ago. 
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Paul Jeancard, accompanied by his son Robert, 


in New 


arrived 
York recently on a tour of the country Mr 
Jeancard was a prominent figure in the natural raw ma- 
terial industry in France for many years and his products 
market He is 
Matieres 


known in this 
Nationale de 


similar corporations 


were well founder of the 


french Cie. Colorantes and many 


other 

Quelch, of Henry C. Quelch & Co., London, Eng, 
Plaza Hotel, in New York, January 10, for 
three weeks. 


at the 


a visit of two or The firm has the agencies 


in Great Britain for several important American specialties, 
including Cutex, Swandown, Woodbury’s, Hinds’ and Col- 


rite 


J. G. Siarri, manager of the Paris office of Morana, Ine. 
New York, Mrs. January 
7 after a month and a half’s visit to the New 


17 
York 


sailed for [France with Siarri 
on the Paris, 


omee 


Grand 


(Mich.) Herald 


chapter to the success of Miss Mayme Huysman, who was 


Rapids devotes an illustrated 


graduated six years ago from Notre Dame University and 


} 


then branched out into the perfumery industry, utilizing 


her knowledge of chemistry, reinforced by a 
start the Auld 
Co., of which she is the sole proprietor. 


course in a 


business college, to \cquaintance Perfume 


New York, 
Directors to increase the 
$15,000 to 750 shares, or 5,000 pre- 


1,250 stock, no par 


\t the recent annual meeting of Van Dyk & Co., 
it was decided by the Board of 
cal ital stock 
stock, and 
value. The 
President; M 
Kc. oe. 


was a fair business year and it expects that in 1923 many 


trom 


‘ > 
ferred shares of common 


Board of Directors consists of: S. Isermann, 


Isermann, Vice-President and Secretary, and 


Steele, Treasurer. The company reports that 
of the new products, which have been developed in the 1: 


few years, will be placed on the market 


Owing to an unfortunate accident, part of 
| Polak 


was damaged in 


a shipment of 
& Schwartz 


There- 


eautiful insert advertisements of 
Ltd... Zaandam, Holland, 


fore some of the copies of this issue have 


transit 
been bound with- 
suit this customary work of art. 
\ few specimen inserts have been set aside for those of 
ur readers who are desirous of keeping the series complete 
and copies will be furnished on request as long as the small 
supply lasts 

A. L. Van Place, New York, an- 
that his firm has been appointed New York agent 
for Marey & Co., 35 Rue Marey & Co 
are manufacturers of synthetic aromatic chemicals, terpene- 


\meringen, 15 Irving 


hounces 


Lafayette, Paris. 


less and sesqui-terpeneless oils, and a number of derivatives 
We are advised that 
the line is very complete and that an ample stock of goods 


ind isolates from natural materials. 


will be carried in this country. 


bought 


\bbott 


the entire Dermatological Laboratories, of Philadelphia. 


Laboratories, Inc., of Chicago, recently 


Eli Lilly & Co., wholesale druggists, Indianapolis, Ind., 
have bought a six-story building at Spring and Crosby 
streets, this city, to house their New York branch, of which 


G. E. Dunbar is the manager, after February 1. 
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Elie Nadal, senior partner of Nadal, Desparmet & Cic 
Nanterre (Seine), France, arrived in New York on the 
Vajestic January 3, and will spend a brief period of time 
to confer with their American representative, the Belgian 
Trading Co, New York Che latter also care for the 
American interests of “Nerolium” Co-operative Society of 
proprietors of Orange Groves, Vallauris, France, which is 
devoted to orange flower products, and “Hortus” Co-opera- 


ego- 


tive of the Flower Growers of the Siagne Valley, P 


mas, France 


The Royal Mirror Works, 187 Mercer street. New York, 
advise that they have increased their manufacturing capacity 
and are therefore resuming their announcements to the trade 
through our columns. Their ad in this issue appears on 
page 113 

The Belgian Trading Co., of New York, announces that 
it has appointed Clarence Morgan & Co., 355 West On- 
tario street, Chicago, as its representative for the Middle 

West territory. This com 

pany has recently been 
making rapid progress in its 
field of acting as manufac- 
turers’ representatives and 
has acquired the agency for 
several important firms. 

The Morgan company an- 
nounces that William J. 
Mitchell, well known to the 
Chicago trade, was added 
to its forces on January 1. 
The company gave a Christ- 
mas party at its offices, 3 
West Ontario street, Chi- 
cago, on December 23. In 


55 


CLARENCE ‘MORGAN slg oo 
addition to a bonus distri- 


ution to all employees, gold pieces were given at the en 
tertainment and a “grab bag” drawing was held. Luncheon 
was followed by dancing. Among those present were Mr 
and Mrs. Clarence Morgan and daughter, Mr. and Mrs 
Harry Spohr, the Misses Fannie Shapiro, Marguerite Day- 
ton and Florence Graham, and Messrs. A. H. Mertens, | 
M. Black and J. F. Turner, 

Clarence Morgan, the energetic head of the company, 
was a visitor to New York early this month, renewing old 
acquaintances and making numerous new ones 


Belgian Trading Co., Inc., 44 Whitehall street, New York 
City, in its attractive insert between advertising pages 74 
and 75 of this issue, illustrates with actual examples thre: 
f the seals of the G. Vachiery Co., Paris, France,. for 
whom the company is sole United States and Canada 


agents 


M. J. Seeley, of the sales department of Antoine Chiris 
Co., New York, is on a trip to the Coast and will be gone 


about six weeks. 


Mr. and Mrs. Harry H. Forst were among the recent 
interesting visitors to our sanctum. Mr. Forst is the head 
of the Forst Products Co., Inc., manufacturers of syrups, 
extracts and colors, at New Orleans, La. He was on a two 
weeks’ business trip to Louisville, Chicago and New York 
buying supplies 


rhe attractive booth of the Melba Mfg. Co., of Chicago, 


at the Detroit convention of retail druggists, is pictured 
st 


in the N. A. R. D. Journal. The exhibits consisted of 
Melba specialties in perfumes and toilet products. 


Femigloria Laboratories, incorporated in November, is 
now located at 316 West 14th street, New York City, but 
soon will have to move to larger quarters. Dr. Fred G. 
Hoffherr, the chemist, has provided a number of cosmetic 
specialties for the company to manufacture, including his 
“Twinkle Powder Pencil,’ 


1f which are reported to be meeting with success. A new 


nail polish and face creams, all 


intiseptic, one of the firm’s products, is now being used in 
several hospitals and when it is put on the market an ex- 
tensive advertising campaign will be started. ‘Business 
grows better every day,” said Dr. Hoffherr early this month. 
Dr. Milton C, Whitaker, vice-president and a director 
1f the United States Industrial Alcohol Co., and president 
of the United States Industrial Chemical Co., received the 
Perkin Medal, presented an- 
nually for the most notable 
achievement in applied 
chemistry by the American 
section of the Society of 
Chemical Industry, on Janu- 
ary 12 at the Chemists’ 
Club, 52 East 41st street. 
The award to Dr. Whi- 
taker was made in recogni- 
tion of a series af achieve- 
ments in the continuous pro- 
duction of ethyl acetate 
made by himself and a corps 
of research chemists work- 
ing under his direction. 
Mitton C. WHITAKER The presentation was 
made by Dr. Charles F. 
Chandler, of Columbia University, a former president of 
the Society of Chemical Industry. Others present included 
Dr. R. H. McKee, of Columbia, and Dr. A, A. Backhaus, 
director of research of the United States Industrial Chemi- 
cal Company of Baltimore. 
The Perkin Medal is considered to be the highest award 
be given in recognition of unusual development in 
chemistry. The first recipient was Sir William Perkin, the 


that can 


discoverer of mauve, the first coal tar dye, and whose work 
is the basis of the highly developed modern dye industry. 
Dr. Whitaker, it was stated, in connection with the award, 
has recently developed novel principles and methods in con- 
nection with the production and uses of alcohols and sol- 
vents that a century of research in European laboratories 
has not even touched. These discoveries have been not 
merely of scientific interest, but have been reduced to prac- 
tice and chemical products which once were mere labora- 
tory curiosities are now heing manufactured on a large scale. 
Dr. Whitaker, who was formerly head of the Chemical 
Engineering Department of Columbia University, has estab- 
lished a research laboratory with the chemical company 
of which he is the head, founded on the idea that American 
chemists, if afforded the proper support and opportunity, 
would develop along practical lines even more rapidly than 
their European rivals. The principal line of investigation 
of this laboratory comprises the various alcohols for in- 
dustrial purposes and their derivatives as commercial sol- 


vents. 
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Bossert, 
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December which was attended by _ thirty-eight 
Mr. Magnus is th on of Mrs. Magnus and the 
Magnus and a grandson of Gen. Lucius 
Atlanta, (ga In 1914 he 


the Staunton Military Academy, latet 


P« recy ( ecil 
trom 
Naval 


business and 


}. Gartell of was graduated 
serving as a 
lator during the war He well known in 
ihhated 
York 


Following her graduation trom the 


with numerous chemical and allied clubs in 


Brooklyn Heights 


Seminary three years ago, Miss Werner made her debut 
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us accepted at once by Brooklyn and Manhattan s 


becoming an active member of the Junior League and 


herself with the social and club interests of thr 


in Brooklyt Last autumn she returned from 


Theodore W head « 
W. Fost Bro, Co., 
1 souvenir folder containing the 
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Third Rhod 


a half years in the Civil 


Foster 
Providence, R. I., is send 
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by 


silversmiths and 
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vears from tl the 


ires, for marked the exact 


founding of the firm 


Theodore W. Kos riginally a small plant it hi 


Mr. 


appreciation 


grown until it is an institution in Providence Fostet 


his greetings to his friends tells of his 


of their good will and contidence which have “served as an 


source of personal and business inspiration.” He 


unfailing 


adds “To my honored business associates, whose un- 


lovalty has made possible the development of this 


stinted 
gratitude.” The Foster 


New York City by Ralph Wilson 


institution, | express my deepest 


epresent« du 


formed under the title of Drug 
to hold drug Madiso1 


February 19 to 22. State 


ganization recently 


f New York 


Garden in 


plans show in 


i 
the week ot 


Walker 1s 


committee in charge afd various 


Square 


Senator James ] mentioned as chairman of the 
have been 


William 


street, 


manufacturers 
representatives to act for them 
26th 


better 


asked to appoint 
H, Wellman 


lines the 


assistant secretary, 35 East out- 


objects as follows: To promote feeling 


between the manufacturer, jobber, retailer and distributor 


and to develop stronger co-operation among the four fac 


tors in the metropolitan drug trade 


called to tl Hen 
Cincinnati, Ohio, which appears 
The ob- 


representative num- 


Attention 1s 1e attractive insert of the 


derson Lithographing Co., 
between advertising pages 122 and 123 of this issue. 


verse side of the insert shows a few 
bers from the company’s line of stock perfume and _ toilet 
the reverse side contains a picture 


plant 


preparation labels and 


of the company’s large together with a brief de- 


scription of the service the company renders. 


Ungerer & Company, Inc., essential oils and perfumers’ 


entertained the managers of several of their branch 
New York latter part of 
C. L. lorns, in charge of the St. Louis office : 


materials 


offices in during the 


| kecember, 
Edward l'rippe 
Philadelphia manager; L. H. Carlson, of the Detroit 


\hles, eacl 
spent some days in New York acquainting themselves with 


branch 


and Harry J. manager of the Chicago office, 
the latest developments in the Ungerer line and laying plans 


for the new yeat \ll reported favorably on business con- 
ditions in their territories and expressed themselves as con- 
dent that the steady improvement in trade which has bee; 
1922 will 
Ungerer & Co 


only all important points in the United States, but Can 


noted in be continued and accelerated during 1923 


have a close-knit organization coveri 
and Mexico as well 


that 


From all sections the report 


same, 1923 may be counted to show excellent 
in all lines 


iled a 


\lbany increasing its capital stock fi 


The company has certificate with thi 


of State at 


to $250,000 


secretary 


rm $20,000 


W. G 
about 


Ungerer host at a Christmas dinner given t 


December 20 
D'Or, was in the 


was 
seventy-five of his personal friends on 
The affair, held at the 


i farewell party in advance of the sailing of Mr. Ungerer 


Lion nature of 


urope January 6, on the Majestic, for a 


protracted 


\lr. Ungerer’s 


voyage, 


friends, assembled at the pier to 


bid him bon made comment on his splendid healthy 


remarked with a wise wink: 
that | 


agreed that it 


ppearance, whereupon he 


“That is due to the fact 


\nd all 


have just been 


was a very good job 
\dolp manufacturer and 


East 


Klar, importer of cosmetics 


19th New 


hat the demand for rouge, face powder compacts 


t accessories, 5 street, York, 
uid other Klar specialties has increased so heavily that it 


will become necessary soon to again add to facilities of 


laboratories, which were enlarged only last November. 
B. Kronish, in charge of the creation department, said 


“Tt : 
c 8 


uur products has grown, | 


really remarkable how the demand for 


attribute this result in part to 
the use of the best ingredients in all of our preparations and 


to the personal supervision of the laboratories by my 


brother, David Kronish, who is an expert chemist. One of 
the best 


innovations we hand- 


started with 


ever introduced was the 


painting of novelty boxes, which originally 


rouge and face powder vanities. We now are d in 


orating 
a similar manner lipsticks, eyebrow pencils and other metal 


containers, our newest being the supersize lipstick, hand- 


decorated, which is selling splendidly. Our art department 
has grown to considerable size 
attention is being given by Adolph 


Particular personal 


Klar to the hair net branch of the business and steps a 
taken to 
Nets of 


owl 


being meet the expansion expected in the new 


year. various brands are put up for dealers under 


With the bobbed hair 
end of the 


their names. waning of the 


craze, this Klar establishment is expected to 


share in the bright prospects of the other departments. 
Karl Kiefer Machine Co., Cincinnati, Ohio. has arranged 
for a booth to exhibit its bottling machinery at the National 


Canners’ Convention, 22 -2¢ 


Atlantic City, January 22-26 
Denver (Col.) distributors of Procter & Gamble products 


are conducting an extensive soap wrapper contest 
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iughnessy, formerly of Drug and Chemicals 


De Mattia Chemicals, Inc., New 


of sales to the perfumery and 


been elected vice president I 

18 East 16th street, New York ¢ 
of the European offices of the com 
arrived recently on the Olympic tor 


lis country where he came to get acquainted wi 


t 


ind to secure information as 

perfumes, vials, laboratory glas 

ipparatus. Following a stay of se 

untry, Mr. Sanders sail wr [europe 

ipic on January 20. Mr. Sanders will have ot 
und will be in active supervision of manufactur 


diting shipments in the various factories of the 


se genial countenance appears 

rraph, is the author of the attrac 
tive advertisements of 

Trece Laboratories, of whi 

advertising mal 

Siebert knows 


ind aclve rtis 


his pr t capacity has 
en material aid to 


founder, Myram Picker, 


building up the Trec« 


ness 


opposite the old 

Wm. C. STteBert ofthc In due time he 
a full fledged journe! 
he famous typographical union, 


iration while he studied the ar 

irious noted printeries, including that of 
Vinne, famous inventor of artistic type faces 
f exquisite products of the craft As fore- 
itendent and later as an employing printer he 


sorbed much valuable information Branching aside for 


time, he was a reporter and later editor of a newspaper 
inally he decided to utilize his genius in the advertising 
ield and became the associate of Elliott, author of “Sunny 

* and lined up in various novel advertising campaigns 


rv successful 


Magnus, Mabee & Reynard, Inc., essential oils, drugs 
| | following their recent sales convention, have 
outlined a redivision of the sales territory in the United 
States. Among other changes made, J. P. McCarthy as 
sumes charge of the Boston office, and also covers the 
states of Maine, New Hampshire, Vermont. Massachusetts 
and Rhode Island. Robert B. Magnus, formerly purchasing 
agent, will travel from the New York office through a part 
of the New England states Fred Hornecker takes charge 
of the Philadelphia and Baltimore sales districts, while 
Fred Rauch and P, W. Hanson now represent the company 
through the Southern and Southwestern states. Other 
representatives of the company continue in their duties with- 
out change 


Julian W. Lyon, president of the New York corporation 
that bears his name, sailed January 20 on the Olympic for 
a short business trip to Holland, France and England. wher: 
he will confer with the company’s principals, Polak & 
Schwarz, Ltd., Zaandam, Holland; August Bermond, Nice, 
trance, and Sociedad Anonima Monegal, Barcelona, Spain 

The company is planning enlarged operations and has 
ulded to its organization Albert M. Wangler, treasurer, 
and Ivon Hl. Budd, secretary, who have acquired an in- 

Mr. Wangler will devote his at- 


tention to finances and a general inside management, and Mr. 


st in the company 


Budd will b nnected with the sales department Mr. 
Lyon l ue to handle the buying and general af 
[ company and Mr. R Smith, vice-president 


he sales department 


Palmolive Co., of Milwaukee, has established 
Memphis, Tenn 


office in the Randolph 


rench Cosmetic Mfg 


umnounces that the company 


has fortunately obtained the 
services of | A. Schaibk 
chief chemist Mr. 


. | ] 
le received his legree 


all 


hemistry from the Uni- 
Paris; served as 

he \ssay Office 

id was Honorary 

rofessor ot \nalytical 
Chemist He also was a 
member ot the Admiunistra- 
1 


ive Board 


ot the Bourbouz« 


ciety of Laboratories of 


honorary deg 


chemistry \t 
was chemist of 
giaflore Institute, with y in compacts, ete., and of 


the Central irmacy . Fran Mr. Schaiblé also has 


held positions « f | for important com- 


panies in Mexico 


M. DeMattia Chemicals, Inc., have moved into new 
larger offices at 136 Liberty street, New York City, 
arehouse at 88 Watt street, 


York City. The rapid growth of the company since 


have arranged for 


was founded less than year ago was celebrated by a 


a 
theatre party December 23 at the Princess Theatre where 
the whole staff enjoyed a musical comedy, after which 
there was a banquet and dance at the McAlpin Hotel, thirty 
eight members of the staff being present. Considerable in 
terest was manifested in a humorous magazine compiled 
and read by Marcel Scherer, secretary of the company. A 
similar affair will be held annually, and it is also planned 
to hold get-together meetings quite often during each year 


\mole Soap Co., which manufactures the various Amok 
products ‘at Tippecanoe City, Ohio, was visited by fire 
recently. But for the operation of the sprinkler system the 
plant might have been destroyed. Fortunately, the damage 
was kept within limits and the firm’s business was not seri- 


ly interrupted. The more valuable perfumes and soap 


ous 
materials were stored in a concrete section of the plant, 


affording ample protection from the flames. 
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Standard Automatic Machine Co., 


stated in 


he claims of the 
Rochester, N. \ a complaint filed in the U. S. 
District District of New York, 
are sharply challenged in the answer filed by the defend- 
ant, The Karl Kiefer Machine Co., Ow- 
ing to congestion will probably not 


Court for the Southern 


Cincinnati, Ohio. 


in the courts the case 


be tried for over a year. 
The Standard Automatic Machine Co. claims that Al- 


phonse J. Gosselin was the first and sole inventor of cer- 


tain new and useful improvements in vacuum filling ma- 


chines not known or used in the United States before his 
invention, January 11, 1917, and not patented or described 


before his invention or more 


The 
assigned to it; and it seeks an in- 


sell- 


in any printed publication 


than two years prior to it. company claims that the 


Gosselin patents were 


junction to prevent the defendant from. making and 
ing vacuum filling machines. 

The Karl Kiefer Machine Co. in that 
Alphonse J. Gosselin was the original inventor of any new 


useful 


its answer denies 
and improvements in filling machines and sharply 
challenges the claim that his was a pioneer invention. In 
support of this the company avers that long prior to the 
alleged invention every principal and combination of de- 
vices claimed in Gosselin’s patent was fully set forth and 
Fur- 


every 


shown in 35 other prior patents dating back to 1870. 
Karl that 
and patent 


thermore the Kiefer Machine Co. states 


substantial material part of the Gosselin was 
publicly known and used more than two years prior to the 
Gosselin application for a patent; and a list of 13 users 
is given in support of this contention. 

The Karl Kiefer Machine Co. also says that it has made 
characteristic of the that the 
liquid and air passages are permanently open throughout 


length and that the Standard Automatic Ma- 


a distinguishing invention 


their entire 
chine Co, does not manufacture and sell any machines un- 
der the Gosselin patent with permanently open passages 
from a supply tank and em- 
employ the 


but draws the liquid directly 


ploys valves in the and does not 


Passages 
alleged essential features on which the patent was granted 
The defendant that the 


does not reference to the 


company therefore claims patent 


truth with 
invalid. It is 
the plaintiff are a 


lin 


disclose the whole 


invention and therefore is further alleged 


that the contentions of fraud on the 


patents was ob 


Goss« 


public and the issuance of the 


tained by misrepresentation. A counterclaim is set up by) 


the defendant asking for at least $10,000 damages for acts 


of the plaintiff in threatening defendants’ customers with 


infringement suits \ permanent injunction is also sought 


by the defendant to restrain the plaintiff from further acts 


ot the same sort which are indicated in the brief hled by 


Allen 


& Allen of Cincinnati, Ohio 


ts attorneys, 


] ] 
elected 


Gaston DuBois, 
H. O. McDonough 
Rassieur Phe officers 
are: Chairman of the Board, John F. President, 
Beverly D. Vice President, Gaston DuBois; 
Vice President, Edgar M. Third Vice 
Frank L. McCartney; Treasurer, H. G. Gun- 
ther; Secretary, W. R. 
A. Zacher. Frank L. 
dent in Charge of Sales, while 


Monsanto Chemical W 
John F 


Edgar M 
Theodore 


Stockholders of orks have 


the following directors: Queeny, 


Beverly D. Harris, Queeny, 


Joseph D 


Lumaghi, new 
Queeny ; 
Harris; First 
Second Queeny ; 
President, 
Phemister; Assistant Secretary, C. 
McCartney’s title is now vice presi- 
Edgar M. Queeny is vice 
president and assistant general manager. The business out- 


look was reported as extremely satisfactory. 


PERFUMER 


duck-shooting party at 
Md., 
men in the supply part of the industry of New York. There 
Wirz and Sewell H. Corkran, of A. H. Wirz, 
William IH. Green, of Tin Decorating 
\ddison Lithographing Co., New York; W, E, 
Swindell Baltimore, Md., 


additional friends not connected with the industry 


\ recent Island Club, 


well-known 


Pope’s 
Chincoteague Bay, consisted of several 
were A. H. 
Inc., Chester, Pa.; 
Co. and 
three 
[hey 
were on the shooting grounds three or four days and man- 


Swindell, of Bros., and 


aged to bag ten geese and lifty ducks, and the occasion was 
otherwise profitable, due to the good fellowship and inter- 


that camp. 
first evening was devoted to the discussion of gems of 


esting discussions marked the evenings at the 


The 
current literature, particularly poetry, in which Mr. Green 
particularly the Eng- 
Mr. Corkran, who js 


a deep student of the English nobility, told a number of 


shone, and a discussion on bird life, 


lish sparrow, was led by Mr. Wirz. 


interesting anecdotes and Mr. Swindell participated impar- 
tially in the various subjects. 

A long distance record in shooting from the blind was 
established by Messrs. Corkran and Green, who spent all of 


one day from sunrise to sunset, Micawber-like, waiting for 


something to turn up. 


T. T. Holman, who has been connected with Antoine 
Chiris Co., New York, for over twenty-two years, started 
recently on a well-earned vacation, sailing on the Samaria 
for a four months’ trip around the world. 


J. E. McBrady, Chicago, head of the perfume 
bears his name, made a trip to Boston recently with } 
McBrady. 
growing business 


He was investigating Eastern markets for 


Pierre S. Cunisset, vice-president of Antoine Chiris Co. 
arrived in New York on the Paris January 13 


annual visit. 


his usual 


Frank H. Lowenfels, vice-president of M. DeMattia 
New York City, accompanied by Mrs. 


Lowenfels, has returned from a trip to New Orleans, La 


Chemicals, Inc., 


The 


near 


bottle of cenanthic ether, 


gas stove, recently caused a 


breaking of a 
the flame of a 


accidental 

small fire 
. 246 Pearl 
bookkeeper, was 


in the stock room of the O. A. 
street, New York 


burned on the 


Brown Co., Inc 
Joseph 


Croege rs. 
severely legs, His cries summoned other 


employees, who prevented the blaze from spreading. The 


injured man was treated by a physician from the Beekman 


Street Hospital and then went home, where h rapidly 


recovering 


used a loss of betw $30,000 and 
$40,000 in the Jersey City five-story factory of the Ander- 
son-Hillier Co., Inc., of New York Drugs iced such 


a heavy smoke that the firemen had to use gas masks. The 


Fire on January 6, ca 


loss was covered by 


insurance. 

Lemoine Cie, 294 New York City, 
sent to friends in the trade during the recent holidays hand- 
leather bill-folds. The spaces provide for cards, and 
that the user will be able io carry 
The name of the 


donor appears in gold letters on an inside fold 


Pierre Pearl street, 


some 
the wallet is so flexible 
amount of 


a considerable money in it. 
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The Read Machinery Co., of York, Pa., which makes three 
speed mixing machines for perfumes, soaps and flavoring ex- 


tracts, and whose announcement appears on advertising page 


% is e of the important growing concerns in the ma- 
chinery manufacturing industry, as it relates to the indus- 
tries in which our readers are interested. Started little 
more than a decade ago, its progress at first slow and sure, 
has within the last few years become so rapid that enlarge 
ments of the original facilities proved inadequate and it 
was decided to build a complete new extra plant, an illus- 
tration of which is herewith given. This plant, equipped 


CoMPLETE NEw PLANT or READ MACHINERY Co., YorK, PA. 


with all the modern daylight saving and other up-to-date 
appliances, has only recently gotten into full swing. This 
factory in York is additional to the one at Glen Rock, Pa., 
for the two are now necessary to meet the demand that 
has developed for Read machines in the last fourteen years. 

In 1908 the first Read plant had its inception at Glen 
Rock, where the Read mixing machines were originated. 
Additional facilities had to be found from time to time and 
as the demand grew it finally became necessary to duplicate 
the source of production. It was then decided to erect a 
complete new factory and York was chosen for the purpose. 
The result of this move is shown in the illustration. The 
York building has a floor space of over 38,000 square feet 
and is constructed of brick and steel. Practically two- 
thirds of the wall surface on all four sides are of glass 
to admit an abundance of daylight. 

There has been a remarkable and substantial growth in 
the sales of Read mixing machinery. In a recent state- 
ment given out by the Read Machinery Co. it is asserted 
that there are now more than 14,000 of their mixers in use 
in this country and in Europe. 

The general offices of the Read Machinery Co. are in 
York, Pa., while branch offices have been established in the 
larger cities of the United States, England and France. 
The officers of the company are: President, H. Read; vice- 
president, C. Tritter, and secretary, O. R. Read. 

Some of the companies using Read Three-Speed Mixing 
Machines are: Colgate Co., Jersey City; United Drug Co., 
Boston and St. Louis; J. B. Williams Co., Glastonbury, 
Conn.; Amarosa Mfg. Co., Brooklyn, N. Y.; Schrouder 
Drug Co., Grand Rapids; National Mfg. Co., Chattanooga; 
Sun Drug Co., Los Angeles; Owl Drug Co., San Fran- 
cisco; Scholtz Mutual Drug Co., Denver; Meyer Drug 
and Tea Co., Chicago; Pepsenic Seltzer Co., Worcester, 
Mass.; Brown Pharmacy Co., Detroit; Solvay Process Co., 
Syracuse; Sims Drug Co., Pittsburgh; Star Drug Co., 
Galveston, and Ritter Dental Mfg. Co., Rochester, N. Y. 


Perusual of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 


The Wall Street Journal says: “U. S. Industrial Alcohol 
Co. staged a comeback in earning power in 1922. In the 
last half plants were operated at capacity and outlook is 
that this will continue in 1923. While earnings cannot be 
given at this time, owing to the fact that the company has 
subsidiaries in Cuba and Porto Rico, and that its inven- 
tory fluctuates in price, they are estimated more than 10 
per cent on 240,000 shares of $100 par capital stock out- 
standing. 

“In 1921 U. S. Industrial Alcohol Co. readjusted its in- 
ventory and property account, cutting each to the lowest 
possible valuation. Price improvement has 
subsequently increased the value of all raw 
material and products. This will be re- 
flected in report for 1922. 

“During 1922 the company perfected a 
new apparatus for production of fuel alcohol 
for motor power, particularly potent when 
mixed with low-grade gasoline. Capacity 
production is now being sold to oil com- 
panies, and steps will be taken to increase 
production. 

“Chemical branch has been expanded and 
now ranks high as a producer of chemicals 
having an alcoholic base. New develop- 
ments in this industry are under way, and 
the new year is likely to see some useful and profitable 
discoveries which will increase demand for commercial 
alcohol. 

“Balance sheet for 1922 will show substantial improve- 
ment in profit and loss surplus. It will be free from funded 
debt, and bank loans will be materially reduced. At the end 
of 1921 surplus was $10,395,273, reserve $4,501,736 and net 
working capital $4,436,187. Book value of common stock 
was $143 a share. 

“Steady progress since the close of the war is gradually 
eliminating the impression that U. S. Industrial Alcohol Co. 
was a ‘war baby.’ Management expects to demonstrate in 
1923 its ability to earn dividend without the aid of war 
business.” 


Louis Kronish has been appointed general manager of the 
Salikof Sales Co., manufacturers of Salko and Belle Hovey 
toilet preparations, 114 South Second street, Philadelphia, 
Pa. The company has secured a new building at 126 North 
Third street, Philadelphia, and it has also opened a New 
York office in the Herald Building with D. M. Bell as its 
New York representative. 

Joseph M. Franks, begins on advertising page 100 the 
first of a series of announcements on stearate of zinc 
and stearate of magnesia, in which the Franks Chemical 
Products Co., of which he is the founder, is to specialize. 
It is announced that he has been in the chemical business 
for the past 20 years and has been active in lines touching 
this field since 1913. 

United States Sanitary Specialties Corporation, whose 
executive offices are in Chicago, have taken a lease of the 
entire building at 426 Greenwich street, New York City, 
where they have established sales facilities to meet the de- 
mands of their rapidly growing business in the East. A 


large stock will be carried of their liquid soap, deodorizers, 


disinfectants and other products. Harold I. Koppelman is 
president and general manager of the firm. 
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had a wliday 


fake 


water, 


experience with sellers of 


put up in attractive bottles containing 


popular labels. The operations were carried 


less extensively, the baiting their vic- 


what appeared to be 


sellers 


genuine odors and offers of 


repeat call on Harry L. 


notified t 


One of them made a 


he police. Two 
: Donald C. 
Gould, were arrested and a raid was made on their flat, 
filled 
scated. The prisoners told hard 


arousing sympathy by his pleas 


ile aler, wh 
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where 200 bottles with ornamental labels and with 


water were found and con 


luck 


them 


stories one ot 


ung wife and baby. The two men finally were 


ed to go tree, hough they evidently had 


} hroken 
press packages Of Drokel 


ing extensively, fo 
turned fi the police 
scheme in Chicago 


National Soap 


are indebted to the Citrox Co. and the 


ume Co., both of Chicago, for calling our attention to 
swindle Irom the latter c this comment 

This selling of fake perfume is the talk of the town. Let 

will use the good 

the ne body of 

f whom we all 
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th 


f the most magn nt magazine in the world, yout 


Magazine 


$17 296 


ry $10.865 


$3.60 


8, listing 


Shongood 


of the 
board of directors of the New 


Joseph Burnett Co., has been made a 


York Asso 


member of the 


Manufacturers’ Representatives 


ciation of | 


Palmolive Co. has opened a branch office in Syracuse, 
N. Y., sending W. R. King there from this city to be in 
charge as district manager, with a force of thirty salesmen. 
These attended the inauguration: FE. H. Little, 
eastern manager; J. S. Hewitt,. manager, 
New York sales branch; Edward’ Green, of the accounting 
office in Brooklyn; Ross Meahl, Milwaukee, of the indus- 


trial department; Carl Sellmer, department manager of the 


officials 


divisional sales 


Crystal Soap lines. 


Nipola Products .0.. 
Nips Co., Inc., of 
stock, 


company will maint 


1708 Woolworth Building, N« 
Hoboken, 


patents, g 


City, has absorbed 


and has taken over the entire 
latter concern. The 
headquarters in the Woolworth Building and it has 
the ninth floor of 110 West 14th street where its fact 
Mifflin & 


and also formerly with McKesson & Robbins, In¢ 


etc., of the 


be located. George Londoner, formerly with 


manager. The other offices 
president; L, A. Van 


W. Jenisch, 


appointed general 
Myer 


treasurer; and H. 


pany are \rensberg, 
retary and 
market imported 


The company will ertumes 


through vending machines 


Van 
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the Flylock 
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Street, 


Dyk, manufacturing chemist 
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Chemical Products Divi 
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44 Bea 
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J23 15 expected to earn more 
300,000 shares of V. Vivaudou. In 


ny is reported to have had a very succ 


business, and early consideration is 


resumption of dividends Che e: 


irre! year ar©°e very Optimist 


yrmed source Regular 
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share, in addition to tl 


Numer 


Son, the 


Crooks, ot 


friends of H. D 
perfumers, will regret to le 


illness 


One son and three daughters also survive 


death of his wife on January 11, after an 
months. 
friends, including a large representation from the 
Association, attend 
floral 


Cre »¢ ks was 


Perfumery, Soap and Extract 
tributes 


held 


number of 


Mrs. 


funeral, The large 


show the esteem in which 


many acquaintances. 


Schwartzman announces that he has resigned 
Herman 


J. Dudley 
as officer, director and general manager of the 
Chemical Co., of Brooklyn, N. Y. 
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Co. have scored again heavily in doing some- 
thing colossal First the largest clock in the world, next 
the biggest thermometer on the Atlantic City Boardwalk 
and now what is probably the largest sign of its kind to be 
found anywhere on earth. Wonder what next? 

The accompanying illustration shows the sign, which is 
verv nearly finished, atop one of the main eight-story Col- 
gate & Co. factory buildings in Jersey City, just across 
the Hudson River from New York City, to say “FAB” in 
a big way. The steel structure of this sign weighs over 
100 tons, is 153 feet long and rises 75 feet above the roof 
of the building, which is 112 feet high. The sign is more 
than half as hig! the building. The letters forming the 
word FAB are 56 feet 6 inches high, the vertical strokes 
being 12 feet wide and the horizontal strokes 10 feet 6 
inches wide 

The word FAB can be easily read with the naked eye 
from a point eight miles away, and the sign is visible at a 


distance of thirty miles Much experimental work was 


r 


MAMMoTH NEW SIGN 


carried on in connection with the illumination of the sign. 


The paneis were illuminated with “flood lights” of different 
intensitic s, and each set was care fully observed from differ 
ent locations in New York and in New Jersey. They wer 
also photographed and ords kept for comparison and 


erencs 


Of necessity, the flood lighting lamps must be placed be 
low and to front of the sign, and it was found that a truly 
vertical pane! reflected most of the light upwards, due to 


ys were projected on it. By 


the acute angie at which the ray 
f 


forming the panel of a series of slats, similar to the ordinary 
house shutter on a gigantic scale, and setting the vanes at 
the correct angle, so that the reflected light was thrown 
off in an almost horizontal direction from each one, the 
best effects were obtained. 

The scheme finally adopted was a series of 6-inch slats 
spaced 6 inches apart, each slat being inclined enough from 
the vertical to give the desired result. This construction 
makes a poor day sign, owing to the fact that one can see 
through the letters. To minimize this trouble additional 
slats are placed behind the openings which will make the 
letters virtually solid. These slats are inclined so as to 
divert the wind through the openings of the front slats, thus 
lessening the wind pressure. 


Che actual illumination was submitted to the Illuminating 


Laboratory of the General Electric Co. at Schnectady, and 


a complete scheme was worked out, which consists of 48 


[ype L-1 flood lighting projectors, each fitted with a 500- 
watt lamp. The lamps are so placed and the various beams 
from them so arranged as to give as near a uniform in- 
te nsity as possible. 

The original idea of flood lighting the entire sign. instead 
f outlining the letters with myriads of incandescent lamps, 
was conceived by Bassett Jones, of Myer, Strong & Jones, 


consulting engineers, New York. and he. with the Colgate 


engineers, carried on the experiments t 


epresentatives of 
perfumery and 
nce from February ) 
ment Accommodations for out-of-town mer 


Hotel in Manhattai 


btained at the 


Colgate & Co.’s band, sixty | g, 9 tly gave 
t program which was broadcast fron Newark, N. 
}.. much to the enjoyment of radio listener T 

eputed to be one of the largest, if 
ands in the country Somebody 
musical match be arranged be Colgate 
ither the New |} ice n wr the Street 
Department Bat N irk, both of whi 


laurels for their 


at Jeffersonville, which the 

from the State, the proceed- 
Attorney General. Col- 

1e property and tl 

necessary factor in 

e transfet take place until n 

iutumn. Colgate ( re prepared, it is understood, to 

iv $50,000 in 

in make conveyan f tl roperty by 

Besides the Refor ‘y buildings, which will have to 


modeled, the tract comprise racti more than 46 acres. 


I 1 


t 
or a branch of the Jersey City plant it will furnish su- 


or facilities 


California Syrup extract Mf Co., Oakland, Cal., 


is added a new unit to it int at 1299 55th street, which 
has been the custom for the last three years. Established 
welve years ago, the company has made steady progress 
and seems to require at least one new plant unit each year. 


Santerba Perfumery Manufacturers, Inc., has obtained a 
1 


lease for five years of a store and basement at 174 Bleecker 


t, New York 


Charles Siegal, who took over the business of the San- 
Nox Chemical Co., Birmingham, Ala., last July, reports an 
excellent autumn business, running into the new year, and 
is very optimistic. Liquid soaps, soap compounds and per- 
fumed disinfectants are the chief products 

J. H. Weis, president of the Weis Co., barbers’ supplies, 
Louisville, Ky., predicts a greater volume of business in 
1923 than in any previous year. His December trade was 
much larger than he expected, even as an optimist. 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 

STAFFORD ALLEN & Sons, Ltp., London, Eng., Ungerer & 
Co., 124 West 19th street, New York, American representa- 
tives.— January Allen 


wholesale quotations on 


price list of the essential oil com 


modities is just at hand, giving 


various products handled by the firm, including terpeneless 


and expressed oils, Allen’s oleoresins, powdered drugs, etc., 
synthetics and sundries 
Morcan & Co., 355 West 
have issued their January price 
soap 


voted to Morcograms which are bright, snappy trade para- 


chemicals, 


CLARENCE Ontario street, 


Chicago, catalogue of raw 


] 


materials for perfumers and makers. A page is de- 


grapl 
sent us the 


Vew Idea, 
interest- 


FREDERICK STEARNS & ( Detroit, have just 


Autumn number of their lively little organ, the 
with Ne 


ing 


“DiGi 


\ 


Year’s greetings ew Idea always is 


No. 232 of a 
paper on studies from the medical research laboratories of 
Parke, Davis & Co., 

MEXICAN CHAMBER OF 
New 
of which are at hand, 

Henry LinpDENMEYR & Sons, 32 Bleecker 
York, have bound and 
handy form of more than 200 pages, describing and pricing 
There is a complete index and 


ALIS STANDARDIZATION” is reprint 
Detroit, who will supply copies. 

Commerce, Woolworth Building, 
Trade News, 
The subscription fee is $2.50 a year. 
New 
price list in 


York, is issuing Me-rican recent copies 


street, 


issued a catalogue 


card boards, etc. 


papers, 
a chapter is given on trade customs, as well as a chart of 


weights 

Dicest oF CoMMENTS on U. S. P. ANd N. F. For 1920, 
issued as Bulletin 131, Hygienic Laboratory, United States 
Public Health Service, printed in the Government Printing 
Office, Washington, is just at hand. It was compiled by 
A. G. DuMez and is an excellent compendium 

“Cuemist & Drvuccist 1923,” published by the 
London Chemist & Druggist, just received, is a volume of 
more than 400 pages, not including the blank ruled pages 
for diary purposes, The is complete and 
the literary contents include digests of laws, formulas, lists 


DIARY 


trade directory 
of associations, excise duties, poison antidotes and many 
other subjects in handy form for reference 

“Buyers’ Guipe-Book,” 1922-23 Edition, issued by Drug 
& Chemical Markets, New York, is divided into two parts, 
the first being a directory geographically arranged of the 
drug, chemical and allied industries, while the second part 
lists products handled, giving the names of sellers. The 
book seems to be more complete than previous similar pub- 
lications and shows evidence of care having been given in 
its preparation. In most instances telephone numbers are 
given in addition to other addresses of firms. 

“Year Book AND Diary For 1923,” published by the Per- 
fumery & Essential Oil Record, London, Eng., is received. 
Among the contents, besides calendars, etc., will be found 
a review on essential oils and perfumery for 1922, analysis 
of oils, yields, variations and constants for normal essential 
oils, characters of terpeneless oils, and a list of books on 
trade subjects. The usual tables of statistics are carried up 
to date and the book is as useful as usual. . 

T. C. Brown, district manager at Dallas, Texas, for the 
Procter & Gamble Distributing Co., returned home recently 
from a hunting expedition near Carrizo Springs on the Rio 
Grande with a 130-pound buck, a large loper wolf and a 
string of ducks as results of his marksmanship. On a 
previous trip Mr. Brown bagged three bucks. 
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BOOK REVIEWS 


Le CAMPHRE ET SA SyNTHESE, par A. Dubosc et La Cyl. 
lrabut 


(Camphor and its Synthesis and the Industrial Cultiva- 


ture Industrielle du Camphrier par le Dr. L 


tion of the Camphor Tree), Scientific Series of Ly 
Vol. 1, Edition 


285 rue Jean-Jaurés, Lyon, 8vo., 


Parfumerie Moderne, Pierre \rgence, 
64 pp., price 6 francs 


ostage 


extra. 

This well-chosen summary of the history, chemistry and 
economics of camphor will undoubtedly be of great value jp 
the immediate future, as the problem of the world’s supply 
invaluable substance becomes more acute. : 


of this Despite 
the great. extent of the literature of camphor, there exist, 
we are told by the eminent Professor Kondakov, who fur- 
nishes the preface to the present volume, but three publica- 
tions devoted to this topic, of which two are in German and 


one in Russian, One wonders how long the English-speak- 


ing world will have to wait for a concise summary of this 


important subject, 

The treatise of M. Dubosc, which takes up four-fifths of 
the present volume, includes a brief account of the history 
This is 
a description of the methods of production of 


of camphor from the first century to the present, 
followed by 
camphor and oil of camphor, as it is carried out in Formosa, 
China. The efforts at acclimatization of the 
camphor tree in India, Burma, Ceylon and other parts of 


Japan and 


the world are briefly mentioned as well as the American 
plantations which, according to recent news advices, are 
being abandoned. 

The most complete and thorough part of this study deals 
with the economics of camphor production. The growth 
and methods of the Japanese monopoly are described, and 
the “dumping” tactics by which it succeeded in killing the 
synthetic camphor are made clear 
Furthermore, the world’s prospects of camphor supply are 
set forth: Over against the present ironbound control by 
the Japanese monopoly are set the inevitable exhaustion of 
the Fomorsan camphor forests and the constant possibility 
of the production of synthetic camphor whenever a slightly 
Another factor not sufficiently 


nascent industry of 


raised price level permits. 
brought out by the author is that of camphor substitutes 
in the pyroxylin plastics industry, which are becoming more 
and more useful at the present time. 

Finally, a brief account of the principal synthetic methods 
of camphor production is given, together with a description 
of the most important patents, including those of the author, 
in this field. 

The general plan and balance of this short treatise are 
excellent. It suffers, however, from several imperfections 
The statistics are neither so complete nor so modern as to 
Some of the statements, moreover, 
For ex- 


be of the utmost value, 
do not accurately reflect present day conditions. 
ample, the author states (p. 18) that light camphor oil is 
hardly exported at all, and that the heavy camphor oil 
which is exported contains about fifty per cent of dissolved 
The extent of the railways of Formosa is also 
The orthography of foreign 
names, especially the German, Chinese and Japanese, is 
wretched, and the typography on the whole hardly reaches 
the standard proper to a scientific work. A more serious 
fault is the slight but noticeable dislocation of emphasis 
between the values of French and German scientific work 
on the chemistry of camphor. A serious omission is that 
of a bibliography. While a complete list of references to 
the literature of camphor would take up more space than 


camphor. 
greatly understated (p. 22). 
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this entire treatise, nevertheless a carefully selected short 
bibliography would have added greatly to its value. 

The paper on the industrial cultivation of the camphor 
tree by Dr. Trabut is a short but practical and authoritative 
account of the botany and arboriculture of Laurus camphora 
or, as the author prefers to call it, Camphora officinarum. 
Especially interesting is the story of the efforts of the eu- 
thor to further the cultivation of camphor in Algeria. 
A bibliography of 44 titles is appended 

Duptey H. Grant. 
PHARMACEUTICAL AND Foop ANALysis. By Azor Thurston. 
Published by Van Nostrand Co. 415 pages. Price $4.50 

This manual is stated to be the outgrowth of the 

Whi 


connection as Chemist (for seventeen years) with the | 
State Dairy and Food Department, and its political successor, 
Originally it was intended to cover a complete range of food 


and drug products, but size compelled 


au 


yok on general methods of analysis and 
Oils, Fats, Waxes, Dairy Products, Flesh 
Essential (or Volatile) Oils, onl; \s 
i 


to-date, including many of the official m 


eral (and State) food inspection departme: 
eral or U. S. Pharmacopoeia standards for eacl 


\lso a number of 


food inspection “Notices of Judgment” are referred to, to 


product 
where standards have been fixed Federal 
show adulterations being found in various products, in 
modern food inspection. A quite. complete bibliograpl [ 
riginal contributions, on the chemistry and anal 
various products, is listed after each section 
those products. 

To make such a work complete would be a monumental 
task and therefore any such book is necessarily limited in 
its value to official chemists. More than any other group 
of chemists, the official food and drug chemists must have 
constant access to a fairly complete special library con- 
sisting of hundreds of books of reference, research, official 
reports, legal documents, investigations and scientific society 


proceedings, dating back thirty years. The writer has been 


> 


accumulating them for 25 years and if only the valuable 


lata was incorporated into one book, it would be larger 
than the unabridged dictionaries. Hence any criticism on 
the score of completeness is unwarranted and one can only 
say, that as far as the book under review goes, it is modern 
and accurate. To the readers of THE AMERICAN PERFUMER 
& EssentraL Or Review the section of greatest interest 
would be that on “Volatile Oils,’ wherein nearly all of the 
oils used in flavoring extracts and in pharmacy are listed 
and individually dealt with, specific adulteration reported in 
Federal Notices of Judgment being given when possible. A 
hasty review shows some well-known official tests to be left 
Thus the offi- 
cial Hiltner method for citral in flavoring extracts is not 


out or only referred to in the bibliographies 


given and the same is true of a number of other official 
tests on oils and extracts. In a book, primarily for analysts 
not already familiar with official analytical methods, such 
omissions are unfortunate. In other words the book is not 
as valuable to those unofficial chemists, who may have use 
for it, as it might have been. However, it will serve to 
awaken a great many commercial and other analysts to 
a realization of what is involved in modern food and drug 
inspection analysis. 

Another volume, dealing with other foods and drugs other 
than those included (see above) is contemplated by the 
author, R. O. Brooks. 


NEW INCORPORATIONS 


(Our readers who may wish to take advaniage of this 
department are advised that it is desirable to write, not 
send circulars, to more than one of the names mentioned 
in the incorporations. Except in the case of the incorpora- 
tion of old firms, the postal people may have no ready 
reference for addresses of new business enterprises.) 

Coty, deal in toilet articles, $11,000,000 capital stock, has 
een incorporated in Delaware by B. E, Levy, Paul Fuller, 
Ir.. New York; P. A. Shay, Brooklyn 

Hixson Soap Co., Pasadena, Cal., has been formed with 
i capital stock of $50,000 

Hudson Alcohol Co., Inc., 761 ine avenue, West 
New York, N. J., buy and sell denatured alcohol, $10,000 
apital stock, has been ine: rp rated by \be D. Levison and 
others. Dominick Curcio is agent. 


Pilogen Corp., Manhattan Borough, New York City, 


preparations, $100,000 capital stock, has 


rated by B. and A. and G. Camargo 


been incor- 
por 1 Attorneys, Kelly, 
Hewitt & Harte, 41 East id street 
tobert Arnow Co., Manhattan Borough, Nev 

articles and umbrellas, $5,000 capital stock, 


> \ 


rporated by R. Arnow, I. Sherman, M. 
torney, P. Abelson, 35 Nassau street. 

Krano-Zemo Skin Products Co., toilet articles, $750,000 
‘apital stock, has been incorporated in Delaware by E 
Harmon, Girard, Kan.; Chas, K. Walker, Claud E. Oxbun, 
Pittsburgh, Kan. Corporation Guarantee & Trust Co. 
Star Extract Works, Manhattan Borough, New York 


City, flavoring extracts, $75,000 capital stock, has been in- 
corporated by D. and M. and C. Katzenstein. Attorneys, 
Engel Bros., 132 Nassau street. 

Verdina Co., 


perfumes, $5,000 capital stock, 


Manhattan Borough, New York City, make 
has been incorporated by S. 
H. Schreiber, S. T. Haler, D. Alexander. Attorneys, Olcott, 
Bonynge, McManus & Ernst, 170 Broadway. 

Standard Allotment Corp., Manhattan Borough, New 
York City, toilet articles, groceries, $50,000 capital stock, 
has been incorporated by L. Gates, Jr.. S. V. Turits, J. J. 
Hall. Attorneys, Weil & Purvin, 291 Broadway. 

Franks Chemical Co.. Brooklyn Borough, New York 
City, make soaps, etc., $30,000 capital stock, has been in- 


corporated by A. M Po 


ah \ttorneys, Davis, Siegel & Nathan, 34th street and 


Rosenthal, J. M. Franks, 


roadway. 


Denver, Col., $150,000 capital 


} 


by S. Thierry, Lucien Pigot 


Thierry Perfumery C 
stock, has been incorporated 
and H. P. Clark. 

D’Heraud of Paris, Manhattan Borough, New York City, 
make perfumes, $20,000 capital stock, has been incorporated 
by.L. and P. Blume, M. L. Cohen. Attorney, S. M. New- 
man, 63 Park Row. 

.. - Brooklyn, N. tallow, $10,000 
capital stock, has -been incorporated by P. C. Trovalo, A. 
Attorney, H. Strizver, 38 Park 


Trovalo Co., 


J. Heins, F. J. Gree 
Row. 

Chex Products Corp., Manhattan Borough, New York 
City, make toilet articles, $250,000 capital stock, has been in- 
corporated by V. and S. G. Prager, F. Stein. Attorney, A. 
T. Scharpe, Tribune Building. 

Wolmark Chemical Co., Manhattan Borough, New York 
City, $5,000 capital stock, has been incorporated by A. C. 
Wolmark, W. A. Holman, R. Levinson. Attorney, E. L. 
Corbett, 18 Vesey street. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


Baar, JoHN X., proprietor of the Long Island Soap 
Works, Brooklyn, N. Y., January, 1916 
J HN J., Los Angeles Soap | 
CHAN 
1909 
New York 
Dupont, New York, January, 


Camden, 


manager! ior 
1920 
EAVENSON \ AINCOLN, soap manufacturer 
January, 
I soap Manutacturel 
1915 
IMEYER, IRA T., for 
New York, East Orange, N. J., 
GILLESPIE, FREDERICK R., head of 
New York City, January, 1919 
AnseLtM, of A. Hoefner & Sons, 
1912 
KILLEEN, MICHAEI 
Lueders & Co., 
Mitton W., president of James S 


Chicago, January, 1916 


fifty-six years with ( 
January, 1916. 
Hammil & Gillespie, 
HOEFNER Buffalo, N 
January, 
father of Edward V. Killeen, of 


New York, January, 1912 


Kirk & Co., 


George 


KIRK, 


Marsu, Frank B., ex-president Manufacturing Perfum 

New York City, January, 1918 

M., Miller Soap Co., 

January, 1911, 
Jacoues A., 


ers’ Association, 
MILLER, SAMUEI East Penn. Junc- 
tio1 . Pa : 
MorENA 
1910 
Myers, CHARLES A., 
Macy & Co., 
Dontcuo B., of 
1919 
chairman Committee on 
January, 1918. 
Russell & Co., 


Ferrand et Cie, Grasse, January, 


superintendent manufacturing de- 
New York, January, 1918. 
Pappazoglou & 


partment of R. H 
Pappazoctou, M 


Kazanlik, Bulgaria, January, 


Botu 


> 


REMINGTON, Pror. JoserH P., 
P., Philadelphia, 
FFORD A., proprietor of 
1919, 

W URSTER 


Lorscheider-Schang C 


Revision U. § 


Ne W 


RUSSELL, CI 
itv, January, 


PAULINE wife of Frederick Schang, 


partner in January, 


1920 


Ricuarp M., of the George A. Schmidt Co., 
January, 1915 


HENRY, 


SCH MIDT 
Chicago, Ill., 

SELICK 
York City, January, 1917. 

ToENNIES, FERDINAND E., 
New York, January, 1919 

WALWORTH, WARREN F., the 
land, O., January, 1908. 

Wuite, Georce R., controlling owner of 
Chemical Corporation, Malden, Mass., 


CHARLES perfume manufacturer, New 


Heine & Co., 


president of 


Abner Royce 0... 4% leve- 
Potter Drug & 
January, 1922 


Windsor Soap Co., 


Mittarp F., president ot 
N. Y., January, 1920 


ATES 
J. L. Strawn—Mrs. A. P. Babcock 


Two deaths within two days caused general regret in the 


WINDSOR, 
Inc., Buffalo, 


establishments of the A. P. Babcock Co., perfumers, 501 
Fifth avenue, New York. On December 22, Mrs. Mary 
L. Babcock, widow of Alfred P. Babcock, founder of the 
firm, died at the Mrs. E. K. 
White, at Head, Long Island, where funeral services 
were held on the morning of the 26th. 

On December 23 J. L. Strawn, 
A. P. Babcock Co. and connected with the firm for fourteen 
was stricken with heart failure on an Erie Railroad 
7:30 in to his 


home of her daughter, Lewis 


Glen 


credit manager of the 


years, 


train about the evening, while returning 


Pearl N. \ 


and three children, two daughters and one son. 


home at River, He is survived by his widow 
Mr. Strawn 


had made himself a valuable assistant to H. Henry Bertram 
and general manager of the Babcock compa 
Frank P. Rudolph 
Frank P, idolph, first 
Can Co., died December 27 at his 
Ill., at the age of 64 Mr 


considered as a slight cold and his condition wa 


president 


vice-president of the 
residence in 


Rudolph contracted 


sidered serious until the 25th, when 


pneumonia 


and he sank rapidly. Mr. Rudolph was not only a pioneer 


can maker, but was the inventor of the 


“jatin erent 
coating process 


which made lithographing possible on tin plate \t the 


time of the formation of the American Can ( Mr. 


Rudolph was interested in the Illinois Can Co., as also 


the tin decorating concern of Rudolph & Krummel, both of 


which were taken over by the new corporation. Since the 


Mr. Rudolph 


irst vice-president and director, 


formation of the American Can Co. has been 
very active in its service as 
with headquarters at Chicago. 


Mr. Rudolph is 


sons and a daughter 


survived by Mrs. Rudolph, two youn 
The interment was from the Winnetka 
home, December 30. 
Obituary Notes 
Edward Il. Lyons, who retired three years ago as vice- 
president of I. W. Lyons & Sons, Inc., 


| manufacturers of 
this city, died on January 1, after 


tooth t long 
Stockton, Cal., but had 


His wife, two daugh- 


powder, 
illness. He was born in 1857 in 


lived in Englewood, N. J., 


J., 30 years 
Interment was at Englewood 


ters and a son survive 
I H. Sawyer, Chicago representative of the 

Duval, New York, died of pneumonia on January 3. He 

formerly New York, 


was 32 years old and was married recently. 


Compagnie 
lived in but had been in Chicago sev- 

1 = 
eral years. He 


PURE FOOD AND DRUG NOTES 
(Continued from page 500) 


food laws. The texts of 
as folows: 


of state the standards and defini- 


tions, 1m part, are 


b. Soda IVate ws and Soda, Soda Wate 


Ginger Ale Flavor, Ginger Ale Concentrate, is the flavor- 
ing product in which ginger is the essential constituent, with 
or without aromatic and pungent ingredients, citrus oils, 
and fruit juices. 

Ginger Ale is the carbonated beverage prepared from 
Ginger Ale Flavor, sugar (sucrose) syrup, harmless organic 
acid, potable water and caramel color. 


c, Edible Vegetables Oils and Fats 
Butter is the edible fat obtained 


(seeds of Theobroma cacao L., or 
after roast- 


2. Cacao Butter, Cocoa 


from sound cacao beans 
other closely related species), either before or 
ing. 

D. Condiments (Other Than Vinegar and Salt) 


a. Spices 

10. Cayenne Pepper, Cayenne, is the dried, ripe fruit of 
Capsicum frutescens L., Capsicum baccatum L., or some 
other small-fruited species of Capsicum. It contains not 
less than fifteen per cent (15%) of non-volatile ether ex- 
tract, not more than one and five-tenths per cent (1.5%) 
of starch, not more than twenty-eight per cent (28%) of 
crude fiber, not more than eight per cent (8%) of total ash, 
nor more than one and twenty-five hundredths per cent 
(1.25%) of ash insoluble in hydrochloric acid. 


b. Flavoring Extracts 


5a. Oil of Cassia is the lead-free volatile oil obtained 
from the leaves or bark of Cinnamomum cassia BI., and 
contains not less than eighty per cent (80%) by volume of 
cinnamic aldehyde 
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NOTE TO READERS 


This department is conducted under the general super 
vision of a very competent patent and trade-mark attorney 
This report of patents, trade-marks, designs is compiled 
from the official records of the Patent Office in Washington, 
D.C. We include everything relating to the four-co-ordinate 
branches of the essential oil industry, viz.: Perfumes, Soap, 
Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration 
under the Act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publiciation. 

Inventions Patented are designated by the letter “P.” 

Designs Patented 3 re designated by the letter “D.” 

\ll inquiries relating to patents, trade-marks, labels, copy- 
rights, etc , should be adc ire ssed to 


PATENT AND TRADE 
Perfumer Pub. C 


MARK DEPT.., 
14 Cliff St.. New York 


TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of February 20, 1905.) 


146079—Laundrene Soap Co., Seattle, Wash. (Filed 
Apr. 12, 1921. Used since Jan. 15, 1920.)—Soap. 

131,711—The DuBois Soap Company, Cincinnati, Ohio. 
(Filed Aug. 12, 1921. Used since June 15, 1920.)—Scour- 


ing and Mopping Powder. 
Ielly Soap, Scouring Bars. 
Shampoo Soap 

152,586.— Podesta Import Company, San Francisco, Calif. 
i Sept. 3, 1921. Used since May 23, 1921.)—Olive 


Potash Oil Soap, 
Toilet Soap, 


Soap Powder, 
Liquid Soap, and 


134,369.—H. 


Kohnstamm & Co., New York, N. Y.. 
assignor to H. 


Kohnstamm & Co, Inc., a Corporation of 


THE AMERICAN PERFUMER 


oe my LEAN a 
< Anti-Rin ww tag GPO CisZload 


Haie-O Sloria 


at ilies Dustn Line Lie -/ 
“47.595 67 ea 697.067 j £20 
—_ one 


yl (ag 


5 327, 


SHA yuOeRearey cian 


BUSTER BROWN LA Tosa aan G ») 3 ail 


eBRY ORADO Dandrufchase  Wilcherie VALESCO 


TRADE-MARKS 


F LRUNDREW, / a. ZENIT CLENITAL <“¢hw OPAX 
| i eee NU YELLOW DIST B88 GONE TT BAY BALM 
re LKOH , 7 ae 
© 4 ) ©) ons ¢' EMON BATH CREAM™ oRCHIs AaSSAge an — ie ABUELA 
Dus . Wing, SICCIA'S aoe Flapper | Y at 
Nf on ae a mal 
( | CLERY omen * Wonder Araby ae on 
Pid 3h 47 © 4 


odie 


, 
mY Mane LX @ 


Cpa 
Moe Li ane 6, 363 . e 
LEO 
Ae seca ASHES 


oF Site 
ORANGE Vovte, 


‘\ 47.6495 

ar 

aa 17677 “AVANIDOR- 
67/56 


r Fhe 


Tos Katt La 
é se ‘gana +2 a 
. 674 anteae 8 


93L4 


pains neon HERCAMITE DER 


Cue -car-oat 
New York (Filed Oct. 20, 1921. Used since 
1916.)—Washing Powder for Laundry Purposes 
160,857.—Stephen J. Beggs, doing business as Lady Grey 
Company, Chicago, Ill. (Filed Mar. 18, 1922. Used since 





January, 


Dec. 19, 1921.)—Face Powder, Talcum Powder, Cold 
Cream, Vanishing Cream, Shampoo, Toilet Water, Rouge, 
Perfume, Almond Cream, Lip Stick, Eyebrow Pencil, 
Dandruff Remedy, and Tooth Paste. 

160,970.—Pierre Lemoine Cie, Inc., New York, N. Y. 


(Filed Mar. 20, 1922. 
fumery. 

161,107.—Blanchette-Gazzara Corp., 
Mar. 23, 1922. Used since July 1, 1920.)—Olive Oil. 

162,847.—Opax Products Company, Elyria, Ohio. (Filed 
Apr. 24, 1922 Used since Sept. 1, 1921.)—Washing 
Powder 

163,024.—American Excelsior Trading 
York, N. Y. (Filed Apr. 28, 1922. 
1922.)—Face Powder. 


Used since Oct. 1, 1915.)—Per- 


(Filed 


Chicago, III. 


Company, New 
Used since Mar. 1, 


163,128.—The Almo Co., New York, N. Y. (Filed May 
1, 1922. Used since Apr. 26, 1922.)\—Novelty Perfumery 
Containers. 

163,282.—Ernest R. Meyer, Los Angeles, Calif. (Filed 


May 3, 1922. Used Jan. 18, 1922.) 
163,659 —Laddie A. Williston, 
T. A. Williston, Oakland, Calif. (Filed May 10, 1922. 
Used since Apr. 19, 1922.)—Cosmetics—Namely, Face 
Powder, Face Lotions, Face Creams, Blackhead-Removing 
Compound, Lotion for Correcting Sagging Muscles of the 
Face, and Astringent Lotions 
163,855—Bolitho & Stringer, Paris, 
May 15, 1922. Used since Jan. 31, 1922.)—Face Creams, 
F Liquid Preparations for Application to the 
Skin or to any Diseased or Bruised Part for Healing or 
Cleansing, Perfumes. Dentifrices, and Complexion Clay. 
164.436.—Bertha Hurewich, Philadelphia, Pa. (Filed 
May 24, 1922. Used since February, 1922.)—Dry Shampoo 
Preparation 


Hand Cream. 
doing business as Mrs. 


France. (Filed 


ace Powders, 




























































































































































































































514 


164,548.—Lever Brothers 
(Filed May 26, 1922. Used since 

164,872.—Dearborn Chemical 
(Filed June 3, 1922. Used 
for Softening Hard Water. 
Parts. 

164,942 —Opazel 
(Filed June 3, 1922. 
Cream for the Treatment of 
All Forms of Skin Eruptions. 

165,029.—Jessica Ogilvie, doing business as Ogilvie Sisters, 
New York, N. Y. (Filed June 5, 1922. Used since 1917.) 

Liquid Powder Adapted for Toilet Use. 

165,825.—Standard Oil Company, Whiting, 
Chicago, Ill. (Filed June 21, 1922. Used 
1921.)—Petroleum Jelly. 

165,985.—J. FE. Curran 
(Filed June 24, 1922. Used since 
Remedy. 

165,989.—T he 
(Filed June 24, 1922. 
Puffs 

166,363.—Fabyan & 


Company, Cambridge, Mass. 
May 16, 1922.)—Soap. 
Company, Chicago, III. 
July 1, 1918.)—Cleaner 
Light and Delicate 


since 
Clean 


Laboratories, Inc.. New York, N. Y. 
Used since May 1, 1922.)—Medicated 
Wrinkles, Acne, Eczema and 


Ind., and 
since Jan. 19, 
Corporation, 


New York, N. é 
Mar 1 


15, 1922.)—Dandruff 


York, N. Y 


1921.) —Powder 


Espiem Company, New 
I o 
Used since April i 


Company, Inc., New York, N. Y. 
(Filed July 1, 1922. Used si June, 1921.)—Particular 
description of goods—Epsom Salts, Bicarbonate of Soda, 
Boric Acid, Borax, Rochelle Salts, Alum, Sulphur, Talcum 
Powder, Licorice Powder, Precipitated Chalk, Camomile 
Flowers, Fennel Seed, Cream of Tartar, Oxalic Acid, 
Sulphur Powder, Senna Leaves, Anise Seed, and Tincture 
of Green Soap, Tincture of Iodine, Extraet of Sarsaparilla, 
and Extract of Wild Cherry. The Extract of Sarsaparilla, 
Extract of Wild Cherry, and Precipitated Chalk Are for 
Medicinal Purposes. 

166,429 —American 


Mass. (Filed July 3, 


since 


Toilet Goods Company, Boston, 
1922. Used since June 15, 1913.) 
Face Powders, Talcum Powders, Sachet Powders, Toilet 
Powders, Compacts, Lip Sticks, Toilet Waters, Perfumes, 
Creams, Vanishing Creams, and Toilet Creams. 
166,480.—George James Southworth, Medicine 
Kans. (Filed July 3, 1922. Used 1889.) 
Cream. 
166,496.—E. 
1922. Used 
Hair. 
166,648.—J. C. 
1922. Used since 


Namely, 


Lodge, 
since Skin 
(Filed July 5, 
Straightening 


Burnham, Inc., Chicago, Il. 
since 1908.)—-Preparation for 
Nebr. 


1922.) 


Tooth 


(Filed July 10, 
Preparations for 
Paste and Mouth 


Clark, Omaha, 
Mar. 9, 
Pyorrhea-— \stringenit 

Wash. 
166,940.—Alexander P. 
Louis Manufacturing Co., 
15, 1922. Used since Apr. 5, 1922.)—Hair Tonic. 
167,159.—Guy E. Brignall, doing business as Lite 
Company, Aurera, Ill. (Filed July 21, 1922. Used 
Tune J, 1922.) —Household Soap. 
167,186.—Peter Meyer, doing business as The Elvin 
Company, New York, N. Y. (Filed July 21, 1922. Used 
June 15, 1922.)—Toilet Preparations—viz, Compact 
Face Powder and Compact Rouge 
167,345.—Paul Balme, doing business as B. 
York, N. Y. (Filed July 25, 1922. Used 
1915.)—Hair Dve 
167,381.—Century Chemist 
(Filed July 26, 1922. Used 
aration in Paste Form for 
Skin 
167,585 —John P. 
Laboratories Co., Atlanta, Ga. 
since July 29, 1922.)-—Preparation for Treating Scalp 
Diseases and Stimulating the Growth of Hair. 
167,648.—Precision Metal Workers, Chicago, Ill. (Filed 
July 31, 1922. Used since Mar. 1, 1922.)—Hand Soap 
Powder, Hand Soap Paste, and Carbolated Soap Paste. 
167.677 —Themas L. Hogan, doing business as Floreal 
Parfums Delicats, Syracuse, N. Y. (Filed Aug. 1, 1922. 
Used since June 20, 1922.)—Face Powders, Face Creams, 
Perfumes, Toilet Waters, Rouges, Hair Tonics, Hair Oils, 
Dandruff Remedies, Dentifrices. Tooth Powders, Nail 
Polishes, Sachet Powders, Deodorizing Preparations, Anti- 
sentics. and Disinfectants 
1€7,.695.—Talevm Puff Co., Tne.. 


Eliaves, doing business as A. 
Washington, D. C. (Filed July 


Soap 
since 


since 


Paul, New 
since October, 
Chicago, Ill. 
1922.)—Prep- 


Softening the 


Incorporated, 
June 15, 
and 


Since 


Cleansing 


Spake, doing business as The Hair-O 
(Filed July 29, 1922. Used 


\sheville, N. C. 


and 


THE AMERICAN PERFUMER 


Brooklyn, N. Y. 
1, 1922.)—Taleum 
167,766—A. Bourjois & Co., Inc., 
(Filed Aug. 3, 1922. Used since 
Preparations, Particularly Rouge. 
167,820 —Nakey P. Kipuroff, Columbus, 
\ug. 4, 1922. Used since December, 1921.) 
167,873—Haskins Brothers & Company, 
lowa and Omaha, Nebr. (Filed Aug. 7, 1922. Used since 
July 24. 1922.)—Soap 
167,875.—Robert J. 


(Filed 


Powder. 


Aug. 1, 1922. Used s June 
New 


June, 


York 
192? 


Ohi 


Sioux 


( Filed 
l onic, 


City, 


Henry, Alameda, Calif. (File 
7, 1922. Used June 28, 1922.)—Cleansing S 
Having Bleaching Properties. 
167,876.—Edgar A. Hughbanks, doing business 
Radiol Company, Milwaukee, Wis. (Filed Aug 
Used since June 6, 1921.)—Hair Tonic 
167,940.—Gloria Co., Chicago, Ill. (Filed Aug 
Used since July 15, 1922.)—Face Enamel, a Faci 
cation for Use as a Skin Curative. 
168,250.—John D. Boyle, New York, N. Y. 
15, 1922. Used since Aug. 14, 1922.)—Foot Powd 
168,2605.—Keller-Snelson Co., Vinita, Okla. 
15, 1922. Used since June 1, 1922.)—Remedy for 
168,327.—Mar-Son Medicine Co., St. Louis, M 
Aug. 16, 1922. Used since July 17, 1922.) 
Particularly Pyorrhea Remedy and Tooth Paste 
168,.338.—Sharp & Dchme, Baltimore, Md. (Fi 
16, 1922. Used since Jan. 20, 1920.) senzyl Ber 
Liquid and Capsule Form. 
168.345.—Paul Westphal, doing 
phal Co., Garden City, N. Y (Filed Aug. 
since Aug. 4, 1922.)—Hair Tonic 
168,356.—D. & N. Drug Co., Fort Wayne, Ind 
\ug. 17, 1922. Used since September, 1907.) —I 
Chapped Hands 


168,427.— National 


since 


business as Pau 
16, 192 


Aniline & Chemical Company 

porated, New York, N. Y. (Filed Aug. 18, 

since Tuly 12, 1922.)—Certified Food Colors. 
168,537.—Mae Edna Wilder, Rochester, N. \ 

\ug. 21, 1922. Used since January, 1904.)—C 

168.586.—The New Zealand Refrigerating 
Christchurch, New Zealand. (Filed 
Used since July 30, 1896.)—Tallow Largel 
in Soap Making. 

168,587 —The New Zealand 
Limited, Christchurch, New 
1922, Used since July 30, 
Making 

168,591.—Alberto Vales Company, New 
(Filed Aug. 22, 1922. Used since January. 1922.)—Soay 

168,627.—B. Aurelia Archambault, St. Louis, Mo. (Filed 
\ug. 24, 1922. Used since July 1, 1922.)—Hair Elixir 

168,868 —F. R. Arnold & Co., New York, N. Y Fil 
Aug. 30, 1922. Used since July 8, 1921.)—Toilet 
tion for Refreshing and Rejuvenating the Skir 
Removing Wrinkles. 

168,985.—Belmont L. Shields, doing business 
dereater Company. Leesville, La. (Filed Sept 
Used since May 30, 1922.)—Hair Tonic. 

169.067 —Mary L. Moton, Washington, D 
Sept. 5, 1922. Used since June 1, 1922.)—H: 

169,156.—Bristol-Mvers Company, New Y 

Kiled Sept. 7, 1922. Used since Apr. 1, 
Creams. 

169,278.—Donald F. Brownewell, Canton, Ohi 
Sept. 11, 1922. Used since Mar. 1, 1914.)—Cleaning 
pound for Cleaning Carpets, Fabrics, and Woodwork 
Hand Soap. 

169,301.—F. C. 


192? 


10?>? 


Limited, 
1929 


Refrigerating 

Zealand. (Filed 
1896.)—Tallow Largs 
in Soap 


Orleans La 


Hayes, Newport, R. I. (Filed Sept 
Used since September, 1921.)—Hair Toni 

169,341—Norman L. Wills, New York, N. Y 
Sept. 11, 1922. Used since July 10, 1922.)—Preparation 
for Washing Clothes and a Household Cleaner for Washing 
Woodwork, Dishes, Etc. 

169.533.—Moses Alex Dickson, doing business as . 
Chemical Co., Eatonton. Ga. (Filed Sept. 16, 1922. Used 
since June 1, 1922.)—Hair Dressing. aa 

169,540.—Fstelle B. Finlayson, New York. N. Y. (Filed 
Sept. 16, 1922. Used since Sept. 8, 1922.)—Hair Tonics 
and Hair Shampoos. 


169,541.—Fstelle B. Finlayson, New York, N. 


I hicks’ n 


( Filed 
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Sept. | 1922 Used since Sept. &, 1922.) 
Face reams, Perfumes, Toilet 
Tonics, Hair Oils, Dentifrices, 
Polishes, Sachet Powders, and Deodorizing Preparations. 

169,574.—Buster Brown Soap Company, Indianapolis, 
Ind Filed Sept. 18, 1922. Used since Dec. 1, 1921.)- 


1 


~Face Powde rs, 
Waters, Rouge Ss, Hair 
Tooth Powders, Nail 


Soap. , 
169,599 —A. J. Krank Mfg. Co., St. 
Sept. 18 1922. Used since Oct. 21, 
169,63 Charles Louis Forgey, doing 
Witcher Labcratory, Detroit, Mich (Filed 
1922 d since July 22, 1922.)—Face Rouge 
169,65' Edward J. Watts, San Francisco, Calit 
1922. Used since July 1, 1922.)—Shampoos 
Cerecedo Hnos. & Co., Suers., San Juan, P. R 
1922. Used since Aug. 11, 1922.)—Soap 
Harral Soap Co., Inc., Brooklyn, N. Y. (Filed 
1922. Used since January, 1921.) 


Uct. 4 lrce 


Paul, Minn. 
1910. ) 


( | iled 
Hair Tonic 
business as 


Sept 18, 


(I iled 
Sept. 1, 


7,19? 
) 
170,12 


(Filed Sept 30. 
170,290 
Se aps 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 
registrations are not subject to opposition.) 
162,637.—Fitzpatrick Bros, Chicago, Ill. (Filed Oct. 6, 
1621. Serial No. 153,801. Used since 1907.)—Soaps 
163,217 —Atlanta Barbers’ Supply Co., Atlanta, Ga. 
( Filed June 14, 192i. Serial No. 149.1 16. Used 
1917.) —Toilet Water and Face Lotions 
163,218 —Atlanta Barbers’ Supply Company, 
ness as Atlantic 


since 


doing busi- 
sarbers’ Supply Co., Atlanta, Ga. (Filed 
Jan 31 1922. Serial No. 158,668. Used since Oct. 1, 1921.) 
Yair Tonics and Dandruff Preventative. 
163,222 —Colgate & Company, Jersey City, N. J 
Aug. 10. 1922. Serial No. 168.024. Used 
Powdered Perfumes. 
Flamhaft, doing 


( Filed 
Aug. 1, 


since 


1921.)—Liauid and 
l 


163,231.—Harry business as the Royal 
“erfume Co., Boone, Iowa. (Filed Tune 25, 1921. Serial 
o. 149,635. Used since May 15, 1919.)—Toilet Cream 
163,239.——-Mifflin Chemical Corporation, Philadelphia, Pa 
(Filed June 29, 1922. Serial No. 166.235. Used since May 
12. 1921.)—Antiseptic Prenaration 
163,240.—Mifflin Chemical Corporation, 
(Filed Dec. 8, 1921. Serial No. 156,458. Used since Nov 
14, 1921 Preparation for External Use for Bathing, etc 
163,241—Mifflin Chemical Corporation, Philadelphia, Pa. 
(Filed Nov. 18, 1921.. Serial No. 155,566. Used since Oct 
1, 1921.)—Preparation for External Use for Bathing. 
163,242.—Est. Henry C. Miner, Inc.. New York, N. Y 
“tiled May 23, 1922. Serial No. 164.336. Used since Sept 
1920.)—.A Chemical Preparation in Paste Form. for 


Philadelphia, Pa 


163,250.—Peter D. Sig 
23. 1921. Serial N 


g ( Filed 
( 


ia, Hackensack, N. J 
. 155.835. Used since Aug. 18, 
Stimulant. Dandruff and Eczema Killer 
Henry N. Creger, doing business as Red Gum 
‘o.. San Francisco, Calif. (Filed July 10, 1922 
166.649. Used since February, 1914.)—Retiring 


The Globe 
6, 1922 


Soap 


Ohio 
July 


Cincinnati, 


Used since 


Scan Company. 
Seria! No. 169,127. 


Graham Bros. 
July 10, 1922. 
1909.) —Toilet 


Chicago, 
166.684. Used 


Soap Company, 
Serial No 
Soap. 


DESIGNS PATENTED 
Vanity Box Theodore Clvde Foster Provi- 
i? assignor to Theodor« W. Foster « Bro. Co.., 
Providence, R. I., a Corporation of Maine. (Filed Sept 
7, 1922. Serial No 3.639. Term of patent 3% years 
61.762 Vanity Case Theodore W. Foster, Providence, 
assignor to Theodore W. Foster and Brother Com- 
‘orporation of Maine. (Filed Nov. 25, 1921. Serial 
795. Term of natent 3! 
Powder Container or 
S. Humphrey. Brocklyn, N. Y (Filed June 26, 
Serial No. 392097. Term of patent 7 vears 
61.784.—Powder Container or Similar Receptacle 
S. Humphrey. Rrooklyn, N. Y. (Filed June 
Serial No. 392.008, Term of patent 7 vears 


vears 
Similar Receptacle. Clen 
1920 


Clen 
26. 1920. 


PATENTS GRANTED 


1,439.685.—Production of Light-Colored Fatty Acids. 
John W. Bodman, Western Springs, Ill, assignor to Wil- 
liam Garrigue & Company, Inc., New York, N. Y., a Cor- 
poration of New York. (Filed Sept. 21, 1920. Serial N« 
411,846. 5 Claims. (Cl. 87—4.) 

3. A process of producing light 
which comprises evaporating dark c 
thoroughly 


carrier, 


colored fatty acids 
lored fatty acids and 
commingling the vapors with a heated gaseous 
causing a stream of the commingled gaseous mass 
to progress at high speed, subjecting the stream t 
centrifugal action while expanding the volume of the same 
but maintaining the temperature above the distilling point 
of the fattv acids. and subjecting the stream to a scrubbing 
action during such treatment, and thereafter condensing 
the fatty acids at a point removed from that at which the 
centrifugal and scrubbing actions took place. 


1,439,734.—Powder Puff. 
N. Y., assignor to I. B 
York. N. Y 


, 19é2. 


Victor Guinzburg, New York, 
Kleinert Rubber Company, New 
a Corporation of New York. (Filed Sept 
Serial No. 585,848. 8 Claims. (Cl. 132—78.5.) 

1. An article of the class described comprising a powder 
puff having means for retaining air within it. 

1,439,749.— Toilet Device. 
N. Y¥. (Filed Dec. 31, 
Claims. (Ci. 132—79.) 

2. In a toilet device, in combination, a mirror frame, 
a mirror carried by the frame, a cosmetic-stick cover, 
pivotal means connecting the cosmetic-stick cover and the 
mirror frame whereby the cover may be revolved in a 
plane perpendicular to the plane of the frame, a cosmetic 
stick carried within the cosmetic-stick cover and a guard 
preventing the accidental removal of the stick from the 
cover. 


1,440,876.—Vanity Case 
N. J. (Filed June 29, 1920. 
(Cl. 206—37.) 

1. The combination with a vanity case having a pro- 
tuberance upon the inner surface of its wall at the ends 
thereof, and a member disposed within the case and con 
stituting a partition and comprising resiliently connected 
side portions normally spread and provided with laterally 
deflected tongues designed to bear against one side of a 
cosmetic pad or the like disposed within the case and te 
urge the pad into engagement with the protuberance at 
the respective end of the case. 

1,441,705.—Container \lbert I 
Mass. (Filed July 3, 1920. Serial 
(Cl. 221-—60.) 

\ container having, 
vided with 


Howard S. Neiman, Brooklyn 
1921. Serial No. 526,435. 4 


William G. Kendall, 
Serial No. 392,850. 


Newark, 
3 Claims 


Nickerson. ‘Brockton 
No. 393,879 1 Claim 


in combination, a neck portion pro- 
formed in the opposite sides thereof 
and closed at their upper ends said grooves each compris- 
ing a portion extending longitudinally of said neck por- 
tion and a helical portion extending circumferentially 
around said neck portion, a cap slidably mounted upon 
said neck portion and embodying therein ears having 
projections thereon adapted to engage the helical portion 
of said grooves whereby said cap may be forced against 
the upper end of said neck portion, said projection also 
constituting pivots for said cap when said projections are 
located at the upper ends of the longitudinal f 
said grooves. 


grooves 


portion 


Increase in Patent Fees in Czechoslovakia 

The fees for filing patents in Czechoslovakia have recently 
been increased. The patent law. however, remains un 
changed. The application fee has been raised to 30 Czecho 
slovak crowns. The annual payable in advance, in- 
creases progressively, but not always reglarly, for the first 
year, 60 crowns, second year, 75 crowns, and on up to 1,020 
crowns for the fifteenth year ‘here are also stamp fees 
which vary with the number of sheets and papers necessary 
to obtain the patent. Applications for patents must be made 
through a Czecho-Slovak citizen. 


fee ~ 


Besides carefully scanning the text pages of this journal 
every month our readers will find much information, usually 
of considerable value, in the advertising announcements. 
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BRAZIL 





PERFUMERY IMporTsS—-Consul General Alphonse Gaulin, 

it Rio de Janeiro, supplies these figures of Brazil's per- 
nery imports, with countries ot g 

1913 1920 1921 

United States $54,881 50,614 $63,873 

France ; 922,010 533,589 522,434 

Great Britain 48,744 184,317 81,175 

ee) — 55,238 46,870 34,461 

Total . re ee $2,366,525 $727,607 


Commercial Attache Schurz reports as follows 


“The Brazil market favors high-class French toilet 
preparations and perfumes. An American firm manu- 
facturing locally has built up a good business. Good 
market for American dental preparations. Demand for 
ordinary soaps and other lines being increasingly met 
by native production.” 

GERMANY 
Customs DEcLARATIONS REQUIRED FOR’ ParcEL-Post 


PacKAGES.—In the future all parcel-post for Ger- 


packages 


many must be accompanied by two customs declarations 


(Form 2966). The spaces headed “Description of parcels,” 


“Value” 


other they 


“Contents,” and must be left blank on one copy, 


The 


sender, as 


but on the 


al d 


well as the date of mailing, must be fully and clearly indi- 


must be accurately 
the 


illed out. 


name address of addressee and of the 


cated in the spaces provided on bi 





ITALY 


MiLan Fair—American Chamber of Commerce for Italy 
has given its approval to the Fourth Sample Fair to be 
held at Milan number of groups 


April 12 to 27, 1923. The 
l 


will be amplified and novelties are planned. The first per- 


space < vf at 
The 


successful. 


will be 
least 150,000 square 


ber reports 


manent buildings occupied, providing 


meters for the exhibitors Cham- 


the last fair as having bee very 


MEXICO 


1) GLAss Bottles \ Menxicai decree, effective 
from December 20, 1922, makes the followi in 
the import duties on glass bottles, jars and 





I Article 
86 B é irs r flasks ot glass 
ented, when the ne eight eac pie s 
to § rams 0.21 
87 Same, when the net weight f each is more 
than 50 and up to 100 grams 14 
When the net weight of each is more than 100 
and up t 00 grams 
288-A Same. when the net weight of eac is more 
than 200 and up to 4 grams 08 
&&—B Same, when the net weight of each is more 
than 4 grams 06 


In addition to the basic duties surtaxes amounting to 12 


per cent of the import duty are collected. 
Page 518) 
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THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


With prices for the great majority of essential oil products 
on a basis which compares favorably with the lowest levels 
of former years, and with quality of the stock now on offer 
perhaps better than any seen in recent years, it 


t is not sur- 
prising that 


purchasing operations 
The 


contract 


generally have been 
resumed on a 


shown a 


broad scale. 


average 


for 


consumer has 
willingness to 


the 


ahead the next six 
months in face of an irregular price movement in 


' ; 
which the predominating 


trend has been upwards. The 
deflation process which had been in evidence during the 
last quarter of 1922, resulting from the free listing of so 


many products under the new tariff, gave way to mor 


Wh 


offered freely 


buoyancy and activity as we entered the 


still 


sources of production throughout the world shortages 
aye developed, such as in 


new yeat 





imports of most products 


are being 


mn 


citronella and cloves, 


which 
oils scampering to cover. 

\ shortage of citronella has been iridicated for some time 
owing to light crops both at Ceylon and Java. The 
soap manufacturers who us¢ 


lave sent consumers of thes« 


the Java are bidding up t 
85 cents for it, while cables from Ceylon indicate nothin; 


more is available of that oil until February-March and 
prices for this position are up to 61@62 cents. Just when 


was beginning to look as though clove prices would have 
in keeping with a raw material market it 
developed that producers in Zanzibar began to buy 
their contracts on cloves 
New York. lling at 


$1.40@$1.50. Instead of declining as expected the market 


t react lower 


} ack 


from London. This sent London 


buyers to In January cloves were s¢ 


has since gone up over 60 cents a pound. 


Che volume of 


llas et 


bookings in most essential oils 


the face of an unusual volume of red tape here 


nature of There has been 


taking 


the 


inventory active planning 
of sales campaigns for new with 


it is not unlikely that some substantial 
will make its 


year, and consumers 


rather low 


stocks 


buying appearance. Shipments of essential 
contracted for after the tariff went ito 
effect are now arriving and imports of late have been larger 
though not unwieldy. In some instances prices are still 
abnormal due to small production. Caraway seed which 
is selling at $6.75 and is worth $1.50 normally is an exam 
ple in point. Holders of the citrus oils will not admit the 
weak shipment position. West Indian orange is being ver) 
strongly maintained in this market and sweet 
quite firm, being quoted at only a few cents less. 

\ generally stronger market has been displayed by most 
of the important floral products at primary market points 
\frican shippers of geranium have cabled prices that are 
materially higher, the spot position having responded by 
an uplift amounting to 50 cents. The low prices prevailing 
on oil of rose have brought more buyers into the market 
and as there is every prospect that higher prices will be 
named in the primary markets where the oil has lately been 
sold without producing a profit for the distiller, the absorp- 
tion at current low levels has naturally been heavy. French 
(Continued on Page 518) 


ils which were 


Italian 1s 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 


Almond, Bitter, per Ib... 
Almond, S. P. A.... 
Almond, F, F. C. “art” 
Sweet True.... 
Apricot Kernel 

crude 

rectified 
balsamifera 


Almond, 
Almond, 
Amber, 
Amber, 
Amyris, 
Anise, “lead 
Aspic (spike) Spanish 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent 
Birch sweet N. C. 
Penn. and Conn 
Birchtar, crude 
Birchtar, rectified a 
Bois de Rose, Femelle 
Co ts, ty ee Be kee 
Cajeput, Native U. S. P 
Calamus 
Camphor, 
Cananga, Java 
Cananga, Java, rectified 
Caraway Seed, rectified 
Cardamom, Ceylon 
Carvol 
Cassia, rectified, U. S. P.. 
Cedar Leaf 
Cedar Wood 
Celery 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar 
Copiaba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus, 
ms. U.S, FP.” 
Fennel, Sweet ere 
Geranium, Rose Algerian. 
Geranium, Bourbon 
Geranium, Turkish 
(palma rosa) 
Ginger 
Gingergrass 
Guiac (Wood) 
Hemlock 
Juniper Berries, rectified. 
Lavender, English 
Lavender, U.S. P. “ 
Lemon 
Lemon “Calif” 
Lemongrass 
Limes, distilled 
Limes, expressed 
Linaloe 
Mace, distilled 
Mirbane 
Mustard, genuine 
Mustard, artificial 
Neroli, Bigarade, 
Extra 


free U.S.P.” 


Petale 
175.00@200.00 


$4.50 
4.75(a 
1.60 
43 
26 a 
1.00 
1.254 
4.00 
58a 
75 


1.15@ 


50 a 
90a 
50 
18@ 
50a 
75@ 

Oo 50a 
18.00 a 
8.75@ 
2.25 
0 
.27@ 
11.00@ 
16.00 
58@ 
85@ 
2.75@ 
2.10¢a 
40G 
21.00 
1.15 
6.00G 
12.50¢a 
4.75@ 


1.00@ 


A7@ 
1.30@ 
8.50 


2.25 
50 
22.00 
6.25 
13.00 
5.00 
1.10 
60 


9.00 
6.75 


3.00 


Neroli, Bigarade, Petale. 100.00@150.00 


Nutmeg 
Opoponax 
Orange, bitter 


85a 


20 


Orange, West 
Indic S 

Orange, 

Orange, Calif. 

Origanum, imitation 

Orris Root, concrete, 
eign 

Orris 


sweet, 


tor- 


Root, concrete, 
mestic 
Orris Root, absolute (oz. ) 
Parsley ... 
Patchouly 
Pennyroyal, 
Pennyroyal, 
Peppermint 
Peppermint, redistilled... 
Petit Grain, So. American 
Petit Grain, French 
Pimento aauacan 
Pine Needles, from Pinus 
Sylvestris ; 
Bulgaria COZ.) 
Rosemary, French.. (lb.) 
Rosemary, Spanish 
Rue 
Sage oa eararey 
Sandalwood, East India 
Sassafras, artificial 
Sassafras, natural 
Savin, French 
Snake Root 
Spearmint 
Spruce 
MMS oc and eat 
Thyme, French, red 
Thyme, French, white 
Thyme, Spanish, red.... 
Vetivert, Bourbon 
East India 
Wintergreen, Southern 
Pennsylvania 
W ormseed 
Wormwood 
Ylang-Ylang, Manila 30.00 
Ylang-Ylang, Bourbon... 6.00@ 
DERIVATIVES AND CHEMICALS 
4.754 
1.45@ 
l 50a 
1.60 
4.50a 
4.254 


4.00@ 
57.00@ 
3.50 
8.504 
A0G 
00G 
3 00a 
3.304 
75@ 
00 
Wa 


Americ: 
French 


2.10 
6.00 
60a 


Rose, 


18.00 
2.604 
1.40@ 
8.50 
1.00% 
1.00@ 
1.00 
5.00 

30.50@ 
4.50 
5.25@ 
4.00@ 
8.75@a 


40.00 


\cetophenone 

\myl Salicylate, dom.... 
\myl Salicylate, foreign 
Anethol 

\nisic Aldehyde, foreign 
Domestic 

Benzaldehyde, 
us 2 

Benzaldehyde, F. 
domestic 

Benzyl Acetate, domestic 

Benzyl Acetate, foreign. . 

Benzyl Alcohol 

Benzyl Benzoate 

Borneol 

Bornylacetate 

Bromostyrol 

Carvol 

Cinnamic Acid 

Cinnamic Alcohol “Solid” 

Cinnamic Aldehyde 

Citra} C.F. 

Citronellol, domestic 

Citronellol, foreign 

Cumarin, natural 

Cumarin, artificial, domes- 
tic 

Cumarin, 


domestic, 
] 75a 


uomnwmuiwr 


i471 00 CO NENG 


a ae. 
I/O 
2.75 


12.00@ 


artificial, for- 


Diphenylmethane 
Diphenyloxide 
Ethyl Cinnamate 
Eucalyptol 
Eugenol 
Geraniol, domestic 
Geraniol, foreign 
Ge rany l-Acetate een 
Heliotropin, domestic 
Indol, C. P. 
lso-Butyl-Salicylate 
Linalool 
Linalyl Acetate 
Linalyl Benzoate 
Methyl Anthranilate 
Methyl Cinnamate 
Methyl Heptenone 
Methyl Heptine Carbon 
Methyl Paracresol 
Methyl Salicylate 
Musk Ambrette 
Musk Ketone 
Musk Xylene i 
Nonylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol 
Phenylacetic Acid 
Rhodinol, Domestic 
Rhodinol, Foreign ee 
Safrol 7 es weee 
went O. BPica cs os CO) 
Terpineol, C. P., domes 
tic war e608 . 
Terpineol, C. P., imported 
Terpinyl Acetate 
Thymol 
Violet, 
Vanillin 


OM UWW & 
NONNN @ 
ne uwmure 1 


00G 
nominal 

4 50a 

8.75(a 
nominal 
5.00G 
5.50@ 
9.00G 
40.00@ 
12.504 
52@ 
15.00@ 
14.00@ 
3.60@ 
nominal 

9.50 
8.00@ 9.25 
3.004 
18.00@ 
18.00@ 
JI@ 


57.00@ 


(OZ 


15.00 
70 


.60 


50@ 55 
nominal 
2.00@ 
4.15@ 
5.50@ 17.00 
A3@ 47 


artificial 
one COs 
BEANS 
Tonka Beans, Para 
Tonka Beans, Angostura. 
Vanilla Beans, Mexican 
Vanilla Beans, cut 
Vanilla Beans, Bourbon 
whole 3.254 an 
Vanilla Beans, Bourbon 
cut oT re 
Vanilla Beans, Tahiti yel- 
low label 
White label 


95a 
2.00@ 


1.00 
2.25 
12.00@ 18.00 
700@ 7. 


3.004 


180@ 2. 
con See oe 
SUNDRIES 
cologne spirits 
rm 
*Ambergris, black.:(oz.) 10.00@ 18.00 
\mbergris, gray 28.00@ 
Chalk, precipitated 03@ 
Civet horns 2.65@ 
Lanokin hydrous 21@ 27 
Lanolin anhydrous 23@ «31 
Menthol 9.65@ 10.00 
Musk, Cab., pods... nominal 
Musk, Cab., grains. (oz. nominal 
Musk, Tonquin,grain(oz.) 40.00@ 
Musk, Tonquin, pods (oz.) 27.00@ 
Orris Florentine, 
whole 
( )rris Root. 
granulated 
Rice Starch 
Tale. Italian 
Tale, French 
Talc. domestic 


05 


Root, 


(ton) 45.00@ 
....(ton) 25.00@ 
.... (ton) 18.00@ 


*Nominal. 
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THE MARKET 


(Continued from page 516.) 


been bought in fair quantities by per- 
English oil has also entered consumption 

in a larger way. Bullish cables from Australia has tended 
to strengthen prices for oil of eucalyptus, reports current 
being that the crop will be a short one 
Among domestics interest attaches to a sharp advance 
terpineol resulting from the hi prices prevailing for 
While less active tl been the case in 
some time, peppermint oil has sold into new high territory, 
due to the close control being exercised by country holders 
Sassafras has gone up 10 cents a pound, as supplies on 
country are limited. Clearance of 


lavender oil has 
tumers, and the 


irpentine than has 


and in the ‘ chea) 
f oil of wormseed has sent that item higher Prices 
for sandalwood are up in keeping with the action of the 
Mysore Syndicate in London in naming higher prices for 
the raw material. Offers of birch tar oil are being more 
freely made. In a word, the general position indicates an 
g upward tendency with the volume of trading in 
nearly every oil showing a satisfactory increase. 


Aromatic Synthetic Products 


Factors in aromatic synthetic products are agreed that 
the recent elimination of outside sellers has done much to 
strengthen the general market, although the numerous ad- 
vances which were placed into effect in the first fortnight 
of the new year appear generally to be based on higher costs 
of raw materials and replacements. Much has been done 
in the matter of relieving the importer from the noxious 
delays in the matter of working out American valuation of 
his products and a better general understanding of th 
workings of the Tariff Law is now had by all. Buyers who 
had delayed commitments pending the appearance of mor 
settled conditions have been quite active The upward 
movement already mentioned has extended to anisic aldk 
hyde, which is held at $4.50 for foreign; domestic benzald 
hyde, which is quoted at $1.75@$2; benzyl alcohol, whicl 
is held at $1.85; benzyl benzoate, $1.85;, carvol, $8.75 

reign and domestic citronellol, eugenol, $4.25; 
unthranilate, $5; terpinyl acetate, $2; and the 
which are held at about $5.50. A leading manu 
has announced an advance methyl salicylate 
ial oil of wintergreen to 62 cents in 50-pound cans; 

r 6'4-pound carboys, and 77 cents for 1 pound 
The jump in the latter product was 
view of the comparatively weak position of 

phenol which owing rht demand 
offered in the trade as low i : t 
nany and Italy tell of ar tive demand 
aromatic chemicals general] 


$12; 
methyl 
ionones, 


facture 


a complete 


raw material, 
be ing 
trom Ger! 


synthetic ‘ 


Sundry Perfumery Products 


the recent spurt of activity in menthol the market 
turned weak on cables from Japan reporting a 
a Spot material seems to be closely 
concentrated, however, and it would be difficult to secure 
less than $9@$9.50 a pound. Consumers as a 
whole are only carrying light menthol stocks and if they 
expand their purchases it is deemed likely that the market 
will go higher. There has been a slight reaction in civet 
with offers at a concession of 10 cents. Legitimate demand 
for ethyl-alcohol are large and cologne spirits are being 
firmly maintained in consequence The various natural 
musks are meeting good demand at $40 an ounce for the 
Tonquin grain and $27 for the pods 


nas again 


1 So 
cost aS 1lOW aS OS 


case lots at 


Vanilla Beans 


The price tendency of vanilla beans continues distinctly 
upwards An excellent demand continues in evidence from 
the manufacturers of extract and, with only limited stocks 
with which to fill these requirements, the tone of the market 
is unusually strong with regular Bourbon stock quoted 
firm at from $3 to $3.50 a pound, while prime material 
commands from $3.50 to $4 a pound in the open market. 
Prices in Marseilles have been quite strongly maintained 
at from 70 to 75 francs ex dock with no allowances made 
in excess of 10 per cent for bad stock. A steady demand 
has been experienced in the French markets from Conti- 
nental points. Prices for Mexican vanilla beans are nomi- 


nal around a basis of $11 to $15 a pound. The next crop 
of Mexicans is going to be a small one if preliminary est. 
mates are any criterion. Last advices from Vera Cry; 
indicate that $6.50 to $7 a pound is being paid for cured 
beans for future delivery. Cool nights and rains have helped 
to ripen the green beans and the quality of vanilla for this 
season is expected to be decidedly good, the beans averaging 
about eight and one-half inches in length. The cuts are of 
good quality and it is estimated the season’s output will be 
some 35,000 pounds. While some slight reaction may occur 
when the crop is first placed on the market, the price js 
expected to be higher before the season is over than it was 
last vear 

\ warning is issued to extract manufacturers and other 
purchasers of vanilla beans that offerings have recently 
appeared from upwards of a dozen places of vanilla which 
is purported to be of Mexican origin, but which js jn 
reality Tahiti vanilla camaflouged to look like the Mexican 
product. Such offerings as have come to light have been 
beautifully done up to represent Mexican vanilla both as to 
stvle and packing. In some instances the bundles have been 
wrapped in tin foil which, however, is contrary to the cus- 
toms of Mexican packers. Most of the offers have come 
from along the Mexican border. In discussing the situation 
one house points out that it is purely an attempt to take 
advantage of the high prices prevailing for the Mexican 
beans through the substitution of Tahitis, although the con- 
cern which is offering the goods is in good repute and is 
ipparently unaware of the imposition. “While these offer- 
ings have come to our attention,” said a representative of 
one of the important houses, “it is very unusual for at- 
tempts at chicanery to appear in vanilla and we are not 
inclined to believe that any serious attempt to misrepresent 
is being made.” 


FOREIGN CORRESPONDENCE 


(Continued from page 516.) 


NS 


MANCHURIA 


\MERICAN SOAP AND TOILET ArRTICLEs. 

\lbert W. Pontius, at Mukden, reports that 
ia’s total trade for 1921 was about $27,300,000 more 
ind doubled the 1913 total. 


realizing the splendid market 


MARKI FOR 
Consul General 
\Mianchur 
than in 1920 He says: “Ameri- 
manttacturers at now 

Manchuria for the sale of manufactures in 
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ng the principal foreign importations me 


many 
ntioned 
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11¢ articies 


PERU 


Trapde Totars, PERFUMERY AND Soap 


1920, on 


Peru’s total im- 
show $47,794,009 
being more than half of goods re- 
of $11,000,000 over 1919 
States in 1920 were $76,445,979, being just 
sliiort of half of the total and about $16,000,000 more than 
in 1919. Statistics for 1921 and 1922 are not available. 
Peru's 


$094,896, an 


ports in figures just at hand, 
from the United States 
ceived and an increase Exports 


to the United 


cosmetics imports in 1920 were 
$362,000 1919. The 


United States was not more than 5 per cent. 


perfumery and 


increase of about over 


share of the 


Soap imports were $278,320, a falling off of about $54,000. 


Soaps of American origin are in much greater demand 


than American perfumes, but consular advices are that the 


+}, 1d 


sale of do enlarged. 


SPAIN 


Madrid advices report the soap 
export 


Export Duties on Soap. 


manufacturers are demanding the abolition of the 
duties imposed on soap during the war, since the exporta- 
tion of all the raw materials used in the manufacture ot! 


soap has been rendered free. 
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CONDUCTED BY Or. E.G.THOMSSEN 


MANUFACTURE OF SOAP: 1921 CENSUS 

The Department of Commerce announces that reports 
made to the Bureau of the Census show that production 
by establishments engaged primarily in the manufacture 
f soap amounted to $240,116,000 in 1921 as compared with 
316,740,000 in 1919, a decrease of 24.2 per cent in value 

products. In addition soap products to the value of 

1.140.000 were produced in 1919 by establishments classi- 
fied in other industries; corresponding figures for 1921 are 
not available at this time. 

Of the 283 establishments reporting products valued at 
$5,000 and more in 1921, 43 were located in New York, 
4] in Pennsylvania, 27 in Illinois, 26 in Ohio, 23 each in 

ifornia and Massachusetts, 15 in New Jersey, 9 each 

Missouri, Rhode Island and Wisconsin, 7 in Indiana, 


each in Connecticut, Iowa and Minnesota, 4 each in 


rado, Kentucky and Michigan, 3 each in Kansas, Ne- 
Texas and Washington, 2 each in Georgia, Louisi- 
yregon and Utah, and 1 each in Maryland, Nevada, 

New Hampshire and North Carolina 
In October, the month of maximum employment, 18,466 
earners were reported, and in January, the month 
lininum employment, 13,999—the minimum represent 


per cent of the maximum. The average number 
employed during the year was 16,558 as compared with 
20,436 in 1919. A classification with respect to the pre- 
vailing hours of labor in the establishment in which em- 
ployed shows that for 6,915, or 41.8 per cent of the total 
(average) number of wage earners, the prevailing hours 
were 48 or less per week, and for 7,689, or 46.4 per cent, 
the hours were between 48 and 54 per week. 
The statistics for 1921 and 1919 are summarized in the 
following statement, the figures for 1921 being preliminary 
nd subject to possible correction: 


establishments 
engaged . bare 
prietors and firm members... 
laried employees Si accusane 361 ’ 
_ Wage earners (average number) 558 20,436 
Salaries and wages..............+ $32,566,000 $35,400,006 
Salaries Ru es Saree ue ae 3, ,000 172,001 
Wages ; .865,000 21,228,000 
Paid for contract work 614,000 000 
Cost of materials 

Value of products eae 

Value added by manufacture? 


150,356,000 38,519,000 37. 
240,116,000 316,740,000 24.2 
89,760,000 271,000 *14.8 


‘Statistics for establishments having production valued at less than 


his class reported 34 wage earners and products aggregating $181,800 
n value. For 1919, however, data for 69 establishments of this class, 


orting 32 wage earners and products valued at $130,100, are 
} 


cluded in the figures with exception of the item ‘number 
*Denotes increase. 
*Value of products less cost of materials 


_ Detailed statistics of products for 1921 and 1919 are given 

in the following table, though figures for soap-and asso- 

ciated products produced as subsidiary products by estab- 
(Continued on Page 523) 


ADVANCE OF PRICE IN FATS AND OILS 

\n advance approximating 50 per cent in all grades of 
tallow over a period of less than six months, together with 
varying increases in the cost of all other raw materials 
which enter the production of soaps, has brought announce- 
ments of advances amounting to about 50 cents a box from 
three of the country’s principal manufacturers of laundry 
soaps. In other words, laundry soaps now command from 
$5.45 to $5.50 per standard case of 6744 pounds when bought 
in 100 case lots. In those few instances where no actual 
upward revision has been named in the price of soaps, 
manufacturers have been forced to resort to the expedient 
ot reducing the weight for the purpose of bringing down 
overhead. Thus one or two producers have cut the size of 
their bars from thirteen ounces to twelve ounces, while 
others have cut from thirteen ounces to eleven ounces. 

If the present position of the raw material market, which 
measured by the position of tallow which has jumped to 
8% cents for city prime, 834 cents for special loose; 9 cents 
for extra and 9% cents for the edible, is any criterion, the 
davs of the five-cent laundry soap are numbered, There is 
one saving grace, however, the soap people generally loaded 
up pretty well with tallow before the big export movement 
set in last autumn. The consumer is now deriving the 
t of their foresightedness, since, if he had to pay for 
he finished product on the basis of current raw material 
costs his soap would cost him considerably more than it 
does at present. 

Producers generally look for high prices on soaps over 
the period of the next three or four months. The first six 
months of the year are usually the biggest ones in the soap 
industry and this year is not expected to be any exception. 
The only restraint apparently against the appearance of still 
higher prices for laundry soaps is the unwillingness of pro- 
ducers to get prices beyond a point that can easily be main- 
tained. Both domestic and foreign business is running at 
1 comparatively heavy rate. There is an outlook that tallow 
may react slightly during the latter part of this month and 
early February, but there can be no permanent change with 
the statistical position of provisions and allied products as 
strong as they are at present so that by February and 
March a resumption of the advance in tallow may be an- 
ticipated. 

Buying of laundry soaps by the West Indies, South 
\merica and Mexico has been one of the big features of the 
market of late.’ For the time being the outlet to Mexico 
is restricted, pending the settlement of an agitation which 
has been started in Mexico to raise import duties on laundry 
soaps to 20 centavos per kilo or $3.66 per box, against the 
existing tariff of 12 centayos per kilo or about $2 per box. 
There are a certain number of soap manufacturing con- 
cerns operating in ‘Mexico, but it is not believed that they 
have as yet achieved the perfection of American standards 
in their manufacture and it is doubtful if they are able to 
place a brand of soap on the market which can compare 
with American standards. What amounts to a general 
feeling is that the proposed increase in the Mexican tariff 
will be thwarted. Even if the higher rate is adopted, how- 
ever, it is belreved that Mexico will still be a good customer 
for American laundry soaps, despite a higher tariff. 

While there is a general supposition that higher tallow 
prices are nearly always followed by an advance in prices 
for soaps, this does not always happen. A great many 
soap manufacturers are able to offset part of their in- 
creased overhead resulting from higher raw material costs 


he nen 
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ger recoveries of glycerine from their soap ] 
During the last six weeks the war scare in Europe 

has resulted in a jump in dynamite to 17% cents. 
Che situation in glycerine is made acute through the demand 
rude, which is due to a delay in the shipment of pur- 

1 time ago in France and also to the 

ccupation of the Ruh1 


S made some 
bility of war as a result of the 
I latter is a liberal interpreta- 
s buying of dynamite 


h. Of course the 
purposes 


re is always more or ke 
f Europe for mining and 
rates falling, however, it would not 
] | made 


exchange 
namite glycerine purchases could be 


and better advantage 


roduc 


glycerine 


blasting 


enhancement of tallow 

months has been the enormous export 
from the fact that American prices for 

during the greater part of 
1922. Last statistics available, those for the nine months 
ending September last show that the exports of edible 
rades of tallow for that period totalled some 24,058,862 
as contrasted with 10,749,517 pounds of all kinds of 

the corresponding period of 1921. The advance 

1 lated to the imposition of a 

Tariff Act of 1922, 

the previous tariff, for 
tariff act has the duty 
yperative. In fact the 
sance value to the 


values during 
move- 
tallow 


were lower than world prices 


is in no special way re 
duty of % cent per pound under the 
st the duty tree | 
since the 
tallow been in any Way t 
only function of the cent duty is its 
\merican manutacturer of soap 


agall SIS existing 1 


at no time 


levied on 


passage orf tie 


nsequence in tallow 
September last when 
into the country, which 
outward movement 
tallow has continued since September, the exports during 
amounting to some 1,868,891 pounds. Tallow 
during October, but the rise did not 
1,450,629 pounds during 
approached world prices after 

shown by smaller exports. On October 30, 

1922, pric x good Australian mixed in London, Prime 
Chicago and City extra in New York stood on 
an absolute parity, but the London prices again moved for- 
ward, surpassing prices in the American market \t no 
time since October 30 has the price of extra city tallow at 
New York been on a parity with the price of good Austra- 
lian mixed in London. Prime packers’ tallow in the Chicago 
market at its peak for the period covered from November 
17 to 22 inclusive, exceeded prices in the London market 
by a fractional degree over cent per pound, but again 
dropped below the parity of London on December 1, while 
on December 15 the relative prices were again a fraction of 
a degree below 8% cents for good Australian mixed in the 
London market; 81 cents for prime packers in the Chicago 
cents for City extra in the New York 


The last import movement of 
was during the nine months 
only 1,495,415 pounds were 


insignificant 


broug 


total is regarded as 


} 

hat month 
advance 

exportation of some 


Our market 


packers In 


market, and 7M% 
market 
Coincident w:th tallow there has 
been a steadily stiffening market for all kinds of vegetable 
which go into the production of soaps. The 
oils have anticipated their re- 
ntracts ahead. Offerings 
made sparingly and han 
deliveries owing to the 


‘th the jump in prices for 


il products 
buyers of vegetable 
by placing long term c 


large 
quirements 
of many products are only 
reluctant to quote 
trend of the market 
feeling the impulse of 


quite 


being 
nearby 
Cocoanut palm and soya 
f buying by soapers, 

the outlook that 
will be considerably larger. 


dlers are 


are all 

while olive oil has beer firm despite 
production in Italy 
In order to set at rest fears of an acute impending short- 
age in edible oils and fats it need only be remembered that 
the combined exports of hogs, lard, cotton seed oil, lard 
substitute, oleo stearine and other edible oils and fats from 
the United States for the year 1921 amounted to roughly 
1,400,000,000 pounds out of a total production of over 
3,600,000,000 pounds and that at the same time imports of 
foreign vegetable oils were effectually inhibited by the 
Emergency Tariff duties, it can be seen that many years 
must elapse before American demand for edible fats and 
oils equals the supply. It is for this reason that fears of a 
runaway market for soaps at this time are deemed highly 
although there is every indication of good 


improbable, 
around current price levels. 


steady buying 


CARBOHYDRATE CHAIN IN SYNTHETIC Fats 


\t the recent meeting of the British Association at Hy! 
an interesting paper was presented by Dr. Helen S, Gi. 
“The Preparation and Constitution of Synthetic 
Containing a Carbohydrate Chain,” which is briefly 
summarized as follows by the London Chemical Age f 

lhe products obtained when a carbohydrate chain jg 
coupled with the unsaturated groups characteristic of natural 
been studied with the object of establishing the 

titution of the synthetic fats thus obtained. As shown 

Lapworth and Pearson, a-methylglucoside and mannitol 
both combine, on heating in the presence of sodium ethoxide, 
| tl oleyl residues of olive oil, thereby liberating 
The present research has proved that in the first 
no-oleate is initially formed, whilst in the second 
groups enter the hexitol chain. This condensa- 


christ 
| 


rats 


fats nave 


re 


is immediately followed by internal dehydration, the 
arbohydrate chain, in 


each case, losing one molecule of 
residues remaining intact. Anhydro- 
mono-oleate and mannitan di-oleates are 
letinite chemical individuals. On methylation they yield 
nomethyl derivatives, which, however, are unstable even 
the high vacuum of the Gaede pump. On being heated 
with acid alcohol these methylated compounds each give 
methyl oleate, together with an alkylated sugar derivative. 
In both cases the anhydro ring in the molecule persists 
luring hydrolysis, and thus a passage is opened into the 
series of anhydro-sugar derivatives and alcohols. Exami- 
he above cleavage products confirms the views 
held regarding the mechanism of the reactions 
liscussed, and complete structural formule are assigned to 
he original “methylglucoside” and “mannitol fats.” 


water the fatty 


methylglucoside 


ation 
} 1 
irecady 


Deodorizing Animal Odors in Fat Recovery 


rench patent 528,153 has been granted to Alfred Bour- 

for a method of deodorizing and sterilizing liquids ob- 
tained in working up carcasses of animals, and for simul- 
taneously recovering the fat. When carcasses are heated 
with water in closed vessels, ammonia is produced, which 
may partly saponify the fat to a soluble soap, which is lost 
in the water. To avoid this, the water is collected in a 
tank, treated with sulphuric acid, and the fat, which comes 
to the surface, collected. The fat is then completely saponi- 
ed with sulphuric acid. The residual water, containing 
ammonium sulphate, can be used for fertilizer or worked 
up into ammonium sulphate. 


Vegetable Oil and Allied Trades in France, 1921 


The Washington Bureau of Foreign and Domestic Com- 
merce has from Consul Wesley Frost, at 
Marseille, an interesting survey of the French vegetable-oil 
industry This report into much detail regarding 
prices, foreign trade, and productions of both the finished 
product and the raw materials entering into the manufac- 
ture of French oleagenous products over a period of years. 
Lack of space renders it impossible to publish the report 
but those who are interested may examine it upon applica- 
tion the Foodstuffs Division of the Bureau of Foreign and 
Domestic Commerce at Washington. Refer to file No. 
69796 


received 


goes 


Laundry Preparation with Good Lather Properties 


(Ger. Pat. 332,649, E. Reinfurth, Karlsruhe).—During or 
after manufacture, a stock soap is mixed with a_ water- 
oluble salt of a- or B-naphthalene sulphonic acid (preter- 
ably an alkali or ammonium salt, or both), a loading in- 
gredient, such as clay, being added if desired. In making 
the stock soap, a portion of the fatty acids may be replaced 
by a- or 8-naphthalene monosulphonic acids or a mixture 
or the tw 


Canadian Patent for Hydrolysis of Oils 
P. J. Freyer has received Canadian patent 223,833 (1922). 
In the hydrolysis of oils to produce glycerol, fatty acids, 
etc., coloidal clay expedites the process and effects a greater 
yield, is the claim. 
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BLEACHING OF OILS AND FATS* 


By ANT. E. COHEN, Chemical Engineer 








The tests were made in the apparatus shown in the ad- nsed on its surface, while basic norit contains some 









‘acent drawing. Water was used as the heating liquid. ee " 
inbleached oil 
\e4) meter. Fig. 1, in wh 
used for drawing off the material, a gas » 

ire 





yf 18 in the colori- 





hr } + > . | shicl ae e . 
Through the cock (A), which was also of blanching: agente 
ter readings as ordi- 
f the bleaching agents 
though the blood 
the lower con- 
ns [he bone charcoal showed a peculiarity, 


bleaching effect did not increase with greater con- 





used as abscissz and the 
could be introduced so that the bleaching nates, shows the compar 













1 7 flor ~) ra 
might take place in a medium other than sed. Florida « ay gave th 
had a somewhat str 










For comparison, a colorimeter filled with 








bleached oil was used. The use of potassium 





bichromate or picric acid solutions for DURATION OF THE BLEACHING.—This had only a very 
I 


it effect. Tests which remained in the apparatus 2 
minutes, or those which remained in it half an hour, gave 


the same reading in the colorimeter. But the fact must be 


comparison is to be advised against, as dif- 





ferences in color always appear which make 



















accurate matching impossible. If a carbon taken into consideration that during the slow filtrations the 
of very fine structure, as for example norit, bleaching agent, after it has been drained out of the appa- 
is used as a bleaching agent, a very thor ratus, still remains in contact with the oil for some time. 
ough filtration is necessary; otherwise small ErrEcT OF THE Air.—The following question was of 
particles of norit give the oil a green color "Portance woes the air have a harmful effect at the tem- 
; : om peratures here used Should one work in a vacuum or in 
and thus make the colorimeter reading diffi- arbon dioxide or hydrogen currents at temperatures below 
cult or impossible 100° C.? Or can one heat the oil in air without danger 
f oxidation? Tests with and without carbon dioxide were 












In order to obviate possible effects of the ; ; : ; ; e 
: made. Dry and heated air was also passed through the oil, 


ies - ne ie s hk 7 uoh This go: was first * ar , . . ; ” 
air, carbon dioxide wa blown through. Th gas wa first ilways with the same result, namely, that the readings dif- 
iried and then heated before being used. -The bleaching fered little from one another, as the folowing series of ex- 
vas always continued for 15 minutes, followed by filtra- periments shows 


tion with a hot water filter. The oil used was freed from 
icid and dried er cent Norit, sesame +4 44 













er cent Fuller’s earth, sesame 3 32 4 
= or “4 oa . per cent Florida clay, sesame ] 7 7 
EFFECT OF THE TEMPERATURE.—The following series of nee cant Manik. eave Wikis. cil. : aa 
xperiments on sesame oil show that bleaching was better er cent Norit, palm kernel oil 65 66 66 
higher temperatures, but that the differences were very This shows that the oxidation of the oils used. in air 





€ 
it temperatures below 100° C., is negligible 


ter Readings After WATER CONTENT OF THE BLEACHING AGENT.—The oils 














sleaching at ised were dried carefully, as were the bleaching agents, 
” fF and fe Cent ~ th torr row \ 1 1 th 14 ; - 7? , r - 
eaching 2 ao 4 o0° C the former in a vacuum, the latter in a drying oven. Water 


Norit ee 
Norit 3¢ 
Norit +1 


Fuller’s Earth 28 ) 28 






















0 Fig.2. 






Fuller’s Eartl 7 8 
Fuller’s Earth 4 | 
lorida Clay 71 











The same observations were also made with other oils 
and the remaining determinations were carried out at a 
xed temperature (90° C.) 

CoMPARATIVE Errect OF DIFFERENT BLEACHING AGENTS. 
—Sesame oil was used. Norit, Fuller’s earth, Florida clay, 
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fullst Norif Florida Fuller Norit 

was now added to the bleaching materials in the propor- 
Knochenkoble ; tions shown below. The per cents of water refer to the 


1 
} 


weight of the oil. Sesame oil was. used. 
















Water, ( rt Water, Colori- 
Per meter Per meter 
Cent Readii Cent Reading 
" Norit.... 0.5 49 3% Fuller's Earth 0.5 31 
Norit.... 51 % Fuller’s Earth 2 32 
3% Norit.... 5 52 3% Fuller's Earth 5 27 
1 2 3 + 5 6 7 6 9 10 3% Norit... 10 52 3% Fuller’s Earth 10 25 
Ylood charcoal, bone charcoal and acid norit were tried. The readings were therefore somewhat better for norit. 
Norit is a pure, amorphous carbon with a very high, con- [t must also be noted that by using norit containing moist- 


stant power of adsorption. Acid norit retains some acid ure, filtration becomes much easier. 
- CoMBINATIONS OF BLEACHING AGENTs.—Since there are 
“From Seifensieder Zeitung, 1922, p. 24 several coloring matters in natural oils, and since one ad- 
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medium offers a better adsorbing for one par- 
ticular coloring matter than for another, it is not surpris- 
ing that mixtures of bleaching agents may give better re- 
sults than single substances. In the following figures the 
percentages of bleaching agent are measured along the 
abscisse and the colorimeter readings are again laid out 
along the ordinates, as is done in physical chemistry for 
systems with two components. 

2 shows the Norit-Florida, the Florida-Fuller, the 
-Norit “system,” for sesame oil, 3% of total bleach- 
uent being used in each case. Point A corresponds 
100% norit, B to 100% Florida clay, and C to 100% 
r’s earth. E is a mixture of 90% Florida and 10‘ 

is a mixture of 80% fuller’s earth and 20% norit, 


\ sharp maximum appears (Fig. 2), that lies in the 


place for 1%, 3% and 5% bleaching agent. There is 
no auxiliary effect of the bleaching agents, for 
result as in Fig. 2 (namely, a maximum reading 
13) was attained when the bleaching agents were used 
after the other, or in other words, when one bleached 
with 2.9% Florida clay, filtered off and then bleached 
with 0.1% norit. 

Combinations were also made with three bleaching ma- 
terials. We can imagine the three bleaching agents (norit, 
Florida clay, Fuller’s earth) at the angles of an equilateral 
triangle. The perpendiculars from any point in the triangle 

he sides give the per cent combination for this point 


same 
certainly 
the same 


one 


Fuller 


Fig. 3. Florida 


in Fig. 3 is therefore a % Florida clay, b % 

100 minus a minus b % Fuller’s earth. By indi 

readings on the colorimeter by a perpendicular 
plane of the triangle, we obtain a three-dimensional 
which is the Norit-Florida-Fuller system for sesame 
means of a greater number of determinations the 
three-dimensional figure could be represented in clay. If 
we imagine a particular point on the perpendicular and a 
parallel plane laid through it, the plane will cut the three- 
dimensional figure and we can project the section on the 
base 

If we do this for a number of points we get Fig. 3. 
The line 90, for example, gives the composition of bleaching 
materials which gave the reading 90 on the colorimeter. 
Point 4 is therefore a combination which gives a bleach- 
ing of 60, etc. We may call these lines isochromes. 

Figures 4 and 5 give the two-component systems for soya 
bean oil and palm kernel oil. Here again we see the ap- 
pearance of maxima, as in Fig. 2. If the assumption made 
at the beginning is correct, namely, that the appearance of 
the maxima is only the result of the existence of several 
coloring matters, these maxima could not occur if the tests 
were repeated with a colorless oil colored with a simple 


oil By 


coloring matter. In this demonstration a sesame oj 


leached water-white (reading 195 on the colorimeter) was 
colored butter-yellow with dimethylaminoazobenzol 


0 


Figo * 
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Norif 
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29 40 60 60400 20 40 60 80.100 20 40 60 60 100 
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6 shows clearly that the lines deviate very little 


straight li “here is no sign of a maximum, 


0 . 
Nori 
Fig 
from 
100 100) 
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60 60 10 
Norif 


0 2 40 60 8 100 20 40 60 80 100 20 40 
Norit Florida Fuller 


SUMMARY The deductions are epitomized as follows: 
1. The effect of the temperature is very slight. 
The duration of the bleaching is not important. 
Below 100°C. the air has no harmful effect on the 
bleaching. 
4. The presence of moisture improves the bleaching and 
makes the filtration easier. 
5. Under some conditions combinations of 


igents increase the bleaching efficiency. 


> 
2 
3 


bleaching 


Swiss Use Austrian Money to Wrap Soap 


The value of the Austrian krone has fallen so low that 
a Swiss soap manufacturing concern is using 10 krone notes 
as wrappers for its product. This novel means of adver 
tising has attracted much attention and at the same time 
is being done without expense, as the notes cost less than 
the wrappers formerly used. 
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MANUFACTURE OF SOAP: 1921 CENSUS 


(Continued from page 519) 


lishments in other industries, aggregating $21,140,000 in 
1919, are not at present available for 1921; hence all items 
are not actually comparable. 


1921 1919 
Total value e oan eee () $337,880,000 
The soap industry ee $240,116,000 $316,740,00( 
Subsidiary soa products trom othe 

@) 1.140.¢ 


industries 


Soap Industry 





























Hard Soaps Only All Indu 
Quantity, pom 1,741,002,000 1,855,2 
“ Tallow foots and olein soaps 903,258,000 1,072.3 
Toilet soay ° 195,347,000 179,350,000 
1,319,000 21,710,000 
5 143,915,000 181,837,000 
s 497,163,000 399,970,000 
$163,041,.000 $227,051.01 
76,270.01 466,536.4 
3,087,000 
78 183.000 
$29,144,000 2 
65,004 1 ( 
$768, 0( $ 0 
),756,000 74,463,00( 
) + (0 
6,183,001 t¢ 02,00 
Ss? ¢ 009 S 568,04 
Glycerin 
Sale 
or g g 000 
or $2.483.00 
r sale 
07,004 47,377,04 
$6,088,0( $1 4° O00 
23,00 3,140,000 
$316,00( $825,000 
5 SS UU 1 { ) 
. OC $91.000 
Candles 
Pownds 5,483,000 
Value ‘ $819,000 
Red Oil (Commercial Olein Acid) 
Gallons a eues e os ‘ 930,000 
Value sd ; a 7 $416,000 ¢ 
Perfumes and Toilet Preparations 
Value 2 airs $15,115,000 $12.635.000 
All other products 18,315,000 73,290,000 
) Figures not yet available 
) Included above with value of hard soaps 


UNITED STATES PATENTS GRANTED 


Camille Deguide, of Enghein, France, has been granted 
patent 1,440,211 for a continuous process for the manufacture 
of caustic soda or caustic potash. This patent is for a 
process for the production of caustic alkali, consisting in 
decomposing a barium poly-basic silicate by water and an 
alkali-metal sulphate. 


A patent, No. 1,439,685, for a process of producing light 
colored. fatty acids, has been granted to John W. Bodman, 
Western Springs, Ill., assignor to William Garrigue & Co., 
Inc. New York. Five claims are made for the process, 
which includes evaporating dark colored fatty acids and 
commingling the vapors with a heated gaseous carrier. A 
further description can be found in “Patents,” page 515. 


Andrew J. Leonard, West Branch, Mich., has received 
patent 1,441,100 for a hand washing compound. This is a 
composition of matter consisting of water, lye and animal 
fat boiled and mixed to produce saponification, gasoline, de- 
natured alcohol, paraffine sealing wax, potassium carbonate, 
sugar, camphor gum, powdered boric acid and oil of mirbane 
compounded in relative proportions substantially as de- 
scribed. 


Holland Once More Exports Oils 


_The most important event of recent years in the vegetable 
oil industry is the change of Holland from an importing to 
an exporting country, reports Consul Frank W. Mahin, 
Amsterdam. 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 


last week at 10'%c. per pound New York, and Crude rm 
Oil changed hands at 10c. Middle West. Corn Oil is firm, 


and only a few tanks seem to be available from Middle 


Western producers. Prime Green Italian Olive Oi] Foots 





have been quiet during the past week, but cables from Italy 
do no show any weakness in the European situation 
January 15, 1923, \. H. Horner 


Industrial Chemicals 


The decidedly heavier contract movement featuring in- 
dustrial chemical markets has emphasized the favorable 
position reached in many lines of industry. There has been 
a steady call for supplies and leading factors have been 
voicing a great deal of optimism as to the future outlook 
The leading producers of alkali products are so well booked 


ahead that they are not particularly anxious to contract 
too far ahead into the Spring and Summer months, Except 
for a slight lull during the holiday period due in large meas- 
ure to inventory taking last year’s advances in chemical busi- 
ness have been continued in the new year; in fact, the 
extension of previous gains has been noteworthy in not a 
few directions lo be sure, export business has been none 


too good since English and German producers have been 
successful in re-establishing business relations with their 
old customers, but the improvement in various European 
monetary units, particularly the pound sterling, has led. to 
the conviction that soda ash, caustic soda, sulphuric acid, 
blue vitriol and the boraxes will be wanted in increasing 
quantities by foreign consumers during the coming vear. 
The enormous increase in domestic consumption of indus- 
trial chemicals during the last five months of 1922 is ex- 
pected will be continued during the first six months of the 
new year. At any rate, with the advent of the deflation of 
the markets, the disappearance of the unemployment prob- 
lem and with stocks in the hands of consumers small, and 
with the disrupting process of tariff revision pretty well 
discounted the trade may look forward with confidence to 
renewed manufacturing activities and prosperity during the 
coming year. A bit of trade gossip which has occasio: 
the keenest interest is the revival of offers of long 
contracts for basic potash salts by German producers. 


Other Soap Making Materials 


Stocks of both turpentine and rosins at primary 
are down to a low point as the high prices prevailir 
recent months for rosins has resulted in a rapid marketing 
of the late production. Inventory taking has occupied the 
majority of the consuming trades during the past few 
weeks. The big factor in rosins last year was the un- 
usually heavy foreign demand. Export business has been 
quieter of late, but with prices on a more attractive basis 
there is every reason for expecting a big year. Heavy 
purchases of tallow by the producers of stearic acid and red 
oil have stiffened the former product materially. Greeces, 
tallow and a number of allied products have all gone up 
materially during the past month in keeping with higher 
prices for provisions. 











GERMAN PATENTS FOR SOAP POWDER 


German Patents 310,122, 310,123 and 310,625, A. Imhau- 
sen, Witten, are described as follows: In the first patent, 
liquid soap is cooled down to about zero C. and then slowly 
rewarmed to room temperature. During the cooling it is 
kept energetically stirred, thus forming a fine, crystalline 
powder, which does not require grinding. In the second, a 
mixture of soap, soda and suitable filling ingredienis is 
blown to foam in a pressure vessel, and left under in- 
creased pressure, being afterwards forced through a nozzle 
into a super-cooled chamber and discharged on a conveyor, 
the temperature being slowly raised again. In the third 
patent, which is one of addition to the first, the fluid mass 
is treated with super-cooled gases, such as liquid air. This 
air, in vaporizing, exerts a powerful oxidizing action, thus 
bleaching the crystals of soap powder. 
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TALLOW 
(Written Special r Thi 
sudden 
f the New 


on which is causing the 


advance from the &c level to 


rought con- 


York Extra grade 


large soapers to assume a more 


onservative tone and the trade general has shown an 


unwillingness to follow these prices. 


Since the middle of last week, values here have shown 


a weaker tendency with some producers willing to sell 


their output, in quality practically equal to the New York 


Extra grade, at a reduction of '%-'%4c per pound. 


The markets in the middle west and western points have 


held very firmly although stock is offered more freely 


\s underlying conditions are fundamentally strong it 


would appear to be useless to look forward to any decided 


break in prices. 


Greases are holding firmly up to top prices with 8-8 


for the good quality, low acid House Grease, and other 


grades at relative quotations 
January 17, 1923 Topias T. PERGAMENT. 
GLYCERINE 


Written Specially for This Journal 
i 2 


The price for Chemically Pure Glycerine has not changed 
in the last month, although refiners are firmer than they 
were, when our last letter was written. In Dynamite and 
Crude, however, the market has advanced over 1 cent per 
part of the 


pound, due to active buying on the explosives 


manufacturers, about the end of December and to the situa 
tion abroad. The foreign markets are lower than ours, but 
the fear here is, that the European countries will not allow 
Glycerine to be exported, if an actual state of war exists, 
among the larger nations, and this will work a 


hardship 
on United States, for we must still look to Europe for 


a part of our needs, in the way of Crude Glycerine \t 


time of writing, the buyers who have been recently operat- 
] 
F 


ing in Dynamite, on a large scale, claim to have with- 


drawn from the market, having obtained all they needed, 
even if it is, 


for a period in advance; this may be so, but 


they will have to come in again in another month and as 


1 k 
lOOoK 


their regular Spring season begins early in March, we 
for a good demand from now on, especially if general busi- 


1 


ness is to continue in a satisfactory shape, as it has been 


for the last six months. Unless something unforeseen hap- 
pens, we see no reason to expect any weakness in Chemically 
Pure, which is today quoted at 18! in bulk 

1923 W. A 


cents, 


January 16, STOPFORD 


VEGETABLE OILS 
(Written This 


. . 
Specially for Tournal) 


Since our last letter Vegetable Oils have been very active 
and prices of most oils have advanced, due to heavy buying 
by soap manufacturers. There is, at present, a heavy de- 
mand for some oils for nearby deliveries, but many of the 
consumers, having purchased some time ago, are well sup- 
plied for the present and are just watching the situation 
closely. 


Cocoanut Oil is in fair demand, but buyers are now not 


aS anxious to cover their tuture requirements as the y were 
a few weeks ago when prices were lower. Some people are 
ist for 
shortly, 
ind no 
ments, 
prices even higher than are now being quoted 


of the opinion that Cocoanut Oil is at its peak, at 


the present, and that lower prices will be seen 


However, the primary market in Manila is strong 


offerings have recently been received on bulk shi 


excepting at 


by importers, in tank cars. The Copra situation 


Orient continues to be very firm 


Palm Oils have been moving very lively, and the demand 


this writing is heavy not only tor nearby, but forward 


at 


deliveries as well, Niger is not available today below 7%¢, 


1 limited quantity of Lagos Oil is to 
Most 


per pound, and only 


be had at 734c. New York importers are quoting 
higher prices 
Cottonseed Oil is difficult to buy in round lots, 


Crude 


Trades were made at 95¢c in the south last week, but most 


sellers are holding for 934c. and 10c. [ven at these prices 


offerings are not being made freely. Soya Bean Oil sold 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


New York, Special, .0834c 
09%c. Yellow grease, New York, 
grease, New York, (934 10c. 

Rosin, Savannah, Jan. 16, 1923. 
4.90c I 
4.90c IK 
4.90c M 
4.90c N 
490c W. 
weeee 4.90€ W. 
Starch, Pearl, per 100 Ibs caean ; $3.10 
Starch, powdered, per 100 Ibs... sem ea s 3.00 
Stearic acid, single pressed, 
Stearic acid, double pressed, 
Stearic acid, triple pressed, | 
Glycerine, ‘C. P., per lb.. 
Glycerine, dynamite, per lb.. Letina Silerrs 
Soap lye, crude, 80 per cent, loose, per Ib.. 
Soap lye, saponification, 80 per cent, loose 


Edible, New 
O8@.08 4 ¢ 


Y rk 
White 


Tallow, 


4.0c 
4.95¢ 
5.40c 
5.80c 
6.05¢ 


0.73¢ 


Common to Qo vod 


Oils 
Cocoanut, edible, per lb............ 
Cocoanut, Ceylon, Dom., per Ib 
Palm, Lagos, per Ib.. ri 
Palm, Niger, per lb... ' sr 
Palm, Kernel, per lb., nominal 
Cotton, crude, per lb. f. 0. b 
Cotton, refined, per lb., New 
Soya Bean, per lb 
Corn, crude, per Ib... 
Castor, No. 1, per Ib.. 
Castor, No, 3, per lb 
Peanut, crude, per Ib 
Peanut, refined, per Ib... 


York. 


Chemicals 


Olive, denatured, per gal... ‘ 
Olive Foots, prime green, per Ib.... 
Soda, caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs. 
Potash, caustic, 88@92 per cent, per cwt 
f 
Ala 06 
nominal 

Sulphuric acid, 60 degrees, per ton....... (a 9.50 
Sulphuric acid, 66 degrees, per ton @ 15.00 
Borax, crystals, per lb..... @ 6 
Borax, granular, per lb s@ 
Zinc Oxide, American, lead free, per Ib.. a 0 
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World’s largest manufacturers of 


Chem. Pure—Water Free (Bone Dry) 


TERPINEOL 


Essential Oil Company 


Executive Offices Plant 
297 Fourth Ave. Mulberry and New York Ave. 


New York City Trenton, N. J. 


Stock carried for prompt delivery with 


NEUMANN-BUSLEE & WOLFE, Inc. 
321-323 N. Sheldon St. 
Chicago, Illinois 
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SCHMOLLER & BOMPARD 
GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


66 
[ scrmoueR &, ATM ITS 


New Shipment Just Arrived 
ROSE & JASMIN FLOWER OILS— 


Can offer at attractive prices 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 
=< foeeeees A UBEPINE 
HELIOTROPINE 
: VIOLET 100°. 
a (Alpha, Beta-Methyl) 
RIO DE PASQUALE 
MESSINA, ITALY 


SPECIALTY 


MANDARIN 
TERPENELESS 


As well as all other Italian Terpene- 
less and Handpressed Oils. 


D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


AROMATIC CHEMICALS AND SYNTHETIC FLOWER OILS OF OUR OWN MANUFACTURE 


Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 
Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 
Lilac Sweet Heliotrope Fleur and 90°) 


Address all inquiries to Sole U. S. and Canadian Representatives 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 
Free of Charge. 
TEEUCOIEURIEES EATON — NNER TRON ANSE: EET 





STANLEY 


IMPERISHABLE METAL LABELS 


—fthey express refined 
beauty which harmonizes 
with the shape, surface 
and color of bottle, 
jar or box. 


‘*T he outside evidence 
of inside quality.” 


STANLEY MFG.@: 


DAY TON, O. 

















STANLEY 


VANITY CASES 








‘The most practical 
of double compacts 


with STANLEY’S 
Embossed Metal 


Top Decoration. 








NO SAMPLES MAILED 


Get in touch with our nearest representative or write direct. 


5 /W OODSON HUNDLEY . New York City Representati ve 
end Street, Phone Riverside 9830, NEW YORK CITY, N. Y. 

HARLES A. RINDELL ; . Middle Western Representative 
139 North Clark Street, Phone Randolph 2469, CHIC “AGO, ILLINOIS 

t. F. J. KUGLEN ; . . . Eastern Representative 

46 Cannon Street, DAYTON, OHIO 
2. R. F.STIDHAM . . California Representative 
P. O. Box 141. OAKL. AND. ca ALIFORNIA 


- RIC HARD HOFM ANN Southern California Representative 
6th Street, Phone 64158, LOS ANGELES, CALIFORNIA 


The SYANL g MANUFACTURING CO. 


of DAY TON, OHIO 





See other side for Samples of Stanley Labels. 
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THE BEST OF COSMETICS 


HIS company’s reputation 

among manufacturers of 

toilet preparations has been gained 

by the unfailing merit of its 

products, specialized personal 

service and extraordinary facili- 
ties at their disposal. 





No more significant comment on 
the value of our products could be 
offered than that the customers we 
serve have come to look upon our 
organization as an integral part— 
an extension of their own sales 
and manufacturing departments. 


Reap the benefits of our ex- 
perience. 


JULIUS SCHMID, INC., NEW YORK 


423-439 W. 55th Street 
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SEEDER 


American 
Synthetic Aromatic Chemicals 


Perfumers Raw Materials 




















Progress 


ORE real progress has been made by 
M the American manufacturer of per- 
fumes and toilet articles within the 

past few years than in the twenty-five (25) 
years previous; and while the development 
of the perfume industry in America has made 
tremendous headway, the educational side of 
the use of perfumery must be considered in 


the stage of infancy. 


During the five (5) years in which great- 
est progress was made in American per- 
fumery, we were cut off from many of our 
sources of supply of raw material. The 
American chemist was thrown on his own re- 
sources, not only to supply the demand for 
synthetic organic materials existing at that 
time, but to supply the increased demand of a 
newly extended market. . During that time 
the American chemists faced a great many 
difficulties in the way of training chemical 
workers, obtaining raw materials, etc., but 
they succeeded in supplying the demands of 
the manufacturers of perfumery. To-day 





raw materials are available, at prices which 
are reasonable, and in view of this we again 
have instituted a new line of research, which 
has now borne fruit. 


PHLOX 


Having created a new perfume base, 
Phlox, we are using this method in introduc- 
ing our product to the American manu- 
facturer. A blotter impregnated with our 
new product, Phlox, has been mailed. If 
you have not received our perfumed blotter, 
advise us and a blotter, as well as a sample 
of our product will be mailed to you immedi- 
ately. 


In announcing our new product, Phlox, 
we want to thank our friends for having 
co-operated with us in the past, and assuring 
our fullest co-operation with every user of 
chemical perfume products in America, we 


are, 
Yours for progress, 


VAN Dyk & Co. 
4-6 Platt Street New York, N. Y. 


In making perfumes with Denatured Alcohol, insure the quality by specifying Van Duk & Co.'s 
brand Diethyl Phthalate. 
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The construction and operation of the Houchin-Aiken Continuous 
Dryer for soap, unlike all others on the market, utilizes BOTH sides of 
the dryer aprons, thus increasing the capacity of the machine very 
much. The aprons are made of perforated steel, and will never wear 
out. 


The design of the dryer makes possible a much more economical 
distribution of heat, and a consequent saving in steam, while it has a 
positive circulation of warm air currents, with the incoming cold air 
chilling the warm, dried chips before being heated and drying soap. 


The machine is adapted for drying both laundry and toilet soaps, 
direct from kettles or crutchers. 


The capacity may be made according to purchaser’s requirements, 
the machine being constructed in sections. 


HovucHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 
26 Court ST.: BROOKLYN, N.Y. 
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Avoid Difficulties Encountered Under the 
Prohibition Laws — Let H.W.Eddy Bond You 


My Service 


HE many details to be complied with 
p= the difficulties encountered un- 
der the Prohibition Laws are re- 
sponsible for the existence of my office. 


Over 12,000 firms, who have qualified 
under the Prohibition Laws, are now 
patrons of my office. 


Between $30,000 and $40,000 is annually 
expended by me in service gratuitously 
rendered to my patrons. This service in- 
cludes the proper drafting of applications 
for permits and the supplemental forms 
from time to time as required; and, also, 


the annual preparation of renewal applica- 
tions, ready for signature. In addition, 
thousands of inquiries for information un- 
der the Prohibition Laws are answered. 
Practically every question that has arisen 
under the Proh*bition Laws has been an- 
swered by my office. 


My service department is a clearing house 
for all difficulties experienced by permit- 
tees. 


No charge is made for the extensive service 
I render my patrons; and the price at 
which bonds are sold is the same as others 
charge. 


Troublesome Details Are Eliminated For You 
Nothing For You to Do But Sign Your Name 


H. W. Eddy 


Specialist in Non-Beverage Distilled Spirits Bonds 


506 OLIVE STREET 


ST. LOUIS, MO. 
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We STERN CARTRIDGE GoMPANY [. 


INCORPORATED !|898 


EAST ALTON, ILL. 
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Sample Mailed on Application 


ATURAL PRODUCTS @. 


FINE BASIC ODORANT MATERIALS 


175 FIFTH AVENUE 
NEW YORKUSSA. 
“Che Perfuu me Makes Phe Difference" 


UO 





THE AMERICAN PERFUMER 


FOR YOUR CONVENIENCE 
AND PROFIT— 


We specialize in the manufacture of high grade 
Toilet products on which you can be proud to put your 
name. 


Lemon Cream, Massage Cream, Cold, Vanishing, 
Dental and Shaving Creams; Hair Tonics, Shampoos; 
face and Talcum powders; Toilet Waters and Perfumes. 


These are our leaders—But we can supply anything © 
you may need in the line of toilet preparations or spe- 
cialties. 


And we will give you service, “As You Like It,” sup- 
plying either in bulk or in beautifully attractive finished 
packages—at truly astounding prices! 


Unless you have an_ elaborately 
equipped Laboratory, with a minimum 
overhead, we can, because of quantity 
production, turn out this class of mer- 
chandise to better advantage and much 
more. economically than you. 


Why not write us about it! Doing so 
puts you under no obligation—And no 
order is too large or too small. 


We Can Save You Money. 


Prices, Samples and 
Full Details on Request. f YOUR BRAND NAME } 


COMMERCIAL LABORATORIES, Inc. 
NEWARK, NEW YORK STATE 


r ——_—+ 
j 
(YOUR NAME | 
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Filling Machines 


for cold cream—vanishing cream— 
salve— paste— etc. 


S 


A girl is unusually skillful if she ¢an fill an 
average of 20 doz. jars an hour by hand. But 
that same girl with a Karl Kiefer Filling Ma- 
chine will fill 50 to 300 doz. jars an hour (de- 


pending on the size of the machine used.) 


With this saving of labor, packaging costs 
are cut to a mere fraction of the cost of hand 
work, and the money invested in the machine 
is quickly returned. 


With Kiefer machines, the filling is perma- 
nently clean and accurate—the result of fine, 
accurate construction of all operating parts. 
Acid-resisting metals which will not affect the 
product are used. 


Above is the Automatic Mono-Piston Filling 
Machine—capacity 100 to 125 doz. jars an hour. 
It fills a solid pack from the bottom up. 


Below is the Visco Filling Machine—capa- 
city 175 to 300 doz. jars an hour. It is wonder 
fully accurate, clean and simple. 





We also make Jar Levelers, Screw Capping 
Machines, Belt Conveyors, Jar Rinsers, Driers, 
etc. Write for catalogs. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 











| 
| 
\ 


° 
t 


a Fs __N 
LL ve Tir \ 


) Ne. inicaumndeeene 


yy) 


YACKLEU LUV’ /\lade VEU LOU el 


“Oner urvcorrveantabte ( Lit WAC Doe 


i ie saris 
Cyvatity and Woromnanotuye 


GS .VACHIERY 


Q t j IQ ~ mr ~ I tr + 
35,Boul? Bonne Nouvelle 


PA RIS-.France 


dian A 


le United States & Canadian Age 
BELGIAN TRADING COMPANY i: 
44 Whitehall St 
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VACHIERY SEALS 


THE CHOICE OF LEADING FRENCH PERFUMERS 


VACHIERY Seals tend to 


ta tnt One va! n sm 
Luutea Atates & ( QUVOLOLOU Aa TULS 


BELGIAN TRADING COMPANY Inc 


44 Whitehall Street 
NEW -YORK U.S.A 
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TRADE MARK 


Three Star Non-Beverage Grain Alcohol 


—the Perfect Solvent for Perfumes 


Kk 


RIPLE distilled grain alcohol 
smooth, penetrating, crystal 
clear—with all of its virgin purity 
preserved and the only government 
objection met by blending with color- 
less, odorless absolutely neutral die- 
thyl phthalate is now offered to 
Perfumers in the popular 39B and 
39C formulas. 


Our alcohol is made from a very 
high grade of corn and affords a 
perfect solvent not only for the most 
delicate perfumes but also for the 
less expensive perfumes and toilet 
waters. We court your approval. 


THe Geo. WiEDEMANN COMPANY 


INCORPORATE DO 


DISTILLE RS OF 


THREE STAR NON-BEVE RAGE GRAIN ALCOHOL 
Newport Kentucky 





ALCOHOL BONDS 


For Industrial Purposes 


Specially Non- 
Denatured Beverage 


First in the field of Alcohol bonding 
we still retain Supremacy 


ASK YOUR ALCOHOL DEALER ABOUT US 


A very large number of the most reputable and financially strong users 
of industrial alcohol throughout the country have placed their bonding in- 
terests in our hands for many years. 


We have specialized exclusively in Suretyship for twenty-five years. 
We can save you time, trouble and expense. 


TELL US YOUR NEEDS. 


HENRY J. SAGE COMPANY 


Specialists in Suretyship 
120 BROADWAY, NEW YORK CITY 


Telephone: Rector 1074 


———————— 


(RRS SSS SRS SSSR SSCS SSCS PESTER REE BRR RRR RRR Ree paeaaaeenes 
Detach, fill out and send to us. 
Henry J. Sage Co., 
120 Broadway, New York. 
Gentlemen: 1a 
We are interested to learn your conditions and terms for writing for us a non-beverage alcohol bond Form {isi 


in the sum of $ Our present bond is in the sum of $...............00000, and its premium 
anniversary date is 


Name of Permittee 
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Plain White 
Vials 


Hand made of 
heavy glass with 
stoppers and rods. 
Ground tight. 
Capacity 3cc (9-10 
vials will hold 1 
ounce). 


Ideal for Sampling 
Deliveries 


Immediate from 
Stock 


Colored Striped 
Perfume Vials 


Complete line of colored 
striped perfume vials in 
numerous styles, colors 
and sizes. 


Non refillable perfume 
vials—a new creation to 
build sales for your per- 
fumes. 


We specialize in 
manufacture 
of apparatus for 
Small Vials and 
Bottles. 
Style 300, 


the 


Style 350, 


Special styles or 
sizes desired made 
to order or speci- 
fication. 


Write for full 


GLASSWARE AND APPARATUS FOR PERFUMERS 


Filling 
Apparatus 


complete, $10 


complete, $12 








information. 


Sealtight Capping 
Material 


Watertight, airtight, im- 
mune to alcohol, ether, oils 
or grease. Easily applied, 
low in cost. 


Laboratory Glassware 


Full line of laboratory 
glassware and apparatus 
of all descriptions. 


Write for Samples 


SCIENTIFIC UTILITIES CO., Inc. 
18 East 16th Street, New York, N. Y. 


HAMBURG 


BERLIN 
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Manufacturing Chemists! 
Quality Products 


“THE STANDARD BY WHICH ALL OTHERS ARE JUDGED” 


KREMOL 


Registered 


SL 


A pure white mineral oil of exceptional quality especially refined for use 
in manufacturing COLD CREAMS, NOSE and THROAT SPRAYS and 
general pharmaceutical purposes. Made in two grades—LIGHT and 


MEDICOL 


Registered 





A medicinal white mineral oil of super-quality. Manufactured especially 
for Internal Use. Made in five grades—LIGHT, MEDIUM, HEAVY, 
EXTRA HEAVY and SPECIAL HEAVY. All grades more than con- 
form to the requirements of the U. S. P. 


SHERPETCO 


Registered 
PETROLATUM 
AMBER U.S. P. LILY WHITE U. S. P. 
EXTRA LIGHT AMBER U.S. P. WHITE SUPERFINE JU. S. P. 
CREAM WHITE U. &. P. SNOW WHITE U. S. P. 


Manufactured from strictly PENNSYLVANIA CRUDE, filtered for 
COLOR, TASTE and ODOR. 


SHEROLINE 


Registered 





A synthetic petroleum jelly, snow white in color, used as a base for COLD 
CREAMS, CAMPHOR ICE, SALVES, OINTMENTS, etc. 
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SHERWOOD PETROLEUM COMPANY, Inc. 
General Offices 
BUSH TERMINAL, BROOKLYN, N. Y. 


{ Sunset 8049 Eastern Works, 
| Sunset 7862 Brooklyn, N. Y. 





aon 


Refinery, 


Coraopolis, Pa. Telephones: 
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Service and 


Quality 


| i your powder or rouge is of the highest quality 
and you pack it in a beautiful container—then 
complete the package with an Alva compact puff. 


Alva compact puffs are made of pure Lambs wool, 
EKiderdown, Wool-Fabric and Velour. They may be 
had with satin, chamois or leather backs in any color 
to suit your color scheme. 


Low operating costs enable us to quote most attrac- 
tive prices. 


Send us your puff—we will be glad to quote on it. 


ALVA MANUFACTURING CO. 


Lindenhurst, Long Island 


_-_— 
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Pape 


‘ “‘GAeE 
WEPPILO 


Universal 


Filling Machine 


Increase your production 
Cut your operating expense 


Reduce your waste 


60 to 90 containers per 
minute 


Actual Working Speed 


FILLS ACTUAL WEIGHT 
For filling liquids, semi-liquids 
or paste. 


Galvanized Iron Hopper— 
24x26 in. 


Floor space—24x26 in. 
Total height—70 in. 
Roller chain drive. 


1, H. P. Motor, complete with 
switch, cord and plug. 


Write us 


four requirements 
y 


WE MEET ALL DEMANDS 


The WEPPLO 
Manufacturing Company 
733°737 North Garpenter St. Chicago 
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Better 
Powder Puffs 


for all sizes and styles 
of compact boxes 


Q) Puffs that beautify your package 
and completely fulfill their purpose 
—to take up and apply powder 
effectively. 


QG) Made only of the softest, purest 
lamb’s wool, woven into plush on 
our own looms at New Rochelle,N.Y. 


Q| Orders are being booked now 
tor 1923 Spring deliveries. 


4 
MAURICE LEVY 
HYGIENOL BUILDING 
120-122 WEST 41st STREET 
NEW YORK 
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(l Practical Package 
of Artistic Design 


Retlect the quality of your 
product in the package 
which contains it. 
Freakish, grotesquely or- 
namented boxes. do not 
make sales. Henryco 
Quality Containers compel 
attention and are admired 
for their artistic simplicity. 
Our organization, devot- 
ing its entire time to con- 
tainer manufacturing and 
designing, can offer valu- 
able suggestions and ideas. 
Inquiry places you under 
no obligation— write us to- 
day. 


IRA L. HENRY CO. 


Watertown, Wisconsin 


ALITY COOTER 





——— a 





CA Renatssance Suggestion 


The subtle charm of a dainty, artistically 
wrought ROWELL paper box with its rich 
coloring and distinctive design encasing a 
product of merit—is irresistible. 


There is a suggestion of the Renaissance in 
the octagonal box that has made it a favorite 
container for face powders of the better sort. 


E. N. Rowell Co., Inc. 


Batavia, New York 


ith 


Pencil Box—one of our many specialties 
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F OR the handling of large quantities of 
small boxes of every description for the 
Drug and Allied industries, our Factory is 
equipped with modern, automatic machinery 
that is the last word in paper box manu- 
facture. 


But the mechanical features of our work are 
no more important than the quality of our 
service. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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BIG DRUGGISTS’ SHOW TO BE 
HELD IN MADISON SQUARE 
GARDEN—FEBRUARY 19-22 


Prominent manufacturers of perfumes, 
toilet-articles, and all merchandise sold 
in the Drug Store to exhibit and 
lend support to movement. 


he Druggists of New York, headed by Majority 

r Senator James J. Walker of the New York 

State Senate, wili give their patrons of the City of 
New York a gigantic party at 
Madison Square Garden from 
February 19th to 22nd Chis 
big week, which will be known 
as Druggists’ Week, will be a 
methodical propaganda to make 
the city realize that their most 
valuable merchandizing center 
is the DRUG-STORE, and that 
York’s Stores maintain 

| Sof ] 


al standard in 


Manufacturers Invited to 
Show 


putable and standard man- 
ufacturers have been invited to 
show their products at the Gar 
den, to aid the association in tts 
publicity campaign and also to 
avail them of an opportunity 
to meet the membership of the 
organization. These invitations 
have been snapped up by the 
leading creators in the various 
lines tor which the Druggist 
is the principal contact with the 
Public. Over one hundred and 
fty separate and distinct lines 
of merchandising will be on 
display. 


Value to Manufacturers and Trade 


Nothing like the step taken by the Druggists of New 
I 


York here has ever been attempted in the history of 
the trad \ real effort will be made at the exposi 
tion to bring about a more cordial co-operation be- 
tween the Manufacturer and Distributor or Jobber, 
and between the Distributor or Jobber and the Ré 
tailer, Committees are now being formed to promote 
this plan and lay it before the conventions to be as 


sembled in concrete form 


Attractions Galore for Public 


Contests for beauty, touching the fineness of skin, 
hair, teeth, and hands for which $5,000 in prizes have 
been set aside will be keenly competed tor The Re- 
tail Druggists are now getting entries from all differ- 
ent parts of the city for these various competitions. 


Awards will be made the manufacturers of the 
articles used by the contestants in the order of their 
placement in the contests 


Paul Whiteman, Inc., will furnish the music for the 
occasion and the many new preparations which will 
make their metropolitan debut at the Exposition will 
interest the layman who is ever looking for the latest 
development of this kind. 


Druggists to Distribute Tickets 


The compliments of the local druggists will go 
with the tickets which will be delivered to the regular 
patrons of the Drug Stores of the Greater city. This 
guarantees the distribution and attendance of at least 
150,000 people during the period of four days. Every 
Kxhibitor of the show will receive ten tickets for 
each square foot of space he occupies. The name of 
the products to be displayed will be imprinted on the 
back of the coupons. This means an actual display 
to 500,000 pecple of the name of the exhibitor’s mer- 


chandis« 
How to Become a Participant 


iting to thee CHAIRMAN OF THE EX 
HIBITORS’ COMMITTEE, 
Madison Square Garden, New 
York City, manufacturers may 
obtain application blanks for 
spac Recognized Jobbers and 
Distributors may be awarded 
space in the “Heart of the In 
dustry Section” by making ap- 
plication. to the same address in 
the same way There is no 


t 


for space in this section, 


ch roe 
but no goods will be permitted 


hibition 


on ex Representatives 
of Jobbers and Distributors will 
be permitted to have headquar- 
ters with desks and chairs which 
may either be rented or fur 
nished by themse!ves, to meet the 
Retailers and renew their ac 
quaintances Orders may be 
taken by Jobbers, and special 


bulletins on Free Goods or 


, Pr cit te 


Price Adjustments will be pub- 
lished and posted for the bene- 
fit of the Retailers opposite the 
Jobber’s name in the Trade 
Directory which will be erected 


NLT 


in the center of this sec- 


Site of February Show tion. 


Sales Promotion and Publicity 


Nothing short of perfect results for the wise and 
efficient manufacturer will result from this exposition, 
according to the plans of Senator Walker. In his 
pinion, as expressed to the Association at one of its 
meetings, the policy of the Manufacturer and Jobber 
depends on the exactions of the Retailer. When the 
Druggists of New York include all of the progressive 
merchandisers, they will be a powerful force in the 
maintenance of high business standards, elimination 
of sharp practice, and a promotion of a policy of live 
and let live for anyone 

The exposition will crystalize the theories and ef 
forts of many minds and many hours of sincere 
application, and the support that manufacturers have 
shown so far indicates that DRUGGISTS’ WEEK 
will start a. movement throughout the country for 
similar attractions in other cities. 


With the assistance of skillful promotion which 
successfully handled expositions in New York, and 
Chicago of similar nature, the details are in good 
hands. The Headquarters for the show are at Madi- 
son Square Garden, Telephone Penna. 3267. 
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The READ Three-Speed Emulsifier 


USED FOR MIXING 


Facial Creams 
Tooth Pastes 
Shaving Creams 


and various other products where eflici- 


ent mixing is an important operation 


Read Mixers 


are made to suit all kinds of mixing 
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problems. 


5 Sizes to Select From 


Prominent Users of Read Equipment Are 


Sh hs de wcwccaeweel Jersey City, N. J. 
SN OU EB. is. kk Katies wwe All Plants 
Pepsenic Seltzer Co. ......... Worcester, Mass. 


is PUM Nes oo kaki ene Pittsburg, Pa. 


Write for Further Information. 


READ MACHINERY COMPANY 


YORK, PA. 


Manufacturers of 


MIXING, SIFTING, WEIGHING and CONVEYING MACHINERY 





THE AMERICAN PERFUMER 


HIGHEST HONORS AWARDED AT INTERNATIONAL EXHIBITIONS FOR 40 YEARS 





DE LAIRE 


The Pioneer Line of 


Synthetics for Perfumes and Soaps 


CASSIE JASMIN NEROLI 


Ambre 83 Bouvardia Civette 
Cyclamen Jacinthe Lily of the Valley 
MoussedeChypre MoussedeSaxe 
Sweet Pea Tilleul 


Alcohol Cinnamic Alcohol Phenylethylic 
Hydroxycitronellal Ionones Musks 


Apply for price list and samples to FABRIQUES DE LAIRE 
DODGE & OLCOTT CO. ISSY (near Paris) 


New York and CALAIS 
Sole American Distributers FRANCE 
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Subscribe 
Immediately 
to— 


Lawrence Law Service 


for 1923 and keep up to date on all 


National Prohibition and Narcotics Laws 


and Official Rulings and Regulations 


HE laws, rulings and regulations up to 
date in bound*form, supplemented by 
Bulletins during the entire year, 1923, as im- 
portant information, new rulings and regula- 
tions are issued by the Government. Loose- 
leaf binder furnished to preserve the bulletins. 
A Service for the business and professional 
man at the nominal cost of $25.00 for the year. 


For complete information address 


Lawrence Law Service 


103 Albee Building 


WASHINGTON, D. C. 
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oe ia m1 ¥ y¥ Fills Clean 
60 to 10 %, a - | and 


— - Accurate 
inute 


The “Superior Type Filling Machine 


PATENTED DEC. 27, 1921 


FILLS DIRECT OR FROM THE BOTTOM UP 
Hand Filler for —_—_——RkReGc7<GXxXx—v—Xx<VO3O3O  — — — — 


smaller capacities One of our many models designed to fill such products as 


Vanishing Creams 
Stuffs the Pastes Salves 


— and All Semi-Solid Products 


container 
from the : , P 
bottom Special attachments for scraping off jars level, 


- and special metal used for acid products 


THE FILLER MACHINE CO., Inc. 
PHILADELPHIA, PA. 


\| Original Inventors and Manufacturers 


Does away with the spatula. New York Office: 8. F. ADAMS, Mer. 799 BROADWAY 
Write for details. 
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Lily Supreme 


The crowning triumph of 
years of scientific research 
work. A product embody- 
ing all the freshness, del- 
icacy and delightful fra- 
grance of the natural Lily 


of the Valley. 
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Synthetic Flower Oils 


for 
Perfumes and Soaps 


Alex Brand 


Ny 
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Alex-Jasmin 
Alex-Violet 
Alex-Lilac 


Alex-Narcissus 
Alex-Wallflower 
Alex-Eau de Cologne 


w 


Zs 


Ub 


Fixatives 
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Oil of Geranium 
Synthetic 


ES 


Write for Price List 


and Samples 


Alex. Fries & Bro. 
Established 70 Years 
312-314 E. Second Street 


Cincinnati, Ohio 


000000000000 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— Tae. —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 


Alexander Compact Rouge Machine 


for Making Any Sized 
Compact 


FORMULAE Formulae for Com- 
pacts, including new 
furnished for toilet preparations, French type, furnished 
oe free to clients. 
perfumery, liquid soaps, pharma- 
ceuticals, etc., especially designed ROUCE AND POWDER 
to meet requirements for De- COLORS 


. anium Red A-790— 
natured Alcohol Permit. a Sr ae 


French Washed Ocher, 
each Base 
Ultramarine Blue— 
Indian Red 


Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Telephone Chelsea 3186 
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PERFUMERS & JEWELERS BOX CoO. 


Incorporated 1914 


214-216 West 14th Street 
NEW YORK 


~©) 


& 


Attractive, Well-made Boxes 


VTA AA 


AZURE SOLLELULH OULU OCOGGUUEOAU GAEL UAHA GE Ge 


Ei 


SMU AAA 


KLM MhidddidibidisbsddissdsssddsiddddbidddlissdisidddsdbdddiddddddbbsbiddiddddddbiddddidddddddidbddsddsbsdsbisissussssibsdssdidsdidislssisissiLiLiLliiiLLLLL LL 


OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC OILS 
OIL ROSE SYNTHETIC ' ORANGE AND LEMON 


OIL SANDALWOOD E. I. 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. Cc. RYLAND 


ESSENTIAL Importer and Exporter IC 
52 LAIGHT ST. | Rane 


OILS NEW YORK CHEMICALS 
Chicago Office: 2704 Greenview Avenue 


Uisdddtdhddddddddddiddddddddddddddbdddddiiiiiiiii au aaiaiuiuaiiuiuiiuiiillilaiiuidiiaiuiiiiiiiii 


LLLLLLLLLLLL LLAMA ALAA AMAL LLL LLL LL LLL LLL LLL LLL LLL LLL LLL 
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MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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What you should know 
about the Duplex Seai 


1. Mechanical simplicity and scien- 
tific correctness—assuring an abso- 
lute and permanent air-tight seal. 


OOK :at the illustration. 


Metal flanges or undergrips on the cap which lock 
under the glass lugs on the neck of the container. 


Both seal and container are so designed that when 
the seal is placed on the bottle and rotated a quarter 
turn of the wrist to the right, the metal flanges pass 
under the glass lobes and set up a spring pressure 
through the top of the seal which holds the liner down 
firmly at all times. 

. Liners to meet chemical and physical requirements 
of the product. 


. Standard designs or special seals having trade- 
marks handsomely embossed or lithographed. 


. Quick application by means of hand closing tools or 
power closing machines, where volume is necessary. 


. Two parts only. No springs, levers or wires liable 
to be broken by the customer. 


. Opened by quarter turn of the wrist. Closed with 
the same easy motion—a positive resealing device. 


The Duplex Seal protects the products of hundreds 
of manufacturers of food products, toilet specialties, 
household remedies, candies, etc., against deterioration, 
evaporation or leakage. 

Practically all glass manufacturers can supply con- 
tainers with a perfect Duplex finish to fit Duplex Seals. 


* * * 


Interesting information regarding the glass package art, 
artistic Seal designs, Seal liners to meet special chemical 
reactions, etc., gladly furnished by our Service Laborator- 
ies to manufacturers. Our new catalog is interesting 


LOTUS BROCADE Je< fam Du lie al 


Hampden Novelty } -. A PERFECT SEALING & RE-SEALING 
Write for Sample a . 4 f CAP FOR GLASS BOTTLES & JARS 
Books and full size j fo 
Working Sheets 
. NATIONAL SEAL COMPANY, Inc., 
HAMPDEN GLAZED PAPER & ot Executive Offices - 14th Avenue and 30th Street, Brooklyn, NY. 
CARD CO NR Works - BROOKLYN, N.Y . PORTLAND, ME 

Holyoke, Mass. = 4 = "Gia oe ce 

Webster Bldg., 327 S. La Salle Street, Chicago, Il. 

Liberty Central Bldg., St. Louis, Mo. 
Newport Bldg., 68 Devonshire Street, Boston, Mass. 


Duplex Seals manufactured and sold in Canada by 
The Canadian Bond Crown Co., Ltd., 75 Panet Street, Montreal 





THE AMERICAN PERFUMER 


‘i he i 
; tf i Wr 

HTT 
Fe il 
: ss 


rt al 


——— saat ir °@ — oo 


Cu1caGo OPFICE 


18G N. La SALLE ST. Pe a" as 
LABORATOR 


31 BRUEN ST., 
LAAN 0 Ge. Aas 


OPERATING SINCE 1836 


TOILET WATER AND PERFUME 


BOTTLES 


STOPPERED, CAPPED OR FOR CORKING 


WHITALL TATUM COMPANY 


PHILADELPHIA, BOSTON, SAN FRANCISCO. 
46 and Me Bea ‘Stree 410-416 Race Street, 91 Washington St., North. 676 Mission Street, 
P. 0. Box 883, City Hall Staite on. P. O. Box 16383. 
SYDNEY, N. 8. W. BUENOS AIRES, A. RB. 
Agency Calle Bolivar, 240, 
oan George Street. 
GLASS WORES, RUBBER WORKS, 
MILLVILLE, N. J. KEYPORT, N. J. 


Samples of our goods can be seen at our sample room, 14 N. Franklin Street, Chicago. 
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THREE SERVICES 


Each item 
IN ONE EQUIPMENT ny can also be 


used separate 
PUMPING, FILTERING, FILLING salle 


This Combination Outfit No. 4 is saving money 
for perfumers, barber supply houses, vinegar, cider 
and medicine manufacturers throughout the world. 

Has the famous U. S. Siphon Principle Filling 
Machine that fills any size bottle. 


Also the equally famous 
U. S. Drum Multiple Disc 


Filter for perfect filtration of = o 
" eee - 
Co | 
i) 


any liquid. 

In addition, the U. S. Sani- 
tary Bronze Pump with 
Electric Motor and _ all 
mounted on this heavy steel 
portable base with large 
rollers. 


U. S. BOTTLERS MACHINERY CO. 
4017-4031 N. Rockwell Street, Chicago, Ill. 
Eastern Office and Display Room, 15 Murray St., New York, N. Y. 
——S>>=====))*_— sh ~L_— > ———_—LLaAa A LEI l=L—S>EL_= L—_|SS== ES_= 


Wm. S. Briefer & Co. 


58 W. 38th Street New York City 


Beautiful Vanity Puffs — Cosmetics 


ET us figure with you on your 

requirements for Vanity Puffs, 
Lipsticks, Eyebrow Pencils and Cos- 
metique. 


We have engaged the ablest talent 
available—men experienced both here 
and abroad—to manufacture these for 
you under your own name—and our 
prices and service will appeal to you. 


Samples submitted upon request. 
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To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 

Write for sample. 


CLOSED 


Designers and manufacturers of 


Telescope Top. siect Metal Specialties —such 
for Tooth as. cope for teen snd tothe 


powder cans and jars in Brass— 
Powder Cans 





Polished Nickel Plated, etc.— 


and other metals. 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 





CITRONELLOL Prima 
$7.00 per Ib. 


Special price for quantities 


Quality: “P. F. W. Standard” 


Polak’s Frutal Works, Inc. 
180 Lafayette St., 
New York City (Canal 4160) 
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ESTABLISHED 
1840 


INCORPORATED 


pe Pure Otto of Rose 


Main Offices: 
Shipkoff & Co., Ltd. 
Sofia, Bulgaria 


Branch Office: 
Kazanlik, Bulgaria 
Model factories: 


In all main centers 
of the Rose District. 


Highest Awards 
Including four Grand 
Prizes. 


The test of cheapness is quality not 
price. Shipkoff’s Otto of Rose is the 
cheapest, because it is the best in the 
market. It is absolutely pure and 
warranted free from any foreign matter. 
It is the standard brand—always pure, 


uniform and one quality only. To try 


Shipkoff’s Otto once is to use it always. 


All high class perfumers use it. 


None better. 


American Office 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 


SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 











Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 


We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The meets Paper Box Co., Inc. 





1307- 1313 Ross St. _ Richmond, Va. 
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IMPORTED 


CUT AND POLISHED 
CRYSTAL PERFUME BOTTLES 


Short, Narrow Neck—Leak Proof. 
Artistic Shapes and Designs. 


The accompanying illustration 
shows one of the eight select 
models that we are in position to 
offer the American perfumery trade 
at about 15 cents C. I. F., New 
York, 


Sample Sent on Request. 


CHARLES BERGERET 


Representing 


CRISTALLERIES DE NANCY, France 
145 West 45th St., New York, i. Be 
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When You Buy— 


Neumann-Buslee & Wolfe products you bene- 
fit by the combined experience of our special- 
ists of long experience in the essential oil, 
aromatic chemicals and allied trades. This 
means_ service—whole-hearted service, de- 
pendable and reliable. 
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LILAC VEGETAL 


Of similar odor to that of the French Lilac Vegetal is seldom found on the American 
market to-day and we have found the reason for this to be that the perfumer has not 
adhered to foreign methods of manufacture. Our Lilac Vegetal manufactured in this 
country, compares favorably, because foreign methods of distillation and rectification are 
now used exclusively, enabling us to produce such a high type of oil. 


We will very gladly send you a trial ounce of this oil for $1.65 which will enable you 


to make one gallon of Lilac Vegetal or Toilet water for experimental purposes. 


Per Lbs. $25.00 


THE ONLY TEST” 


COMPAGNIE PARENTO, Ine. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices: Works: Western Office: 


SS Fifth Avenue CRO’ z 410 So. Michigan Ave. 
NEW YORK CITY CROTON-ON-HUDSON CHICAGO, ILL. 


Tel. Vanderbilt 4736 New York Tel. Harrison 7207 


THE 3 BIG 


DETERMINING FACTORS, WHEN BUYING COMPACT PUFFS—ARE 


Quali ty— Price — Service 


Specializing in Po ae eS Ne Send us your puff. 
Compact Puffs ~_ : ae er We would be pleased 


of the better grade. oie S_ to quote on same. 


GENUINE NATURAL LAMBSKIN 
LAMB’S WOOL FABRIC. 
SATIN OR LEATHER BACKS. 


FRIEDMAN BROS. 


313-315 W. 125th St. New York 
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Announcing 


ROSEOL J.M. 


A new, powerful and sweet 
synthetic Rose Base for 
Powders, Creams, Soaps 
and Perfumes. A truly 
maximum rose for mini- 
mum price. 


$6.00 per lb. 


Quantity price quoted on request. 


Made in U.S. A. 
Citronellol Linalool 


Linalyl Acetate 
Geraniol S.  Citral C. P. 


Terpeneless Oils 


Orange — Lemon — Limes 
Bergamot —s uniper. 


These oils are completely 
terpeneless, as proved by 
their complete solubility in 
2 volumes of 70% alcohol. 


Industrial Aromatic Co. 
Manufacturers 


4020 TENTH AVENUE 
NEW YORK CITY 





| | 
Collapsible Tubes 


Guaranteed Not 
to Peel or Crack 


Pure Tin or Lead 
Plain or Decorated 


WHEELING STAMPING COMPANY 


Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 


| B. E. STOVER, Sales Mgr., 90 West Broadway, New bene! 





No Signs of 
Letting Down 


HE overwhelming de- 
mand for Solar hand 
made rouge and powder 
compacts continues to in- 
crease without the least 
indication of letting down. 


Despite the exceptional in- 
creases we have broadened 
our facilities to such an ex- 
tent that we are in a better 
position than ever before to 
supply promptly complete 
packages under your own 
name. 


SOLAR 
LABORATORIES, Inc. 


329 E. 29th St. 


New York, N \ 





Imitation 1s 
the Sincerest 
Form 

of Flattery 


We invite the trade to note that the 
louble compact box shown above, 
und in the advertisement of the 
Solar Laboratories (on the revers« 
side) was originated by us and 


patents are pending. 


As soon as these patents are 1s 
sued, which we expect will be 
shortly, we shall take steps to pro 
tect our rights by proceeding 
against all who infringe. 

Imitations have already appeared 
on the market and we take this 
means of issuing a friendly wart 
ing to the trade in order that fu 


ture complications may be avoided 


We will continue to serve the trade 
as we have in the past by origina 
ting boxes and puffs of every des- 


cription, 


Write for Samples. 


Pallas Mfg. Co. 


71 Spring Street, 


New York, N. Y. 


Mirror 
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Pure and Denatured 


ALCOHOL 


FOR MANUFACTURING, INDUSTRIAL, SCIENTIFIC AND 
TECHNICAL PURPOSES 


U. S. Industrial Alcohol Co. 


Executive Offices: 27 William Street, New York 


SS SS 


Branch Sales Offices and Distributing Warehouses 


NEW YORK BALTIMORE ST. LOUIS NEW ORLEANS 

BOSTON CINCINNATI KANSAS CITY, MO. ST. PAUL, MINN. 

PHILADELPHIA CHICAGO PEORIA, ILL. PITTSBURGH 
CLEVELAND DETROIT 


ay SS ee ee OS 
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For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 








For Toilet Creams 


PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Imports 


and 
Plymouth Organic Laboratories New York 
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E OF PEERLESS TUBES 


And Peerless Tubes are all their name implies in perfection of manu- 
facture, in decorating and cleanliness. May we send you samples? 


THE PEERLESS TUBE COMPANY 
48 Locust Avenue, Bloomfield, N. J. 


Chicago Representatives: MEADOWS & TOWER 82 West Washington St. (Phone Central 5299) 
Pacific Coast Representatives: GEORGE W. SMITH & SONS, 83 Natoma St., San Francisco, Calif. 








For Face Powders --- 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 
Office and Laboratories 
Bush Terminal Building 

No. 9 
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CORPORATION 
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‘ Identified by their Beauty “ Decérated 


Design and Workmanship.” 


oy 
“The Tube of Mechanical / 
Perfection” \ 


a 
MANUFACTURERS OF 
PURE TIN AND LEAD~ALLOY COLLAPSIBLE TUBES 
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EVERGREEN CHEMICAL CO. “% 


Blenders of Conc Flower Oils and Colors 


Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 
FOR GREASE- 
FOR COLD CREAM LESS CREAM QUININE “F” 


Rose “E,” Ib. $25. Lemon Cream Oil, Lilac No. 100— OIL 

4 oz. to 100 Ibs. lb. $12. 6 to 8 ozs. per Ib. $9. lb. $7. Guaranteed 

A Cream “Seller” to 100 Ib. Will not 6 ozs. to 100 Ibs. to produce odor 

and Advertiser. oxidize or burn Successful for 15 of the imported. 
the skin. years 


Full assortment of odors, various grades, for Creams, Face and Talcum Powders, and 
all Toilet Preparations. 


We are Headquarters for 


Blended Conc Flower Oils 


Booklet of Toilet Formulae, and complete price list on application; also if you have any 


difficulties to overcome, write us, we may be able to assist you. No obligations. 
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Samples Are Ready 


We are sole agents in this country 
for the exclusive Keller-Dorian, 
Silvin and Company line of French 
Wrappings and box coverings. A 
daintiness of coloring and design 
being obtainable only in these im- 
ported papers. 


Yours on request 


\\ Whiting-Patterson Company 
A Incorporated . 


265 Canal Street, New York 


Importation Consignation 


MUSC 


DE CHINE 
(CIVETTE - CASTOREUM ) 


Tonquin Beans, Gum Benzoin 


AMBRE GRIS«EtNOIR 
ESSENCE pe ROSES 


DE BULGARIE-DISTILLERIE A KARLOVO 


MARQUE “LA ROSE PURE” 
Raw Products for Perfumery 


Victor HASSLAUER (Established 1869) 


8, Rue Pavee — PARIS 


Telegr. ; Ambergris — Paris Teleph. : Archives 40 - 44 
Code A B C, Sth Edn. 








THE AMERICAN PERFUMER 


Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 


No matter what your output is, we 
can reduce your operating costs. 
Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets Patented 


Pittsburgh, Penna., U. S. A. November 2, 1909 
December 13, 1910 





GATTEEFOSSE PRODUCTS 


SOME OF OUR LEADERS 


LYFLOR SERIES (100% Pure Natural Essence ) $ 9.25 per oz. 
SUR FLEURS-L (Blend of Natural and Synthetic) 2.75 per oz. 
2.000 (Extract Concentrated in vacuum ) 2.75 per oz. 
TAYLOR (Synthetic by Special Process) 14.25 per Ib. 
SPECIAL ORIENT (Synthetic with Oriental Tone) 8.25 per |b. 


At vour service with a wide range of odors in each of these series, also special 
Fixatives for same. It is a pleasure to send you samples. 


Our CLARY SAGE at $6.00 per oz. will give your products that natural 
flower tone so much sought for. It is simply remarkable in its effect. 


SOCIETE FRANCAISE DE PRODUITS AROMATIQUES 


Sole Agents for United States & Canada: 
COIGNET CHEMICAL PRODUCTS CO., INC. 
17 State Street, New York City 
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CRYSIALART 


TRADE MARK 


PERFECT—GRACEFUL 
MANY STYLES 


VANITY VIALS 


WITH ROD STOPPERS 


Style No. J.S.3853 LARGE QUANTITIES— 
Cagaety 25 Canons ATTRACTIVE PRICES 


In Stock at Factory 








TYING FLOSS FOR THOSE WHO NEED IT—ANY COLOR 


W. JOHN BUEDINGEN 152 West 42nd St. 


NEW YORK CITY 





PERFUMERY IS ARTISTRY 


4 GREAT ARTIST DEMANDS GOOD PAINTS; but how much more the beauty of his picture depends 
upon the SKILL AND ARTISTIC GENIUS of the artist himself in COMBINING HIS COLORS than upon 


the quality of the paints. 


4 PERFUMER IS AN ARTIST IN ODORS. The quality of his products does indeed depend in part 
upon the quality of his raw materials,.but far, far more so upon his ARTISTIC SKILL IN COMBINING 
THEM. 


The beauty of an odor is not always in proportion to its cost. Let us show you what beautiful blends 
we can make for you at comparatively low prices. The following are a few examples:— 
Briar Rose es Ib. $7.50 Locust Buds ‘ Ib. $12.00 
Twin Roses * 10.00 Orange Blossom Q “12.00 
Gardenia Q . ; * 10.00 Orientol Q ebee'e “12.00 
Lilacol .. cea Leheeweenee > See Bouquet D-K Q . oeenees . ** 12.00 
Lily of the Valley Q .... - ~ Beee Bouquet J awa 4 = 12.00 


New Mown Hay Q . : -esenns. SE Bouquet Idealol Q .. , “12.00 
Eau de Quinine Aromatique -lb. $10.00 


Send for samples of these as examples of our work and then let us compound 
for your exclusive use an equally fine product. 


UNITED LABORATORIES 


Perfumers, Analytical and Consulting Chemists 
Manufacturers and Deaiers in Perfume Materials 


11 South William Street New York, N. Y. 
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VICTOR 


COLLAPSIBLE 


TUBES 


ARE A FACTOR 


The beauty of a Victor Tube is a factor in draw- 
ing the- initial sale for your 
product — its mechanical 


ma 
PNA! 


perfection is a factor in 
the sales that follow. 
WITHOUT CHARGE 
We will make up a model for you in the form and colors of the finished tube—an actual tube (patented) 
And should you favor us with your order, you will agree 


designed to attract and to sell. 
that no tube could be made better, mechanically or artistically. 
188 DIAMOND STREET, BROOKLYN, N. Y. 


VICTOR METAL PRODUCTS CORP'’N, 


BUTYRIC ETHER 


(ETHYL BUTYRATE) 


Butyl Butyrate Amy! Propionate 
Iso-Butyl Butyrate Saponin Solution 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WISCONSIN 


WAUWATOSA 
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Specialized Cork Knowledge 
at Your Disposal 


FO8 62 years it has been our business to supply Arm- 
strong’s Corks to the manufacturers of bottled prepa- 
rations. During this time it is only natural, therefore, that 
we should have gained a complete knowledge of the cork 
user’s requirements and problems, and thus be able to 
answer the question, “What kind and grade of corks will 
serve me best?” 


Why not make use of this knowledge in your business? 
If you wish it, a conscientious study of your requirements 
and an honest recommendation as to the corks best suited 
for your use will be cheerfully made, on request, without 
obligation. 

This is just one distinctive feature of the regular 


irmstrong Service. There are others that we should 
be glad to tell you about if you are interested. 


ARMSTRONG CORK COMPANY 


139 Twenty-third Street, Pittsburgh, Pa. 


: 
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DEJONGE 
uality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 

















A MILLION DOLLAR 
METAL BOX PLANT 


| t 4 our CAPACITY PRODUCTION 


UNDER 
DIRECT CONTROL 


service °%™ 


ee > 


LABORATORIES, Iwnc. 


Incorporating FI 


TRINITY SER WEIce 


and the saving of first costs at the outset of production, 
for either the BOXES, the POWDER PUFFS or COM- 
PACTS, INDIVIDUALLY or as complete packages—in 
fact, in any way you may desire SERVICE. 


, . 
ORIGINAL Vanit y Boxes 
DESIGN-BUILT 
PRODUCTS 
ar Rouge 


INDIVIDUALIZED 


DISTINCIVE | Dawder i tts 


“Read— Special Announcement on the three following pages— 
promulgating the TRECE EVOLUTION—SUCCESS. 





aN 

Million 
Dollar 
Vanity 
Box Plant 


Ag 








Your Service 









Vanity 





Boxes 











Teme tehy 
Quantity 
Design 
Style 
Siem 


Metal 


















































Standard-Finish 


Guaranteed 





Perfect Boxes 


Polished 


Ormulu 








I Ceyenete) 

Gold Plated 
Nickel 

Gun Metal 
Skuse 
Oxidized 
Black Bronze 


Etc. 





TRECE LEADS 


New Feature Vanity 


Boxes 


Call on us before placing your new 


contracts for the year 


We have designed FOUR NEW 
COMBINATION BOXES, 
two triples and two doubles, with full 
size inner compartments—maintaining 
regular size dimensions with the added 
unique features. The new mechanical 
improvements featured in the construc- 
tion of our new design boxes are far in 
advance of any of those now on the 
market and they allow for greater ease 
in opening without sacrifice whatsoever 
of finger nails. Must be seen to be 
arpreciated. 


Samples and Quotations cheer- 


fully supplied on request. 








Deliveries guaranteed in any Quantity, 
Style or Finish after February 15, 1925. 





TRECE LEADS 


Always In Advance 


Our control of the entire production of a 
Million dollar box factory insures you 
prompt deliveries with guaranteed effici- 
ent service. If you want to “‘step-in-line” 
with our progress, we urge upon you to 
investigate the new, marked improve- 
ments which we have developed in the 
production of the regular 1% and 2% 
inch boxes for Rouge or Compact Pow- 
der, featuring highly polished, flawless 
finishes, Lustrous Black Bronze, Soft 
Satin finishes and Fancy Metals in var- 
ious elaborate designs. 


Samples and Quotations cheer- 
fully supplied on _ request. 


We will work out your suggestions, or 
create for you individualized, attractive 
creations. 


oN 

Complete 
Powder Puff 
Stacey 

Bl 

Your Service 


Powder Puffs 
rel 

Wool 
Eiderdown 
or Velour 
waa al 

SElilemeys 


Chamois Backs 


made in any 
individual color 
scheme to harmonize 
with your line, with 
or without your 

roe Cette 


Osher tans 
Rouge 
Face Powder 

| BT ta 

Eye Brow Pencils 
of the 
Shae Mo cattas 


and Quality 
Our 


Serer 9y 
ET Caee bees d 
Color Guaranteed 





The Foundation of Distinctiveness 


TRECE LEADS 





With our unlimited supply of metal boxes in all styles and finishes 
on hand, together with the maintenance of our own POWDER 
PUFF FACTORY and TRECE QUALITY ROUGE and 
COMPACT POWDERS we know that we are today in a leading 
position to supply the trade with products of the highest quality at 
prices that are inviting—thus emphazing the TRECE TRINITY 
SERVICE—PRICE—QUALITY—DELIVERY. 


Come to us with your big and little 
troubles and let us work with you. 


—¥ | 
we 683 


ft i, ie | 
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THE TRECE LABORATORIES, Inc. 
130-136 WILLIS AVENUE, NEW YORK CITY 


Meadows and Tower, Western Representatives, 82 W. Washington St., Chicago, III. 
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AUGUST GIESE 
& SON 

162 William Street 
New York | 
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FRENCH 
FILTER 
PAPER 








HEAVY SOFT 
WHITE 
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20 IN. DIAMETER 


(a 








In Stock in 
Cc 1 e offer th service 
: experts in designing and 
« ceili 


Ut iy 
New York for : pp se 


MONARCH - NUSBAUM 


Spot Shipment 2 PAPER Box Co. INc. 
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ADVERTISING LITHO DISPLAY CO. 


DEPT. D, 799 BROADWAY, N. Y. CITY 


TELEPHONE STUYVESANT 9430-31-32 


| 


LITHOGRAPHED re eansslg a 
PACKAGE CARRYING as - : BOSTON OFFICE 


DISPLAYS | 170 SUMMER ST. 
AND WINDOW SCREENS L. B Newell, Representative 
MADE IN ANY SIZE i Phone, Main 4231 


Our Service | fea mr if i a 
i one 

Is po : | ow oN Printing 
the neers | ' . | ee 
to Delivery eX Offset 
of Display ) I .| Printing 

to ¢ ce. & ’ 

Your Dealer ) os Re : Process 


5 Printing 
and on Time 


Quality- Service- Reasonable Price 
ROUGH SKETCHES AND CONSTRUCTIONAL IDEAS FURNISHED ON REQUEST 
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Fills Any Bottle—Sprinkler or Ordinary Top 


The original vacuum filling ma- 
chine— perfected and _ brought 
within the reach of all makers of 
perfumes, extracts, etc. Works 
equally well with any liquid or 
semi-liquid. Used in over 300 
plants. 


Rejects all cracked and broken 
bottles. Prevents overflowing. 


Fills 1 dram to 1 gallon. We 
also build larger machines to fill 
several different liquids at one 
time; also to handle bottles of 
different size and shape at one 
time. 


International Filler Corp. 
Factory 
PETERSBURG, VA. 


St. Louis Representative: Cleveland Representative: . Middle West Representative 


| Corliss Machinery & Mfg. Co A. K. Einstein G. E. TERWILLIGER 





St. Louis, Mo. Union Bldg., Cleveland, Ohio 125 South Oak Park Ave. Oak Park, I! 
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EXQUISITE CONTAINERS OF BRASS 


WHICH RIVAL GOLD IN APPEARANCE AND WORKMANSHIP 


BY developing and controlling a brass which matches 14K gold 
in color—and combining Craftsmanship with Artistic Design, 
we are making brass containers which are ever more desirable 


BRASS MILL PRODUCTS MANUFACTURED GOODS TO ORDER 


ESTABLISHED "1802 Nae Week Chicago 


anppudhnapeliclaeenbabapteenne S ‘e @)V 4 I I Z Cleveland, Boston, Phila- 
WATERBURY, CONN 


WEANUgNemsUatenee etna)  delphia, San Francisco 
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HAND TUBE FILLER 


Diameter 14” 
Height 29” 
Capacity 

.@5 Gallons 
Weight HAND TUBE 
© ibe. FOLDER. 

Y HOT WATER Folds from 0 to 8 
BASE clips. Weight, 5 Ibs. 
Fills from 15 
to 20 Tubes 
per Minute 
Tubes % to ; 

1%” Diameter No. of Clip Diam. of Tube 


(( eee ’ 
2 7 Vy 
; [eee 


Electric Driven 


Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 
HEIGHT 12 INCHES WIDTH 7 INCHES 


Cse Clip Numbers when 
LENGTH 14 INCHES WEIGHT 95 LBS. ordering Prem @ te 6 
CRIMPS O T0 8 carried in stock 


' ad Larger sizes furnished 
@ H. P. MOTOR—RUNS FROM ANY LAMP SOCKET guenethe 


Tube, Jar or Powder Labor Saving Filling Machinery 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 
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The Lorscheider—Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 


lg er ne, 


Actual width 9% inches « 


RUTH GLASS CO. 


Main Office and Factory, CONSHOHOCKEN, PA. 
QUALITY AND MOST ATTRACTIVE PRICES 


Above are but a few of the large and varied 
line manufactured complete by us 


GEORGE G. McCASKEY, Rep. 
Phone: Barclay 0518 


53 Park Place New York, N. Y. 


1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 


FOR 


Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 
ble concerns in this line. 








Liquid Soap 
as clear as a crystal 


is assured by filtering your liquid soap thru a 


SHRIVER 
Filter Press 


The Shriver method is quicker, more econom- 
ical and increases production. 


If you are desirous of learning more about the 
filtration of liquid soap by means of a filter press 
—write us. We maintain a Service Bureau for 
just such a purpose. 


T. SHRIVER & CO. 
890 Hamilton St. Harrison, N. J. 


The filter cloth used is just as important as the filter press. 
We are in a position to supply filter paper or filter cloth, 
especially woven for filter press work, at very close prices. 
Ask us to quote on your filter cloth requirements. 
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PERFUMER 


BASIC MATERIALS 
FOR FLAVORING 


DIETHYL PHTHALATE 
C. P. 


Denaturing Quality. Specify our 
product for your 39B alcohol. 


TURERS 


ALDEHYDES 
KETONES 
FRUIT ESTERS 


Consult our 


EXTRACT MANUFAC- 


METHYL ANTHRANI- 
LATE C. P. 


100% 


Why nay an excessive duty on im- 
ported Coal Tar Products? 


Crystals 


Research 


Dept. about your flavor- 


ing problems. 


FLORASYNTH LABORATORIES. Inc. 


MANUFACTURING 


CHEMISTS 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, 


ISO BUTYL INDOL 
A Powerful Organic Product 
A Fixative of Quality 
WILL NOT DISCOLOR 


THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


Specialties 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax 





Specify “T.L.” Brand Pure White Sun 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. 
Serial No. 4068. 


Write for samples 


Long Distance Tel. Lambert 8183 


2 *, 25 Rue St. 
Yee 


NEW YORK 


BENZYL ACETATE C. P. 


Of finest quality and flowery 


character. 


N se i 


A 


2 Ke 
Ne x 


Ce ie 
~ Meta 


ars Puff s 


(ALL STYLES) 


Vanity Wool Rouge Puffs 


about 114” 
ROLFT puffs—their exquisite appearance and 
quality will help the sale of your compact. 
PARFE puffs—the extra flat puff with its ribbon 
guaranteed never to tear off. 


in diameter 


AMECOUSEMA AMERICAN 
TRADING HOUSE 
Annee, Paris (2) France. 


Cables :—**AMECOUSEMA PARIS.” 
All codes 
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PURE TIN TUBES 


Our tubes are decorated on modern offset presses using steel faced 
electrotypes. 


The work is handled with a care that produces the most brilliant and 
clean cut effect possible to secure. 


Such tubes have the highest advertising value and will help to sell your 
product. 


PENNSYLVANIA COLLAPSIBLE TUBE CO. 
WILLIAMSPORT, PA. 





SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for making shampoo. Complete 
formula with sample for the asking. 


We also have a full line of White Mineral Jellies, Petrolatums, White Oils, 
etc. Write for samples and prices. 


PENNSYLVANIA OIL COMPANY 
412-420 N. Western Ave. CHICAGO, ILLINOIS 





INDICATING 


Opportunities in 
Nail Clippers -:- 


temperature instruments 
Temperature regulation and control is important to uni 

form results in the perfume industry 

No matter what the process or product if temperature is 


a a factor there is a ycos Temperature—lIndicating, Write for ull Information 
CONTROLLING Recording, Controlling to fill the bili f f f sl 


Taylor Instrument Companies THE H. C. COOK CO. 


Theres a Tyros and Taylor temperature instrument for every purpose an Ansonia Conn. 


Actual Size, Gem Jr. 
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THE — 


ALL AROUN 7, if on 
MIRRORS | ALAR Nod lg 


for -¢ es 
BEL — (/ We 
VANITY BOXES IN gl. ey 


~ FOR REFINEMENTN\ 
PROMPT DELIVERY BEAUTY oF DESIGN 
=< ALONG MODERN,’ 
. LINES AND PERFECTIO 
E are the largest _ OUR WORK SURPA $f 
makers of _ special ‘\ THE BEST EUROPE 
size mirrors for Vanity- » HAS TO OF ER: uF 
boxes and other toilet ar- | 4 {2 
ticles and guarantee all our 
mirrors against defects of 
any character. 
Specially packed for 
shipment out of town and 


guaranteed against breakage. 


Actually Prompt 
Deliveries 


ROYAL MIRROR WORKS 


187 MERCER STREET 
NEW YORK 


OVIDENCE eal OO DITO. TN DT) 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 188) 


Camel Hair Brushes, Glass Rods with Cork or Cap 


ITE for samples vey NUMEROUS de- 


signs in stock or 


of our New per- Rg 
fume applicators. {eae made to order to fit 
Various new popular JA your needs. Figures 
styles, in colors or | | | 3 and 5 in illustration 
| | | 


—_ ey ang of have rubber stoppers. 
erftume in lais, 


Write for Samples Write for Samples 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. Y. 


We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
s\ VAP and —— will enable you to in- SHAMPOO BASE SOAP 
crease your Dusiness. SHAMPOO PASTE 
BUCKEYE BASE SOAP will produce a liquid I IOUID TOIL cae : 
soap or shampoo that will be uniform in every ae LET SOAE 
respect. An exacting chemical analysis insures rOILET BASE SOAP 
the uniform composition of these soaps. SURGICAL GREEN SOAP 


WRITE FOR SAMPLES AND PRICES 


THE DAVIES-YOUNG SOAP COMPANY 


DAYTON, OHIO 


ry 


Labeling Pastes | Glyzzerol B 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
TRY I3PHINX PASTE—For high grad 
—For high grade 
labels to glass or paper. A SUBSTITUTE 
TINNOL—For plain or lacquered tins. 
MACHINE GUM—For wood or paste- FOR 


board. 
CONDENSED PASTE POWDER—1 


moverscor firme 2 gallo aon crnte pe -| C, PL GLYCERINE 


For further particulars write 


The Arabol Mfg. Co. “SOWHIIAMSTREET New York 





W hat influences the first sales 
of Powders and Perfumes? 


HE eye, before the sense of smell, picks out 
the daintiest box or package. The powder 
in the tempting box is sure of a first trial, just as 
the powder which pleases is sure of a second trial. 
In quality,then, your box must equal your product. 


The boxes which Dennison manufactures are 
as inviting as the products they enclose—and as 
distinctive. One look at the varieties of interest- 
ing samples on this page will convince of the 
beauty and taste conceived in manufacturing them. 


And Dennison boxes are quality boxes be- 
cause for seventy-five years Dennison skilled 
workers have made boxes for Perfumers, Jewelers 
and other exacting trades. Write for samples 
and prices. 


Demnsonc\lanufact wing So. 


MAKERS OF FINE BOXES 
Works at Framingham, Mass 


Boston, 26 Franklin St. New York, Fifth Ave. and 26th St. 
Philadelphia, 1007 Chestnut St. Chicago, 62 East Randolph St. 


Sales Offices in 24 cities in the United States and Canada 
London Copenhagen Mexico City Buenos Aires Rio de Janiero 
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Specially Denatured 


mar COHO [ 
PFALTZ & BAUER, Inc. 


300 Pearl St. New York City Formule —- 


AGENTS FOR ” 39C 


E. de HAEN, CHEMISCHE FABRIK “List,” - 40 and others 
a a a, Pure Cologne Spirits—Triple Distilled 
E. SACHSSE & CO.. (French Still) together with carefully 
ESSENTIAL OILS AND AROMATIC CHEMICALS prepared Denaturants made in our own 
laboratories. 


M. De Mattia Chemicals 


INCORPORATED 


—__— 136 LIBERTY STREET 
WOLL WAESCHEREI & KAEMMEREI, 
“GOLDEN FLEECE” LANOLINE Aen Yon. 


DR. F. RASCHIG, CHeEm. Fasrik, 
MUSCS 


ALBERT SCHOLTZ, CHEmiscHE FABRIK, 


SAPONINE 


= CLARENCE——————""1 


All Milk Roling Massage Cream MORGAN 


Cold Cream and Greaseless Cream & COMPANY 


Fine Quality—Better Price Manufacturers Representative 


Send for price list. 


THE CHATFIELD MFG. CO. 
AMERICAN PERFUMERY CO. EMERY CANDLE CO. 
188 Grand St. New York, N. Y. THOS. KEERY CO., INC. 
CHARLES MATHIEU 
SEYDEL CHEMICAL CO. 
Sell These Specialties TARTAR CHEMICAL WORKS 


THURSTON & BRAIDICH 
Under Your Own Name 
. Jeunesse Liquid Rouge. 


oe by moisture or sea Deliveries from Spot Stocks 


. Jeunesse Wrinkle Lotion 


(Absolutely removes wrinkles and Sage ST. 


tones up the skin.) 


3. Jeunesse Wrinkle Cream. 
(Sells readily.) 
Jeunesse Works: 0 Cortandt St. 


Write for information and samples [su PERIOR 838/70 
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| HEMINWAy / 
SILKS 


CLASSIFIED 
ADVERTISEMENTS 


| 
The rate for advertisements in this section is 500, per line per in- 
sertion. Please send check with copy. Address all communications ts 
} PERFUMER PUB. CO., 14 Cliff St., New York, 
| 


| 


BUSINESS OPPORTUNITIES 





Wanted—Additional account of a reliable decorated can 
manufacturer, by experienced factory representative. Com- 
mission basis. Have own office. Address B. O. No. 1049, 


An Exquisite care of this journal 
Final Touch! | “a ae 


ON ot the eientieeeed ct es New York manufacturer of barbers’ supplies wishes t 
—an Saies-va ' ° ° ° a f f 

M of toilet products depends on their combine laboratory and factory with a similar firm for 
artistic appearance. Note the final touch mutual economy Address in confidence B. O. No. 1050, 
f richness that The Melba Mfg. Co. have care of this journal 


added to their product (here illustrated), — - 

by tying it with Heminway Package Silks. 7 a ae . ‘ . io 
Made to match any shade of Wanted—Second-hand machine for filling face powder 
Packing; fe a use as well boxes. Must be in good condition. State full particulars, 
as for perfumes. Samples of rice. et ldress B to. 1051, care of this journal 
ave different qualities gladly dana dikes \ddri B. O. No. 1051, care of this . sais 


sent on request. - 
THE H.K.H. SILK COMPANY W anted J b perfume, toilet water bottles ; 
of N. Y., Inc. powder boxes; talcum cans; cream jars. Oscar O. Becker, 
120 E. 16th Street, N. Y. City P. O. Box 323, New Haven, Conn 
Dept. T 


perfume, face 


For Sale—Arthur Colton collapsible tube filling machine, 
also tube closing machine, good as new; cheap. De- 
scribed their catalog page 122 and 128. Dr. Zamborsky, 


Greensburg, Pa. 


= 
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Announcing a New Lilac for Toilet Water 


Lilac Buds V. D. 


Another L. A. VAN DYK creation, true to its name. 


One-half ounce to the gallon of 50% alcohol or one ounce 75% alcohol 
makes a REFRESHING, LASTING AND ATTRACTIVE LILAC 
TOILET WATER. 

LILAC BUDS is blended to give your preparation a TRUE LILAC 
CHARACTER at a reasonable price for superior quality. 


A SAMPLE WILL CONVINCE YOU. 
$16.00 Ib. $1.10 oz. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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ont Mig. Co., Inc., annour 
5-A at 35 York St., Br 
vhere it has the largest and best — ped | t 
vorld devoted exclusively to the ant 
iffs 
We a e on puffs for the compact box, 
ng 200 workers in a clean, sanitary, well lighted f 
ry, pl ducing an average of 950 gross of 
Volume produ of this sort a 
niform qua lity, and fair prices. 
SERVICE, QU. ALITY AND |] 
n turn have | 
usiness we 
W rite 
puffs, in nat 


Valmont Manufacturing Co. 


INCORPORATED 


35 York Street - - - Brooklyn, N. Y. 


* 


T a ORDERS 


FOR OUR STOCK LABELS 
TELLTHE TALE! 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 
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(Continued from page 116) 








HELP WANTED 


Experienced perfume and toilet goods salesmen wanted, 
Must furnish first class references. Liberal commission 
paid with limited drawing account. Address The Willis H, 
owl G 0., Boston, Mass. 


Leading firm desires salesman, well educated, e 
pearance, under forty, for synthetics, essential oil 
Give full particulars in strict contidence \ddress 
No, 1052, care of this journal. 





Salesnian for natural and synthetic perfume 1 
wanted. Well educated man, of good appearar 
chemical training: and laboratory experience preferr 
Good opportunity. Give full details in confidence, 

. W., No. 1053, care of this journal. 





PRIVATE BRAND 


We make the highest grade, reasonably 
priced products. Dutch chemist having many years’ experience 
° a facturing important synthetic perfumes wants n 
Toilet-—Medicinal—Dog U. S. A. For particulars write \. K. Haak-Baarsstr 
Tar (Pine and Birch) 16, Amsterdam (Holland). 
Shaving Sticks Perfumer, French, thirty-nine years of age, 


° Christiz nericz ‘itizen king and writing 
Shaving Cakes -hristian, American <¢ en speak and writit 
Spanish and [english, six years’ e xperience with son 


Laundry Pumice good houses, capable of manufacturing every toilet 
tion, possessing ability to select packages, desires positi 


Address S. W., No. 1053, care of this journal. 


SITUATIONS WANTED 


FINEST QUALITY WHITE FLOATING 
\ll around experienced soap maker desires positiot 
reliable firm \ble to take complete charge of ma 


PENNSYLVANIA SOAP CO. in all kinds of soaps, soap powders and c andles to 


Lencnster, Pe satisfaction. Am ready to take position at once; | 
. years of experience. Address S. W. No. 1054, car 


journal. 





NHN ee a 


ESTABLISHED 1890. 


owe "A —S muse 


KAOLIN toe SOAP POWDER 
INC OXIDE = ~—SCSZIN, STEARATE. 
“MAGNESIA CARBONATE © PREPARED CHALK 


_ PRECIPITATED CHALK 


e - Light, Medium, Heavy, Dense and Free Flowing 


INFUSORIAL EARTH 
emer, CLARK & DANIELS, INC. 


IMPORTERS AND EXPORTERS 
) New York 
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SOAP SPECIALTIES | 


| 
SHAMPOO BASE SOAP SURGICAL GREEN SOAP U:.S.P. | 
banich OLIVE OIL BASE SOAP SHAVING CREAM 1} 

Ee ic ] LIQUID SHAMPOO SOFT POTASH SOAPS | 


SHAMPOO PASTE AUTOMOBILE SOAP 





LIQUID TOILET SOAP CASTILE SOAP WU. S. P. 
WHITE FLOATING SOAP BARS AND POWDERED 
|" NINTH ST., BROOKLYN, N.Y. Write for Samples and Quotations 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types im 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 


LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP — SOAP BASE— 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 
CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP CQO. _— TIPPECANOE CITY, OHIO 


ROSE CENTIFOLIA 


REPRESENTS THE DEEP FRAGRANT OF FRESH RED ROSES 
VERY FINE FOR PERFUMES, TOILET WATERS, * CREAMS AND FACE POWDERS 


Will Not Discolor Write for Sample 
PRICE $36.00 LB. TRIAL OZ. $2.50 


RIVIERA PRODUCTS CO. 27 W. ILLINOIS ST., CHICAGO 


DEALERS’ AND MANUFACTURERS’ AGENTS IN ESSENTIAL OILS, COLORS, FLOWER 
COMPOUNDS, LANOLIN, BEESWAX, ETC. 








Let Us Expedite Your Imports and See That | A P E R B O X E S 


Your Classification Is Correct in P E R FU M E R S 
nd HAND and MACHINE MADE 
anc — 


FOREIGN FREIGHT FORWARDERS || || Distinctive Designs for 


Face Powders, Toilet 








Preparations and Perfumes. 


LO CURTO & FUNK Nec | | ROBERT NEUMANN 
| 


Telephone: Bowling Green a0 1401-1411 Plum St. Cincinnati, Ohio 
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superior convenience 

for washing bottles, flasks 
r test tubes 

its on any faucet in- 

intly Water is turned 

raising to perpen- 

cular position, and is 

by lowering to 

ntal, as illustrated. 

ottle Washer 

re bottles per 


iore thorough 


and =with less 


old style 


w you that 
experienced 

in wash a gross 

es by this method 


Write Department A 


11015—Bottle Washer only -. $1.00 
11017 —Bottle Washer with attachment for smooth faucet 1.50 
11018—Bottle Washer with attachment for threaded faucet 1.40 


Discount in quantities 


WILL CORPORATION 


Products for Every Laboratory 
Guaranteed Without Reservation 


Rocnester ,N.Y- 


FILTER FAST 


WITH THE 


Over 50 Times faster than 
Funnel Method. 


1000. Pounds 
Pressure 
used against the liquid in 


the No. 1 size filter—300 
pounds in No. 2 size. 


This great pressure is 
created by the Vacuum pump 
attached to every Vaccu- 
Filter, which explains why 

- they are 


« The FASTEST FILTERS in the WORLD 


of a Portable Type. 
Filter paper or Felt is used as the filtering medium. 
Paper cannot break and spoil liquid already filtered. 
PRICES: 


Size No. 1 $8.00 complete. Papers cut to fit 1.00 Per 100 
Felts cut to fit 1.00 for 2 


Size No. 2 $15.00 complete. Papers cut to fit 2.00 per 100 
Felts cut to fit 15c each 


For sale by all laboratory supply dealers or direct from us. 


Write for new circular. 


ALSOP ENGINEERING CO. 


Dept. “‘K”’ 157 Water St., New York City 


ORYING 


LAUNDRY BAR SOAPS 


Che ‘Proctor’ Continuous Truck Dryer 
derfully efficient system of drying all Law 
Bar Soaps. The bars of soap on trucks are a 
matically run through the dryer. Perfect 
face drying is obtained with the least possil 
: . 

loss of weight. Saves time, space and 
Send for our catalogue 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machines 


Philadelphia, Pa. 


Powd. Castile Soap 
U. S. P. 


NEUTRAL POWDERED 
SOAP FOR TOOTH PASTE 


L. M. GOLDSMITH 


321 Broadway New York 


IF YOU NEED ANY 


KIND OF 
MACHINERY 
ASK US 


Perfumer Publishing Company 
14 Cliff Street New York 


Information Department 
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PRIVATE BRAND 
THE ONE QUALITY ONLY 


TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 


Kontakt Saponifier MANUFACTURERS 


FOR HIGH GRADE FATS ROUGE and FACE 
POWDER COMPACTS 
Kontakt D. P. Saponifier LIP ROUGE, LIP POMADE, 
FOR LOW GRADE FATS NAIL POLISH 


(Cake form) 
IN METAL and PAPER BOXES 


The Twitchell Process Co. Prresvetnneggestnati ° 
, Inc. 
CINCINNATI, OHIO 134 S. CLINTON ST. CHICAGO 


KNICKERBOCKER “MADE-RIGHT” | 
SAMPLE CASES 


Bring Bigger, Better, More Orders 


The Best Materials and Work- 
manship in Paper Box 


Construction 


SERVICE 


Write for Pictorial Catalog 80. 
KNICKERBOCKER CASE COMPANY | 
Specialists and Original Designers 


224 N. Clinton Street Chicago 


General Office; Brunswick, Maine 
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(R) GLASS VIAI VIALS (*®—) 


Automatic Machine Made, Are Uniform XN 7 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEW YORK, N.Y. 


woo rower wacie ase COLLAPSIBLE TUBES 





(ALL SIZES) 


Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, ete. 


STANDARD SPECIALTY AND TUBE CO. 


NEW BRIGHTON, PA. 
THE “STANDARD” TUBE CLOSING MACHINE 


For Edging Powder Puffs Perfectly 
|— Use the Merrow Machine — 


EVEN STITCH—HIGH SPEED—COMPACT—HANDY—DURABLE 
EASY TO OPERATE 
Write for Full Information 


Merrow Sales Corporation Pal en -op New York 


Shampoo Base @ 


Sparkling Clear—Firm and Concentrated 
| —Special Price on Contract— 
Shampoo Syrup—Liquid Soaps—U. S. P. Green Soap 


Clifton Chemical Co., 2eri%s New York 
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The attached are a few representative numbers from our line of Stock Perfumeand 
Toilet Preparation Labels. We will be pleased to send our complete Sample Line, which 
consists of an extensive assortment of styles and designs for $2.00. This amount 
to be credited on receipt of your order: Additional information on request. 


THE HENDERSON LITHOGRAPHING Co., CINCINNATI, OH10, U.S.A. 





The Henderson Lithographing Company 


if 
| Station H, Cincinnati, Ohio, U.S.A 
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_ Headquarters 
Beeswax 
Witch Hazel 
Stearate of Zine 


| Magnesia Carbonate 


A.C.Drury &Co. 


Waxes. Gums “ Hea! Chemicals 
‘Drugs, Essential Oils Etc. 


420 Rush Street 
Chicago, Illinois 


STOCK: 
aaj LABELS . 
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SAMPLES SENT 
N REQUEST 


THE QUALITY LABEL COMPANY 
120 WEST 32n4 STREET 
NEW YORK 
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STOKES 
ALUMINUM MOLDS 


make perfect 


EYEBROW PENCILS 
and 


ant 
AP STICKS 
Write for information and prices 
PERCOLATORS 
WATER STILLS 
TUBE FILLERS 


POWDER FILLERS 

BOTTLE WASHERS 
CREAM MIXERS 
F. J. STOKES MACHINE CO. 

6112 Tabor Road, Olney P.O., Philadelphia 
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J.N. LIMBERT @ CO., INC. 


12 South Marshall St. 
PHILADELPHIA 
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For Toilet Preparations and Cosmetics 


Wy 


U.S.PAT.OFF. 


“ 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


== DW ho Dt woh ee a ee * 
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address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
44 BEAVER STREET, NEW YORK 


ow bh 





HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP 
LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
< SURGICAL GREEN SOAP SHAVING POWDER 
NEARMSRERS OF SoeNTURY SHAMPOO PASTE TOILET AND BATH SOAPS 














The Portes Moet Tea Paeeaten || | Aleohol U. S. P. 
Cologne Spirits 


| Fenestra. Transparent. Strong. Air- 
tight. Moistureproof. 








Denatured Alcohol ~All Formulas 


James A. Webb & Son 


121 West 17th St INCORPORATED 
BIRN & WACHENHEIM new York, N. Y. 27 William Street Phone—Broad 739 N.Y. City 








| Keeps your package neat and tidy. 
| 
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INDEX TO ADVERTISEMENTS 


Abonit "0... ; . Christoff, 
Addison it Z 

Adverti ig L 
Alderm an-F airchild 
Alexande r. de 
Allen & Sons, 
Allonden 


eaene & Co. la. 
Globe Collapsible Tube 
Goertz & Co., Inc., 4 
Goldsmith, L. M. 
Groléa and Sordes 


Christo 
Insect between 16 and 17 
Clifton Chemical Co. 4 122 
Coignet Chemical Products Co. “Ine. 103 
Colton, Arthur Co. . awa .. 128 
‘ommercial ‘“abys, Wile ys Jodaawadw Cale 


Consolidated Fruit od h * _ K. it. Silk Co. 


Cosin Co. ammill & Gillespie 

ampden Glazed Paper & 
Soap Co. 

asslauer, Victor 


. e 
Display 


Ltd., Stafford 
Les Usines de 
Insert between 64 and ba 
Alsop Engi neering Co. 
Alva Mtg Co. 
Amecousema American Trading Co. 
American Can Co..Front Cover and 
American Distilling Co 
American Perfumery Co 
Amvule Soap Co, 
Arabol Mfg. Co. Gale 
Armstrong Cork Co. 
Atlantic Mfg. Co. 
Atlas Label Co 


Card 
Davies Young Soap Co eeewas 
Dejonge & Co., Louis ... oveeweeee sine & Co..Insert between 24 and 
-Laire, Fabriques cee P 
‘Iphi Products, Ine. 
» Mattia Chemicals, Inc., 
‘nnison Mfg. Co 
Insert between 114 and 
Descollonges Freres pias 
de Tena, Hijos de Luca 
Insert between 40 and 
Dhumez et Cie, Pierre d 
Diller, Geo. K.. ae 
Dodge & Olcott Co. 
Dreyer, P. R 
Drury, A. - 
Dupont, Justin, Inc. 
Duval Compagnie 


L ithographing Co. 
Insert between 122 
Henry, Ira L., & Co. 
Hopkins & Co., J. L. 
Houchin-Aiken 
Hugues Aine 
Barrett & Co., M. L 
Baxter Paper Box Co, 
Belgian Trading Co., Inc. 
52, 53, 54 and Insert between 74 and 75 
Benton. Holliday & Co... weak 114 
Berg Ind Ale. Co., David ere 10 
Bergeret. Charles ............ 96 
3ermond, Auguste 
Insert between 40 
Bertrand Freres 
Birn & Wacnenheim 
ee Bete, Coho nccns ‘ 
Brass Goods Mfg. Co. .. 
Briefer & Co., Wm. S. ; 
Bridgeport Metal Goods Mfg. C 
Brown Inc., O. A ee 
Bruno Court Societe Anonyme 
Insert between 16 
Buedingen Co., Ferdinand 
Buedingen wn: & Son 
Buedingen, W. John . 
Burt Co., 9 ve me 
Insert petween 90 
Bush & Co., Ine. 


Illinois Glass Co. ‘ 7 
Imperial Metal Mfg. Co. 
Industrial Aromatic Co 
International Filler Corp. 
Innis, Speiden & Co. 
Ising Corp., C. E. .. 


Economic Machinery Co 
Eddy H. W “The Bond 
Essential Oil Con pany 
Euziere & Co., H. ... 
Evergreen ¢ them. Co. 


ai Jarden Litho Co., 
Man” Jeunesse ° 

Kiefer Machine Co., 
Kimble Glass Co. 
Klar, Adolph 
Knickerbocker 
Kranich Chemical 
Krause, Richard M. 


Karl 


Federal Products Co. 

Filler Machine Co., Ine. - 
Florasynth Laboratories, Inc.. 
Fox & Clarke Co., Inc. 

Foxon Co., Ine., The .. 
Franks Chemical Products Co 
French, Ine., Benj. 

French Cosmetic 
Friedman Bros. 
Fries & Bro., Alex 
Fries & Fries 
Fritzsche Brothers, Inc 
Fritzsche & Co., Franz 


Laning, E.. 
Lautier 
a tee eweeees Lawrence L: 
ane Co... Lemoine, Ine., 
eee Leonhard Wax Co., 
Levy, Maurice ~~ 
Limbert & Ce. J. 
LoCurto & Funk 
Lorscheider-Schang Co. 
Lueders & Co., George 
Lyon & Co., Ince., J. W. 
Insert between 40 and 41 


T heodor 


Callahan & Co., E. J. 
Carr-Lowres 
Cavailier Freres . sha 
Chemical Werks Flora 
Chiris Co \ntoine 

Insert between 56 and 


Giass Co 


Gair Co., Robert cin ance — 
& Son, August awiend —~ Ve 


Giese 
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Acetic Ether 

Amyli Acetate 
Dimethyl Carbonate 
Dipropyl Carbonate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Formate 
Ethyl Fumarate 
Ethyl Isovalerate 
Ethyl Lactate 
Ethyl Oxalate 
Ethyl Malate 

Ethyl Maleate 
Ethyl Propionate 
Ethyl Salicylate 
Isoamyl Acetate 
Isoamyl Formate 
Isoamyl! Isovalerate 


Pure Logic 


Our position as the largest 
manufacturers of organic 
esters and ethers, logically 
equips us to handle satis- 
factorily special specifica- 
tion products. 


Isoamy! Propionate 
Isoamyl! n-Butyrate 
Isobutyl Acetate 
Isobuty! Formate 
Isobutyl Isovalerate 
Isobutyl Propionate 
Isopropyl Acetate 
Isopropyl Formate 
Isopropyl Oxalate 
Methyl Acetate 
Methyl Formate 
Methyl Oxalate 
Monacetin 

N-Propyl Acetate 
N-Propy! Isovalerate 
N-Propyl n-Butyrate 
Normal Propy! Propionate 
Triacetin 


U. S. Industrial Chemical Co. 


27 William Street,* 


New York City 


Branch offices in principal 
cities insure prompt service 


CS = SS 8 SSS SS SSH SS Ss J) 
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Artistic Seals 


at Attractive Prices 


MBOSSED seals of quality. In- 

crease the efficiency of your 
present seal or label and decrease 
their cost. 


Send us a sample of your present 
label. If you have no label, per- 
mit us to create ‘one for you. Let 
us quote you our price on your 
quantities and let us prove how 


much we can save you. 


Samples and estimates cheerful- 
ly furnished. 


Atlas Label Co. 


119 Lafayette St. | New York, N. Y. 


PETITES 


Aluminum Case 
1g oz. Size Only Capacity 


Ground 
Elongated 
Glass 
Stoppers 


Uniformity. 


Quality 
Superior to 


Europe’s 


Man’f'd_ by 


E. J. CALLAHAN & CO. 
16 W. BARRE ST., BALTIMORE, MD. 


4%, %, and % oz. 


$0 Tohn Sorat 
NewYo Yorks 


DAM grades of 
VANILLA. BEANS 


G 
Aue Teo th 


Crude Powdered 
POWDERED KARAYA GUM 


DO YOU KNOW 


THAT THE SUPREME COURT OF 
THE UNITED STATES HAS 
DECLARED 
1. That an unregistered trademark is valid 


only in that portion of the United States where 
it has been actually used in business? 


2. That you cannot prevent another from 


using your unregistered trademark in that portion 
of the United States where you have not previous- 
ly used it? 


3. That a user of your unregistered trademark ‘ 
in another portion of the United States can pre- 
vent you from using it there, although you may 
have adopted it years before he did? 


From the above you will see that you may be 
unable to extend your business under your unreg- 
istered trademarks 


Have you protected these most valuable assets 
of vour business by proper registration in the 
United States Patent Office? 


Consult the Patent, Trademark and Copyright 
Department of the 


Perfumer Publishing Company 
14 Cliff St. New York City 


SMe ecroconaee 
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ss HENASOAP 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, 
active coloring principles of Hopkins Egyptian ' : 
Henna. with Hopkins Neutral White lather, cleanses the scalp—gives a glint to the 


Soap—delicately perfumed. hair and makes satisfied customers 
HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET IMPORTING DRUG MERCHANTS NEW YORK CITY 


creamy 


INDEX TO ADVERTISEMENTS -—continvea 


McKenn Brass Mfg. Co aces ae Plymouth Organic Laboratories... 99 Sparhawk, Chas. V 41 and 92 
Magnus, Mabee & Reynari i Inc,.... 5 Polak & Schwarz Standard Oil Co ; ; 
Marey & Co ‘ 43 Insert between 40 and 41. Standard Specialty & Tube ( 
Mero & Boyve: Lu, J 15 Polak’s Frutal Works 94 Stanley Mfg. Co 
Merrow Sales Corpor: ition 122) Proctor & Schwartz, Inc o. Insert Regwoer 66 and 
Metal Package Corp : Stoke # Mi hine Co., F. 
Millville Bottle Works ‘ 6 . . Swindel ros ‘ ; awe 
Monarch Nusbaum Paper bi “ Quality Label Co 123 Synfleur Scientific Laboratories 

Inc ee anew eae 107 = Insert between 8 and 
Monegal Sociedad Anonima Randolph Paper Bo ‘o 95 


Insert between 40 and 41 Read Machinery ompany ? 84 T: 

Monsanto Chemical Works _ Reusche L. & Ce ; hi : 

Morana Incorporated Rhodia Chemical Co ; 17 Thurston a z= ri ew: h 
Insert between 16 and 17 Ritchie, W. | & Co 129° oda Co.. A AL 

Morel & Co os 23 Riveria Products Co aa , 1 wn 

= 


U.. 


lor Instrument Companies 


Morgan & Co., Clarence . ; Robertet & Co., P rece L aus Insert between 106 and 


Muhlethaler Co., Ltd Insert between 16 and 17 witehe Process Co. 
Insert between 16 and Rodgers, Geo. G a ~< 109 


ermond Chem. Works 41 ‘ngerer & Co Inside Front and 
Rognetta, Salv. di Dee Back Covers, 28 and 64b 

Naarden, N. V., Chem. Fab. ...... 18 Insert between 16 and 17 "nited L aon itories 
Nadal & Desparmet . 7 52 Rossville Co., The ". S. Bottlers Machinery 
Naef & Co., M.. .Inside ‘Front Cover Insert between 48 and 49 ’. S. Ind Ale. Co. 
National Exposition Co., Inc..62 and 63 Roure-Bertrand ‘ils Ine : 30 ". S. Ind. Chem. C 
National Seal Co sie ae at ne Rowell Co., E. = 
Natural Products Co. ease ee between 82 and 83 'almont Mfz. Co 
Neumann, Buslee & Wolfe, Inc : Royal Mirror Works ‘ 113 ‘an Ameringen, _ 
Neumann, Robert . Saleem ate Rub-no-More Co ‘0 be 112 fan Dyk & a 
New England Collapsible Tube Co Ruth Glass Co. .. 110 fan Dyk 1 - 
Northwestern Chemical Co. ...... 105 Ryland, H. C an sence Verley, Albert . 
Victor Metal P rod. ‘¢ orp. 


oO 


Orbis Products Trading Co...44 and 45 Sabrane, an de la 
Oxzyn Company wa 7 : 1249 «=«§ase LO., en « teres Webb & Son, James 
: I Schmid, Julius, Inc : & Son, James A. 


Schmoller & Bompard eeeeee Mba rl namo e 
Pallas Mfg. Co. Scientific Utilities :... ; ateccnn Wheaton Co.. T. ee. , 
Insert between 98 and 99 Scovill Manufacturing Co swe Ww heeling Stampine 

Pappazoglou & Co., Botu Sherwood Petroleum Co., Res acaees Whitall-Tatum me - 

Inside Front Cover Shipkoff & Co. ‘ pub hehehe aes White Metal Mfe. Co.) 
Parento Compagnie ... 97 Shriver & Co., T. ; W hitiner-Pattereen Co : 
Parsons, M. W. . 99 Sierra Tale Company Whittaker, Clark & Dani a 
Passaic Metal Ware C ompany tet Insert between 32 Wiedemann Com any “Th “ey 
Peerless Tube Co. . acre ae Societe Chimique des Usines Will Cor epekionn a u¢ 
Pennsylvania Collapsible “Tube ‘o.. 112 Rhone 5 Wirz ine a H 
Pennsylvania Oil Co. ... ... 112 Solar Laboratories, In¢ a we = - - 
Pennsylvania Soap Co. . 4 118 Insert between 98 and Outside Back Cover and 
Perfumers & Jewelers Box Co...... 90 Sopros, Societe des Produits de : : 
Peete Ge BRUCE wc ccccnses = 115 Synthése aan deal Young Bros. 
Pfaudler Co. . .-- 128 Smack Co., A. D nee 
Plumly, Eugene K. ~seeeee 36 Sonneborn Sons, Inc., L. Zagara, La.. 


_—_—__ 


.Insert between 40 and 41 





COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 


Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 
ESTABLISHED 1858 NEW BRUNSWICK, N. J. 
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S pioneers and_ originators, 

and the first to introduce 

Automatic Machinery for 
Filling, Closing and Clipping Col- 
lapsible Tubes, due to our many 
years of experience in serving our 
customers and the knowledge 
gained thereby, we are now able 
to offer to the trade our No. 6 
Combination Filler, Closer and Clip 
Fastener, which, of course, is 
recommended only where large 
production is in demand. 


It not only requires time and pa- 
tience to develop new and_ un- 
thought-of machinery and appli- 
ances to meet the ever increasing 
demand to cut cost of production, 
but in addition it requires a trained 
staff of engineers who have the abil- 
ity to invent and develop some- 
thing new which has not yet been 
accomplished. 
We have a booklet, our Catalogue 
“C,” covering collapsible tube ma 
chinery, which is convincing evidence 
our achievement in this line, and 
which is yours for the asking, 


ARTHUR COLTON COMPANY 


Manufacturers of Pharmaceutical Machinery 


2604 East Jefferson Ave. Detroit, Mich. 





KOLYNOS 
AT LONDON 


The Kolynos Company have a plant at London 
which is the equal of anything in America for 
the handling of tooth paste. They use six 
large tanks which hold glycerine and alcohol 
in the process of making their tooth paste. 


Our leading makers of tooth paste, perfumes, 
essential oils, shaving cream, etc., use Pfaudler 
equipment for many of their plant operations. 
You will find Pfaudler equipment ready 
meet the requirements of your product. 


Battery of Piaudler Tanks used in the process of manufacture 


THE PFAUDLER CO., Rochester, 
of tooth paste. The Kolynos Co., London, England 


Gentlemen: 
Mail the analysis coupon! 


The PFAUDLER CO. 


World’s Largest Makers of Glass Lined Steel 
Equipment 


ROCHESTER, N. Y. 


New York City Chicago San Francisco 
London, England Sydney, Australia 


We manufacture pee wrheeeeebear eoee 
Would be interested in learning whether your equi 
ment has been used in our field. Send literature 


available data. 


Chemical nature of product handled 


po ee ew ee ee ee ee “4 
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COMPACT INFORMATION NO. 12 


Service and Quality 


@ In these days when you need Rush 
Service, are you mindful of the 
Quality of your Compacts? 


@You can always depend on the 
high quality of our Compacts, Large 
and Small, whether it is rush or «& ae 


wait, since we only know the best. ae 
@ It will pay you to use our Service \e 


and Quality. | INN 


x o Lena 
WITAELULOL UTM 


@You cannot go wrong. 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 


Lip Rouge :: Cosmetique :: Eye Brow Pencils 








VANILLA 


BEANS 


aa (os 6 meds 888, 
THURSTON & BRAIDICH AND COMPANY 


27 CLIFF STREET 


a ~ “CHICAGO 
Established 1566 
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TECHNICAL 
WHITE OIL 


COLORLESS ODORLESS TASTELESS 
FREE FROM BLOOM 


Be LLL 


HIS specialty is an important 
product of our refinery. 


It has for many years met the ex- 
acting requirements of the most crit 
ical manufacturers of cold creams 
and cosmetics. 


The superior quality of this oil has 
likewise induced its use for a great 
variety of other purposes. 


SUPERIOR PRODUCTS REQUIRE 
QUALITY RAW MATERIALS 


c=—D Mestre 


P 
C 
T 
R 
QO 
L 
~ 
t 
y 


General Offices: 114 Fifth Ave., New York 


Refinery: Petrolia, Penn. Manufacturing Plant, Nutley, N. J. 


MU LANA 


STOCKS CARRIED IN PRINCIPAL CITIES 





